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“bt the new game changer in mobile telephony that hits India next year. 


bd Gets a Makeover | 6 Nifty Tech Tricks | Exotic Cocktails | Golf Homes 
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Bathing Luxury 


A510 
Massage Bathtub 
1850 x 1500 x 720 mm 


Luxury at its best 

Submerge in the whirlpool of luxury or simply appreciate the style 
Glamourous is the ambience, that skips your heartbeat for a while 
Indulge in the ocean of serenity, that makes your bathing worthwhile. 
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It's Alt About Attitude 





he one thing that reinvents itself every dawn is technology. You need more 

than just pace to keep up with it. In this issue of BT More, we get you the 

latest from the all-important segments of tech. Find out all you want to 
know about Apple’s iconic new iPhone. Yes, we bring you a first person account- 
cum-user review of the phone. Then, Nokia’s Senior Design Manager tells BT 
More about how fashion, music and even architecture influence the form 
factor in phones. 

From pinholes to digital SLRs, cameras have come a long way. Getting the per- 
fect picture isn’t entirely your or the photographer's responsibility. It has a lot 
to do with the machine that goes “click”. We bring you a comprehensive 
guide to buying, and using, these sophisticated machines. 

We at More don't believe in entertainment. We believe in More entertainment. 
So, find out about your favourite MP3 players. Get the best sound and picture ex- 
perience with this issue as well. But a word of caution: don’t blame us if after read- 
ing, you feel the TV you've been watching all these years is really an idiot box. 

It looks green and makes you feel green. These golf homes will change your 
perception about your dream home. From luxury, comfort to greenery, these 
homes bring it all to you. Away from the morbid city, golf homes are your per- 
fect getaway. And what better way to perk up your bash than with a list of the 
most exotic cocktails around. And to complete the picture we get you the best 
pooch options to keep your golf home alive. Take your pick of the rarest dog 
breeds and how to care for them. And let all these define your attitude. 

Read about all this and more in this issue. 
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Marbonite 


Preferred over Italian Marble. v 


METALLIUM 


Whether it is a classic time-weathered 
look or a space-age brushed aluminium 
look, the passion of metal is here to 
stay. And Marbonite Metallium now 
captures this timeless classic on tile. 
Letting you put metal on your floors, 
and walls, This seems the ideal template 
for elegant homes, restaurants, hotel 
lobbies and lounges. Let the sparks fly. 


Ç 


THE SPARKS =C 
UF A CLASSIC 


ROMANCE wrt 
Fe METAL. 


pT” 


For a brochure write into us at metallium@hrjohnsonindia.com 
Customer Care: 022-3064 7484.Toll free 1800-22-7484 from MTNL & BSNL lines only. www.hrjohnsonindia.com 
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ji 5 It’s All in the Touch 


Apple's iPhone is considered to be 


the ultimate device ever made. It is 
already being called a game changer 


in the mobile phone space. 
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A GUIDE TO LUXURY AND LIFESTYLE 








Which TV? 

The Philips Aurea will 
probably be the ‘ultimate’ 
TV in India when it hits 
the market by the end of 
the year. 


The All-in-one 

Camera Guide 

Modern digital cameras 
can confuse all but the 
most knowledgeable. 

We guide you through the 
minefield of jargon and 
specs and tell you what to 
look for in these machines. 


Laptop Low-down 
Confused by marketing 
lingo and laptop specs? 
We answer a few 
frequently asked questions. 










iPod Gets a Makeover 

It's the most iconic MP3 player 
in the market. And now, it 

has just been redesigned. 


6 Nifty Techie Tricks 

That Make Life Easier 

Six simple tricks that will make your 
professional life less of a chore. 


“| Try to Capture Attitude 

in My Phones” 

An exclusive interview with Nokia's 
Senior Design Manager Silas Grant. 


| Globetrotting on a Budget 


Planning a trip abroad? We tell 

you how to plan your visit, on a 
budget of $200 per day for a couple, 
to six cities around the world. 


Teeing Off From Home 


Se R e r Ts, 








Jaypee Greens project in Greater Noida 


Investing in plush residential 
complexes built around golf ; 


courses is the latest fad a | y 

among the rich and the famous. m H 
> Make Mine an Exotic y 

Cocktails today have to try very 

hard to impress your palate l 


and surprise it. 


Know Your Canines 

Here we tell you how to care for 
some of those rare dogs, the dos 
and don'ts, and much more. 


Pimping Your Car 
Guest Column by Arush Vohra. 


COVER BY KAPIL 
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To start the phone you press the power “switch” j 
on the top right corner of the phone. Although you 
can customise the screenshot, once you're using the 
phone, it will go back to its original look. 
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Me fac. 
The “Multitouch” screen 
Seemakes it effortless to zoom 
pele - 

, scroll through 


US and navigate through 
long lists. 


The Screen is covered by 
a | grade glass instead of 
at Ic, Giving the screen very 
good contrast. 





The screen is extremely 
Sensitive, so all you have to do 
to pick a function from the 
menu is lightly touch it 

with your finger. 

No stylus with this baby! 


Clock Calculator 


No hard buttons. Nada. Zilch. 
Everything works through the 
touchscreen interface. This is 
minimalist design at its 

most showy. 


The Safari browser on the 
iPhone is a lot better than 
browsers on almost every 

other phone. 





THE APPLE 
IPHONE 





Apple's iPhone is 
considered to be the 
ultimate device ever 

made. It is already 
being called a game 
changer in the mobile 
phone space. BT's Bibek 
Bhattacharya laid his 
hands on one and 
brings you this review. 





T hen the boss says jump, | jump, always... well almost. But 
when the boss orders: “Review the iPhone”, arguably the 


W AT C N most hyped tech toy in history, it gets a little more difficult to 
YOU DO “jump”. The main problem: how the hell was | supposed to get 


Lt Hs E | = u hold of one? It will be launched in India only next year and re- 
. : | mains “locked” to AT&T's (U.S.) system. The bottom line: | didn't know a sin- 


gle person who uses one; and given that anyone using one in India would have 








| | to pay the usurious international roaming charges that telecom companies 
LET'S START WITH | charge meant that | was unlikely to find one in a hurry. 


WHAT YOU CAN'T DO. : Then Lady Luck, or whoever writes my scripts, decided that this story 
Video: You can't take video recordings | should have a happy ending. A friend of a friend (a software developer from the 
through the 2-megapixel still camera. | Bay Area), who happened to be passing through, had one and was willing to 


let me “play” with it for a while. | grabbed the opportunity with both hands— 
and | must admit the experience was “wow”. 

The phone will be launched in India only next year, but it has already attracted 
immense attention from gadgetistas the world over, including in India, and 
: the competition alike. Rivals are now expected to launch me-too devices to stay 

i ' in the game. Incidentally, Apple has cut the 8GB iPhone's price by one-third from 
ee $599 (Rs 24,559) to $399 (Rs 16,359); it also decided to kill the 4GB model. 


luetooth: It d Bluetooth 
uetoot ioes oapel VIRTUAL KEYBOARD 


The aesthetically “wow” virtual QWERTY keyboard isn’t easy to use. 
Typing is difficult, and the dictionary is maddening, especially when you hit 
wrong keys and have to search for the delete button. But with practice, 


GPS: It does not have a Global you could do it with your thumb, and quite rapidly at that. 
Positioning System. : : 





3G support: It does not have native 
3G support (nor does india, actually). 







The iPhone uses a combination of 
Boo-hoo: It also crashes occasionally ! dictionary prediction and keymap 
(as do most phones!). prediction to help out with typing, 


Texting and e-mail- 
ing are both still pain 
points, though the text 
interface is fantastic. 
But Apple should have 
some or all these 
issues resolved by the time the iPhone 

is ready for a launch in India next year. 
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The Phone Guide 


COMPETITION 





a ide 
IPOD FUNCTIONS edie 
The phone is a powerful 8GB iPod as well, and the music display is like 


a virtual CD rack, which you literally flip through with a swipe of your fingers. 
The large screen renders album cover art vividly (picture above). 


You can make calls while you're watching a video or listening to music; 
the media will fade off and pause for the duration of the call. 
Be warned: the music will crash if you multi-task too much, 


PHONE FUNCTIONS 


The address book is very comprehensive. Alongside Mr X and his picture, you have links to 
his mail ID, phone number and Google maps to help you find your way to his house—all at 
the wave of a finger. You have to be careful though, as the screen is extremely sensitive. 


In-call functions are simple: there are the few common options—mute, keypad, speaker- 
phone on/off, add call (which brings up the contact list), pause, and contacts. Incoming 
calls present obvious prompts: ignore, hold call and answer, and (a large red button) end. 





BROWSER 


The Safari browser is quite strong, though a bit disconcerting for IE or Firefox users. 
Even though we were surfing on a neighbour's Wi-Fi, the pages loaded really fast, 
even those with lots of data like Amazon. 


A lot has been said about how Apple has feminised the gadget with the iPhone's 
minimalist design, and true to form, it has just one physical button on the display, 
which you press to return to the menu, at any given point. 





iPOD UNLOCKED 


| There are some people who claim they can “unlock” the iPhone's | 
5 exclusivity on the AT&T network and lawyers are still debating the legality 
of this. But be warned: Apple can take action against those who break the 
"lock" for profit, and you'll also void your warranty if you have an un- 
locked phone. Since it isn't yet clear if the India launch will be in exclusive 
tie-up with a particular service provider, one will have to wait and watch 
how this pans out in this country. 
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The Phone Guide 


New 


PHONES THIS FALL 


Here’s a peek into what's on offer. 
KUSHAN MITRA 


SonyEricsson W580i 


The SonyEricsson W580i handset is a contin- 
uation of SonyEricsson's successful Walkman 
series of phones. While standalone Walkman 
players haven't taken the market by storm, the 
W series from Sony are fantastic music play- 
ers. The W580i has a nice feature that 
allows you to change tracks by ‘shaking’ 
the phone, even though doing that 
too regularly can somehow send a 
horribly wrong signal. 


PRICE: Rs 15,000 
Available now 




















Nokia N81 8GB 


Nokia's replacement for the bulky old N91 music phone, the 
N81 uses flash memory instead of a hard disc and will 
also play a key role in Nokia's new “N-Gage” strategy 
because this is also designed to be a gaming device. No fur- 
ther details are out yet, but initial user reports indicate 
that this will be a very, very loud phone. 


EXPECTED PRICE: Rs 30,000 
Launch: October, 2007 


AS 


You actually pay more for substance than appearance 


Adding style to the ultimate Home Cinema system doesn’t make us shallow. It makes us Bang & Olufsen. 
The resultiS a Sensory experience that simply must be seen and heard to be believed. 
V isit wWAW.Dang-olufsen.com for directions. 


BANG & OLUFSEN 


Bang & Olufsen, 18/48, Malcha Marg, Diplomatic Enclave, Commercial Complex, Chanakyapuri, New Delhi — 110021, Tel: 011 — 41680450, Fax: 011 — 41680454, 
Email: delhi@beostores.com. Bang & Olufsen, G8 & G9, Grand Hyatt Plaza, Off Western Express Highway, Vakola, Santa Cruz East, Mumbai — 400055, 
Tel: 022 — 30601033, Fax: 022 — 30601034, Email: mumbai@beostores.com. Bang & Olufsen, No. 11, Khader Nawaz Khan Road, Nungabakkam, Chennai — 600006, 
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SAMSUNG 
mobile 


The Phone Guide 


LG Shine Options Back 


LG claims that this is the first full- MOTOROLA 
bodied metal phone in the market; 
quite an achievement that given that 
metal and radio signals don't go very 
well with each other. It is available in 
two form factors—a Slider and a Bar; 
the former is the better looking ver- 
sion. A mirror-finish LCD screen com- 
plements the handset’s metallic feel. 
LG has been making some very good 
handsets of late, and this is a great 
example. 


PRICE: Rs 16,000 (Slider); Rs 8,000 (Bar) 
Available now 


SAMSUNG 

















Tea = = = : Samsung SGH E950 


This is Samsung's latest slider de 
vice, and while it may not be as fea 
ture-loaded as some of the competi 
tion, the E950 is a really slick slider 
with touch-sensitive buttons on the 
front and a well designed slide. The 
functions on the touch-sensitive keys 
change depending on how you're us 
ing the phone, adapting different 
functions for the main menu and the 
music player for example. 


EXPECTED PRICE: Rs 20,000 plus 
Available soon 


Motorola RAZR2 


The RAZR2 is slimmer and sharper 
than the previous model with marked 
improvements to the phones’ user 
interface. This is one good-looking 
handset, and possibly, the best clam- 
shell on the market right now. It has 
limited touch abilities when you use 
the music player, and the camera 
could do with some improvements, 
but the RAZR2 is still Motorola's best 


AIR eae ; 
Ng i | phone since... the last RAZR. 


j PRICE: Rs 20,000 
e i 
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You’ve dreamt of the perfect holiday. 
Let Kuoni bring it to life. 


The world’s most luxurious 













hotels in the planet’s most 
spectacular locations. 

The finest airlines, gourmet cuisine, 
fabulous shopping and sightseeing 
options. Nobody gives you 
premium holidays the way Kuoni 
does. We are after all, the world’s 


leading tour operator. * 


Why settle for anything less? 


was named ‘World’s Leading Tour Operator’ in 2007 for the eighth year. 


KUONI HOLIDAYS 


: infe Dkuoniholidays.co.in Website: www. kUoniholidays.co.in or SMS >KUONI< to 57007 


iad 


AYS: Mumbai: Ground Floor, Nirmal Building, Nariman Point, Mumbai - 400 021 Tel: (022) 66391000. Delhi: Shop No.'A', Mohan Dev Building, 13, Tolstoy 
Delhi - 110 001 Tel: 41522551-55. Bangalore: Maliks Embossy, Unit No.6, Union Street, Off Infantry Road, Bangalore - 560 001 Tel: (080) 66284300-02 
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Celebrate Vodka Uncommon 


There are the well-trodden paths. 

And then there are those that we discover 
for ourselves, for the first time. Such is the 
path of Ciroc, the world’s first ever vodka 
to be distilled from grapes, as opposed 

to the rather more traditional ingredients — 
corn, molasses, potato starches, 

rye or wheat. 


It is the oldest wine growing areas 

in France that gave the world the newest 
way of making exquisite vodka. Only the 
best Ugni Blanc and Mauzac Blanc grapes 
grown in vineyards of the Gaillac and 
Cognac regions of France are 

at the heart of Ciroc. 
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WHICH 


The Philips Aurea will proba- 
bly be the ‘ultimate’ TV in India 
when it hits the market by the 
end of the year, but it will be 
pricey as hell. But don’t worry, 
Kushan Mitra suggests some 
alternatives and also answers 
several questions you didn't 
even know you had to ask. 















1 5,000:1 Dynamic Contrast ratio 





® 42-inch widescreen 

è 8000:1 Dynamic Contrast Ratio 

® 3 ms response time 

® Organic Light Emitting 
Diodes (OLED) 

@ Full High-Definition (HD) with 
support for the 1080p format 
and support for 3 HD Multimedia 
Interface (HDMI) cables. 

PRICE: Rs 3.5 lakh (expected) 

LAUNCH: By the end of the 
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If there is such a thing as the “ultimate” television, then the Philips Aurea will come 
very, very close. Designated the 42PL9900D Liquid Crystal Display (LCD), it takes 
Philips’ Ambilight technology—the use of lighting strips down the sides of the tel- 
evision to project an “aura” around the TV—a level higher. Instead of having one 
single colour projected down one side, the new television uses 126 individual 
Light Emitting Diodes down the sides to create a whole range of colours depend- 
ing on what is displaying on the screen. This TV isn't merely to show off; it is some- 
thing for the really vain or the technology-obsessed. 
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namic Contrast Ratio 


Full HD 1080p 1500:1 on-screen Contrast Ratio 
SRS Surround Sound Full HD 1080p 

40-inch Dolby Surround 

Price: Rs 1,09,000 46-inch 


Price: Rs 2,89,900 


We know you want to buy a Flat 
Panel TV and you've been taken in by 
the nice pictures at the electronic shops, 
but we suggest that you go to a shop 
with a couple of your favourite DVD ti- 
tles in hand, preferably those with a lot 
of action and a lot of contrast between 
dark and light scenes and play it on the 
TV you would like to buy. 
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WATC i rm Mumbai: 1st fir, Skyzone Phoenix, Next to Pantaloons, High Street Phoenix, Lower Parel, Tel: 66608132; Breach candy Tel: 23620275/ 77; Infiniti Mall, Tel; 26338132/2639813; 
IIL A.K Plaza, Unitno. 2B, S.V. Road, Goregaon (W), Tel: 24955656; Palm Beach Galleria, Vashi:27892605; Bangalore: Safina Plaza, Infantry Road. Tel: 25325577; 


Jayanagar, Tel41307117/41307557; Raipur: Regeneration Next-Jail Road, Tel: 4092961 


y 


Vatches & More Corner... Delhi ; Samay Tel: 25117400 (Rajouri Garden), Johnson Watch Co Tel: 41517518 / 19 (Connaught Place); Something Special Tel: 24619201 (Khan Market); Time & Style Tel: 29235666 (Gk1 M Block); Ganga Ram Watch Gallery: 42420701/2 (Preet 
ihar); Noida: Sai Creations Tel 2515166 / 1115; Kolkatta: Rams Tel 30588885/3 (Metro Shopping Center); Guwahati: Sohum Shoppe - |! Tel: 2341326 / 27 (G.S. Road), Mumbai: Kamdar & Kamdar Tel: 24136032 (Dadar); Swiss Paradise 28963501 (Bonvali), Paliazio 


4213060 (Prabhadeyi), Indore: Avadhi 5070581 (RNT Marg) 
Also available at all ifestyle isone] 
Y 4 l 


For Trade Enquines contact: Egana India Pvt Lid Tel: 022- 24955656-60 Fax: 022- 24955663 E-mail: sales@eganaindia.com Website: www. eganaindia.com 
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SO, YOU WANT TO BUY A FLAT 
PANEL TV, AND YOU'RE NOT SURE 
WHAT TO BUY. HERE, WE ANSWER 
SOME COMMON QUESTIONS THAT 
COULD CROSS YOUR MIND AT 
SUCH TIMES 


Should you buy an LCD or Plasma TV? 
Plasma technology is still superior in terms of contrast, colour 
depth and the rate at which the television refreshes its images 
(refresh rate). The negatives: “burn-in”, heat and cost. But LCD 
technology is catching up at a fantastic rate both in terms of 
colour and refresh rate and it is also a lot cheaper. A standard 
42-inch LCD is available for around Rs 75,000, whereas a 
Plasma TV of that size will cost at least twice as much. If you 
get a good deal on a Plasma TV, it is still a fantastic buy, but 
LCD is the way to go. 


But what if they get cheaper tomorrow? 
Any electronics item you buy will become cheaper tomorrow, 
and chances are that a better model will also come out the day 
after. But, that said, flat panel TV technology has matured to 
a great extent and price drops are less dramatic today than 
they were a few years ago. 


Why is the image 
on the HD 

LCD set so blurry? 
Current televisions 
broadcast 480 lines ver- 
tically in the NTSC for- 
mat and 576 lines in the 
PAL format (used in 
India). These images are 
transmitted in an “inter- 
laced" transmission, 
which means that every 
image actually contains every second line. But LCD and 
Plasma TVs broadcast every line of data; this increases band- 
width requirements. A High-Definition (HD) TV, by definition, 
requires at least 720 lines of resolution. However, when dis- 
playing PAL 576-line interlaced images, the TV uses its inter- 
nal “de-interlacing” software to “soften” the image. This 
leads to the image bursting or becoming blurred in 
certain cases. 
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What size TV should you buy? 

Simple question, how big is your room? A 26-inch television 
is fine if you are viewing from less than 10 feet away. 
However, keep in mind that because flat panel TVs are so 
flat, the viewing distance actually increases when com- 
pared to a standard TV. A good 26-inch TV will set you back 
around Rs 30,000-35,000. At around 10 feet of viewing dis- 
tance, the standard for a large bedroom, you could consider 
a 32-inch display, which costs Rs 50,000-60,000. Anything 
above 15 feet and you are looking at the 42-inch range— 
that costs Rs 75,000-90,000 for a regular TV. 








How can I watch HD TV then? 
Well, sadly until broadcasters get their act to- 
gether in India, you cannot watch HD TV, but 
you can enjoy HD-quality images on 

your television by getting an - 
“upscaling” DVD player 
which can upgrade the 
images from the DVD 
to HD format. You could 
also buy a new game con- 
sole or a HD-DVD or Blu-Ray disc 
player. However, to really enjoy HD, 
you will need to invest in good HD- 
quality cables, such as the HD 
Multimedia Interface (HDMI) cable. Don’t 
scrounge around here; good cables can give 
far superior image resolution than cheap ones. 
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lust sit 
around. 


Sitting around is not all that unhealthy if you're sitting on an Optima 
chair trom Featherlite. The chair’s back and the seat move in tandem, in 
a ratio of 3:7; mimicking the natural movement of the spine. The Gas lift 
technology allows the height of the chair to be adjusted easily, and the 
armrest height is adjustable as well. The depth of the seat suits people of 
different heights, and the backrest tilts with variable resistance. Just 
experience sitting in an Optima once. And you'll be talking about it even 
twenty years later 





Strategic360degrees/fit 
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Optima 


#2, Timberyard Layout, Mysore Road, Bangalore 26. Ph: 080 26744047 / 5002 / 2307. Fax:080 26740449 Email: sales@featherliteindia.com www.featherliteindia.com 


FEATHERLITE PRODUCTS (P) Ltd. 


SHOWROOMS: BANGALORE: 080 40209631 -37 CHENNAI: 044 28232764, 28274785 MUMBAI: 022 24924948, 24950005 (Telefax) NEW DELHI: 011 41603911, 41328863 PUNE: 020 26120688, 
66012817 / 8 SECUNDERABAD: 040 27808906, 27802602 GOA: 093250 51361 KOCHI: 0484 2776935, 3252233, 3269383 MANGALORE: 0824 2440141 VISAKPATNAM: 0891 2530770, 2552047 
BEGUSARAI: 06243 243265, 249234 MYSORE; 0821 2424946, 098451 10402 PORTBLAIR: 031922 30652, 236903 TINSUKIA: 94350 36546, 94350 36547, 0374 2340591, 2331161,2342022 
TIRUPATI: 98661 48909 RAIPUR: 094252 08846 JAMSHEDPUR: 0657 6572169, 094315 24051 BHOPAL: 093031 00055 


OFFICES: CHANDIGARH: 093175 47666 KOLKATA: 093398 77051 TRIVANDRUM: 093494 55501 Cell: 093023 74842 BHOPAL: 093023 74842 AHMEDABAD: 09227250648 
GURGAON: 09810099222 
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‘Cameras 


The All-in-one š 
amera Guide 
Modern digital cameras can confuse all but the most knowledgeable. 


BT More guides you through the minefield of jargon and specs and 
tells you what to look for in these machines. kUsHAN MITRA 





t's always a good idea to start at the beginning; so we begin by pointing out the various functions 
and bells and whistles in Digital Single Lens Reflex (DSLR) cameras. Almost all SLR cameras will have 
more or less similar features and functions, though the exact placement will vary from manufacturer 
to manufacturer and model to model. Familiarising yourself with these should be the first point on 
your learning curve. Of course, we cannot teach you photography, but the idea is to provide you 
with a DIY start-off kit from where you can feel your way forward. So, happy shooting. 
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LENS APERTURE: 
Adjusts the f-stops to 
control exposure 













FRONT VIEW 


FORMAT/MODE BUTTON: Set Manual/ 
Programme Auto/ Aperture/ Shutter 
speed priority 

POWER SWITCH: Turns on and 
turns off the camera 


LENS: Captures ime 
which can be viewe 
through the 
viewfinder 


EXPOSURE 
COMPENSATION: 
Balances over/un- 
der exposure 


COMMAND DIAL: 
Controls shutter 
speed and aperture 
settings 


VERTICAL GRIP: 
Shutter release 
button for vertical 
frames 





This camera will be launched in India in September 2007, 
price yet to be announced 
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BACK VIEW 
VIEWFINDER LOCK: VIEWFINDER: Lens AF/AE LOCK: 
MODE DIAL: Controls all Protects the viewfinder through which Locks focus and 
shooting- and menu-related when not in use subject is viewed exposure settings 


settings 
AUTO FOCUS LOCK: 
Locks the focus 


LCD PANEL: Displays 
all menu settings 


COMMAND DIAL: 
Same as the command 
_dial in front 












USB PORT: Connects 
the camera to the PC 


AUDIO/ VIDEO 
OUTPUT: Helps 
one to send the 
captured images 
to a TV through 
an AV cable 


LCD MONITOR: 
Gives immediate 
visual access to 
images captured 
by the camera 


AUTO FOCUS AREA MODE 


SELECTOR: Selects focus area 
ISO SPEED: It’s a 


numeric indication 


of sensitivity to light WHITE BALANCE: Helps 


IMAGE QUALITY: Helps to weg ssa to ee 
select the file size of the image the colour temperature 
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PHOTOGRAPHER’ 
EYE 













































Cameras 


WHY ARE SLRS CONSIDERED 
BETTER THAN NON-SLR 
CAMERAS? 


The answer, to put it simply, is WYSIWYG (what you see 
is what you get). In other words, the image you see in the 
viewfinder is also what the camera “sees” through the 
main lens (see image on right). This gives a parallax-free 
image. In non-SLR cameras, the image you see is captured 
by an “off-axis” viewfinder. And although this is not a 
problem for most photographs, images shot from very 
close or very far can display “parallax error”; i.e., the im- 
age you “capture” may be slightly to the left or right of 
the view you thought you were capturing. 

Digital Single Lens Reflex (DSLR) cameras are the 
weapon of choice for professional photographers, but 
because of increasing affordability and technology 
advancements—prosumer SLRs like Canon's 400D (Rs 
45,000) or Nikon's D80 (Rs 40,000) have placed ad- 
vanced camera technology in the hands of informed 
amateurs as well. However, despite the relatively light- 
weight bodies of these two cameras, they are a hands 
ful. Small automatic digital cameras have also come a 
long way. New ones from manufacturers like Sony, 
Pentax, Canon, Fujifilm, Nikon, Olympus, Kodak, 
Samsung and Minolta are all very small, some even 
coming in form factors that put mobile phones 
to shame—such as the Sony Cybershot 
DSC T100 (Rs 15,170) or Pentax Optio 
$10 (Rs 10,250). The price of a good 7-8 
megapixel camera with zoom function- 
ality are also coming down—example: 
cameras like the Canon IXUS 9O0Ti (Rs 
25,000), Nikon Coolpix P5000 (Rs 27,237) 
and the Samsung L700 (Rs 13,990). 


VIEWFINDER 


Olympus18X 


Price: Rs 20,500 





Sony Cybershot DSC T100 
Price: Rs 15,170 
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THE BASICS OF PHOTOGRAPHY TAKING CA CARE [a 


The word photography, literally “writing with light” is derived from the 
















Greek roots phos or phot meaning light and graphos, meaning writing. ni tomaten AA kat 

The amount of light entering your camera and reaching the sensor (in a N wh. $ 

a digital camera) or film (in an analogue one), defines the quality of your EE e TR 7 cay es a. 

photograph. Keep away from heat: India is a hot country, so SE" Say 

keep your lens away from excessive heat, which — RNS 

The first picture was can break down the lubricating grease in the ai 
taken at a shutterspeed lens barrel and ruin its ability to focus. Never, Janya 
of 1/125th of a second ever, oil your lens. If you are shooting in really hot 
at an aperture of f8. and sunny conditions, cover your camera with a 
With this combination light cloth or aluiminium foil. 


a moving subject will 
appear blurred Avoid temperature fluctuations: In the cold, 
keep your camera warm by keeping it under your 
coat or in its bag as much as possible. Prevent 
condensation on humid days—especially when 
you move in and out of air-conditioned rooms by 
keeping your camera inside a bag or cover for a 
few minutes. Condensation can lead to fungus 


forming on the sensor. 


Use a filter: Always use a clear filter or lens hood 
to protect the front element; it is far less expensive 
to change a filter than it is to change the lens. 






The second picture was 
taken at a shutterspeed 
of 1/500 of a second at 
an aperture of f4. With 
this combination a moving 
subject will appear clear 


and sharp. Clean sparingly: Clean the lens only 


when absolutely necessary, because 
a little dust will not impact the 
image. When cleaning, use a soft 


MANIPULATING YOUR CAMERA nities soni dealer Cid 


i move fingerprints on the lens 
mw You can manipulate the amount of light entering your camera by as soon as you spot one using a 
adjusting the shutter speed (measured in fractions of a second) and lens cleaning tissue with a drop of 
aperture, or the size of the lens opening (measured in “stops” lens cleaning fluid on it. 


or" f-stops"). 








Store carefully: Always store your 

camera and lens in a cool, dry place. Do not store 
it near other electronic devices and strong magnetic 
fields. If you will not be using the camera for a long 


a Most point-and-shoot cameras, which don't allow you to play with 
these two parameters, are pre-set at an aperture reading of f8, a shut- 


ter speed of 1/125th of a second and a focal length of 13 ft. time, remove the batteries and memory cards and 
keep a silica gel pouch inside the bag. 


m This setting allows you to shoot most scenes in normal light and give 
fairly clear “near-to-infinite" views. However, such cameras can- 
not capture fast action (such as a speeding car or a running dog), 
resulting in a visual blur. 


gw The way out? Increase the shutter speed to, say 500 (or 1/500th of a 
second), or 1000 (1/1000th of a second) and compensate for the 
shorter duration of the “open" shutter by allowing in greater 
amounts of light. How? By setting your aperture to f4 in the first 
instance and f2.8 in the second. 


mw Remember, the smaller the f-stop number, the larger the aperture 
opening. For the same light conditions, you have to increase the 
aperture opening by one notch for every notch you increase the 
shutter speed. 
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Cameras 


THINGS TO REMEMBER 


SENSORS 
There are two different types of sensors used in digital 
cameras: Complementary Metal-Oxide Semiconductor 
(CMOS) and Charge-Couple Device (CCD). The latter is 
considered the superior technology, but is also much 
more expensive and will only be seen on higher-end 
automatics and DSLRs. CMOS technology has also 
been improved dramatically with the introduction 
of Active Pixel Sensors (APS) on high-end cameras. 
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MEGAPIXELS 

Essentially the number of pixels in 
a photograph—the length multi- 
plied by the height. This is not 
the all-important criteria for choos- 
ing a camera. The image quality 
depends more on the size, quality and 
type of sensor as well as the camera’s 
internal image processing ability. 


COLOUR TEMPERATURE 

Digital camera sensors very often tend to 
overcompensate for light and, therefore, pho- 
tographs tend to have areas “burnt out” by 
strong white light. To get around this prob- 
lem, you can adjust the light exposure settings 
on your camera. However, some low- 
end sensors might still display this problem. 


LCD VIEWFINDER 

Many cameras, particularly automatic ones, 
do not have optical viewfinders any more 
and only have a digital LCD screens. New 
cameras come with large LCD screens, but 
many screens may not represent the final 
picture quality accurately. Also, keeping 
your viewfinder on all the time always can 
be detrimental to battery life. 
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There are two types of 
zooms—Optical and 
Digital. Optical zoom 
uses the lenses to get a 
close-up image like a 
pair of binoculars. 
Digital zoom uses the 
camera's inbuilt proces- 
sor to zoom into the im- 
age; and the processor 
smoothens out the 
rough edges. While digi- 
tal zoom is not bad on 
some camera brands — it 
is not true Zoom. 


MEMORY CARDS 
Most automatic digital cam- 
eras use Secure Digital (SD) 
cards. While these are not 
the speediest cards 
around, they are small 
and relatively cheap—a 
one gigabyte card coming 
for around Rs 750. High-end DSLR 
machines use the speedier Compact- 
Flash (CF) storage format; CF cards are slightly 
more expensive but can also be bought at vari- 
ous speeds for high-speed photography. 


SHUTTER-LAG 
Not a major problem in newer digital cameras 
from major brands, this can be a serious issue on AEE: 
mobile phones. This is the time taken between sear 
the time you click the button to the time ene EF-S 17-85, 
the camera “resolves” the image. This also 
depends on how full your memory card is. hf 
Therefore, at the end of day's photog- fy 
raphy, shutter-lag can be more pro- & 
nounced than at the start of the day. 


FULL-FRAME 

The size of the sensor; a full-frame 
camera has a sensor size equivalent to a 
35mm film (36mm x 24mm) and can 
take proper 35mm images without a crop- 
factor. Only the highest-end DSLR machines 
have full-frame sensors. Other DSLRs have a 
“crop factor” which signifies the amount of 
additional lens power needed to take a 35mm 
“equivalent” shot. 
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AND THEN THERE ARE LENSES 







f you do put the money down for a fancy 
| DSLR camera, you must remember that such 

cameras rarely ship with a lens. A lens, if 
any, will be a 28-50mm or 28-80mm one, which 
is good enough for basic applications, but it is al- 
ways a good idea to invest in some good lenses if you 
really want to take advantage of your camera. 






Telephoto Lens 
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TYPES OF LENSES 


STANDARD: Every photographer needs to have a good 
standard lens. Some manufacturers ship these 28-50mm 
lenses with the body. However, the standard lens sold today 
is a 28mm-80mm, which gives you a degree of zoom func- 
tionality. This also helps you stretch your lens budget. Zoom Lens 
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AF-S MixkOR 18-55 mm1 35540 





ZOOM/TELEPHOTO: A telephoto brings objects far in the dis- 
tance into focus. They come in various focal lengths from 
200mm to 600mm for most professional cameras. The higher 
the focal length, the more distant your subject can be. 
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WHAT IS A TELECONVERTER? A teleconverter sits between 
the lens and the camera body and is another set of lenses 
that enhances the zooming ability of the lens. These devices 
also help to counter the effect of smaller sensors such as the 
APS. However, teleconverters also reduce the amount of light 
reaching the sensor, so, to get the desired effect, you might 
want to use a higher film speed (ISO setting) or a slower shut- 
ter speed. With teleconverters in particular, spending money | 
is important as the quality of glass is crucial. 

Should you buy a lens from an independent manufac- 
turer? Lenses from Nikor (for Nikon) and Canon for their 
DSLR cameras are very expensive. A 70-200mm f2.8 from one 
of these manufacturers costs close to Rs 1 lakh. A lens from 
reputed independent maker Sigma costs about half of that. 
While photographers still swear 
by the quality of original 
lenses, Sigma lenses in 
particular are consid- 
ered very good. 


WIDE ANGLE: These are popular with landscape photogra- 
phers because they give “depth” to a picture by bringing to 
sharp focus images in the foreground. The most popular 
wide-angled lenses are 24-28mm for full-frame devices. 










Picture taken with a wide-angle lens 
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FISH EYE LENS 
This lens is so called because of the way it looks—and it gives a complete 180-degree an- 
gle of view. Images taken by such lenses are distorted in the sense that the edges 
seem to be much farther apart than they actually are, while the centre of the image is a 
lot closer, almost like a sphere. These lenses are usually 16mm, but to get an equivalent im- 
age on an APS camera you need a 10.5mm lens 





Picture taken with a fish eye lens 
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Cameras 


Which Camera 
Should You Buy? 


Well, that depends, among other things, but most 
importantly, on your budget. Here, we feature the 
best-in-class cameras in three price bands—abou’ 
Rs 25,000, Rs 75,000-1,00,000, and price no bar. 


Canon 1Ds Mark III 










The camera sports a full-frame sensor and can take images at an 
incredible speed—five shots per second and a burst rate of up to 
12 RAW images at its native 21.1 megapixel resolution. The 
image quality is further enhanced by the device’s two on-board 
Digic Ill processors, which incorporate Canon's proprietary tech- 
nology—and with 45 autofocus points, this camera will never take 
OR eg Se SEE an image that feels out of kilter. This is easily one of the best 
SSP te ae A aR digital cameras out in the wild. 

Ee ees ASPEN, PRICE: Rs 3,27,959 (body only) 


ya | 
ews Aes ; 
DA wet Pint CEA PI EAA T E 
AN ey LARRE A A CE ‘ 
‘ < Cust) rats 
biter e hy" Voss ih Y Mar 
Ád Awry As ? e* ) i 
GRY pene KENT ATTEN y 


~ 
“ea 


MID-RANGE 





Canon EOS 40D 


The EOS 40D is Canon's sixth prosumer digital SLR and is a successor to and a huge improvement over 
the EOS 30D. It is 10.1 MP, compared to 8.2 MP for its predecessor and the camera comes with the 
improved DIGICIII processor. The EOS 40D allows for high speed continuous shooting of 6.5 

frames per second and has six image composition modes—standard, portrait, 

landscape, neutral, faithful and monochrome. 
PRICE: Rs 75,000 (including 18-55mm lens) 





Canon IXUS 900Ti 


You can't really say too many negative things about 
Canon's compact cameras and 
they are quickly becom- 

ing the iPods of the dig- 

ital camera space—effi- 

cient, well-designed and 
reliable. This camera 

has a high-grade 
Titanium finish and 
Canon's ‘Perpetual 

Curve’ design. It also 
features a nice, wide q 
LCD, and the ability to \ y 
shoot in very low light 
without a flash. The 
only negative—alack 
of image stabilisation. 
PRICE: Rs 26,158 





THE PERFECT CHOICE 


Welcome to Radisson Hotel Delhi 
where you can enjoy the best of 
business and pleasure. Revive your 
senses at the refreshing Spa, Sauna 
and Jacuzzi, and relax at the cool pool 
side. The Great Kabab Factory, NYC, 
italia and l'Ching are delectable dining 
options. And if you are here for 
business then The Club Floor, Business 
centre, Conference Halls are laced 
with impeccable class, giving you a 
divine corporate environment. come 
discover the perfect blend of business 
and leisure. 


kfactor.in 


RADISSON HOTEL DELHI, NATIONAL HIGHWAY 8, NEW DELHI 110037 

PH: 91-11-26779191 Toll Free No. 1800 1800 333 p 

INDIA « New Delhi e Chennai e Goa e Jalandhar » Khajuraho » Noida « Raichak-Kolkata e Shimla dins6 A 
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FRENCH POLYNESIA « Tahiti JAPAN « Tokyo » Naraita » Osaka NEPAL » Kathmandu THAILAND e Bangkok RADISSON HOTEL DELHI 





Laptop 


Low-down 






<<< Sony Vaio TZ 

Supersmall, superlight with a claimed battery life 
of 11 hours, this 11.1-inch screen laptop might 
look puny in comparison to some of the other 
computers here, but it is one of the coolest mobile 
warriors out there. 


Standard specs 





Confused by 
marketing lingo 
and laptop specs, 
like Core 2 Duo, 
Vista and Wi-Fi, 
that seem straight 
out of a geek’s 
diary? BT More 
de-jargonises the 
process for you 
and answers a few 
frequently asked 
questions. 

KUSHAN MITRA 


I really like the look of the 
new Mac laptops, but if I 
Switch over to a Mac, will my 
files be compatible? 


Early in 2006, Apple switched its internal 
hardware architecture to Intel hardware, 
much like regular Microsoft Windows 
machines; so, technically, you can dual- 
boot Windows and Mac OS X on the 
same laptop. In case you buy a MacBook 
or a MacBook Pro and run them on Mac 
OS X, you'll find that most popular pro- 
ductivity software suites work on both sys- 
tems, albeit with a few small differences 
in some cases. 

The Mac version may not have the 
fancy tools of the current Office 2007 
for Windows machines, but it is compat- 
ible. In fact, the only downsides of buying 
a Mac laptop are the lack of gaming soft- 
ware and its price. But the machines are 
undeniably beautiful. 


1.2 GHz Intel Core 2 Duo U6700 
1.2 kg weight 
Slim-display, motion-eye camera 


Price: Starts from Rs 1,14,900 l 





What on earth is Wi-Fi and 
which Wi-Fi system should 
| buy? 


Well, Wi-Fi is a street term for the IEEE 
802.11 wireless data standard. With Wi-Fi, 
you can send and receive data from a 
wireless (Wi-Fi) hub without being 
plugged in. Now, Wi-Fi is available in 
four flavours, a, b, g and n, with the last 
still a “draft” standard but capable of 
far higher speeds. Intel builds in Wi-Fi 
capability onto its Centrino chipsets and 
new chipsets that support the new “n” 
standard will hit the market 
shortly. Wi-Fi systems work 
very well over small 
areas, and some systems 
are often free as well— 
like those in some airport 
lounges and coffee bars. 
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Apple MacBook Pro 

Apple's new 15.4/17-inch 
MacBook Pro makes the black 
laptop look ultra-cool again. 
Fantastic performance, 
especially if you get additional 
memory. It even runs Windows, 


What are ‘Wireless Data _ 
romi Aren't those Wi-Fi, 
007 


No, they're not. Those cards/dongles 
which fit into a couple of slots on your 
laptop are actually phones that ride the 
data capabilities of the telecom operator's 
network. These are very useful if you 
spend a lot of time on the road, but net- 
work congestion can be a major problem, 
particularly in downtown areas during 
working hours. However, these also 


allow you to use your laptop ww 


as a phone. 











What processor and how 
much memory should I buy? 


If you are buying an Intel 
machine and demand 
screaming perform- 
ance from your lap- 
top, there is the 
Quad-Core Core 2 
Extreme processor. But 
you should ideally go in for the Centrino 
line, which features Wi-Fi abilities and 
speeds between 1.8 GHz and 2.6 GHz 
(T7000 series). When it comes to RAM 
(Random Access Memory) and Video 
RAM, the rule of thumb is the more the 
better, but more memory makes your 
machine more expensive and more 
power-hungry. 







if you want it to. 
Standard specs 


Up to 4GB of DDR2 RAM 
Up to 250GB hard drive 


(15.4 inch) 


Small screen, medium screen, 
big scree ich one 
should I go for? 


This is not an easy question to answer— 
laptops are available in a whole host of 
screen sizes from 12-inch to 17-inch 
widescreen machines. The bigger the 
screen, the heavier and more unwieldy 
the machine will tend to be. The heavier 
the machine, the less you would want 
to lug it around. The smallest 12-inch 
machines are very convenient to carry 
around, even though their small form 
factor often means they may not have all 
the bells and whistles, while the top-end 
17-inch machines are great to watch 
movies and do heavy graphics-intensive 
applications on. However, bigger screens 
and bigger bodies sometimes have a 
downside in poor battery life. A regular 
15.4-inch widescreen laptop is what we 
suggest you go with. 


2.2 or 2.4 GHz Intel Core 2 Duo 


Price: Starts from Rs 1,32,000 
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A One of the most capable machines in Lenovo's 
line-up, the Lenovo 3000 is a fantastic buy and 


looks very smart as well. It even comes with a TV 
Tuner card. 


Standard specs 


1.6 GHz Intel Pentium Dual Core 
15.4-inch XVGA TFT with TV Tuner 


Price: Starts from Rs 45,750 


<< 


Dell Vostro 1000 

Want a laptop with decent 
performance at a very nice price, 
decent display and good 
specifications to boot? Dell makes 
some very good machines across the 
range, but when it comes to value 
this deal is tough to beat. 


Standard specs 


1.8 GHz AMD Turion TL-56 Dual Core 
512MB RAM and 80GB hard drive 
15.4-inch XVGA TFT 


Price: Starts from Rs 32,900 


HP Pavilion dv9500 

This smart-looking machine doubles up as a good 
replacement for the desktop at home, and is a very 
capable office machine as well, with a big 17-inch 
screen and a large hard drive. And all this at a very 


nice price. 
Standard specs 


NVidea GeForce 7150 with 256 MB Video RAM 
Lightscribe Multi-DVD writer 


1.8 GHz Intel Core 2, 1GB RAM and 160GB 
hard drive 


Price: Starts from Rs 49,500 
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Consumer Validated 


The world |s 


oosessed 


with Italian creations. 


oO dle We. 


HINDWARE talian Collection 


A unique collection of Italian designs and 
shapes, exclusively imported and marketed by 


a 
Hindustan Sanitaryware, with the back-up + | 
of nation wide after sales service. } A\ d WW A Ne. 
SIMPLY OBSESSIVE 


The best in designer-wear, leather, jewellery and accessories 
come from Italy, the fashion capital of the world BATH FITTINGS AND COMPLETE BATH SOLUTIONS 


HINDUSTAN SANITARYWARE & INDUSTRIES LIMITED, New Delhi: Tel: (+91-11) 65960160-64, 25854656. Fax: (+91- 11) 25785278 
E-mail: delhi@hindware.co.in Kolkata: Tel: (+91-33) 22487406, 22487407. Fax: (+91 -33) 22487045. E-mail: hsikolsale@somanyent.com Mumbai: Tel: (+91-22) 22044766, 
22022247, 22829301. Telefax: (+91-22) 22022247. E-mail: mumbai@hindware.co.in Secunderabad: Tel: (+91 -40) 66288000. Fax: (+91-40) 66288080. 
E-mail: marketing.hyd@hindware.co.in Bangalore: Telefax: (+91-80) 41136377. E-mail: bangalore@hindware.co.in Chennai: Tel: (+91-44) 28220912. 
E-mail: chennai@hindware.co.in Pune: Tel: (+91-020) 26430035. E-mail: pune@hindware.co.in ia Tel: Cree) 2207016. Ena: cochin@hindware.co.in 
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MP3 
Its the most iconic and, in the 


TH F eyes of many people, “only” 
MP3 player in the market. 
And now, it has just been 
redesigned. KUSHAN MITRA 


SX ii 










Videos 
Photos 
Podcasts 
Extras 
Settings 
Shuffle Songs 
Now Playing 
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A MAKEOVER 
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iPod touch iPod classic . 
Available in 8GB and 16GB models Available in 80GB and 160GB models 
Thinner than the iPhone, it runs the same operating software Similar form factor to fifth-generation iPod 


80GB model slimmer than before, 160GB model highest 
capacity digital music player available with a rated 
capacity of 40,000 songs 

Available in white-grey and black 

PRICE: Rs 14,500 (80GB) and Rs 20,400 (160GB) 


and has a 3.5-inch, multi-touch screen 
Wi-Fi-enabled (802.11 b/g) 
Only available in black 

èe PRICE: Rs 17,700 (8GB) and Rs 23,600 (16GB) 


t has been a while since Apple 
introduced some new addi- 
tions to its iPod range; last 
year's update only enhanced 
. battery life and screen bright- 
ness. But the latest iteration of the 
iPod, the iPod ‘touch’, an iPhone-in- 
spired device and the integration of 
the Cover Flow browsing interface 
across the line (save the screen- 
Tess shuffle), on the newer, wider 
and thinner iPod nano, changes 
_ that dramatically. 
-~ And yes, do not expect a formal 
India launch for a few weeks yet. 
Let's take a look at the 
products: 


iPod nano 

Available in 4GB and 8GB models 

(2GB discontinued) 

Wider than before, sporting a 2-inch QVGA 
screen and able to play videos encoded in 
the H264 format like the ‘touch’ and ' 
classic’ 

| New range of pastel-inspired colours— the 
| 8GB model is available in five colours 

PRICE: Rs 8,800 (4GB) and Rs 11,400 (8GB) 














iPod shuffle 


No changes, just new 
colours—available in five 
pastel colours 


PRICE: Rs 5,600 (1GB) 


e 


It isn't just Apple that makes digital 
music players; quite a few companies 
do. Here are some of them, if 

you re not exactly in iPod mode. 








Microsoft Zune Nips 


The Zune from Microsoft isn't yet available in India and is possibly 
one of the better hard drive-based non-iPod products out there. It 
has got a bigger screen and good audio plavba, The Zune supports 
a few more formats than the iPod and has a capacity of 30GB. 


PRICE: Rs 12,000 (approximately) 


Creative Zen Vision W 


This is a fantastic product with a large screen, 
easy user interface, decent battery life and the 
ability to double up (easily) as a portable hard 
drive and sync with your computer. Unlike the 
iPod, which requires you to convert video files to 
the iPod's proprietary H264 standard, the 
Creative Vision can play everything and 
supports FM radio, too. One can ako directi 
load images from a Compact Flash (CF) mt 
used on certain types of digital cameras 
straight onto the player. 


PRICE: Rs 18,500 (30GB) 





Sony Walkman NW-A808 


This extremely well-built product from Sony is considered a lot 
better than the second-generation iPod nano because of its video- 
playing ability (the new third-generation nano, on the other hand, 
does support video.) It supports several audio file formats, and can 
even be used in landscape mode. It is extremely pricey, for its specs. 


PRICE: Rs 15,990 (8GB) 


SONY 
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Techie Tricks 
That Make Life 
Easier 


s “feature creep” turning you 
into a nervous wreck? Here 
are six simple tricks that will 
make your professional life 
less of a chore. 

KUSHAN MITRA 





USHIK 









allows you to 

seamlessly transfer a 
lot of numbers from 
your contact book to 


PROBLEM 1 another Zyb user 


Losing Your Phone 


SATISH KA 


pens. Here's how you can back up 

your data and make the loss a little 
less painful. Enterprise phones sup- 
ported by your office usually back up 
data, including contacts and calendar, 
onto your office servers. But, what hap- 
pens when you don't have this facility and lose 
your regular phone? 

Back up your data on your computer. Most 
mid-to-high-end non-enterprise devices from 
Nokia, Sony Ericsson and Motorola come with 
software that allows you to sync your phone 
with your PC. You should keep a back-up 
of your contacts on your computer's contact 


t isn't a pleasant experience, but it hap- 


— 


dle of nowhere. Well, there is this lovely solution of- 

fered by some websites, including a service from 
Zyb.com. Zyb requires that you need a data con- 
nection on your phone (GPRS or EDGE services from 
GSM providers). It doesn’t support all handsets except the 
most popular ones. The process is rather painless and 
quite efficient. The service also allows you to seamlessly 


manager—such as Microsoft Outlook or Outlook transfer a lot of numbers from your contact book to another 
Express. However, this ties you to your computer and this can Zyb user, which can be quite a time saver if you have to trans- 
be a problem if you lose your phone when you're in the mid- fer multiple numbers in a hurry. 
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Sending Large Files 


Your IT administrator may not have given 
you the ability to send large documents or 
sometimes, the documents themselves are 
way too large and you have to deal with 
small mailbox sizes—even at the 
recipient's end. 
There are several services such 

as YouSendit, DropSend and 
RapidShare which allow you to send 
such large files to several people at 

one go. While you might need to provide 
your e-mail address to upload a file, 

you can send a download link to every- 
body you want to. The problem with 
some services such as RapidShare is that 
these large files may not be too secure on 
an online server and anyone can access 
them. So, think twice before sending files 
over such services. 
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You can use a proxy 
server to access various 
sites—the simplest 
being Google's own 
“Translation” tool 
http://translate. 
google.com 









YouSendit, 
DropSend and 
RapidShare allow you to 
send large files to 

several people at one go. 


Visiting Sites Your 
Company Won't 
Allow You to 


Your employer's IT administrators, in 

all their wisdom, have disabled access to 
several sites. While some of them could be 
time-sappers such as Orkut or Facebook, 
others such as porn sites are nefarious and 
some, such as access to free web-based 
e-mail services, could be plain irritating 
(but your company does have a good rea- 
son). You can use a proxy server to access 
these sites—the simplest being Google's 
own “Translation” tool where you can go 
to http://Atranslate.google.com and use 
the English-to-English translation service 
for the website you want to access. 
However, remember it is one thing to 

be caught using Facebook, another to 

be caught checking out the latest 

Playboy Playmate. 

Why does your office not let you access 
your Gmail, Hotmail or Yahoo! e-mail in 
office? Because your IT administrator is 
paranoid that you will download some 
“dubious” file. However, most major free 
web-based e-mail services do 
have good anti-virus checks 
for all attachments, but you 
should always verify the 

identity of the sender be- 
fore downloading a file. 
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BE n of purposes, but ever so often, you want to 
—. send a mail that you really don't want your 











Png tenet oe office to see—whether it is a complaint to a 
hor nach verano ketar H 
Sateen In nemet epee 7; senior or a love letter to a sweetheart from 
mee heb mre lee beds your Gmail account. 
The Mistory hoide contemw ihs to pages power veted for . + 
rakane and select “Delete If your office uses Microsoft Outlook, 
ee ee ee. Browsing History” you can choose to encrypt your mails—you 
a | can do this by going to the Options menu 
(x) Cees) na Ees and choosing a password to encrypt your 
+ ee re hare yras maara Wirda ti a i ri 
mail in the “Security” field. Unless this 
password is entered, no one can read your 
PROBLEM 4 e-mail. Of course, you will need to devise a 


foolproof plan to make sure your recipient 


Wiping Out Evidence of gets the password safely. 

a = a = If you don’t want your office to snoop on 
Having Visited Blocked Sites your web e-mail, you can use the “secure” 
connection to send e-mail. You can do this 
by using the “https” protocol instead of 
the standard “http” protocol on the 
address bar before the website address. 
However, not all services have this facility. At 
the same time, always securing your e-mail 
or using the “https” protocol can need- 
lessly raise red flags at your organisation, so 
go easy on it. 


Hmm, well, even if it was something as innocuous 
as sending a resume to Naukri or Monster from your 
work laptop, you obviously do not want your boss to 
find out. 

The latest versions of both popular web-browsers al- 
low you to easily delete web histories. In Internet Explorer 
7, you need to go to the “Tools” menu and select “Delete 
Browsing History” and on Firefox, it is as simple as 
pressing the Control-Shift-Delete keys together. Make sure 
you do this often, but honestly, try not to use your work 
machine for purposes it should not be used for. 


Saving Data on Your Enterprise Device 


Grab a couple of free online e-dresses, because you will need them. Sure, your 
BlackBerry is your life, but did you know that the moment you quit your organisation 
for whatever reason, your BlackBerry can technically be turned into a worthless brick? 
The same goes for any Enterprise device. Your mails, your contacts, will all be wiped 
out at the click of an IT administrator’s button. 

So, a second free e-mail address is the answer; we suggest Gmail from Google because 
it is extremely reliable and has a decent amount of storage capacity. In fact, we suggest 
that you keep multiple e-dresses because while one can function as your pseudo-official 
e-mail address, a second can have your log-in details to various social networking sites, or 
could be an address you can hand out to services that demand your e-mail ID. 
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with a new indulgence 
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Savour the flavours from around the globe or sip the 
world’s finest blends. Whatever be your mood, it's all in 
here. New ambience, new presentation, new cuisines. 
More so, with our high speed wi-fi connectivity, a working 
meal sees a perfect setting in your schedule. Yes, now 
every time you check-in at Jaypee Siddharth, you 
will experience something new. Rest assured, while you 


take care of your business, we'll take care of you. 


Experience the aura of a chic ambience 
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New Delhi 





For reservations call toll-free 1800-11-9900 or visit us at www.jaypeehotels.com 


Q&A SILAS GRANT 


CAPTURE 
ATTITUDE 
IN MY 

PHONES © 


OCTOBER-NOVEMBER 








okia’s Senior Design Manager 
Silas Grant is responsible for de- 
signing Nokia’s latest fashion 
phones, the 7500 and 7900, which 
were showcased recently at Delhi's 
India Fashion Week. These phones, which 
feature “prism” keys and Organic Light 
Emitting Diode (OLED) backlights, are among 
Nokia's more innovative ones and also feature 
a “living wallpaper” that changes colour and 
display depending on the time of day, the 
signal and battery strength. Grant took some 
time off his busy design schedule to speak 
to BT's Kushan Mitra. Excerpts: 





2007 


















What 
was your 
key inspiration 
behind these rather 
radical looking hand- 
sets? 

| wanted the phones to convey a 
strong sense of attitude; | wanted to 
bottle the attitude | saw in some of the 
lines that modern designers such as 
Alexander McQueen are making. Plus, 
even in modern culture, with some of 
the edgier music that is hitting the air- 
waves, there is this strong sense of atti- 
tude. That is what | wanted to capture. 


What would you say are your key 
design influences for these products? 
Oh, there are several. | just mentioned in- 
fluences from the world of fashion and 
music but there are others such as the 
Bank of China building in Hong Kong, 
the Prada store in Tokyo and the new 
J12 (see pic.) watch from Chanel. 


With phone design evolving at a rapid 
pace, how can designers like you keep 
pace with both form and function in 
the same product? 

Honestly, I'm asked this question a lot 
and | must admit that the rapid evolu- 
tion and miniaturisation of technology 
has made life a lot easier. | believe that 
a product like the 7900 dispels the myth 
that phones can't be good-looking and 
have class leading features—it is a 3G-ca- 
pable phone and is the first phone with 
an OLED display on the market. The 
phone has style and is functional. 


THERE ARE PEOPLE ACROSS 
THE WORLD WHO WANT THEIR 
MOBILE HANDSET TO MAKE 


Can you elaborate 

on that? 

This is a style-driven prod- 
uct, but we have noticed 
that the phone market is 
becoming more screen-cen- 
tric; therefore, the screen on 
the 7900 is a very advanced one. 
With the advent of convergence, 
the phones are also able to do 
much more—they are more 
functional. 


But won't some people find the 
design of the keymat a bit radical? 
Actually, it is easier to use this keymat 
than regular ones. We have put the 
keymat through rigourous user testing 
and it works fine. 


What would you consider the target 
audience for products like this to be? 
People want devices for different things, 
but the people who | see going for such 
a device want to make a strong state- 
ment about themselves. 


But how can you sell this device across 


OL TOBER 


A STATEMENT 


the world then? 

The key thing to remember is 
that global trends exist across 
the world—they exist in 

Mumbai, London, Tokyo, 

New York and Hong Kong. 
There are people across the 

world who want their 
mobile handset to make 
a statement and it is 
this group of people 
for whom we 
have designed 

the 7900. 


In a company as 
large as Nokia, is 
there any cross-fertili- 
sation of design ideas 
and what are the emerg- 
ing trends in mobile design? 
Sure, there is a great amount 
of cross-pollination of ideas, 
particularly from the premium- 
end of the market. We are all 


CHANEL J12 working with interesting new 


concepts around the screen— 
there is a great interest, for example, in 
the landscape mode of the phone. We are 
playing with lots of different form factors. 


Who have had the greatest influence 
on your designs in the recent past? 
Well, there are so many, but if you are 
referring particularly to the world of 
fashion, | would have to say that it is 
Alexander McQueen. | think he is a 
fantastic designer with a great 
understanding and an ability to display 
attitude. m 
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i ) Ž ou just have to admit that there is 

3 ode Ma © Beales e something darn sexy about the 
nii oaa cta r : Big Apple. Be it the bohemian 
parie d TEE npea cool of Greenwich Village, or the 

bustling cosmopolitanism of 

Manhattan, or the Statue of Liberty, almost 


everything about New York is iconic. 


Hubit e tSS Több rme 


The Big Apple has hundreds of two- and three- 
star hotels that charge $80-$100 a day. Visit 
www.tripadvisor.com for details about 
New York hotels. 


Start with The Bronx Zoo, one of the best in 
the world. Home to 4,000 animals, you can see 
Andean condors, polar bears, Siberian tigers 
and snow leopards. Tickets start from $14. 
You cannot come to New York and not visit the 
Empire State Building in Manhattan. The 
observation deck on the 86th floor offers fan- 
tastic views of the city. Tickets start from $18. To 
avoid rush, you can book online at www.esb- 
nyc.com/tickets. 

From here, make your way to the 843-acre 
Central Park. Take a stroll along the Mall, a 
rowboat ride on the lake or just lounge around. 
You can even visit Strawberry Fields, New 
York's loving shrine to John Lennon. The most 
famous face of the Big Apple is the Statue of 
Liberty. Access to the interior of the statue is 
now restricted but you can take the ferry from 
Battery Park on the New York harbour for 
great views and memorabilia. Tickets: $10. 


New York offers almost every cuisine known to 
man, and then some. There are restaurants to 
suit every budget and taste—from McDonald's 
and Pizza Huts to the Zanzibar, in Times 
Square, that serves delicious Mediterranean-in- 
spired food and exotic cocktails, to the BB 
King Blues Club and Grill restaurant near 
Times Square, which serves great Southern/Soul 
and Cajun/Creole food. 


ae Aes P, ~T ARY Sirac 
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Visit www.nycvisit.com for more details 
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Travel 


here are many reasons to see this 

jewel of Catalonia—the football, the 
bullfights, the angling, the beautiful 
people, the brilliant azure of the , 
Mediterranean, sunshine, food and 
a fabulous nightlife... the list is f 





endless. Whatever your motive, 
Barcelona will not disappoint. 


It's always a good idea not to spend too 
much on hotels. Two- and three-star 
hotel rooms are available for 
$45-$80. Visit www.hotelsbarcelona.org 
for details. 
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Start your day by taking a leisurely ram- 
ble down the aptly-named Las Ramblas. 
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‘ Las Ramblas: City’s 
most happening 
street and (below) 

\ Sagrada Familia 
\ Church: A Gothic 
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One of Spain's most celebrated streets, it 
starts from the heart of the city, the 
Plaza de Cataluña, and goes all the 
way down to Port Vell by the sea. Lined 
with markets, coffee shops, mime artists, 
art nouveau buildings like the opera 
house, the wax museum and the Museu 
de l' Erotica. Walk and shop your way 
through this charming thoroughfare. 
From Port Vell, turn north for the old 
town of Barri Gotic. The maze of nar- 
row streets, which make up medieval 
Barcelona, hides delights like the Royal 
Palace, the Gothic Cathedral and the 
must-visit Museu Picasso. The museum 
houses some of his most stunning works. 
Standard entry fee: €6 (Rs 336). You can 
also visit the awe-inspiring Nou Camp 
stadium, home to the Barcelona 
Football Club. 


Wi 


While in Spain, do as the Spaniards do. 
Make lunch your main meal. The 
Spaniards like their siesta a lot, and they 
like to eat their fill before one. But first, 
know your Tapas. Anything can be 
Tapas—paella, croquettes, ham and 
cheese on toast. As long as it is small 
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and served with your drink (either free or 
at a surcharge), it is Tapas. There are 
restaurants and cafeterias all over 
Barcelona, so you can nibble on Tapas 
through the day. For lunch, try out a typ- 
ical menu del dia (or meal of the day), 
usually a three-course meal, comprising 
two main dishes (meat or vegetables), 
bread, a drink and dessert. Dinners are ex- 
pensive. If you do go for dinner (never be- 
fore 9 pm) try the racion (four to six 
Tapas) or the media racion (about two to 
three Tapas). One such plate will usually 
have a single item like ham and cheese or 
calamari. And remember: Don't go to 
Spain and not have Sangria. 


A smart way to enjoy your stay is to buy 
the Barcelona card (2 days: €24 or Rs 
1,345). It provides free entry to 12 mu- 
seums and heavy discounts at others. 
You also get free public transport, dis- 
counts at 15 restaurants and three 
bars/nightclubs. Even if you only spend 
one day there, the card is still good 
value for money. 


Visit www.bcn.es for more details. 
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VANHEUSEN 


WATCHES Mumbai: Breach Candy, Tel: 2362 0275/77. 1st Floor, Next to Pantaloons, Sky Zone Phoenix Tel: 6660 8132. Infiniti Mall, Andheri, Tel: 2639 8132. Palm Beach Galleria, Vashi, 
ano more... Tel: 2789 2605. Unit No 28, A.K. Plaza, S. V. Road, Goregaon(W), Tel:c/o 2495 5656. Bangalore: Jayanagar, Tel: 4130 7557/7117. Raipur: Regeneration Next, Tel: 409 2961 


Bangalore: Garuda Mall, Tel: 4153 1022. Brigade Rd., Tel: 2558 5994. Chennai: Mylapur Citi centre, Tel: 2847 7771. Nungambakkam High Rd., Tel: 4213 7977. Hyderabad: 
VANHEUSEN Somajiguda, Tel: 6682 0733/2341 8204. Delhi: C-15, Connaught Place, Tel: 4151 3980. E block, Connaught Place, Tel: 4358 2681. E-12, South Extension, Tel: 5164 7925. 


Mumbai: Shubham, Tel: 2381 0602. Pallazio, Tel: 2421 3060-63. Kamdar & Kamdar, Tel: 2413 6032. Surat: The Golden Time Ill, Tel: 225 2675/8. Indore: Awadhi, Tel: 4070 581. Noida: 
Sai Creations, Tel: 251 1115. Sai Creations, Tel: 251 5166/251 3235. Meerut: Krishna Watch, Tel: 264 3917/ 2691 085. New RR Enterprises, Tel: 266 5086. Chhattisgarh: Regeneration Multiple, 
Tel: 406 2127/28. Hyderabad: Watch World, Tel: 6678 9980. Kamal Watch, Tel: 6646 3366. Kolkata: Rams, Tel: 3058881/2. Secunderabad: Kamal Watch, Tel: 2772 2008. 


For Trade Enquiries contact: Rose: 3rd Floor, Hormuz Mansion, Above Cymroza Art Gallery, 72, B. Desai Road, Mumbai 400 026. Tel: 2368 5287-88. 
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his one-time British prison camp has, 

over the last 200 years, developed 
into a glittering bay-side gem. It is the 
oldest city Down Under, and is the 
site for one of the world's most stunning 
harbours. It has in-city beaches and won- 
derful food. But do keep in mind that 
Sydney is among the most expensive 
cities in the world, so be canny in 
your planning. 


| , 


You can choose from swanky hotels to 
rented apartments to surprisingly lush 
bed-and-breakfast places. Tariffs range 
from $60-90. Check out www.ho- 
tel.com.au for details. 


Head out to the harbour. Sydney was 
once called the “Emerald City” because 
of the way the sea in the harbour glit- 
ters in the sun. It's bustling with ferries, 
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yachts, launches, ocean liners and 
kayaks. You can simply walk about or 
catch the Manly Ferry, which leaves 
the Circular Quay every half hour, for 
spectacular views of the harbour. The 
sunset cruise is especially recom- 
mended, but anytime is good. Fares 
are $5.20 per person for Inner Harbour 
Zone 1 and $5.50 for Inner Harbour 
Zone 2 (www.sydneyferries.info/tick- 
ets-fares). Once back from the ride, 
walk down to the legendary Opera 
House. You can take the one-hour 
tour or simply hang out in one of its 
many swank restaurants and coffee 
shops. To avoid the rush, book tickets 
online (website: www.sydneyopera- 
house.com ) for $23 per person. If you 
want to indulge in some serious beach- 
bumming, head out to Bondi beach, 
about 20 km from the city centre. The 
city bus service operates the Bondi 
Explorer Service, which takes you 


Bondi Beach: Enjoy \ 
the sun, surf and 
beautiful people; 
Opera House (left): j 
A cultural landmark / 













} through some of the 

| most picturesque parts 

of Sydney, including 

the harbour bays, be- 

~ fore ending up in Bondi. 

You can also take the train to 

Bondi Junction, and then either walk or 
catch a bus onto Bondi Beach. 


While you enjoy the sun, surf and the 
beautiful people, you can pop over to 
the nearby Campbell Parade, along 
the back of the beach, with its near- 
continuous strip of outdoor cafes and 
gelato bars. For dinner, return to the 
Opera House and dine at the famed 
Guillaume at Bennelong, regularly 
voted as one of the best restaurants 
in the world. Savour Master Chef 
Guillaume Brahimi's mouthwatering 
treats at an average of $50. You can 
also try out one of Sydney's best 
seafood joints, The Pier at Rose Bay. 
There are other fine dinner options all 
along Rose Bay. 


The Sydney Monorail is one of the 
fastest, most relaxing forms of public 
transportation in the city, but its use is 
limited to travel between the city centre, 
Darling Harbour, and Chinatown . The 
fare is $3.2 for a one-way trip. The $6.6 
Day Pass is a better value if you intend to 
use the monorail to explore. You can 
purchase tickets at machines in the 
monorail stations. 


Visit www.sydney.com.au for more 
details. 
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Travel 4 


A Londonium from the days of 
the Roman Empire has, over the 
last 500 years, remained one of the 
world’s top cities. From Swinging 
London of the Sixties, through Cool 
Britannia London of the Nineties to 
today, London is one city that can truly 
compete for the title of the capital of 
the world. 


Where to stay 

Most people have family and friends in 
London; so, it’s best and most cost-ef- 
fective to put up with them. However, if 
you don’t want to do that, check out 
www.londonhotels.com. 


The Day Plan 

To try and list all the places you can visit 
and all the things you should do will re- 
quire an Encyclopedia Britannica. Here 
are a few choices. Make your way to 
the banks of the Thames to view the 
Gothic splendour of the Big Ben and 
the Houses of Parliament. You can't 
climb the Big Ben but you can get a tour 
of the Parliament for £12 (Rs 990). The 
best way to get London views is a thor- 
oughly modern landmark, the London 
Eye. Enjoy some incredible views from 
the observation wheel. Ticket prices start 
at £14.50 (Rs 1,196) per person. Another 
landmark is the Tower Bridge (more 
commonly known as London Bridge), 
one of the finest cantilever bridges in 
the world. Entry is £6 (Rs 495) per person. 
And if you want to get up close with 
the stars, there's no better place to do it 
than at Madam Tussaud's. Pose with 
everyone from The Beatles to Shah Rukh 
Khan. Ticket prices start at £13.50 (Rs 
1,114) per person. It’s an experience you 
won't forget in a hurry. 


London is a shopper's para- 
dise and there are many ar- 
eas to choose from. Camden 
Town is one of the hippest areas in the 
city and home to one of its most 
renowned markets. From antique vinyl, 
to clothes, accessories, crafts and fur- 
nishings. And it’s quite cheap. Nearest 
Underground stations are Camden Town 
and Chalk Farm (Northern Line). For 
some heavy duty retail therapy, head 
to Harrod's general store in 
Knightsbridge. Established in 1849, it 
offers a mind-boggling variety of stuff— 
from high fashion to furniture. 


Where to eat 

If you are in the Knightsbridge area, 
then you must duck in for a quick lunch 
at the 68-86 Bar & Restaurant. 
Fashionable, discreet and offering some 
of the best contemporary British cui- 
sine, this South Kensington joint is highly 
recommended. It's expensive; the menu 
is set and will cost you £40-60 (Rs 3,301- 
4,951) per couple. Of course, there are 
also 20 restaurants serving everything 
from pizza to sushi. For fine dining, 
nothing beats Westminster 's finest, The 
Atrium. Located in Milbank, this is the 
place to see and be seen in. And the 
only reason why we haven't mentioned 
the restaurants run by Gordon Ramsay 
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and Fergus Henderson is that a meal 
for two at either of them will cost you a 
lot more than your budget of $200 a 
day, but if you have money to spare, 
and the patience to wait the month or 
more it takes for ordinary mortals to 
get reservations, you could cap your 
London visit with a meal at either. 


Smart tips 

Travel by the Underground wherever 
you can. Don't forget to take a ride in 
London's famous black cabs. They're ex- 
pensive but then they're heritage value 
in themselves. 


Go to www.visitlondon.com for details. 
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FESTINA 


/7. 1st Floor, Next to Pantaloons, Sky Zone Phoenix Tel: 6660 8132. Infiniti Mall, Andheri, Tel: 2639 8132. Unit No. 28 A.K. Plaza 
S.V. Rd., Goregaon (W)c/o 2495 5656 

Mumbai: Worli, Tel: 2481 3447. Phoenix Mill, Tel: 2491 2953. Mumbai Central, Tel: 23005448, Vashi, Tel: 2781 1527. Baroda: Alkapuri, Tel: 662 1656 Bangalore: Central 
lel: 5112 1212. Hyderabad: Central, Tel: 6584 1010. City Centre Mall, Tel: 2335 1555 


Mumbai: Malad, Tel: 6643 4700. Airport, Tel: 2615 6891. Delhi; Plush, Rajouri, Tel: 2544 4101/2/3. Noida: Unitech Mall, Tel: 4056061 


. Mumbai : Inorbit Mall, Malad, Tel: Delhi : Rajouri Garden, Tel: 4209 0000. Ahmedabad : Gallops Mall Behind iscon Temple, Tel: 6606 1300. Noida : The Great India Place. Te 

lifestyle 401 0100. Haryana : DLF City Centre,Gurgaon „Tel: 404 4111. Chennai : Asma Building Alwarpet, Tel: 2498 0008/3525. Pune : Marisoft Annexe Kalyani Nagar, Tel: 4000 8181 
Mumbai: Swiss Gallery, Tel: 2352 0903. Pallazio, Tel: 2421 3060-63. Kamdar & Kamdar, Tel: 2413 6032. Watches of Switzerland, Tel: 2640 251. Swiss Paradise, Tel: 2898 3501. Ahmedabad: Golden Time | 
Amar Complex, Tel: 2644 1420. Golden Time Il, Tel: 2692 4900. Surat: The Golden Time, Tel: 0261 2252657/8. Meerut: Krishna Watch. Tel: 2643 917. Delhi: Gangarams, Tel: 4242 0701. Arun Watch, Tel 
2685 1457. Samay, Tel: 2511 7400. Something Special, Tel: 2461 9201. Johnson Watch Co.. Tel 4151 7518/9 Bangalore: Zimson Swiss Watch Boutique, Tel: 6614 1020. Chennai: Wrist World, Tel: 2811 


2444 Hyderabad: Kamal Watch Co., Tel: 6646 3366. Kolkata: Rams, Tel: 3058881/2 


For Trade Enquiries contact: Rose: 3rd Floor, Hormuz Mansion, Above Cymroza Art Gallery, 72, B. Desai Road, Mumbai 400 026. Tel: 2368 5287-88. 





t is difficult not to be envious of the Parisians. 

They have a city immortalised in literature, 
feted for the food, the romance, the grandeur, 
the bohemianism, art, culture, music, philosophy... 
phew. Whether you want to stroke your existentialist 
chin, or fall in love by the Champs-Elysées, the City of 
Lights is just the city for you. 

















































Where to stay 

Hotels are expensive; so, if you're on a budget of $200 a 
day, it’s best to stay at comfortable non-star hotels. Tariffs 
range from $70-80. For details, visit www.parishotels.com. 


The Day Plan 

When in Paris, you must visit the Eiffel Tower. Take the 
elevator to the top floor for magnificent views. Entry 
costs €11.5 (Rs 468) per person. The Historical Axis is a 
line of monuments, buildings and thoroughfares that 
run in a roughly straight line from the city centre west- 
wards. It begins with the Louvre and continues down 
the Champs-Elysées to the Arc de Triomphe centred in 
the Place de l'Étoile circus. The Louvre Museum is the best 
known repository of art in the world, housing such gems 
as Leonardo da Vinci's Mona Lisa, and stunning examples 
of Egyptian, Greek, Roman and Islamic painting and sculp- 
ture. A full-day pass to the museum costs €9 (Rs 505). The 
Arc de Triomphe, at the end of the Champs-Elysées is an 
architectural wonder honouring French soldiers killed 
during the Napoleanic wars. 


Shopping 

Away from the culture, there's much shopping to be 
done on the Champs-Elysées with Benetton, the Disney 
Store, Nike, Zara, the largest Gap outlet in Europe and the 
Virgin Megastore. Check out the Avenue Montaigne for 
more high-street shopping. 


Where to eat 

While at the Eiffel, savour continental cuisine at the 
Altitude 95 restaurant. Dishes cost €17-25 (Rs 953 to Rs 
1,400). Paris is considered the world’s gourmet capital, so 
if you want to splurge on the food, then head over to 
Chez Janou, which specialises in cuisine from the South 
of France's Provencal region. Unique dishes as a bouilla- 
baisse (fish soup), and a classic tian of Provencal vegeta- 
bles, are the norm here. A meal for two will cost €60 
(Rs 3,363). 


Visit www.paris-france.org/en/ for more details. 
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WATC} IES Mumbai: Breach Candy, Tel: 2362 0275/77. 1st Floor, Next to Pantaloons Sky Zone Phoenix Tel: 6660 8132. Infiniti Mall, Andheri, Tel: 2639 8132. Palm Beach Gallena 
Dts Vashi, Tel: 2789 2605. Unit No 28, A.K. Plaza, S. V. Road, Goregaon(W), Tel: c/o 24955656. Bangalore: Jayanagar, Tel: 4130 7557/7117. Raipur: Regeneration Next, Tel 


‘ante Navi Mumbai: Vashi, Tel: 2789 3485. Pune: SGS Magnum Mall, Tel: 2633 2536. Delhi: Inner Circle, Cannaught Place, Tel: 4152 3223/24. E-16, Cannaught Place, Tel: 4151 
ALLEN elska 7680/2341 5682. Raja Garden, Tel: 4550 8035/36. Bangalore: Church Street, Tel: 4112 1830/31 


Mumbai: Shubham, Tel: 2381 0602. Pallazio, Tel: 2421 3060-63. Kamdar & Kamdar, Tel: 2413 6032. Ahmedabad: Westside, Tel: 6605 8292. Surat: The Golden Time Ill, Tel: 225 2675/8. Jaipur: 
Fashion Square, Tel: 2611 116. Indore: Awadhi, Tel: 4070 581. Delhi: Gangaram's Watch Gallery, Tel: 4242 0701. Noida: Sai Creations, Tel: 251 5166/435 2903. Meerut: Krishna Watch, Tel: 264 
3917/ 2691 085. New RR Enterprises, Tel: 266 5086. Lucknow: Westside, Tel: 272 0990. Chhattisgarh: Regeneration Multiple, Tel: 406 2127/28. Chennai: Westside, Tel: 2849 0573/75/77 
Hyderabad: Watch World, Tel: 6678 9980. Central Watch, Tel: 2474 3618/ 594047. Kamal Watch, Tel: 6646 3366. Kolkata: Rams, Tel: 305 8881/2. Secunderabad: Kamal Watch, Tel: 2772 2008 


Also available at all leading J Pi DE other leading outlets. 
For Trade Enquiries contact: Rose: 3rd Floor, Hormuz Mansion, Above Cymroza Art Gallery, 72, B. Desai Road, Mumbai 400 026. Tel: 2368 5287-88. 










ong Kong is one of the most cos- 

mopolitan cities in the world. A 
decade after the former English colony 
became a part of China, Hong Kong 
continues to flourish as a leading centre 
for business and tourism. 


ivwnere tO stay 

Hong Kong has a host of really good 
hotels that offer great value for money. 
Tariffs range from $65-80. Check them 
out at www.hk-hotel.com. 


You can opt for the old city walk on 
the elevated walkway. Make your way 
to St John's Cathedral, the oldest 
Anglican Church in the Far East. Then, 
amble up The Lanes, a higgledy-pig- 


gledy collection of hillside stalls and 
walk on down to the atmospheric Man 
Mo Temple, on Hollywood Road. The 
city has probably one of the best har- 
bours in the world, and the best way to 
enjoy it is from the sea. We're talking 
about the iconic Star Ferry service. Take 
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Hong Kong is a 
shopper's paradise 

and also has one of 
the best harbours 
in the world (left) 
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the fantastic cruise across the 
harbour to Tsim Sha Tsui, in Kowloon. 
This is THE place for electronics, possibly 
the best in the world. Make sure you 
don't miss the 8 pm Symphony of 
Lights, a dazzling spectacle. 


Apart from shopping for electronics at 
Tsim Sha Tsui, check out Hong Kong's 
very own Times Square—Causeway 
Bay. Located in the heart of Hong Kong 
island, it is crammed with shops selling 
everything from electronics to antiques 
to fashion labels, as well as very good 
restaurants. 
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A great place to eat is the Felix Bar 
and Restaurant at the Peninsula 
Hotel. Designed by Philippe Starck, the 
restaurant has a renowned fusion-food 
menu, and also offers an amazing view 
of the harbour. It will set you back by 
$29 to $40 (Rs 1,180 to Rs1,627) for 
two. If you want some authentic 
Cantonese fare, hop over to Che's 
Cantonese Restaurant on Broadway, 
which specialises in mouth-watering 
dim sums. 


Visit www.discoverhongkong.com for 
more details 
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Pierre Cardin swiss celebrates the Art of Living with their all new 


Fall Winter collection 2007 
The Balance between Glamour and Discretion | 


he Rose Group through Egana India Pvt Ltd (A joint 
venture between the Rose Group and Egana 
Goldpfeil Gmbh) launched the new collection from 
Pierre Cardin swiss. 





Large Roman or Arabic numerals contrasts with the 
delicate outlines of the watches and fascinating arrangements 
of sparkling stones are highlighted within the new collection. 
The famous "P" logo gains increasing prominence - not too 
much, just the right amount. 

In its various styles, 
the brand shows great 
alternating 









diversity, 
between the classic and 
the elegant. Leather, 
textile, and steel, 
circular and angular 
shapes take turns, 
but it is their 
ensemble that 
makes for a 
harmonious portfolio 
which stays true to the 
brand's basic philosophy. 
The watches are available at Watches And More Stores 
and other Lifestyle stores across India at a price range 
between Rs. 4, 950/- and Rs. 12,000/- 


The new collection three lines - 
"Trapeze" - The graceful lines 
of the models represent the art of 
lighthearted enjoyment. Whereas - 
the square body of the classic 
chronograph for men emphasizes 
athletic The _ ladies’ 
version is covered by the soft and 
elegant Pierre Cardin swiss logo 
and framed by rows of stones along 


features. 








the 


sides, 
exceptionally feminine. And as 
distinct as the two models 
are, they converge in their 


comes across as v's 





characteristic trapeze 
shape. 
"Silhouette" - This 


line is captivating in every 
respect: a curved dial that 
dynamically fades into the 
Pierre Cardin logo, 
highlighted by sparkling 
stones that reflect the rosy hues 
of this ladies' watch and enhance 
its irresistible tenderness - a true , 
masterpiece that redefines glamour 

with its grace and delicacy. 


"Paves" - The exclusive design with | 
golden paths replacing numerals - radiates 
power in all directions. The rectangular | 
case is supported by a band of golden 
Squares, enhancing its luminous brilliance 
even further - an explosion of glamour for 
ladies who don't need a lot of space to 

shine. 
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Swimming pools, jogging tracks ana 
clubhouses are passe. Investing in plush 
residential complexes built around golf 
courses is the latest fad among the rich 
and the famous. BT More brings you a 
menu Of choices. ANUMEHA CHATURVEDI 


—— © 


sa JAYPEE GREENS DEVELOPER: Jay Prakash Associates, 


PHONE: (011)-26141540, WEBSITE: www-/jilindia.com 


G-Block, Surajpur Kasna Road, TOTAL AREA: 450 acres 
on Noida 201 306, NUMBER OF HOLES: 18 
Phone: (0120)- 2326533 CHOOSE FROM: 350 individual units (estate homes and villas), 


ranging from 5,200 sq. ft to 9,200 sq. ft, and 1,200 apartments 
ranging from 1,250 sq. ft to 4,300 sq. ft 


OTHER FACILITIES: There‘s a 300-room luxury spa and resort within 
the premises to soothe your frayed nerves. Tariffs range from 





aypee Greens, the maiden real estate project of Jai Prakash Rs 7,500-Rs 8,500 for a day, plus a luxury tax of 5 per cent. 
Associates in Greater Noida, is incorporating high quality liv- Then, there's a 350-yard driving range, a golf academy, a well- 
ing with recreational spaces for the region’s most affluent. “In equipped pro-shop and a clubhouse to complete the picture 


India, many people build or buy beautiful homes, but the infra- PRICES: Apartments start at Rs 1 crore and go up to Rs 8 crore- 

structure outside is decaying and crumbling. Gated communi- plus. An estate home with a super area of 7,200 sq. ft to 9,500 
Ses WE y sq. ft will cost Rs 7.45 crore-plus 

ties like Jaypee Greens allow residents to live in a well-managed, 

secure environment comparable to the best living spaces in the PROJECT STATUS: Ready by 2010. 

world,” says Manu Goswamy, Head, Sales and Marketing, Jaypee 

Greens. Custom-built for golf aficionados, the golf course at 

Jaypee Greens is the only Greg Norman signature 18-hole 

championship golf course in India and also the third-largest in Asia. OCTOBER-NOVEMBER 2007 BUSINESS TODAY more 53 
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DEVELOPER: Chamundeshwari Build Tech 
PHONE: (080)-22632222, 
WEBSITE: www.eagletonindia.com 


TOTAL AREA: 500 acres 
NUMBER OF HOLES: 18 


CHOOSE FROM: 1,450 villas ranging from 1,237 
sq. ft to 2,200 sq. ft and 1,450 plots ranging 
from 2,000 sq. ft to 10,000 sq. ft 


OTHER FACILITIES: Swimming pool, squash, 
badminton, health club and spa 


PRICES: On request 
PROJECT STATUS: Some villas already occupied. 


en ES De, ` 
Lw ae e 


ES- ` 
as OP et. Dhe A papage Pry —_ n — p 
amy A" pear Lass te “2 - FY SN 7 
Ben N TOR Y oo ` A a N Ar A s N - 


Gni 


` Eao > 
A Aa we. 





Ndj 


o ~a, ~~ oe S 
RS A peas! » ROS ea 
i. hae ee i S L 7 r 
E Anp r a “ert S S; “xl ~ 1 zS ~ > 
CA SA A ae 


~~ A EAGLETON - THE GOLF VILLAGE 


30th km, Bangalore-Mysore 
Expressway, Bidadi Industrial Area, 
Bidadi (Bangalore Rural) 


agleton - The Golf 

Village is located 30 km 

away from the traffic 
and chaos of Bangalore and 
avid golfers are happy driv- 
ing at least 45 minutes for 
their round. The project, 
which has 40,000 trees on 
its premises, is inspired from 
the iconic St Andrews golf 
course in Scotland. The 72- 
par, 6,632 yard course, de- 
signed by Pacific Coast 
Designs, Australia, is backed 
by 6 km of drainage, mak- 
ing it, perhaps, the only all- 
weather course in south 
India. “We are not targeting 
golf enthusiasts only,” says 
Chetan Meda, Director, 
Eagleton. “We have young 
families, retirees and re- 
turning NRIs among our res- 
idents.” Buyers can expect 
possession of villas in a year. 
Those opting for the plots 
will have to follow strict 
guidelines on colour, design 
and elevation for their 
houses to maintain the 
harmony of the overall 
architectural design. 
RAHUL SACHITANAND 










DEVELOPER: Unitech 
PHONE: (0124)-408 2020, WEBSITE: 
www.unitechgroup.com 


TOTAL AREA: 272 acres 
NUMBER OF HOLES: 9 


* KARMA LAKELANDS 


National Highway 8, Gurgaon 


ocated on NH 8, in 
Gurgaon, Karma 
Lakelands is inspired by 
the gracious English country es- 


* CALCUTTA RIVERSIDE 














New Bata Road (Municipal Holding No. 1), 
Maheshtala, Kolkata 


DEVELOPER: Riverbank Holdings, PHONE: (033)- 


22811391, WEBSITE: www.hilandcal.com 
TOTAL AREA: 262 acres 
NUMBER OF HOLES: 9 


CHOOSE FROM: 84 Golf Condominiums and 
23 Golf Villas in Phase 1 (the project will be 
completed in 3 phases) 


OTHER FACILITIES: A 250-room 4-star hotel, a 
super-speciality 400-bed hospital and a 
sports and recreation club 


PRICES: Rs 2,300 per sq. ft for apartments 
and Rs 3,500 per sq. ft for villas 


PROJECT STATUS: Phase | will be ready by 2009, 


tates. It offers a choice of 246 
villas in five different designs. 
The property also has majestic 
lakes that give it its name. “The 
project symbolises and targets 
the emerging Indian, exceed- 
ing the expectations of ultra- 
luxury lifestyles,” says Sanjay 
Chandra, MD, Unitech. 


CHOOSE FROM: 246 villas with built-up 
areas ranging from 5,800 sq. ft to 
6,800 sq. ft 


OTHER FACILITIES: A state-of-the-art well- 
ness spa, squash and tennis courts 


PRICES: On request 


PROJECT STATUS: Phase | of 50 villas will 
be ready by August, 2009; entire 
project will be completed by 2010. 





tii 


into a golfing community. Every villa and apartment 

offers a magnificent view of the sweeping greens or the river flowing 
lazily alongside. Perched on the edge of the impeccable 9-hole golf course, 
Mandeville, a cluster of villas is perfect place for golf aficionados, and for those 
in search of gracious homes in the middle of endless manicured greens. Each villa 
has a private garden that overlooks the golf course, several verandahs and terraces, 
direct connection to the pedestrian track and space for parking two cars. “We are 
positioning this property as an aspirational one,” says Sumit Dabriwala, Managing 
Director, Riverbanks Holding, the joint venture between Bata India, which owns 
the plot and Calcutta Metropolitan Group, the developer. 


T he 262-acre Bata factory across the Hooghly from Kolkata is being developed 
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Cocktails 


Give your Bloody 
Mary a bloody 
eye, and tell Sex 
on the Beach to 
go wear a sarong. 
Cocktails today 
have to try very 
hard to impress 
your palate and 
surprise it. Here 
are a few exotic 
ones that will 
challenge your 
taste buds. 

BIBEK BHATTACHARYA 



























POLO POLITA 


INGREDIENTS 


Melon puree: 15 ml 
Vodka: 45 ml 
Triple Sec: 10 ml 
Lime juice: 5 m! 
Watermelon 
HOW? 


Mix the puree, vodka, 
Triple Sec and lime 
juice in a shaker and 
shake well. 

Pour the mix out into 

a short glass. Cut three 
watermelon cubes and 
skewer them together 
on a pick. Garnish the 
drink with the 
watermelon pick 
and serve. 


WHITE WINE 
= SPRITZER 
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CAIPIRINHA 


INGREDIENTS 


Lemon cut into eight pieces 
Cachaca: 50 m! 

Sugar: 2 tablespoonfuls 
Crushed ice 


HOW? 


Muddle the lime pieces and 
sugar at the bottom of a small 
glass. Add Cachaca. Add one 
cup of crushed ice. Cover and 
shake vigorously. Garnish with 
a lime wedge and serve. 





% 
v 
"i 


btmore * 


Cocktails 


ELECTRIC 
WATERMELON 


INGREDIENTS 


Bombay Sapphire Gin: 45 ml 
Triple Sec: 10 ml 

Honey Dew 

Melon Puree: 15 ml 

Ice 

7-Up 

Watermelon 

HOW? 


Mix the puree, vodka, 
Triple Sec and lime juice 
in a shaker and shake well. 
Pour the mix out into 

a short glass. Cut three 
watermelon cubes and 
skewer them together 
on a pick. Garnish 

the drink with the 
watermelon pick 

and serve. 
























YOU CAN TRY 
THESE, TOO 


CARIBBEAN SUN CHASER 


INGREDIENTS 

Bacardi Rum: 45 ml 
Monin Coco liqueur: 10 ml 
Pineapple juice: 30 ml 

A slice of pineapple 

HOW? 


Mix the rum, pineapple juice and 
liqueur in a shaker and shake well. 
Pour it into a glass, garnish it with 
a pineapple wedge and serve. 


GLACIER BLUE MARTINI 
INGREDIENTS 

Blue Sapphire Gin: 30 ml 

Vodka: 15 ml 

Blue Corazon: 5 ml 

Crushed ice 

Red 3 

HOW? 


Pour the gin, vodka and liqueur in 
a shaker and shake well. Place the 
Martini glass in a small tumbler of 
crushed ice. To add contrast to the 
blue Martini, mix some red additive, 
like Red 3, to the ice bed and serve. 


BUBBLEGUM MARTINI 


INGREDIENTS 

Bailey's Irish Cream: 15 ml 
Crème de Banana liqueur: 15 ml 
Cointreau: 15 ml 

Crushed ice 

HOW? 


Shake three equal portions of the 
liqueurs in a cocktail shaker and 
pour into a Martini glass. Place the 
Martini glass in a small tumbler of 
crushed ice and serve. 


STRAWBERRY MARTINI 


INGREDIENTS 

Bombay Sapphire Gin: 45 ml 
Crème de Fraise 

(a strawberry-flavoured liqueur): 5 ml 
Extra Dry Martini: 5ml 
Crushed ice and a red rose 
HOW? 

Pour the gin, liqueur and Martini into 
a shaker, shake well and pour into 
a Martini glass. Place in a small 
tumbler of crushed ice, garnish it 
with a rose petal and serve. 


Oe i 
rtégé R500 Notebook Computer 


r oshiba's ultra-light, ultra-slim Portégé R500 series notebook PCs 
offer superior body strength, durability and a long battery life. They 
realize "TRUE MOBILITY". 

Notebook PCs are the high growth segment of the PC market, 
xploding demand for mobile computing and desktop PC replacement. 
the new ultra-mobile Portégé R500 series Toshiba completely meets 
wants and needs of mobile users and fully embodies its "TRUE 


on or off, depending on whether they are indoors or 
outdoors. Other world-firsts are a 64GB Solid State 
Drive and a 7-mm thin DVD-SuperMulti 
Together, they make clear Toshiba's commitment to 


Drive. 








further expand the potential of mobile computing, 
improve PC usability, and cut energy 


consumption. i a 


Although small, 
R500 PCs are painstakingly designed to deliver a more reliable and secure 
mobile computing experience. From a compact motherboard realized with 
Toshiba High Density Mounting Technology through to fingerprint 
authentication, spill resistant keyboard, built-in hard drive protection and an 
advanced high-density magnesium alloy chassis material 


BILITY" concept: thin, light, long life. To this potent combination Toshiba Portege 
added body strength, superb quality, advanced security, network 
iectivity, and usability, creating a range of notebook PCs that redefine 
ible computing. 

‘he lightest model in the Portégé R500 series sports Solid State Drive 
an optical disk drive, but weighs in at only 979 grams (with 6-cell 


sry) and has the world's slimmest*1 case, only 19.5mm at thinnest. 







that is part of second generation Toshiba EasyGuard 


© boasts a high capacity battery that delivers up to 12.5 hours*2 of technology, the Portégé R500 series takes mobile computing 


ation. 
\nother world's first*3 for these "TRUE MOBILITY" PCs is a 
sflective 12.1-inch diagonal widescreen LCD with 0.2- 


a a 







in a new direction. 
*1) 12.1 inch widescreen notebook PC with optical disc drive 

category, as of June 5th, 2007 (Toshiba data) 

*2) According to JEITA's measurement method (Ver. 1.0). 


glass. This innovation ensures the best 







sible screen image in all kinds of lighting *3) 12.1 inch widescreen notebook PC category, as of June 5th, 2007 


SS 


jitions, and even allows users to switch the backlight p (Toshiba data) 





adisson Hotel-Your perfect choice for Business and Leisure 


- class restaurants. For specialty Indian cuisine, they have The Great Kabab 

Factory legendry for its varied selection of detectable kababs and breads 
hotel renowned for excellent standards and unmatched hospitality, | from across the country. It has acquired the status of a landmark in Delhi and 
has become an international brand. The celebrated Oriental restaurant 
l'Ching transports you to the Far East with its beautiful landscaping and 
exquisite Oriental dishes. For International 
Cuisine, they have NYC-the 24-hour Fun 


Cafe. R-The Lounge, serves some of the best 


isson Hotel Delhi, is your ultimate destination for luxury and comfort. 
ated 25 minutes from the heart of the city and a mere 4 kms from the 
rnational Airport, it offers guests a 
norable experience every time. 

The Hotel has some of the finest facilities 
e country that cater to every aspect of the international and Indian beverages. Step into 
st's business and recreational needs. The italia for tantalizing Italian cuisine from every 
Rooms including 27 Executive and region of Italy. 
ixe Suites and the Presidential Suite Savannah Bar, an elegantly styled colonial 
mplify a world-class product and services bar is Reminiscent of British conquests in 
lity that Radisson Hotel Worldwide are Africa and aptly decorated with memorabilia 
ywned for. Very popular amongst the offering you a wide selection of Single Malts, 
iness fraternity is the club floor, an entire Vodkas, Martinis, Wines and corresponding 


r with 45 rooms and suites, dedicated to Mocktails for every Cocktail served. 





comfort and requirements of business To de-stress yourself, visit the Radisson 


eling executives. For seminars, wedding Spa and beautify yourself at Radiance, the 
Beauty Parlour, or try a soothing dip in the open-air swimming pool, or work 


off stress at the state-of-the-art modern health club and gymnasium facility. 


2monies and theme parties, the Banquet Halls offer a perfect fit. The halls 







accommodate a gathering of upto 400 guests with an option of poolside 
i venue for gatherings of 100 to 250 guests. So the next time you are in New Delhi, be sure to stay with them, 


For fine cuisine, the hotel is proud to present its diverse selection of world | because work or play, it is always a pleasure to be at Radisson Hotel Delhi. 


Contact: Telephone - (91-11) 26779191 





E-mail:reservations @radissondel.com 


bt | As Pooches have been man’s best 

Dogs friend. Here we tell you how to 
care for some of those rare 
dogs, the dos and don'ts, and 
much more. TEJASWI RATHORE 
etting a rare dog may not be all 
that difficult but looking after 
them “in the right way” can be 
an uphill task. We took a look at some of 
those exclusive dogs and found out what's 
best for them. 





French Bulldogs are a compact, muscular breed and Strong, easy to train, friendly, outgoing, happy, 
have a smooth coat and snub nose. They are gentle, and, trusting and devoted Golden Retrivers are 
enjoy being in close contact with humans. These dogs good hunting companions. They are intelligent, 
need fairly minimal exercise, but do require regular daily sensitive, self-confident and get along well with 
walks. Your Frenchie can be stubborn, and early and children. They can, however, be aggressive with 
consistent obedience training is highly recommended. strangers and need obedience training. 

BE CAREFUL ABOUT: French Bulldogs are prone to eye and Although they sien easily trained and extremely 
respiratory problems. If overweight, the French Bulldog obedient, their friendly and gregarious nature 
may have trouble breathing, because of a swollen make them a poor choice as guard dogs. 
abdomen. 


BE CAREFUL ABOUT: Cataracts and skin diseases. 
HEIGHT: 23-24 inches 

WEIGHT: 30-35 kg 

COLOUR: Gold, brown or fawn 

LIFESPAN: 10 to 13 years 

PRICE: Rs 10,000-20,000 


HEIGHT: Ideally, 12 inches 
WEIGHT: 9-12 kg 


COLOUR: It comes in various shades of gold, 
dark tan or cream. 


LIFESPAN: 10 to 12 years 
PRICE: Rs 15,000-20,000 





Bold and protective, Rottweilers are mas- 

sive and make good guard dogs. They are in- 
telligent, friendly, devoted and very loyal, 
but need extensive and proper training, with- 
out which they can be aggressive, difficult to 
handle and, therefore, dangerous. So, be 
warned: unless you're sure that you can handle a 
Rottweiler, don’t go in for one—they have one of 
the highest bite strengths among canines. 






BE CAREFUL ABOUT: Hips, heart, and eye ailments. 
HEIGHT: 24-27 inches 

WEIGHT: 42-50 kg 

COLOUR: Black with tan or brown markings. 
LIFESPAN: 8 to 11 years 
PRICE: Rs 30,000-40,000 





Dogs, like children, need to be vaccinated at regular 
(usually annual) intervals. Maintain a calendar of anti-rabies, 


Dogs, especially those with thick coats, should be sheared in 
ZB. summer. Yes, they'll look like plucked chicken for a while, but 
anti-distemper and other shots and mark out the dates when a shearing makes life much more comfortable for them. Tell your 
the next doses are due. Most vets will give you an innocula- vet; he (or his assistant) will do the needful. And while he is at it, 
tion chart in which they mark out the important dates. ask him to clip your pooch's nails as well. 








emember, a dog is like a child who 

will never grow up. So, getting one 
becomes a lifetime commitment. These are 
a few issues you should keep in mind: 





The most elementary test of canine 
good health is a cool, wet nose tip. 


Often called the King of Dogs, this giant dog breed is dignified, sweet A dry or warm nose tip indicates the 

and gentle by nature. Being extremely powerful and strong, they presence of some ailment. Observe your 
need lots of space, and plenty of food and exercise to keep in good dog for a few hours. If you notice a loss 
shape. In general, Great Danes are calm, well behaved, affectionate, of appetite or any unusual behaviour, 

loyal and intelligent. They are excellent watchdogs but do not bark contact a vet immediately. 

much. They are friendly to children, pets and other dogs in the family Brush your dog's coat every day. 

and its friends but are cautious of strangers. They need to be trained This not only keeps him clean and 

early in life. Great Dane puppies need proper nutrition and proper rest. well-groomed, it also helps prevent 

They need a soft place to lie down and need to be brushed regularly fleas and ticks making his body their home. 


using a rubber brush, especially when they are shedding hair. Do not keep your dog chained; let him 


BE CAREFUL ABOUT: Great Danes have a fairly slow metabolism. Bloat (a roam free around the house. 
painful distending and twisting of the stomach) can affect Great 


Danes and results in death if not quickly addressed. Get your dogs vaccinated against rabies, 


distemper and other diseases at the correct 


HEGE S32 SHES time. They also need to be dewormed at 
WEIGHT: 45-55 kg regular intervals. 

COLOUR: Black with white markings or white with black spots or yellow 

streaked with a black mask. Other colours are fawn, blue and harlequin. Walk your dog twice a day. 

LIFESPAN: 9 to 11 years In public places, keep your pet on a 
PRICE: Rs 25,000-80,000 leash, 


Breeding your dog is a very important decision 
that you take for your pet. The first and the 
most important thing to do is to choose the 


Mastiffs are powerfully built, with a massive body, broad skull and a right mate. The Indian Kennel League is work 
squarish head and is a combination of grandeur, and courage; calm and ing to provide mates for rare breeds. Before 
affectionate to their master, but ferocious when provoked or when they tack the: ira aoe jiran Aa adia ome ilt 
see their master threatened. This makes them particularly good guard your vet at every step on how to proceed 
dogs. That said, they also make well-mannered house pets, extremely loyal 4 

and good with children. Since they are large dogs, they require special di- ES 


etary care, lots of room and regular exercise. When purchasing a purebred 
Mastiff, it is recommended that the dog undergo tests for hips, elbow, 
eyes and thyroid. 


BE CAREFUL ABOUT: Mastiffs are 
prone to hip dysplasia and gas- 
tric torsion. 

HEIGHT: 27-32 inches 

WEIGHT: 80-90 kg 

COLOUR: Apricot-fawn, silver- 
fawn, fawn, or dark fawn- 
brindle, always with black on 
the muzzle, ears, nose and 
around the eyes 

LIFESPAN: 9 to 11 years 


PRICE: Rs 35,000-45,000 






According to 
convention, when 
Fd a bitch delivers a 
litter, the owner of the sire 
(dog) gets one pup of his/her choice and the 
rest of the litter goes to the owner of the bitch 
However, some dog owners prefer to divvy 
up the litter more equitably and arrive at an 
(usually) verbal agreement at the time 
of mating 
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J LEGAL REQUIREMENTS 

Get your pup registered. Take its vaccination i 

certificate (issued by its vet) to the local mu- i 

nicipal corporation. The local body will issue i 
i 


Dogs 





a token with a unique identification number 


for your dog. 


This legendary mountain rescue dog was 
first bred by the monks of the St Bernard 
Monastery in Switzerland, from where 
they got their name. It’s cruel to expose 
St Bernards to the sweltering Indian 
summers, so they're best kept in air-con- 
ditioned rooms. Three short walks daily 
and an occasional chance to run free and 
a long walk are enough to keep a St 
Bernard fit and happy. They are big, lov- 
ing, very friendly, good-natured, and in- 
tensely loyal. 


BE CAREFUL ABOUT: They are prone to eye 
disorders and ear infections. 


HEIGHT: 27.5-35.5 inches 
WEIGHT: 60-100 + kg 


COLOUR: Saint Bernards may have dark 
masks and are generally red in colour 
with white markings. It is advisable to 
check that they have white on their legs, 
chest, and the tip of their tails. 


LIFESPAN: 9 to 12 years 
PRICE: Rs 45,000-50,000 












This tiny, cute dog—the smallest canine breed 
in the world—is just adorable. Chihuahuas 
are much loved by kids and adults alike, and 
have apple-shaped heads and big moist eyes. 
Healthy but fragile, they cannot tolerate cold 
weather for long. Meant for indoors, they are 
restless by nature and bark a lot. Generally 
speaking, they form a close bond with one 
person only. 


BE CAREFUL ABOUT: This breed requires expert 
veterinary attention, especially in areas 
such as dental care. 


HEIGHT: 6-10 inches 

WEIGHT: 2-3 kg 

COLOUR: Available in mostly all colours 
LIFESPAN: 8 to 18 years 

PRICE: Rs 30,000-1,20,000 


CAUTION 

Be very careful about entering your pet in a dog show. Why? 
Because it will come into contact with dozens of other dogs 

who may not be as well-groomed as yours. Many dog owners 
complain of their prized pets returning from such shows with 

ticks and infections that they did not previously have. 
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First Person 


GUEST COLUMN ARUSH VOHRA 
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ou were ecstatic when you 
bought it, and thought 
that it would be your 
prized possession, but not 
anymore. Now, you see it 
everywhere on the roads, and you 
would like to own something that you 
could truly call your own. So, what do 
you do, to turn your car into a four- 
wheeled wonder? 

Well, first things first, decide what 
you would like changed in your car. Is 
it the interiors, exteriors or a combi- 
nation of both? For modifying 
the exteriors, we at 
Autopsyche, have a Ground 
Effects Bodykit—we cha- 
nge the front and rear 









ar 


The bigger the better: 
A Skoda fitted with a 
Widebody kit 


bumpers with mesh grill inserts and 
side skirts made of fibreglass. It also in- 
cludes painting and installation. For 
a wider car body, you can opt for a 
Widebody Ground Effects Bodykit, 
with front and rear bumpers, mesh 
grill inserts and side skirts, extended 
fenders/flares and wheel spacers. If 
your plain looking hood is bothering 













Pimping 
Your 


ar 


you, then settle for one made of metal 
or fibreglass, which goes with all 
kinds of cars. 

Autopsyche also has a variety of 
electronic split hood designs to choose 
from. Going in for an American or 
Malaysian “Lambo” door conversion 
kit is a good idea, if you're tired of 
those rickety old doors. Lambo doors or 
Lamborghini-styled doors take their 
name from Lamborghini, the first car to 
have vertical doors. These door con- 
version kits simply bolt onto your car. 
They don’t need further modifications 
to fit your vehicle as they have been 
tested by the manufacturer to ensure a 
successful, reliable and cost-effective 
conversion within a limited time. 
Vertical door conversions are also 
known as Vertical Lift, VDC, VDI, Trick 
and Butterfly Doors. Autopsyche is the 
official distributor for Auto Air Colors in 
India, which is known for its exclusive 
range of custom paint finishes. You 
can get exotic paint jobs in multi-tone 
shades, sparkle finishes, colour shifters 
or “ChromaLusion” effects. 

The exteriors done, it’s now time 
to focus on the interiors. Opt for a 
colour combo PU coating for your in- 
teriors, including the dashboards, doors 
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First Person 


and the body plastic panels. A PU coat- 
ing or a polyurethane coating is 
durable, attractive and doesn’t require 
rubbing. There’s an instant gloss, which 
is retained for a considerably long pe- 
riod. Car enthusiasts get their car seats 
modified for comfort, support and aes- 
thetics. Get seating done in the best 
quality leather with custom colour and 
finish combinations. 

In my opinion, there are two levels 
for car modifications and conversions. 
Level | comprises complete body re- 
design, coupe conversions, and 
redesigning the interiors in accordance 
with engineering and aesthetic val- 
ues achieved with premium quality 
finish. Practicality and driving com- 
fort are the considerations here. 
Level Il is meant for the insane 
twin seated roadsters with 
super-lightweight fibreglass 
bodies. Meant only for the 
craziest car freaks out there, 
it involves putting retrofitted 
engines with high 
power/weight ratio and 
rear wheel drive 
transmissions. You 
can either opt for 
a complete change 
of engine, which 
can cost Rs 2-5 
lakh, while an inter- 
nal modification of the engine could 
range from Rs 50,000 to Rs 1 lakh. 
Costs for the overall modification vary, 
depending on the car models and the 
detailing that goes into modifying a 
particular car. 

We do modifications for as little as 
Rs 35,000 (which would basically in- 
volve changing the exteriors, like the 
bumpers and the hood) but it can also 
go up to Rs 2 lakh and above. 
Restorations are meant specifically for 
cars running on high sentimental value. 
If you feel that your car is getting really 
old, get it refurbished with superior 
levels of detailing, body rust patch-ups, 
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Colour me orange: A Honda Accord 
with re-painted exteriors 


re-painting exercises and exclusive 
showroom style conditioning. 

The interiors and exteriors done, 
but, without those headlights and tail 
lamps, it’s like wearing clothes with- 
out accessories. Projector headlights 
and tail lamps in black, chrome or car- 
bon finishes, with angel eye rings and 
xenons could give a brand new look 
to your car. Customers also go in for 


2007 


Flying doors: A Honda Accord 
with Vertical Lift doors 


The author is the Chief Designer at Autopsyche, a Delhi-based auto design boutique 





















ee performance metres with pods 


and custom instrument clusters, 
Recaro (a German company spe- 
cialising in car seats)—style sports 
seats, gearknobs and pedal kits. 
Underbody neon/LED lighting systems in 
multiple patterns and a remote con- 
trol make for a perfect headturner. 
High flow air intake filters and ex- 
haust systems, performance plugs, high 
tension wire sets and ignition modules, 
turbocharging and nitrous oxide sys- 
tems for high power are guaranteed 
performance boosters for your regular 
car, while high-end performance cars 
could also do with some suspension 
and brake upgrades. | would also rec- 
ommend imported alloy wheels for 
cars and SUVs in 17" 18" 19" and 20" 
sizes in Hyper Silver, Hyper Black, 
Machine, Black Machine, Gunmetal 
and Hard Chrome finishes. They are 
available on order in various design 
options. One can also settle for ultra 
low and low profile and high per- 
formance tyres with various tread 
patterns for all conditions. m 





taste . 
bohemia 


Taste that speaks for itself 
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Activating 7 year warranty... 
peace follows 


Peace of mind or what Akai calls “J Peace” is a feature available only on the Bravo range of 
High Definition LCD Televisions. Imagine an advanced image processing technology combined 
with the industry's first 7 year warranty, for you to capture an experience in a state of mind 
which is today redefining entertainment. Now technology makes peace.. J Peace. 









— . High finition LCD Television 
a Ss ———E— tájai INDIAS ONLY BRAND 
; [ia wi i 
< = SJE AG 
| DCD EZ 2Homr Auman 
LET - 32LW7 | Bravo 32 (80cm) LCT - 26LW7 Bravo 26 (65cm!) LCT - 2OLW7 | Bravo 19 (48cm) i i Fastes! Response Tim a FEEN =WARRANTY 





AKAI Consumer Electronics India Ltd., Shivashish, Ground Fir., Andheri-Kurla Rd.. Sakinaka, Andheri (E), Mumbai 400072. Tel.: +91-22-2851 4135 / 54. Fax: +91-22-2851 4059. E-mail: sales@akaimail.com. www.akai-india.com 
“Conditions Apply 
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The Return of Gin Test Drive: BMW 730Ld Dress Up Your iPod 
= Suits & You CEO Fitness Mantras Cool Workout Gear 


De-stress, Detox, Relax 


- seikowatches.com 
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VELATURA THIS IS SEIKO VELATURA. FEATURING THE NEW KINET IRECT DRIVE. M ND THI 
KINETIC NATCH IS POWERED AUTOMATICALLY. OR HAND WIN AND SEE THI VER \ 
DIRECT DRIVE DEA : 


AGE BEGIN IS IT YOU? 
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Bathing Luxury 


A510 
Massage Bathtub 
1850 x 1500 x 720 mm 


Luxury at its best 

Submerge in the whirlpool of luxury or simply appreciate the style 
Glamourous is the ambience, that skips your heartbeat for a while 
Indulge in the ocean of serenity, that makes your bathing worthwhile. 


Multifunctional Steam Rooms | Massage Bathtubs | Shower Rooms | Shower Systems | Bathroom Furniture | Bathroom Fittings 


Corporate Off.: Roma international Pvt. Ltd. C-568, Saraswati Vihar, Main outer ring road, Pitampura, Delhi- 110034 Tel.: 27035377 /78 Fax:27035379 e-mail: mktg@rokaindia.com web: www.rokaindia.com 

Area Representative : Delhi & NCR , 9818174167 

Dealers : Delhi Bath & Marbles: 9891329992, 011-25925502 Anand Buildway Pvt. Ltd.: 0124-4269380, 9313725180, Mumbai: C. Bhogilal West End: 022-26719224 Fax:022-26719200 

Kolkata: Karnika: 033-22822429, Designer Home Solutions Pvt. Ltd.: 033-24862505, 9830019440. Chennai: Choudhary Agencies: 044-26681235, 9444016550 
Hyderabad: Hanuman Enterprises: 040-24742421, 9848884402 Bangluru: Chabaria Tiles: 080-41517900, 9845141000 Shakti Ceramics: 25704141, 9845123344 Visakhapatnam: Excel World: 0891-2715076, 9885327155 
Trivandrum: Modern Agencies : 0471-3018245, 9847068001 Goa: Saglani Enterprises: 22715207, 22736655, 9822104265 Dehradun: Dehra Sanitary Store: 0135-2624843, 9897636327 Ruderpur: Alankar Bath Assets: 05944-246989, 
9927177789, Chittorgarh: Shagun: 01472-248508, 9414110270 Dhanbad: Tiles Centre : 0326-2305216, 9431121387 Patna: Rooms: 0612-2205446, 9431018896 Siliguri: Sanjay Agencies: 9434044760 
Gangtok: Universal Auto Traders: 202995, 9434022995. Chandigarh : Bansal Sanitary Stores : 0172-2734067, 9815012290 Amritsar: Rohit Sanitary Store: 0183-2551782, 9872851782 Jalandhar: Kohinoor Sanitations: 0181-5093737 
9815193243 Ludhiana: AKC Store: 0161-2300064 9888400052 Shahkot: Duggal Brothers: 01821-260099, 9216660699 Nawashahar. Ujagar Mal & Co.: 01823-309548, 9814855148 Batala: Verma Bath Collection: 01871-500089 
9815988000 Bhatinda: Bharat Glass House: 0164-2252181, 9814031877 Hoshiarpur: Gupta Sanitarywares: 01882-520896, 9855941700 Faridabad: Monga Sanitary & Tile Store: 0129-2260477, 9811595069 
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Rejuvenate! 


RITESH SHARMA 


sk any executive and he'll tell you: corporate life is stressful. India Inc. is 
expecting, and extracting, ever higher levels of performance from its 
denizens. This might look good on corporate annual reports, but it is ex- 
acting a huge toll on the people who have to deliver the numbers. Punishing 70- 
hour weeks, irregular and unhealthy eating habits and a chronic lack of sleep 
have become the norm for most executives. No wonder health clubs, spas 
and New Age fitness and wellness gurus are laughing all the way to the bank. 

And that’s why our cover story this time is on Rejuvenate! What you eat, 
how you exercise and how you de-stress have become as important—indeed, 
it has become one of the prime drivers—as professional performance. In 
short, how you relax is as important as how well you work. This issue of 
BT More tells you how to do all this and more in a few simple steps. Turn to 
our cover section for more on this. 

In our section on Style this time, we tell you how to turn heads in office and 
at the club. Did you know, for instance, that double-breasted jackets with highly 
tapered waists are back in vogue... that it’s trendy to wear double-vented jack- 
ets when you step out in style... that the seemingly plain (albeit, in some cases, 
obscenely expensive) white shirt is the in thing this Fall... and that it's distinctly 
uncool to wear chunky metal bracelets with your watch? We tell you all this and 
more. 

And finally, did you know that gin, long considered a fuddy-duddy drink that 
went out of style with the bow-tie and the white dinner jacket, is actually a great 
ingredient for some really nifty cocktails? Surprise your friends and watch 
your social quotient rise the next time you serve up a “correct” Martini—with 
gin instead of vodka. 

So, here's wishing you happy, stress-free reading. 
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What to eat: 
Catching your breakfast over an early 
morning conference call... 

rushing through your lunch for the 
important board meeting. . .too tired 
to eat dinner. .. All this sounds so 
familiar, doesn’t it? But that’s nota 
hit script. What you eat and how 

you eat are very important. 


' How to de-stress? 


Stress can bog you down, and if left 
unattended, cause permanent 
physical and psychological damage. 
But it's never too late to relax and 
rejuvenate... 


How to exercise? 


Tired of feeling a, 


groggy all day 

due to a lack of | 
stamina? Don't = 
know how to get all 
charged up for that 
presentation on Friday? 
We tell you your problem 
areas and how you 
could fix them by 


exercising your 
way to good health. 
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iLife iSqueez uZap uPapa 


lonised, purified and fresh air for life. The world's first massager that | Zap away unwanted fats on your tummy, OSIM uPapa powerful drumming 
ideal for indoor spaces like Hospitals, | squeezes your calves, ankles and feet | buttock and thighs. The country’s unique, massage. Penetrating deep into the 
Hotels, Restaurants, Board rooms, simultaneously. Enjoy a rejuvenating foot brilliant body shaping belt, for both men muscle layers, it effectively rejuvenates, 
Smoking Zones & Individual homes etc. spa experience in the comfort of and women. invigorates and energises you. 

your home. 


*Now 0% finance available on OSIM products. 

OSIM SHOWROOMS:- New Delhi * City Square Mall-Raja Garden, , Ph: 42225510 *South. Ex., Part 1, Ph: 41648266 Gurgaon “Mega Mall, Ph: 4052666 Noida “The Great India Place Ph: 9818300559 
Ludhiana *Malhar Rd., Ph: 4620774 *PIRAMYD, Ph: 9872030774 Chandigarh *Buyers Den, Madhya Marg, Sec-26 Ph: 9357323402 Mumbai *Santa Cruz, Ph: 26049086 “Atria Mall, 9821013384 
*Palm Beach Galleria, Vashi *Kotia Nirman Andheri Ph: 9821013384 “HOME STOP, InOrbit, *HyperCity Mall, *Croma Stores *Malad Ph:40090081 Pune *Kalyani Nagar, Ph: 9370196569 *Pune CENTRAL, 
“SHOPPERS STOP, Wakhadewadi, *ICC PIRAMYD, Ph: 9923452446 *House full, Kharadi, Ph: 9370196569 *Croma Stores Goa, *Near Panjim Church Ph: 9822120970 Nagpur *PIRAMYD, 
Ph: 9323950204 Kolkata, *South City Mall, Ph: 9831063239, 9903899300 Bangalore *Langford Rd, 23342321/22, 64543897, *HEALTH & GLOW, “CENTRAL, *HOME STOP, Ph: 9980075555 
Hyderabad *City Center Mall, Ph: 9848436319, 9912020100 *Somajiguda Ph: Chennai *T. Nagar Ph: 32406677, 9383806633 *Kilpauk Garden Rd., Ph: 26444005 "SHOPPERS STOP, Ph: 9383806633 
*Health and Glow Ahmedabad ‘lst Fir. Sumel-2, near Gurudwara, S.G. Highway, Ph: 9898030866 *PIRAMYD, Ph: 9227430866 *Croma Stores Surat *ISCON Mall. Ph: 6561866, 9228119291 
*Indore * 14/15, Heritage 582, M.G Road Ph: 9993575804, 9826900900 *Y.N Road Ph: 9893260000 Jaipur *MGF Mall Ph: 0987 1900900, 9928188833 

Opening shortly at *Kolkata, Mani Square Mall, Ph: 9831063239, 9903899300 *Chandigarh, City Center, Techno park, Ph: 9872030774 Pune *Ishanya Mall Ph: 9370196569 *Faridabad, Crown Interior 
*Gurgaon, Ambience Mall 

Select OSIM products are available at GODREJ LIFESPACE stores: *Delhi *Mumbai “Bangalore *Hyderabad *Vizag “Chandigarh “Ahmedabad *Kolkata “Chennai “Pune 


Head Office/Corporate Showroom 
OSIM INDIA - A Division of Paramount Surgimed Ltd. 
1, L.S.C., Okhla Indl. Area, Phase-II, New Delhi-110020 Inspiring Life osim 
Tel.: 011-41070000/70, 09871-900-900 Fax: 011-41616555 


E-mail: sales@osimindia.com, www.osimindia.com 








Martin Diouhy, Managing Director, Metro India 


22 My Fitness Mantra 

Ever wondered how busy CEOs 
manage to keep fit and beat stress? 
We asked nine CEOs for their fitness 
secrets. This is how they do it. 


Work Out In Style 

Why settle for anything but the best 
when sweating it out? Choose from 
a range of workout options from the 
best brands in fitness. 


De-stress, Detoxify, Relax 
and Rejuvenate 
Guest column by Bikram Choudhury 


Style 
Cutting Edge: All You Did Not Know 
About Peak Lapels 


Threadbare: Lightweight Fabrics 


What's in This Season: Suits, shirts, 
ties, shoes and boots 


Suits & You: What kind of suits 
should tall, short and overweight 
men wear? 


Belts: What should you 
wear with formals? 





The Return of Gin Cocktails 
Gin is not very popular in India as a 
standalone drink. But it remains an 
ingredient of choice for the 
discerning cocktailista. 








' Dress Up Your iPod 
Want to get more out of your iconic 
music player? Get these 
accessories... 


Peak Lapels 





A Spaceship... A Car... 

It's A BMW 730Ld 

As sedans go, this is very near the 
definition of the ‘ultimate car’. 


For the Love of LUXURY 

These new products are begging 
your attention. Across various 
segments like beauty, wellness and 
accessories. Take a look... and 

get your pick. 








Suits and you 





Marbonite 


Preferred over Italian Marble, worldwide 


ME TALLIUM 


Whether it is a classic time-weathered 
look or a space-age brushed aluminium 
look, the passion of metal is here to 
stay. And Marbonite Metallium now 
captures this timeless classic on tile 
Letting you put metal on your floors 
and walls. This seems the ideal template 
for elegant homes, restaurants, hotel 


lobbies and lounges. Let the sparks fly. 


; 
+ 


| 


f 


H 


P 


ta 


For a brochure write into us at metallium@hrjohnsonindia.com 
Customer Care: 022-3064 7484. Toll free 1800-22-7484 from MTNL & BSNL lines only. www.hrjohnsonindia.com 
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All in a “i Snack That 
One should start the day with Snacking is good provided it’s done Inr k 
herbal tea and fruits. You should right. Small, frequent meals help vy e 
eat a healthy breakfast, light lunch increase the BMR (basal metabolic 
' and lightest dinner. Drink plenty of rate). And your body burns 
water. Stay away from too much maximum energy doing these 
of caffeinated beverages. If you basic internal activities. So higher 
can't resist going for your the BMR, the better it is. Go for low 
cappuccino, then drink an equal calorie wheat bread sandwiches, 
amount of hot water to detoxify tofu salads, khandavi, sprout chat, etc. 
yourself. 





al NE EK eee 


EAT RIGHT AT EVERY STAGE 





In Your 20s and 30s 


High protein + iron 


Your daily intake should be 1,800 calories 
EARLY MORNING: A glass of plain water or lemon juice or one 


cup tea with half tablespoon sugar. 


BREAKFAST: Cornflakes (60 gm) and milk + 1 boiled egg + 1 fruit 
or cottage cheese sandwich/ veg sandwich (brown bread) 


SNACK: Fruit + coconut water or fresh juice 


LUNCH: 1 plate salad + 2 to 3 chapattis + 30 gm rice + 
1 bowl dal + 2 small pieces of fish or chicken + curd. 


EVENING: 1 bowl fresh soup (no butter and corn flour) or fresh 
lemonade (preferably in water) or skimmed butter milk + 


1 fruit. 


DINNER: 1 plate salad + 1 bowl dal + green vegetables + 
2 chapattis + 1 or 2 small pieces of fish or chicken. 


Bedtime: 1 cup milk. 





Age Gracefully 
The ageing process becomes evident from the 
time you are 35-40. This is the phase when hor- 
xt monal changes occur. At this stage, it becomes vi- 
tal to balance your work and diet. Aruna Gaur, 
Senior Dietician, Holy Family Hospital, recom- 
| mends that you avoid ”fried, spicy and rich foods. 
One should increase the intake of salads, 
} fruits and baked/grilled/ boiled foods”. The idea is 
' to go high on protein and low on calories. 
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In Your 40s and 50s 


High calcium + high protein + low carbohydrate 


Your daily intake should be 1,600 calories 


Early morning: 1 tsp soaked methi seeds + a glass of plain water 


+ 1 cup of herbal tea. 


Breakfast: Oats porridge (50 gm) + 1 bowl cut fruits + milk or 1 


besan or dal cheela (cooked on a non-stick pan) + skimmed 
buter milk and a fruit or 50 gm moong sprouts with tofu, 
cucumber, tomato and onion and 150 gm of papaya 


Snack: Tomato drink or lemonade + 1 fruit 


Lunch: 1 plate salad, 2-3 chapattis + 30 gm rice + 1 bowl dal + 
curd and baked or grilled fish or chicken (preferably 
alternate days). 


Evening tea: 1 cup tea and wheat biscuits or roasted chana or 
puffed rice (30 gm). 


Evening snack: 1 bowl clear soup or tomato juice. 


Dinner: 1 plate salad + 1 bowl dal + green vegetable + 2 
chapattis. 


Bedtime: 1 cup milk. 
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calories to maintain his/her 


your calorie intake will 


An average healthy executive 
should consume 1,500-1,600 


weight. But if you are obese, 


depend on your age, 

height and sex. 
Consult a dieti- 
cian for advice. 


GURGAON 
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btmore EATING RIGHT... AT THE RIGHT TIME! 





Food 
The food you eat affects how you feel and act. 
n O U r S So, we came up with what's best to help you get the most 
High fibre + high protein of your everyday activities. 
+ low carbohydrate At the Gym 


o Fuel your workout with a banana 
Your daily intake should be 1,400 When it comes to exercise energy, it's all about carbohy- 
calories : drates. Bananas provide the carbohydrates and energy for 
Early morning: A glass of plain water + muscles to work hard. They are well known for their Vitamin 
1 tsp soaked methi seeds B and potassium richness, but they're also jam-packed with 
Breakfast: 1 brown bread toast + one carbs. In fact, a medium banana has just as many carbohy- 
boiled egg + one fruit or 1 stuffed palak drates as two slices of whole-wheat bread. Besides 
or methi ki roti and 1 cup milk or wheat providing muscle fuel, bananas help maintain blood 
porridge and 1 fruit glucose levels. Pack one in your gym bag and eat it 
Snack: Lemonade (in water) and fruit or about 30 minutes before your workout. 
tomato drink or clear fresh soup. 






Lunch: 1 plate salad + green vegetables+ Heal your muscles with chocolate milk 

dal (1 bowl) + 1 bowl curd + During your workout you burned through your carbohydrate 

1 chapatti stores, so make sure that you get a combination of protein and 
Evening Tea: Tea and biscuits or soya nug- carbohydrates after exercise—both are very important for heal- 
gets (30 gm) or moong sprouts (30 gm) ing microscopic tears in the muscles. 

Evening snack: Clear soup/ lemon water 

+ 1 fruit or vegetable + fruit chat. At the Bar 

Dinner: 1 plate salad (20 gm) + 1 bowl Prepare for a long night out: Eat French fries 


dal + green vegetable + 1 chapatti + 2 
small pieces of grilled or baked chicken 
or fish. 


Before downing that drink... some of the best foods to consume are those 
heavy in fat and carbohydrates, such as a large basket of French fries. Putting 
anything in your stomach before drinking is a good idea, but fatty foods keep 
your stomach lining coated longer and, therefore, slow down the absorption 
of alcohol into the bloodstream. 


Head off a hangover 


After too many glasses of your favourite poison, drink 
plenty of water... and douse the hangover hunger with 
eggs as they contain large amounts of 

cysteine, the substance that breaks down the 
hangover-causing toxin acetaldehyde in the liver. 





Head on 
Eat salmon 


Salmon is a fatty, cold-water fish that contains healthy fats, which are vital for 
the development of new brain cells and nerve cells. Other fatty fish options 
include fresh tuna, sardines, hilsa, carp (rohu) and sol. The American Heart 
Association recommends eating two fatty-fish meals per week. 
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What you'll need: What to do: . 
This snack is not only quick to make, it’s also 1/2 container of low-fat vanilla yogurt Top berries with 
good for you. And it contains about 120 1/2 cup of mixed berries (such as sliced yogurt and 
calories—the perfect amount for a light strawberries, raspberries and blackberries) pistachios. 


nibble between meals or after dinner. Dig in. 1 tablespoon crushed pistachios Serve. 
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around. 


Sitting around is not all that unhealthy if you're sitting on an Optima 
chair from Featherlite. The chair’s back and the seat move in tandem, in 
a ratio of 3:7; mimicking the natural movement of the spine. The Gas lift 
technology allows the height of the chair to be adjusted easily, and the 
armrest height is adjustable as well. The depth of the seat suits people of 
different heights, and the backrest tilts with variable resistance. Just 
experience sitting in an Optima once. And you'll be talking about it even 
twenty years later 
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RITESH SHARMA 


What is stress? What are the different types of stress? 

Stress is the emotional and physical Stress can broadly be divided into two categories: distress and eustress. 
strain caused by our response to The former is self-evident. Eustress has its roots in the Greek word eu, 
pressure from the outside world. meaning good; thus, eustress is good stress and arises from positive events 
Common stress reactions include like marriage, promotions, windfall gains, birth of a child, etc. 

tension, irritability, inability to con- Thus, both negative and positive factors can lead to stress. Some common 
centrate, and a variety of physical stimuli are: pain, bright light, births, deaths, marriages, divorces, finan- 
symptoms that include headache cial windfalls and losses, unemployment, conflict (at work, at home 
and a fast heartbeat. and socially), heavy drinking, lack of sleep, etc. 





Is it a medical condition? How does stress affect us adversely? 





Yes. Stress is the disruption of home- m Stress can cause chronic fatigue, digestive 
ostasis through physical or psychological upsets, headaches and back pain. 
stimuli... Hold your expression there... m Stress can affect the blood cells that help you 
and check it in the mirror, What you see is fight off infection, so you are more likely 
a confused look, a frown and knitted to get colds and other diseases. 
brows... So much stress for not under- e Constant stress can increase blood pressure and can increase the risk for stroke. 
standing an 11-word sentence. Shorn of m Stress can increase the danger of heart attacks, particularly if you are often 
medical jargon, it means, any physical or angry and mistrustful. 
mental situation or activity that disrupts @ Stress can make an asthma attack worse. 
your peace of mind and leads to worry m Stress triggers behaviours that contribute to death and disability, 
and stress. such as smoking, alcoholism, drug abuse, and overeating. 
m Stress can lead to diminished sexual desire and an inability to achieve orgasm. 
What are the signs of stress? a Stress makes it harder to take other steps to improve health, such as 


Stress can cause both mental and phy- giving up smoking or making changes in diet. 
sical symptoms. The effects of stress are 


different for different people. 






































The mental symptoms ™ 

of stress include: ee Fit in fitness every day: Getting regular physical 

m Tension activity helps you cope with stress. Give your stress to the 

m Irritability pavement or the treadmill and let it go from your body. 

m Inability to concentrate Staying active in winter elevates your mood and reduces stress. 

m Feeling excessively tired a Enjoy natural sunlight: Just 
m Trouble sleeping going to the gym is not enough. You 


need to spend time in natural light 
and fresh air. About 15-20 minutes in 
the morning or evening is enough. 





The physical symptoms 
of stress include: 

æ Dry mouth 

A pounding heart 
Difficulty in breathing 
Upset stomach 
Frequent urination 
Sweating palms 

Tight muscles that may cause pain 
and trembling 


m Indulge: Don't deprive yourself of 
the foods you love; this only leads to 
bingeing. Instead, plan to eat a small 
portion of the desired foods, eat it 
slowly, and savour every 
mouthful. 


e Relax: Give yourself 15 
minutes each day of peace 
and quiet; reflect, meditate 
and unwind. Soaking in a 
hot bubble bath can help 
release your troubles into 
thin air. Breaking 
free from the fam- 
ily, a breath of 
fresh air, or esca- 
ping to a quiet 
room will ener- 
gise and em- 
power you. 


How does stress affect the body? 

Under a stressful situation, the body pre- 

pares for either fight or flight. That is, ei- 

ther you will face the situation or look 

for an escape. Under sudden stress, you 

will get a burst of exceptional strength 

and endurance, as your body pumps out 

stress hormones: 

w Your heart rate speeds up è 

m Blood flow to your brain and muscles < 
increases by up to 400 per cent cm 

m Your digestion stops (so that your 
metabolism doesn't use up energy 
that’s needed elsewhere) 

= Your muscle tension increases 

m You breathe faster, to bring more 
oxygen to your muscles 


btmore 
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m Clear the office desk clutter: Keep your desk neat. Don’t pile up paper 
and files; that will only make you irritable and stressed. Keep pictures 
of good times with friends and family on your desk. This will help you 
de-stress. 


= Take note of your water intake: A lot has been said about how you 
should drink water and all... but water does remain the elixir of life and 
helps you stay happy and cool. 


= Spend time with family: This does not mean that you have to go on 
a picnic or vacation. But just cook with your better half or help your child 
with his home work... believe us, these things work. 


m Check that ring tone: |f the ring tone makes you jump out of your skin, 
change it NOW. Your ring tone should be soothing... that makes you 
reach for your phone... not lunge at it. 


= Dance your way out of stress: - 
If your life is ruled by an overactive 
brain, dance could be the perfect 
way to de-stress and relax. If you're 
switched on 24/7 and often find 
yourself feeling stressed, try 
dancing—it will use up your excess 
energy, help you to relax and leave 
you happier and calmer than 
before. 


VASHIS MULLI 


U 


= Take a vacation: If none of the 
above works... then we suggest, 
take a nice vacation! 





Deadlines swishing past you... colleagues 

not delivering... boss behaving impossibly... 

stress, stress and more stress. Take these 
quick steps to de-stress at work. 

w Take a deep breath. 

w Relax your tongue. 

m Take one minute vacations. Mentally 
visit places where you find peace. 
Picture yourself there soaking up the 
beauty and solitude. 

m Just exit the situation that is leading 
to all the stress. 

m Discuss the problem that’s stressing you 
out with your team and your boss. 


Can different colours help you de-stress? 
Remember when, as a child, opening a new 
box of crayons or dipping your brush in a cup 
of water made you feel inventive and alive 
with possibility and choice. You could break 
free of pre-existing lines, combine colours, 
elongate familiar shapes or create surprising 
curves. We, as adults, have forgotten about 
colour, opting for basic black or the safe 
monochromatic look. 

Colour has a powerful sensory appeal. 
Change your colours periodically to open 
yourself up to other people as well as your 
own disposition and energy levels. Here 
are some colours and what they might 
mean to you: 

m Orange is the colour of cheerfulness 
m Red is bold and energetic 

w Blue is calming and soothing 

@ Yellow is intellectually stimulating 
w Green is healing 

mw Brown is earthy 

m Silver is spiritual 


How can you use colour to de-stress? 
Try this quick colour centering exercise in the 
morning or whenever you need to regain 
your balance and empower yourself. Imagine 
that the centre of your forehead is deep 
blue. This is where your creativity and in- 
spiration reside. Next, your heart, no matter 
what you have done in life, is pure white. 
Your belly is golden, because you are a con- 
fident, golden child. Now align the three 
colours in a straight vertical line, like a traf- 
fic light: blue, white and gold. Practise this 
for a few days and you will see how this 
little exercise “lifts” you up. 
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TEMPERATURE CONTROLLED POOL 
AND OUTDOOR JACUZZI. 


UNWIND. DE-STRESS. RELAX. 


BUSINESS MEETS LEISURE AT ISTAHOTEL. 
So Unexpected. So Inspired. 
BANGALORE & HYDERABAD 


Ista Hotel, Hyderabad - Tel: +91 (40) 4450 8888 E-mail : sales@istahyderabad.com 
ista Hotel, Bangalore - Tel: +91 (80) 4018 7001/ 2555 8888 E-mail : reservations @istabangalore.com 
Delhi Sales: +91 (11) 26568888 E-mail: sales @istahotels.com Mumbai Sales: +91 (22) 24973408 E-mail: mumbaisales @istahotels.com 
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Tired of feeling groggy all day 

due to a lack of stamina? Don’t 
know how to get all charged up 
for that presentation on Friday? 
Envious of those gym-toned bodies 
and wondering whether you'll ever 
be able to have one? Look no 
further. BT More tells you your 
problem areas and how you could 
fix them by exercising your way to 
good health. ANUMEHA CHATURVEDI 


IN YOUR 20s 


BUILD IT, FLAUNT IT 

Your muscle mass starts declining by 7 per cent every 
decade after the age of 25. And, when your muscle mass 
declines, the Resting Metabolic Rate or RMR (see be- 
low) automatically becomes slower. Intensive resistance 
training can help combat this. Despite the fact that we are 
advised to wait 48 hours in-between weight training 
sessions for the muscles to recover sufficiently, we should 
work on our flexibility every day. 

Then, human growth hormones pumped out by the 
body when you are in your teens begin to decline in 
your 20s, robbing you of your strength. So, emphasise on 
building your muscles to reap the benefits later. 


What is Resting Metabolic Rate? 


: This is the rate at which your body burns calories for 


maintaining basic functions. It is the number of calories 


: that a person burns while at rest and accounts for 


75 per cent of the total calories that we burn every day. 


LOCATION COURTESY: URANIUM GYM, SOUTH DELHI CLUB 





WORKOUT PLAN 


1. Lat pull-down: Pull the 
bar in front of your face to 
the top of your chest and 
pause. Slowly release the 
bar back to the starting 
position by straightening 
your arms. 


2. Shoulder press: Hold each dumbbell at shoul- 
der height next to your shoulder, palms facing for- 
ward. Press the dumbbells straight up, and at 
arm's length overhead. Lower the weights slowly, 
back to the starting position. 


3. Stiff-legged deadlift: Stand with a narrow 
stance, legs and upper body straight. Slowly bend 
over until your back is parallel to the floor. Grip a 
barbell on the floor. Your hands should 
be slightly wider than your shoulders. Inhale, hold 
your breath and raise your body. When you reach 
an upright position exhale and lower the weight. 


4. Jump squat: Hold a barbell across the back of 
your shoulders and stand with your feet shoulder- 
width apart. Sit in a squat. Jump up to the starting 
position. Land with your knees bent to absorb 
the impact. Pause, reset your body and repeat. 





IN YOUR 3 Os 


PLAN AND PREVENT 

The body's ability to extract oxygen from your 
blood diminishes in your 30s and fatty de- 
posits begin to build up around the walls of 
your arteries. “And working for long hours on 
the computer, especially on laptops, adds to 
the ergonomic risk,” says Dr Ashutosh Shukla, 
Head (internal Medicine), Artemis Health 
Institute, Gurgaon. You should take special 
care to maintain your Body Mass Index. 





What is Body Mass Index? 
BMI can be determined by dividing your weight in pounds by your 
height in inches squared, multiplied by 705. The ideal body mass index 
is 18.5-24.5. 


WORKOUT PLAN 


1. Sit-up on a sit-up board: Sit down on a sit-up board, with your 
hands behind your head and do a full sit-up through the entire 
range of motions. 


2. Dumbbell lunge: Stand with dumbbells in your hands. Lunge for- 
ward with right leg. Land on your heel then forefoot. Lower your body 
by flexing knee and hip of front leg until the knee of your rear leg is 
almost in contact with floor. Return to original standing position by 
forcibly extending the hip and knee of the forward leg. Repeat by al- 
ternating lunge with left leg. 


3. Cable fly: Place a flat bench in the middle of a double-sided cable 
machine. Lie back on the bench and position your shoulders in line with 
the lower pulley system. Extend your arms to a position perpendicu- 
lar to the ground. Inhale and slowly lower the cable handles down to- 
wards the floor. Exhale and squeeze the cable handles back up to the 
starting position. 
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IN YOUR 40s 


MATTERS OF THE HEART 

Weight problems and an increased risk of 
heart diseases are matters of concern 
when you're in your 40s. “There’s a de- 
crease of 5ml/kg/min/decade in the 
amount of oxygen that your body can 
utilise at this stage. This can be aug- 
mented by a graded exercise programme 
to reduce the effects of biological age- 
ing,” says Dr Bharatinder Singh, Director, 
Fortis Institute of Sports Sciences. 
Swimming, jogging and brisk walking 
for half an hour move large muscle 
groups and help you breathe deeply and 
enable the heart to work harder to pump 
blood. A study shows that brisk walking 
for half an hour, five days a week, can cut 
the risk of stroke by 24-50 per cent. 


WORKOUT PLAN 


1. Incline biceps curl: Sit on an incline 
bench, and hold dumbbells in each hand. 
Let your arms hang by your sides, with 
palms facing each other. Keep the ab- 
domen tight, the lower back in a neutral 
position and your feet on the floor. Bend 








your elbow and curl both dumbbells si- 
multaneously up to the shoulder level, ro- 
tating the hand inward. Pause, squeeze 
your biceps and slowly lower to the start- 
ing position, 


2. Dumbbell bench press: Sit down 
on a bench with dumbbells resting on 
lower thigh. Position dumbbells to the 
sides of the upper chest with elbows un- 
der dumbbells, Press dumbbells up with 
elbows to the sides until arms are ex- 
tended. Lower weight to the sides of 
the upper chest. Repeat. 


3. Barbell squat: From a rack with bar- 





bell upper chest height, position bar high 
on back of shoulders and grasp barbell to 
sides. Dismount bar from rack and stand 
with shoulder width stance. Descend un- 
til thighs are just past parallel to floor. 
Extend knees and hips until legs are 
straight. Return and repeat. 


4. Seated row: Take hold of the han- 
dles of your favourite bar. Sit with your 
back straight while keeping your legs bent 
and feet against the metal block. Extend 
your arms, feeling your lats stretch. Pull the 
weight back into your body until the han- 
dies touch your abdomen. These seated 
rows are a staple in any back workout. 


5. Standing calf-raise: Find a raised 
step, preferably with a railing or other ob- 
ject you can hold on to for balance 
nearby, if needed. Stand on the step with 
your heel and arch hanging off the back 
of the step; keep just the ball of your 
foot and toes on the step. Raise up on 
your toes as high as you can in a slow and 
controlled manner. Pause for a second at 
the top. Slowly return to your original 
position. Don't dip the heel below the 
level of the step. Repeat eight-to-12 times 
per leg, only exercising one leg at a time. 
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HINDWARE Italian Collection | 


A unique collection of Italian designs and 


shapes, exclusively imported and marketed by 
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SIMPLY OBSESSIVE 


The best in designer-wear, leather, jewellery and accessories 
come from Italy, the fashion capital of the world BATH FITTINGS AND COMPLETE BATH SOLUTIONS 


HINDUSTAN SANITARYWARE & INDUSTRIES LIMITED, New Delhi: Tel: (+91-11) 65960160-64, 25854656. Fax: (+91-11) 25785278. 
E-mail: delhi@hindware.co.in Kolkata: Tel: (+91-33) 22487406, 22487407. Fax: (+91-33) 22487045. E-mail: hsikolsale@somanyent.com Mumbai: Tel: (+91-22) 22044766, 
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IN YOUR 50s & BEYOND 


HOLDING OPERATIONS 

“The ageing oxygen transport system of 
the body restricts its ability to undertake 
strenuous exercises (like running and 
strength training),” says Singh. But stronger 
muscles enhance bodily functions by sta- 
bilising osteo-arthritic joints and reduce 
the risk of falls. A decrease in bone den- 
sity can lead to arthritis and osteoporosis. 


What is the thermic effect of food? 
It is the increment in energy expenditure 
(above resting metabolic rate) due to the 
cost of processing food for storage and 
use. It can be increased by both aerobic 
and anaerobic training of sufficient du- 
ration and is particularly important for 
people in this age group and beyond. 


WORKOUT PLAN 


1. Front raise: Hold light-medium 
weights with arms straight down, 
palms facing the thighs. Slowly lift 
arms up to shoulder level keeping 
elbows slightly bent. Exhale 
and lower back down. This 
exercise can also be done 
with a light barbell or, if 
you're using heavier dumb- 
bells, you can alternate arms. 
Repeat for 1 to 3 sets of 12- 
16 repetitions, with a 20-30 
second rest between sets. 





















2. Lateral raise: This exercise can be done 
standing or seated, with dumbbells, ca- 
bles or manual resistance. Stand upright 
with your arms to your sides. Raise your 
arms to your sides upto the shoulder level. 


3. Lying dumbbell pullover: Lie across 
on a bench on your shoulders so that 
your head is hanging. Grasp a dumbbell 
with both hands and get it straight over 
your chest. Lower the dumbbell in an 
arc slowly getting a good stretch in your 
rib cage. Lower the dumbbell as far as 
possible and then raise it back to the 
starting position. 


4. One-legged half squat: Go to the 
bottom of a staircase and stand straight 
with your back facing the staircase. Place 
the back of your heel against the 
bottom step. Look forward and 
hold your arms straight out in 
front of you. Starting with one 
leg held out in front of you; 
slowly lower yourself to the 
second step up with the 
other leg. Keep your 
body really tight and 
flex both legs. Make 
sure that the leg that 
you are holding in 
front of you stays as 
Straight as possible. 
Sit down gently, tig- 
hten your glutes and 
Stand up. 


FITNESS FUNDAS 


Choose something you like to 
do: Mild aerobic exercises like walk- 
ing, jogging, running, and swim- 
ming are a great way to start your 
day. But make sure you choose one 
that suits you physically. 


Get a partner: Exercising with 
somebody else can make it more 
fun; this also takes out the bore- 
dom factor and creates peer pres- 
sure to Carry on. 


Vary your routine: You are less 
likely to get bored or injured if you 
change your routine. Walk one day, 
bicycle the next. Consider activities 
like dancing and racquet sports. 


Choose a comfortable time of 
the day: Don't work out soon after 
eating or when it’s too hot or cold 
outside. Wait until later in the day 
if you're too stiff in the morning. 


Don’t get discouraged: It can 
take weeks or months before you 
notice some positive results from 
exercise, but you have to will your- 
self to continue. 


Make exercise fun: Listen to mu- 
sic while walking or watch TV while 
riding a stationary bicycle, or while 
you're on the treadmill. Go dancing. 
Learn to play tennis. 
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ine really fit CEOs for their fitness 
screts. This is how they do it. 
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Reddy works out only 2-3 times a week. At 
the gym, he begins with 15 minutes of car- 
dio, followed by 20 minutes of free weights. 
“| began working out regularly about 10 
years ago, and besides keeping me in shape, 
it acts as a stress-buster,” he says, adding that 
he also gets a massage at a spa during 
or after an extended travel. 
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HOw does he keep fit? 


Wnat does he eat? 

“I maintain fairly standard times 
for food. Heavy breakfast, de- 
cent lunch and light dinners,” he 
says. At breakfast, it is a combi- 

nation of fruit, cereal, eggs and 
brown bread. Lunch comprises 
rice, vegetable curries, lentils, 
yogurt and fruit. Dinners are 
more of the same, only lighter. 

And weekends are his time for 

bingeing—“a generous helping of 

my favourite Hyderabadi biryani.” 


How does he de-stress? 

_ Besides working out, Reddy says driving is a 
_ good stress-buster. “| drive myself to work 
every day,” he adds. He also meditates (tran- 
_ scendental meditation) and watches films 
= to unwind. 

. E. KUMAR SHARMA 
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“| wanted something that 
was much more physical 
and challenging” 










Martin Diouhy 
39/ Managing Director/ Metro India 
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Diouhy finds walking and jogging very monotonous and boring. ”I wanted 
something that was much more physical and challenging,” he says. So, when 
he relocated to Bangalore recently, he quickly found himself a personal ten- 
nis coach. Nowadays, he spends at least an hour, two or three times a week 
sharpening his on-court game. 


fi. «+ ) 


lat does Ne eat: 
He tried Indian breakfast when he arrived, but quickly reverted to European 
alternatives of doughnuts and pastries. Ditto for his coffee which is also 
European. That aside, Diouhy doesn’t really have any specific dietary re- 
strictions, although he does go easy on spices and fatty foods. 
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mow aqoes ne ae-stress: 
A keen mountain biker, Dlouhy often kits himself out in full protective gear 
and zips down the streets outside his swish residence at a gated community 
in Yemlur, off Bangalore’s Airport Road. While he hasn’t yet had an op- 
portunity to go truly off road, he’s open to suggestions. 

RAHUL SACHITANAND 
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Fitness Mantras 


Rohit Narang 
38/ Chairman/ Narang Group 


How does he keep fit? 

Narang makes it a point to hit the gym five days a week. 
Two years ago, he also started practising yoga. “| re- 
alised that consistent weight training had resulted in a loss 
of flexibility. Ideally, after a workout, stretches are rec- 
ommended but due to paucity of time, | often have to skip 
it. But yoga helps keep my body flexible and gives me an 
overall lean look,” says Narang. 

What does he eat? 

A self-confessed sucker for dietary fads, Narang is currently 
following the blood group diet, which prescribes and =B 
prohibits certain foods for each blood group. So while 





“It has improved my power of concentration and re- 
moves toxins from my body,” he says. Ho\ oes he keer , 
TEJEESH N.S. BEHL Nanda, who works out five days every week, has been into 
fitness since his college days. “My clients have a certain image of 
me as the chief of a security company—! obviously can’t be 
flabby or skinny. And they also expect me to have basic knowl- 
edge of providing security to people,” informs Nanda. Which is 
why, apart from a black belt in Kung Fu and Jeet Kune Do, he has 
a doctorate in martial arts. His regime: besides weight training to 
keep his body in shape, he practises martial arts three to four 
times a week and indulges in one sporting activity—ranging 
from golf to rugby—once a week. 


chicken, corn and tomato are out, fish and beef are in. He : : z) 

also avoids fried foods, tea, coffee and does not smoke. - EAk See 7 = 

How does he de-stress? Diwan Rahul Nanda 

Yoga not only helps him keep fit, it helps him de-stress. 36/ Chairman and Managing Director/ Topsgrup 
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While fats are a strict no-no, he limits himself to sweets once a 
week and also moderates his alcohol consumption. In addi- 
tion, Nanda avoids red meats and egg yolks and watches his salt 
and oil intake like an eagle. 


He chills out once a week. “I don't do any workouts on Sundays,” 
he finishes. 


TEJEESH N.S. BEHL 










































Rajiv Mehta 


29/ CEO/ Puma India 


How does he keep Tit? 
Mehta works out five days a week and 
looks to burn around 700 calories during 
his 90-minute routine that mixes both 
weights and free-hand sets. His routine, 
guided by a personal physical trainer at 
the gym, usually involves starting with cy- 
cling or the treadmill to warm up, fol- 
lowed by an assortment of exercises be- 
tween 7.30 and 9 am, Monday-Friday, 
whenever he is in town. 
What does he eat: 
Over the last few years, Mehta has over- 
hauled his eating pattern as his trainer 
has toughened his workout schedule. 
Ghee-heavy sweets are a rarity and he 
tries to balance as many meals as possible, 
especially when he is in town. On the 
road, he stays away from greasy buffets 
and dessert tables to try and keep his 
weight down. 
How does he de-stress? 
Weekends are strictly for family and 
friends and he is happy catching a movie 
or hitting one (or more) of Bangalore's 
watering holes to chill out. “| work really 
hard for five days a week and like to 
disconnect from work over the week- 
end,” he says. 

RAHUL SACHITANAND 
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“| work out 4-5 times a week; and since I have 
more time on weekends, | tend to exercise more” 
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Ajay Bijli 
40/ CMD/ PVR Cinemas 


How does he keep fit? 

Bijli watches his weight very carefully 
(“according to my gender, height, and 
age,” he says.) “I work out 4-5 times a 
week; and since | have more time on 
weekends, | tend to exercise more, but 
Mondays are a no-exercise day (because 
| need time to recover from the weekend 
workouts).” He runs at least thrice every 
week for about 45-60 minutes each, cov- 
ering 8-10 km. Then, Bijli does weight 
training and leg exercises twice a week. 
“l also do stretching and abdomen exer- 
cises at each and every workout session,” 
he adds. 


What does he eat? 

Bijli eats very simple home-made meals 
five days a week. “My breakfast com- 
prises an egg-white omelette with toast 
and tea; lunch consists of chapattis, a 
cooked vegetable and fresh salad. In 
the evenings, | take some fruits, nuts or 
toast and dinner consists primarily of 
grilled, roasted or tandoori fish or 
chicken,” he says, adding that he avoids 
carbohydrates at night. He has also 
been off sweets, fried food, white bread, 
white rice and junk food like pizza and 
burger for many years. 


How does he de-stress? 
He switches off his mobile phone and 
BlackBerry. “One of my favourite ways 
to fight stress is to spend time with my 
kids. Watching movies is another stress- 
buster,” he says. Bijli also likes to un- 
wind over a nice meal with friends, en- 
gage in banter and strictly keep 
off business. 

KAPIL BAJAJ 
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JAYPEE HOTELS 
You Ta among friands... 


It is so easy NOW 


to do multitasking here 
RD al. — 
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Stride into our 24 hour business centre and get 


connected. Our full-fledged conference rooms are 
completely wi-fi enabled and can easily facilitate 
business decisions at a click. Should you need, choose 
an outdoor setting for your convention or an indoor. Opt 
for Vatika terrace for your team building workshop or 
convert our banquet hall into a knowledge sharing hub. 
Yes, now every time you check-in at Jaypee Siddharth, 


you will experience something new. Rest assured, while 


you take care of your business, we'll take care of you. 


Choose a great place for great minds at work 





For reservations call toll-free 1800-11-9900 or visit us at www.jaypeehotels.com 
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"VIl be there at the Delhi Half 
Marathon this year”. 
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Suveen Sahib 
41/ CEO/ Eon Premedia 


OW aoes he Keep Tit? 
Sahib, who admits to having a phobia 
about pot bellies, has, over the years, 
tried to go beyond gyms and racetracks 
—to adopt a 24-hours cycle of fitness. It 
includes eating right and having the right 
attitude. He works out at the gym every 
day, mostly following the stretching-car- 
dio-weightlifting-abs routine. The gym 
routine, however, is aimed at keeping 
fit, and not at body building. He has also 
been into trekking for a long time and is 
addicted to running. “I'll be there at the 
Delhi Half Marathon this year,” he says. 
Sahib eats light meals 3-4 times a day 
rather than taking Indian-style heavy 
meals twice or thrice a day. “| eat por- 
ridge, bananas and nuts for breakfast 
and sprouts and a chapatti or two for 
lunch,” he says, adding that he stopped 
taking desserts and ice-creams some years 
ago. “I also stopped having rice in line 
with my own understanding of what my 
body requires. | take whole fruit rather 
than drink fruit juices, which, | think, is a 
waste of a lot of fibres.” 
HOW s ne de-stress: 
Sahib believes that stress is a problem 
only when it becomes a very negative 
influence in one’s life. “I like to calm my- 
self by chanting and meditation. | also like 
to think: what is the worst that can hap- 
pen to me? That train of thought actually 
leads to peace and calm,” he says. 
KAPIL BAJAJ 






tress comes in different guises and what is stressful to one may not necessarily bother 

someone else. However, our bodies react to stress in a similar way. The ‘Fight or flight 

mechanism generated by any stress releases stress hormones - adrenaline and cortisol, 
these constrict the blood vessels and shunt the blood supply to vital organs. The organ which gets 
the last priority is our skin. 


Little wonder that the earliest signs of stress are seen on our skin, especially on the face. Probably 


that is what is meant when we call our face the mirror of the soul. 


The commonest visible signs of stress are: 
¢ Dark circles around the eyes 
è Dull, dry skin 
+ Breakouts/ pimples 
+ Hair fall 


Unfortunately modern stress can be relentless, day after day - not giving us enough time to relax 
and balance. While we can't totally avoid getting caught in these stresses, we can definitely ensure 


that we take care of our skin counterbalance the effects of stress. 


Here's what we can do: 


A diet rich in vitamin A, C & E along with omega-3-fatty acids go a long way in helping our body 
and skin fight the stress. 


A simple regime of 5 almonds a day, one helping of salad containing a red/ orange/ green fruit 
or veg and natural omega-3-fatty acids in form of fish (grilled, of course) or 1 tbsp flaxseeds ensures 
regular natural supply of these stress busters. 


Ensure adequate hydration to enable repair and regeneration. Remember, your skin is thirstier 


than you are. Drink at least 3 liters of water per day. 


Different techniques of exfoliation like microdermabrasion or peels ensure rejuvenation of skin 
by taking off the damaged skin and stimulating repair from within, 


To protect your skin from harmful UV rays that further generate free radicals that damage the 
skin, use a sunscreen with SPF 15. Apply this at least 20 minutes before stepping out. 


It is important to understand your skin type and its needs. Take care to protect the skin from 
dryness resulting from prolonged A/C environment by using appropriate moisturizers. Applying 
moisturizers on slightly damp skin helps preserve suppleness for much longer periods. 


In case of heavy computer usage, de-stress your eyes by doing simple techniques of palming 
(rub your palms together and cover your eyes with each palm, hold for a few seconds) at least once 
every hour. 


So, while it is unlikely that stress can cease to be a part of our lives anytime soon, we can 


definitely safeguard ourselves from its damaging effects. And bring out the radiance from within. 
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SMS 'SKIN' to 54646 


kaya skin clinic” 


R. Chandrasekaran 
30/ President and MD/ Cognizant Technology 
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He makes sure that he works out at least five days every 
week—alternating between jogging for 45 minutes or go- 
ing to the gym for an hour of workouts. Jogging is a 
favourite from his college days. But if he is in town, he ex- 
ercises all seven days. If out on work, he works out in the 
hotel gym or searches for good walkways and water- 
fronts for a run. San Diego's beaches, or Hyderabad’s 
Tank Bund stretch are his favourite spots for jogging. 


TIL? 


What does he eat? 

He does not consciously control what he eats and loves va- 
riety, but he does not over-indulge. “Being a vegetarian 
helps; it keeps calories in check—for the rest, | ensure | ex- 
ercise almost every day,” he says. 


How does he de-stress? 

His favourite mode of de-stressing is to take a nap in his car 
while travelling between offices and listening to music. He 
prefers to be on the move even in office—walking about 
and meeting people to ensure that he is not tied down to 
his desk. 
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Rajan Srikanth 
45/ Managing Director, Asia Pacific/Mercer 


NITYA VARADARAJAN 


How does he keep fit? 

Srikanth works out thrice a week for about 45 minutes each and 
alternates between upper body exercises (weights) and on 
toning up other sections on different days. In addition to this, 
he does aerobics to ensure that he gets a full-body workout 
through the week. All this at his home gym. 


What does he eat? 

He starts his day with a moderate breakfast of cereals or brown 
bread. Being a vegetarian, his lunch is a light affair of brown rice, 
vegetables, and a typical south Indian spread. He likes his tea and 
coffee—four to five half-cups every day—but has cut out sugar 
from his beverages. Srikanth does eat ice-creams, sweets and fried 
foods, but in moderation. He finishes a moderate dinner by 
7:20 pm followed by fruits for dessert. 


How does he de-stress? 

Srikanth likes to think that “every day is the last day of my 

life”. It helps him be good to everyone, avoid hurting people's z 
feelings and bond with his family. And the key to de-stressing, = 
he feels, is to eat on time. £ 





NITYA VARADARAJAN 
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Mumbai: 1st Floor, Skyzone Phoenix, Next to Pantaloons, High Street Phoenix, Lower Parel, Tel: 6660 8132 (Opening Shortly); Breach Candy, Tel: 2362 0275/77; Infiniti Mall, 
Tel: 2633 8132, 2639 8132: A.K. Plaza, Unit No. 2B, S. V. Road, Goregaon (W), Tel: 2879 2422; Palm Beach Galleria, Vashi Tel: 2789 2605. Bangalore: Safina Plaza, Infantry Road, 
Tel: 2532 5577; Jayanagar, Tel: 4130 7117/7557. Delhi: Lajpat Nagar, Tel: 2981 2170 (Opening Shortly), Raipur: Regeneration Next, Jail Road, Tel: 409 2961 


Delhi: Samay, Tel: 2511 7400 (Rajouri Garden); Johnson Watch Co., Tel: 4151 7518-19 (Connaught Place); Something Special, Tel: 2461 9201 (Khan Market); Time & Style, Tel: 
923 5666 (GK-1, M-Block); Ganga Ram Watch Gallery, Tel: 4242 0701-02 (Preet Vihar). Noida: Sai Creations, Tel: 251 5166/1115. Kolkata: RAM's, Tel: 3058 8883/85 (Metro Shopping Centre). Guwahati: 
ohum Shoppe-ll, Tel: 234 1326-27 (G. S. Road). Mumbai: Kamdar & Kamdar, Tel: 2413 6032 (Dadar), Swiss Paradise. Tel: 2898 3501 (Borivali); Pallazio, Tel: 2421 3060 (Prabhadevi). Indore: Avadhi, Tel: 
07 0581 (RNT Marg) 


lifestyle SF and other Key Accounts 


‘I 
Also available at all y 





For trade enquiries, contact: Egana India Pvt. Ltd., Tel: 022-2495 5656-60 Fax: 022-2495 5663 E-mail: sales@eganaindia.com Website: www.eganaindia 


Brought to you by the House of , at El 1340-07 








A fast-paced lifestyle comes with a 
baggage of various ailments like obesity, 
ar A cardio-vascular problems, etc. 

’ Controlling your calories is the key to 
fitness as excess calories get converted into fat in 
your body. Sugar substitutes/artificial sweeteners is 
the smart way to cut on excess calories _— 


of sugar (Sucrose) and control your 
calorie intake. 
o 


Dr. Muffazal Lakdawala, 
Well-known and leading Obesity Surgeon. 





No time for fitness in 


today's fast life? 


Little changes in your lifestyle can help. 


Those of us who are balancing multiple roles 
often find that 24 hours per day aren't 
enough. We spend the better half of our day 
sitting comfortably in the office. You may not 
have the time to exercise, but you can still 
make small changes in your daily lifestyle, like 
using artificial sweeteners to remain healthy 
and stay fit. 


Even though many everyday foods are 
sweetened with artificial sweeteners, many 
Indians still wonder if these substances are 
really safe. 


Sugar substitutes offer the sweetness of sugar 
without adding to the calories or elevating 
blood sugar levels. 


The Food and Drug Administration (FDA) has 
approved artificial sweeteners that are 
reportedly safe to consume daily over a 
lifetime. Amongst these, Aspartame and 
Sucralose are the most commonly and widely 
used sweeteners. 


Aspartame, which is the leading sweetener 
the world over, has also been approved by 
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done on sucralose and enjoyed in more than 
60 countries. It is ideal for cooking and 
baking. Sucralose-based sweeteners like 
Sugar Free Natura™ and Splenda can be used 
as a replacement to sugar in virtually every 
type of food and beverage. 


A Celebrity chef Sanjeev Kapoor, who 
endorses one of the leading sugar substitute 
brands in India also claims, “Artificial 
sweeteners help you avoid risks of 
cholesterol, excess weight, obesity, diabetes 
and other health and lifestyle disorders and at 
the same time helps you enjoy all the sweet 


delicacies without the harmful calories.” 


WHO (World Health Organization) for safe 
consumption. It is safely consumed by more Such low-calorie sweeteners therefore 


than 300 million people worldwide. It is sold 
under the brand names Sugar Free™ and 
Equal in India. 


Sucralose is the latest international 
sweetener. Over 110 safety studies have been 
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contribute towards consumer choice. As it is 
rightly said, burning calories is difficult, 
avoiding them is easy. So indulge to your 
heart's content, because guilt is now a thing of 
the past! 
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THE SWEETNESS 
OF SUGAR MINUS 
THE CALORIES. 
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Made from the latest international sweetener, sucralose, y 

Sugar Free Natura tastes just like sugar, but has no à 
calories. Being completely heat-resistant, it can be used 

to bake as well as cook your favourite desserts. Go — 
ahead, use Sugar Free Natura and discover a whole new 

way of healthy living. 
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Æ Why settle for\e nything but the best when sweating ` 
it out? Choose'from a range of workout options 
from the best brands in fitness. 


MEN 


À 
REEBOK 


PRICE: Tee: Rs 599 (Prices range 
from Rs 499-899) 

Shorts: Rs 699 (Prices range 
from Rs 499-899) 

Shoes: Rs 2,790 (Prices range 
from Rs 1,790-9,000) 


AVAILABLE AT: Shoppers’ Stop 
and all Reebok outlets 















PUMA 


Price: Tee: Rs 1,049 (Prices range 
from Rs 899-1,800) 

Shorts: Rs 1,899 (Prices range from 
Rs 999-1,899) 

Shoes: Rs 3,499 (Prices range from 
Rs 999-8,000) 


AVAILABLE AT: Shoppers’ Stop and 
all Reebok outlets 
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ADIDAS 


PRICE: Tee: Rs 647 (Prices 
range from Rs 499-1,000) 
Track Pants: Rs 949 (Prices 
range from Rs 800-2,000) 
Shoes: Rs 3,199 (Prices range 
from Rs 2,000-7,000) 
AVAILABLE AT: Shoppers’ Stop 
and all Adidas outlets 





VANHEUSEN 


TIME Collection '07 


WATCHES Mumbai: Breach Candy, Tel: 2362 0275/77; Sky Zone Phoenix, Tel: 6660 8132 (Opening Shortly); Andheri, Tel: 2639 8132; Vashi, Tel: 2789 2605; Goregaon (W), Tel: 2879 242 
Bangalore: Jayanagar, Tel: 4130 7557/7117. Raipur: Regeneration Next, Tel: 409 2961 


VANHEUSEN Bangalore: Garuda Mall, Tel: 4153 1022; Brigade Road, Tel: 2558 5994. Chennai: Mylapur Citi Centre, Tel: 2847 7771; Nungambakkam High Road, Tel: 4213 7977. Hyderaba 
Somajiguda, Tel: 6682 0733, 2341 8204. Delhi: Connaught Place, Tel: 4151 3980, 4358 2681; South Extension, Tel: 5164 7925. Mumbai: Shubham, Tel: 2381 0602; Pallazio, Tel: 2421 3060-¢ 
Kamdar & Kamdar, Tel: 2413 6032. Surat: The Golden Time Ill, Tel: 225 2675/78. Noida: Sai Creations, Tel: 251 1115, 251 5166/3235. Meerut: Krishna Watch, Tel: 264 3917, 269 1085; New 


Enterprises, Tel: 266 5086. Chhattisgarh: Regeneration Multiple, Tel: 406 2127-28. Hyderabad: Watch World, Tel: 6678 9980; Kamal Watch, Tel: 6646 3366. Kolkata: RAM’s, Tel: 3058 8881-% 
Secunderabad: Kamal Watch, Tel: 2772 2008 


For trade enquiries, contact: Rose, 3rd Floor, Hormuz Mansion, Above Cymroza Art Gallery, 72, B. Desai Road, Mumbai 400 026. Tel: 2368 5287-88 


Brought to you by the House of IRo së 
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Workout Gear 


PRICE: Top: Rs’799 (Prices range 
from Rs 499*1,400) 


APrices range from 
/ Rs 2,000-4,000) 
~ AVAILABLE AT: 
and all retail Reebok 
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PRICE: Tee: Rs 599 (Prices range 
from Rs 599-1,000) 

Pants: Rs 999 (Prices range from 
Rs 800-2,000) 

Shoes: Rs 2,499 (Prices range 
from Rs 1,990-5,000) 

AVAILABLE AT: Shoppers’ Stop 
and all Puma outlets 


NIKE 


price: Jacket: Rs 2,795 
(Prices range from Rs 1,395- 
2,795) 

Pants: Rs 1,495 (Prices range 
from Rs 1,395-1,995) 
AVAILABLE AT: All Nike outlets 





ESTINA 


ATTRACTION IS A UNIVERSAL FEELING 


9 Collection 


- Stainless steel case and bracelet 
with deployment clasp 

- Chronograph 

- Screw-in case back 

- Water Resistance 5ATM 


Mumbai: Breach Candy, Tel: 2362 0275/77; Sky Zone Phoenix, Tel: 6660 8132 (Opening Shortly); Andheri, Tel: 2639 8132; Goregaon (W), Tel: 2879 2422 
SHOPPERS’ STOP: Mumbai: Malad, Tel: 6643 4700; Airport, Tel: 2615 6891. Delhi: Rajouri Tel: 2544 4101-103. Noida: Unitech Mall, Tel: 405 6061 
Mumbai: Swiss Gallery, Tel: 2352 0903; Pallazio, Tel: 2421 3060-63; Kamdar & Kamdar, Tel: 2413 6032; Watches of Switzerland, Tel: 2640 2511; Swiss Paradise, Tel: 2898 3501. Surat: The Golde 


Time Ill, Tel: 225 2675/78. Meerut: Krishna Watch, Tel: 264 3917. Delhi: Gangarams, Tel: 4242 0701: Arun Watch, Tel: 2685 1457; Samay, Tel: 2511 7400; Something Special, Tel: 2461 920 
Johnson Watch Co., Tel: 4151 7518-19; Time & Style, Tel: 2923 5666/777. Bangalore: Zimson Swiss Watch Boutique, Tel: 6614 1020. Kolkata: RAM's, Tel: 3058 8881-82 


Also available at all leading fle lifestyle stores. 


For trade enquiries, contact: Rose, 3rd Floor, Hormuz Mansion, Above Cymroza Art Gallery, 72, B. Desai Road, Mumbai 400 026. Tel: 2368 5287-88 


Brought to you by the mouse of IRo x 
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H SHARMA 


Success in business is only one kind of grade or 


ou are part of the most successful society in history, 


living like ancient kings in a modern world. Why is it that achievement in life, while success in living is 
you are still dying of cancer, heart failure and a vast another. Focus OST SXPENEnNcINnNg the richness in 
spectrum of chronic diseases? If you are not healthy, it life, and material riches will surely follow. 


doesn't matter how successful or wealthy you are, as 
you will be unable to enjoy the fruits of your labour with your loved 
ones and with the rest of the world. | offer you the following 


suggestions and reflections to help you regain this precious balance in 
your life. 


Moderation or balance in life is the universal 

truth born of the middle path of our yogic 
tradition. This philosophy has been embraced 
successfully by the West, and is often referred to 
as The American Way—work hard, have fun. 
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ollection ’07 
RP: Rs 4,950/- 


IATCHES Mumbai: Breach Candy, Tel: 2362 0275/77; Sky Zone Phoenix, Tel: 6660 8132 (Opening Shortly); Andheri, Tel: 2639 8132; Vashi, Tel: 2789 2605; Goregaon (W), Tel: 2879 2422 
angalore: Jayanagar, Tel: 4130 7557/7117. Raipur: Regeneration Next, Tel: 409 2961 
LLEN SOLLY: Navi Mumbai: Vashi, Tel: 2789 3485. Pune: SGS Magnum Mall, Tel: 2633 2536. Delhi: Connaught Place, Tel: 4152 3223-24, 4151 7680, 2341 5682; Raja Garden, Tel 
550 8035-36. Bangalore: Church Street, Tel: 4112 1830-31. Chennai: City Centre Mall, Tel: 2847 7772. Mumbai: Shubham, Tel: 2381 0602; Pallazio, Tel: 2421 3060-63; Kamdar 
Kamdar, Tel: 2413 6032. Ahmedabad: Westside, ISCON Mall, Tel: 6605 8292. Surat: The Golden Time Ill, Tel: 2252675/78. Jaipur: Fashion Square, Tel: 261 1116. Delhi; 
angaram’s Watch Gallery, Tel: 4242 0701. Noida: Sai Creations, Tel: 251 5166, 435 2903. Meerut: Krishna Watch, Tel: 264 3917, 269 1085; New RR Enterprises, Tel: 266 5086 
ucknow: Westside, Tel: 272 0990. Ludhiana: Westside, Tel: 246 0014. Chhattisgarh: Regeneration Multiple, Tel: 406 2127-28. Chennai: Westside, Tel: 2849 0573/75/77 
yderabad: Watch World, Tel: 6678 9980; Central Watch, Tel: 2474 3618; Kamal Watch, Tel: 6646 3366. Kolkata: RAM’s, Tel: 3058 8881-82. Secunderabad: Kamal Watch, Tel: 2772 2008 


Iso available at all leading Sf tat | stores. 


or trade enquiries, contact: Rose, 3rd Floor, Hormuz Mansion, Above Cymroza Art Gallery, 72, B. Desai Road, Mumbai 400 026. Tel: 2368 5287-88 


Brought to you by the House of | Ji» së 
vA 
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Advice 


Strive for balance in living your life 

« by enjoying time with your fam- 

ily, friends and loved ones. Your 

successes become real when shared 
with them. 


Every person may not be able to 

s spend 4 hours every day working 

out in a gym. Even if you could, by tight- 

ening your muscles and impacting your 

joints, you will usually gain only 5 per 

cent benefit while destroying 95 per 
cent of your body. 


Yoga is the only subject in the 

» world where you are the object. 

The process is natural, scientific and 

proven: an 80-year-old yogi is usually 

in better physical condition than a 20- 
year-old athlete. 


Top university studies maintain that 

s practising Hatha yoga regularly can 

help cure and prevent chronic diseases, 

considerably reduce stress levels and 

maintain youth by actively slowing the 
ageing process. 


Something is better than nothing. If 

s you lack the resources to partici- 
pate in an organised Hatha yoga cur- 
riculum, locate a copy of my Bikram’‘s 
Beginning Yoga Class or Bikram Yoga 
books and start practising on your own. 


Keep yourself 
fit and young 
with yoga 











Unwind on off days by playing golf 


Use your free time on weekends 

«to balance the hectic schedule 

of your working week. Play a little 

golf, see a film, read a book, eat some 

good food, take a walk in the open 
air and relax. 


Addiction to material wealth 
sis a disease of the ego. 
Always wanting more, more and 
more, the ego never knows when, 
where or how to stop. Whenever you 
remember, pause to take a deep 
breath and appreciate all that you 
already have. 





DEBASIS PALIT 


Bikram Choudhury is a US-based yoga guru, most famous for his brand of ‘Bikram Yoga’ 





Jog in fresh air 


1 The business of yoga grossed 

» over $100 billion (Rs 4,00,000 
crore) worldwide last year alone. How 
much of this did India receive? Material 
gain from a worthy pursuit is simply 
the icing on the cake. 

Having something doesn’t mean 
anything if you don’t know how to 
use it and enjoy it, my friend. Money, 
though useful, can never buy time. In 
the limited number of days you have, 
share and spend your time wisely. 

| truly hope that these words in- 
spire you to relax, rejuvenate, de-stress 
and detoxify your life. Remember, it’s 
never too late; you're never too bad, 
never too old and never too sick to 
start from scratch once again. See you 
in yoga Class. W 





TRUE BESPOKE 


TIME TESTED TAILORING TECHNOLOGY FROM SAVILE ROW, LONDON. 


THE WORLD'S FINEST FABRICS FROM E. ZEGNA, LORO PIANA, DORMEUIL, CERRUTI, RAYMOND, REID & TAYLOR. 


N 


AT saa 


NCI 


INTERNATIONAL FABRICS * BESPOKE TAILORING + ACCESSORIES 


25, Regal Building, Next to PVR Rivoli, Connaught Place, New Delhi. Phones: 011-41502525, 23362512. e-mail: info@vaish.com 





Versace black self striped wool 
nylon blend lightweight suit 


Rs 62,200 


These lapels are 
hot this season. 
BIBEK BHATTACHARYA 


PEAKED AND 
LAPELLED 


Versace two-button 
wool/bamboo blend jacket: 
Rs 54,200 


> A 


Zegna double-breasted 
tweed suit: 
Rs 64,700 


hey are as old as suiting itself. Designed along the models of the traditional dinner 
jacket, a peak lapel is your standard jacket lapel with a slight difference—the 
lower lapel is broader than the upper one. After a hiatus from the fashion scene for 
some time, the peak lapel is hot right now. Looking its best on a two-button suit with 
a low-button stance (i.e., the buttons are lower down the torso) or on a double-breasted suit 
(which are making a comeback on the fashion circuit), this lapel is a classic. Throwing the 
shoulders into relief, it also helps to narrow the waist. The fall/winter look being that of sharp, 
close-fitted silhouettes, no wonder all leading designers are coming out with their own ver- 
sions of the peak lapel look for their suits and jackets. 


DINNER JACKETS 


The epitome of the “refined look” —with a gen- 
erous of the stiff upper lip—the dinner 
jacket its American cousin, the tuxedo) has 
long b he standard bearer of peak lapels. 
Althou e classic dinner jacket comes with dif- 
ferent s, nothing exemplifies formal party- 
ing more than a peak lapel jacket with a bow. 


Cadini peak 
lapel lightweight 
dinner jacket 


Rs 34,200 


Versace single-button 
wool/silk blend suit: 
Rs 75,500 


Corneliani 
single lapel 
lightweight 
dinner facketl 


Rs 73,000 





CERRUTI 1838! 


Delhi: Shoppers’ Stop, Rajouri Garden, Tel: 011-2544 4101-103 


y 


or, Skyzone Phoenix, Next to Pantaloons, Tel: 6660 8132 (Opening Shortly); Breach Candy Tel: 2362 0275/77; Infiniti Mall, Tel: 2633 8132; Goregaon (W), A. K. Plaza, 


ATCHES Mumbai:1st Flo 
Nomos... Unit No. 2B. S.V. Road, Tel: 2879 2422. Bangalore: Safina Plaza, Infantry Road, Tel: 2532 5577; Jayanagar, Tel: 41307117/557. Raipur: Regeneration Next. Jail Road, Tel: 409 2961. Delhi: Lajpat 


Nagar, Tel: 2981 2170 (Opening Shortly) 
atches And More Corner... @ Delhi: Johnson Watch Co., Tel: 4151 7518-19 (Connaught Place); @ Time & Style, Tel 2923 5666/777 (G.K.-I, M-Block, Main Road); @ Something Special, Tel: 2461 9201 
an Market); @ Samay, Tel: 2511 7400 (Rajouri Garden); @ Gangaram Watch Gallery, Tel: 4242 0701-02 (Preet Vihar) Mumbai: Swiss Paradise, Tel: 2898 3501 (Borivali); Kamdar & Kamdar, Tel: 2413 6032 


adar): Pallazio, Tel: 2421 3060 (Prabhadevi). Guwahati: Sohum Shoppe-ll, Tel: 234 1326 (G. S. Road) 

medabad: Satellite Road: Golden Time ll, Tel: 3091 1313. Bangalore: Campbell Road: Lifestyle, Tel: 2556 4555. Chennai: Mylapore: NAC Jewellers, Tel: 2495 1685: Lifestyle, Tel: 2847 7800. Delhi: G.K.-1, 
Block Market: Kapoor Watch Co., Tel: 4653 6667-68; South Extension: Kapoor Watch Co., Tel: 4134 5678, 2469 3712; Ansal Plaza: Shoppers’ Stop, Tel: 2625 8866. Hyderabad: Hyderabad Central: Just In 
gue, Tel: 5584 1010; Shoppers’ Stop, Tel: 2776 108/84; Begumpeth Main Road: Lifestyle, Tel: 2341 0013-14 Kolkata: Camac Street: Exclusive Lines, Tel; 2282 5245. Mumbai: Bandra: Watches of Switzerland, 
l: 2640 2511: Shoppers’ Stop, Tel: 2643 5424; Lower Parel: High Street Phoenix Mills, Just In Vogue, Tel: 2491 9953: Worli: Atria Mall. Swiss Boulevard, Tel: 2481 3520: Malad: Inorbit Mall: Shoppers’ Stop, 
l: 6643 4700; Airport: Shoppers’ Stop, Tel: 261 5688. Lucknow: Rupani Brothers, Tel: 391 5982-83. Pune: Pune Central: Just In Vogue, Tel: 6609 9102 
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Style 
LIGHTWEIGHT FABRICS 


BREATHE 
EASY SUITS 


You don't really have to 
sweat over the formal 
look any more. 

BIBEK BHATTACHARYA 






f you feel the texture of a 
Super 150s fabric, you'll prob- 
ably think it to be lightest bit of 
cloth that you've ever touched, 
despite the claims of cotton and 
linen. Lightweight fabrics are ba- 
sically extremely fine wool yarn 
with high thread counts. The 
count depends on the weight and 
thickness of the threads. 

The higher the count of the 
wool, the lighter the fabric. 

This lightness of fabric is rated 
in counts of 120s, 150s, 170s and 
200s. Although lightweight wool 
can get as fine as 300s, these are 
found only at some speciality 
stores; most haberdashers and 
fabric stores stock cloth only up 
to counts of about 200s. 

You can also get lightweights 
that are a blend of extremely light 
wool and silk. These tend to add a 
glossy veneer to the suit and have 
become a favourite for suits 
through the year. 


SHEKMAR GHOSH 





1. 150s extra fine virgin wool suit. 
Corneliani Price: Rs 87,500 


2. Mohair woollen suit. 
Van Heusen Price: Rs 29,995 


3. Super 150s yarn woollen suit 
Hugo Boss Price: On request 





Other lightweight 
blends are wool 
and mohair and 
wool and silk. 





1. Super 150s and Cashmere 2. Italian Super 180s wool 3. Ultrafine Super 200s wool 
blend suit fabric by Holland suit fabric by John Foster 

& Sherry The thread count is higher, Savile Row tailoring at its best, 
Cashmere wool is a soft and resulting in a lighter fabric. John Foster is an English 
luxurious fibre, which makes for This is amongst the lightest institution that manufactures 


a perfect lightweight fabric. fabrics made in Italy. the finest lightweight fabrics. 


Save up to 50%* and Receive the FORTUNE 
Professional Watch FREE! 


FORTUNE, the world's number one business magazine, provides insighttul, in-depth 
analysis on today's key business issues and events. With unparalleled access to the 
most influential business leaders, FORTUNE shares with you the successes of top 


WIRELESS corporations in Asia and around the world. 
WONDER 


Subscribe to FORTUNE now and receive your free gift, the FORTUNE Professional Watch. 


This exquisite timepiece combines distinctive good looks with 
remarkable accuracy. 


Features include: 

e Date display and turning bezel 

e 50M water resistant” 

e Japanese movement with luminous hour-markers 
and hands 

e 12-month warranty 


Best of all, the FORTUNE Professional Watch is yours absolutely FREE when 
you subscribe now! 





Subscribe now to receive these benefits: 
1. Save up to 50% off the cover price 


2. Special Issues — FORTUNE Global 500°, FORTUNE 500°, World's 
Most Admired Companies and Annual Investor's Guide 


3. Free Delivery to your home or office 


4. Money Back Guarantee — You must be completely satisfied or you'll 
receive a full refund for all unmailed issues. 


5. 24-Hour Customer Service — You can manage your subscription 


24 hours a day at www.fortune.com/customerserviceasiapacitic, 
ghUs oe, 


6. Bonus Gift — If you subscribe for two years or more, 
you'll receive an extra mystery gift absolutely FREE! 


# Water resistant refers to a pressure test and does 
not signify a diving depth. 





—~ 
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FREE GIFT(S) AND SAVINGS FORM 


YES! Please start my subscription to FORTUNE for the term l've indicated below. 


[C] 3 years (78 issues) for a total of Rs 6,240 - only Rs 80/issue a Beat Eur 
C] 2 years (52 issues) for a total of Rs 4,420 - only Rs 85/issue 
[C] 1 year (26 issues) for a total of Rs 2,340 - only Rs 90/issue 


[C] Please send me the FORTUNE Professional Watch for my FORTUNE subscription and a mystery gift if | subscribe to a 2 or 3 year term. FAASSC9(A/B) 


























Name (Mr./Ms.) ` _ 
# or t unde Hrs 
Address Home __ Office 
Post Code 
Tel (H) (0) — Fax : 
E-mail New Renew = 
Pat ate re mde > 
Choose one: Ô 
4 
f - 
C] Charge my credit card: Cee 063 esd oD " 
mezas c 
Oo 
= 
Card No. Expiry / Signature t 
[ ] Enclosed is my Cheque DD No. Paye: to LM we FORTUNE. For non-Delhi cheques please add Rs 10) 
"on the 3year term FORTUNE Asia publishes 23 issues a year. FORTUNE Asia may also publish occasonal extra msues, FORT 6 cover price 5 Rs 160. Savings are off the cover price Gtfer vabd in India unti December 31 20 7 
orly. Please allow 6-8 weeks for commencement of your Subscription, Your sudsenption will be hand delivered by courier in Delhi, Vy mba, Kohata tes nai, Hyderabad, Pune, Ahmedabad and Chan ct if d by rat to other Geshnatie 
Please indicate your name and address on the reverse of the cheque/DD. All enquiries to be addressed to Living Meda ndà Ltd. directi. All desputes subject to the exclusive jurisaichon of yetent courts in Delhi only. Gift Stocks are 
mied it tree git is unavailable, It may be replaced with an tem of greater or equa! value. Orders fom kida are subiect to acceptance by Time Smpapore Pte) Ltd 2 Beach R oad, #2405/08 
Gateway East, Singapore 189721. Nether Time Asia Hong Kong) Limited nor Tune Singapore (Pte) Ltd ts labie for any tom duty or tax sred im connection sth the subscripbon 
O Please tick if you prefer NOT to receive promobonal matenals trom other companies 


India Today Group, 


Contact us: (0120) 2479943 (0120) 4078080 fortune@intoday.com 201, F-14 Competent House, 
O oe =), bd Connaught Place, New Delhi 110001 
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Style 


WHAT'S IN 


Double-breasted jackets that show 
off your physique, watches with 
leather straps, plain white shirts... 
BT More helps you keep abreast of 
contemporary fashion. 

BIBEK BHATTACHARYA 


If you think suits this season, think flamboyant, maybe 
even retro. When the leading fashion houses premiered 
their collections for this season, the trend was clear— 
austere, yet bold. Hence, the focus on sculpted fits; fits 
that outline the silhouette. Take this suit for example. 
It's a double-breasted tweed suit from Ermenegildo 
Zegna that’s tapered to accentuate the V-line of 

the male torso. 


1. igs Js 8 The peak lapel is very much in now, 
adding a dash of flamboyance to the suit, and 
accentuating the shoulders. In fact, even regular, non- 
double breasted suits are sporting these lapels these days. 


Zz. 3 The waist is intentionally narrowed, especially 
when the suit is fully buttoned. This helps achieve a 
tapered look and outline the figure. 


3. : Surely not to be worn any time but winter, the 
rich tweed fabric helps add detail to offset the straight 
lines of the suit. With other fabrics, be it wool or cash- 
mere or wool-silk blends, the attention is on the fall. 


4. Saute This particular pair of trousers has a very 
Seventies flared bottom to balance the tapering waist. 
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1. When it comes to rear 
vents, the competition is be- 
tween two styles—the 
American and the English. 
While traditional American 
jacket designs go for a single 
rear vent, the traditional 
English preference is for 
double vents. And if trends 
are anything to go by, the 
Brit way is winning the bat- 
tle this season. Originally de- 
signed to facilitate horse rid- 
ing, double vents give you 
easier access to the pockets, 
and also emphasise the line 
of the body. 





Ties, like belts, are integral to 
your look. So much so, that 
even if you go without a tie 
with your suit, its absence 
makes a statement. So 
what's new this season? 
Well, for a change, this fall 
don't bend to drabness. 

Light up your style with 
bright horizontal stripes, 
solid colours and American- 
style monograms and pais- 
ley. Keep it colourful, and 
keep it classy. 
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. Blue Trussardi silk tie 


with horizontal stripes: 
Rs 3,000 


. Off-white Versace silk 


tie: Rs 7,400 


. Grey Corneliani silk tie 


with gold stripes: 
Rs 5,300 


. Van Heusen paisley 


print silk tie: 
Rs 1,995 


. Van Heusen silk tie: 


Rs 2,495 


WATCHES 


Welcome (back) to the world of the 
leather straps. After flirting with 












hee chunky metallic shapes and dials 
cuff shirt: teeming with detail and diamonds, it's { 
Rs 9,300 


now back to the classic look of straight 
straps and unfussy round dials. 


— 
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Van Heusen verti- 
cal striped shirt: 

Cadini white Rs 2,500 
cotton shirt: 


Rs 2,500 


> > 
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Hugo Boss double button 
cuff shirt: Rs 7,300 


SHIRTS l 


Here's a shocker. The shirt most in demand this season is the 
classic plain white shirt. Why? Because a dazzling white shirt 
will go with most suits and jackets; and because it is the most 
unfussy way to dress up. Whether at a business do or at a party, 





1. Omega Seamaster 
Planet Ocean: 
Rs 1.28 lakh 


2. Baum & Mercier 
Classina Executive: 


2 Rs 71,800 
the white shirt will stand out. But it doesn't end there. 3. Breitling for Bentley: 
Other sober colours are also in. Rs 3.58 lakh 
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Forget about shoes for a 
while. The hot comeback 
item of the season is boots. 
From the super-stylish ankle 
length Chelsea boots, to 
sturdy but flashy tan boots, 
they definitely add that 
zing to your suit that your 
formal shoes cannot. But 
that doesn't mean it’s time 
to mothball your formal 
shoes. The blacks and tans 
are eternal and will always 
add to your class quotient. 





Florsheim black boots: Rs 3,995 

Ermenegildo Zegna tan leather boots: Rs 36,000 
Salvatore Ferragamo black Chelsea boots: Rs 39,500 
Lloyd's tan leather boots: Rs 18,000 

Florsheim black shoes: Rs 3,295 

ECCO Classic Tan: Rs 17,000 

Ermenegildo Zegna black patent leather shoes: Rs 24,500 


PP ON NS 







bt. 
Makeover 


SUITS & 
YOU - 


Your body type should 
define the type of suit 
you wear. BT More 
tells you what suits 
to wear if you are 
tall, short or 
overweight. 

BIBEK BHATTACHARYA 





Every tall man should know. 


1. There’s nothing to beat a 
classic fitted two-button suit 
to show off the silhouette and 
give you an elegant look. 
Make sure that the suit has 
relatively high cut lapels. 





2.Keep your ties slim but 
definitely not narrow. Horizontal 
stripes add depth to your look. 


3.Keep the length of the cuff you 
show to a bare minimum. 


4.One-button and two-button 
suits help shorten the leg line. 


5. Have a decent number of breaks 
in your trousers, to prevent the 
daddy-long-legs look. 


suit is only as good as the 
shoulders it is draped on. 
Somewhere in between a 


dedicated fashionista and an 
unwitting slob lies the perfectly 
suited gent. Dress according to 
your build, look your best and let 
others do the gaping. Remember, 
one size does not suit all. 





SHOES 


Wear rounded toe shoes to 
prevent your feet from looking 
larger than they are. 








His look is a bit of a mess, really. His suit 
does not fit, nor does the one-button look 
good on his frame. 


TIES 


Horizontal stripes cut across your 
body, playing down your height. 





Every short man should know. 


1.Remember: A prominent 
lapel helps elongate your 
physique. A dark stripe 
two-button suit will do 
you wonders. 


2. Show half-to-one inch of 
cuff as this helps elongate 
the length of the arms. 


3.Go for slim lapels and 
slim ties. 


4. Make sure your suit is 
cut short; this elongates 
your leg line and stretches 
out your torso. 


5. Have as few breaks on 
your trousers to get a 
long-legged look. 





This gentleman does not wear suit 
jackets much, and he can easily 
lose that belt. 
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THE BELT-LESS LOOK 


Wear your formals without a belt, 
but make sure your trousers fit 
you well around the waist. It 
helps elongate your figure. 


ja 


SHOES 


Wear slim shoes. They give your 
look a light feel. 





Gien plaid 





PATTERN BEHAVIOUR 


Shorter guys are best at pulling 
off bolder patterns. 
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Makeover 
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Every overweight man should know. 
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1. Don't wear roomy suits as 
they will do your girth no 
favour. Instead, go for a 
fitted three-button suit 
look. Keep your jacket 
buttoned (middle button 
only), unless you're 
sitting down. 


2. Don’t wear slim ties. The 
trick is for your tie to be in 


proportion with your torso. 


3. Wear a pocket square to 
divert attention away 
from your weight. 


4.Keep your shirt simple, 
non-fussy and elegant. 
Avoid plaids and checks. 


5. While plaited trousers 
are always good, you can 
also wear flat-front 
trousers. They are tailored 
to be comfortable. 





This gent likes flash, but neither his 
open collar nor his pointy shoes do 
him any favours. 
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TIES 


You can carry off large ties with 
aplomb. Wear them as they make 
you look much more compact. 





SHOES 

Go for shoes with a prominent 
sole. It helps add authority to 
go with your weight, without 
accentuating it. 





SUSPENDERS 


Avoid having to choose between 
strapping your pants above or 
below your belly; wear sus- 
penders and float your waist. 


muro yI vup ica 







\ FASHION GUIDE 
TOD J Se 


— | |. 


IE 


LAGE MAN 





DNS 
FRESH FASHION 


oanta 


Ahmedabad | Agra | Bangalore | Chennai | Delhi Gurgaon | Hyderabad | Indore | Kanpur | Kolkata 


. 
ala, Wi aala AZ ala alda ivana 2 alt= bd SIC) 5 A U LANA = a 





BESA CELEGANG 


GET THE SHARP, FORMAL LOOK 
Step into the global arena with perfectly tailored suits and 
a range of shirts and ties to complement them. 
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a future group idea 
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ew colours in trousers and 
s or structured shirts for 


GET THE SLICK, 
Experiment with fashionat 
match them with solids, s 
the quintessential office lo 
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GET THE COOL, CASUAL LOOK 


Dress down for some weekend fun with cool denims. 
matched with short sleeved shirts or tees. 
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BASICS 


There are belts and 
there are belts. Here, 
we tell you what to 
wear this season. 
BIBEK BHATTACHARYA 


Leather, leather, leather. 
Summer's over and winter is 
sending out gently probing 
feelers. So pack up your 
cotton belts and embroidered 
belts and get that slim-leather 
strap and unfussy (but promi- 
nent) buckle look. Remember, 
a belt is not designed only to 
keep your pants from falling 
down. It is one of the most 
subtle elements in your 
wardrobe, and it pays to 

get it right. 


1. Trussardi brown leather belt 
Price: Rs 4,995 


2. Corneliani tan leather belt 
with Brooks design 
Price: Rs 9,095 


3. Versace black leather belt 
with oxidized buckle 
Price: Rs 12,500 


4. Hugo Boss black leather belt 
Price: On request 


5. Hugo Boss leather belt 
Price: On request 


6. Van Heusen leather belt 
Price: Rs 2,500 





| BUCKLES 





WITH FORMALS 


Apart from ornamental or special 
belt buckles, there are basically 
two kinds of buckles. 


1. The classic buckle: 

This is the kind you find 

on most belts. You slide 

the strap through the hoop 

and fasten it from below the strap. 
Hugo Boss leather belt 

Price: On request 





2.The hook buckle: This is the 
other kind of buckle, which ts 
similar to the classic buckle but 
with one key difference. 

You fasten it from above. 

Van Heusen leather belt 
Price: Rs 2,500 





= 
WHAT TO WEAR 


Always wear solid colours 
without fussy designs. 
Black and brown will look 
good any day of the week. 


WHAT NOT TO WEAR WITH FORMALS 
Don't wear belts that are overtly 
ornate in design. Remember, 
even if the designs are done 
tastefully, they will divert 
attention from the trousers. 
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Bottoms Up 


The Re 
Gi 


Gin is not very popular 
in India as a standalone 
drink. But it remains an 
ingredient of choice for 
the discerning cocktailista. 
KUSHAN MITRA 


















ou want to do a story on what?” asked a 
rather perturbed Rishi Raj Singh when this re- 
porter explained this story to him. Even a 
mixer as experienced as the Food and 
Beverage Manager at ITC Maurya’s Dublin was sur- 
prised at our request. You see, Gin, the alcohol de- 
rived from juniper berries, went out of style along 
with the bow-tie, and while most bars still serve gin, the 
dirty secret they don’t tell you is that it is possibly the 
slowest moving alcohol they have. 


ia The brave 
drink 








e 45ml gin 
e 15 ml fresh lime juite 















Other than an ingredient in some popular cock- rp date 
tails, few people actually ask for gin. Maybe the occa- bitters 
sional Singapore Sling, which Singh contends most e Sweet lime 
bartenders don't know how to make properly, and _ Chill a martini gla 
the even rarer Martini made the proper way (with gin | Combine all the ak 
instead of vodka). But Singh is a sport, and decided to _ ingredients in a Bgston 
take us on our challenge to make some exciting new gin _ shaker and shakgit until 
cocktails. So, here is what he cooked up, three new cock- well blend ed ain the 
tails and one classic one, each quite delicious. So, next | 3 tHE glass and 
time you see that forlorn bottle of gin lying around in “haga ishadewith a slice of 


your bar, you know what to do. a | e set afloat. 

We used Gilbey’s and Beefeater Gin for our drinks. >: 
We suggest that you pick up a high-end imported gin 
for making these cocktails, because they are better 
distilled. 
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Fruity! 
Hawaiian 


e 45 ml gin 
e 15 ml fresh lime juice 


e 3 wedges of apple (use 
your own judgement with 
the amount of fruit) 
e 3 wedges of pineapple 
e 3 wedges of banana 
e 90 ml mango nectar 
e Pineapple spear 
First chill a wide-bottomed glass, 
then muddle all the fresh fruits 
in a shaker properly (take your 


ime over this). Add the liquid 
j dients and blend the drink 


§ AB SHAVHOOLOHe 
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NEW GINS 


FOR A NEW 
GENERATION 





The newer gins still have the 
edgier juniper taste but also 
have a host of other flavours 
added through sometimes 

strange distillation processes. 


Hendrick’'s 


It’s actually made 
by William Grants 
& Co, famous for 
that delightful 
Single Malt called 
Glenfiddich. This 
bottle advertises it- 
self as: "The unex- 
pected infusion of cucumber 
and rose petals results in a most 
iconoclastic gin." Hmmm, 
worth a few drinks then. 





HENDRICKS 





Old Raj 


Yet another 
Scottish gin, 
the first thing 
you notice 
about this su- 
per strong gin 
(55 per cent by 
volume) is that 
it is pale yel- 
low, which 
comes from 
the addition of a dash of saf- 
fron. Perfect accompaniment for 
Zaffrani Biryani then? 


Junipero No 209 
This small batch gin 
from the San 


Francisco Bay Area 
is distilled five 
times. Unique 
flavours lend this 
gin to a whole host 
of drinks, but it 
makes the best 
Martinis, which 
were also born in 
the Bay Area. 
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Bottoms Up 
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Singapore Sling 


» 45 ml gin 


15 ml Cherry Heering 
(a Danish cherry liqueur) 


10 ml Benedictine 
15 ml freshly squeezed 
lime juice 
1 dash Angostura bitters 
90 ml pineapple juice 

» Maraschino cherry or 
Pineapple Spear for garnish 


Combine liquid ingredients in an ice- 
filled mixing glass and blend well. 
Strain into an old-fashioned glass. 
Garnish with a spear of pineapple 
and a maraschino cherry. 






anberry juice 


a Martini glass and 
rim the glass with a fine 
mix of salt and Angosturē 
mix. Combine all the 
above ingredients in a 
shaker and shake well. 
Strain into the rimmed 

_ Martini glass and garnish 
_ with an apple fan. 


Location Courtesy: Dublin, ITC The Maurya, New Delhi 
Recipes Courtesy: Rishi Raj Singh 


HEALTH & FITNESS 


20 MILLION MEN, 
43 COUNTRIES, 


ONE CREDO. 


No other men’s magazine shows 

you how to look better, be stronger 
and last longer than all other men 
around you. Men's Health offers you 
positive and practical advice on small 
steps you can take for big gains - 
from health and fitness, nutrition and 
weight-loss, style and grooming to 
sex and relationships. 


cutting-edge gear and more. 


To subscribe log on to 


i Pon www.menshealthindia.com 
You Must AN Perah 
Today! p126 3 
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iPod Accessories 


@ Griffin iAmplifi 
($130 or Rs 5,200) 


A Dock 


A sound-dock is a great idea 
because it allows you to listen 
to your iPod without ripping 
out your eardrums. But which 
sound-dock should you buy? 
We suggest the relatively 
inexpensive (at $130 or 
Rs 5,200) Griffin iAmplifi, 
which has good sound repro- 
duction. It may not be the 
best dock available—that ho- 
nour will probably go to the 
Altec Lansing IMV712 that 
S features an 8.5-inch LCD 
NR ON screen to play back videos yg 
Want to get more out of your iconic music player? Get NIN cap te ean ate 
these accessories. KUSHAN MITRA & BIBEK BHATTACHARYA sion that you have 
And if you j 
t has been almost a decade since Steve Jobs revolutionised the Digital thing strang 
Audio Player (DAP) scene when Apple created the iPod. Today, while iCarta, ay 
there are tens of great DAPs out there from Sony, Microsoft and toile 
Creative, among others, at the end of the day you know this is a th 
segment of one, where the iPod rules. 
But the iPod's genius does not just lie in the simplicity of its design and 
the user interface. Beyond that, the iPod has created a huge market for 
accessories—docking stations to listen to the iPod without earphones or 
to fill up a room with sound, systems to monitor your jogging speed and 
many other tricks. So, what are the essential iPod accessories? 





r à ga j i j 
iPod Cover/Armband 


(Rs 1,000 onwards) 











© 


If you want your case to look different, take a 
look at products from accessory company 
iFrogz, which makes some cool custom cases for 
different types of iPods—cases for the iPod 
Classic start at $25 (Rs 1,000) and those for the 
Nano at $20 (Rs 800) and the website delivers 
to India, though you will pay a bomb in 
postage. If, however, you want a Classic leather 
case, you can get everything from badly 
stitched unbranded ones for Rs 600 to leather 
cases such as the one sold by Apple that costs 
$99 (Rs 3,960). There are other cases, some with 
a cover that allow to view your iPod while it is 
in its case, available for upwards of Rs 2,500. 


@ Altec Lansing IMV712 
($350 or Rs 14,000) 





m < -— > a 
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In India, systems are avail- 
able from manufacturers 
such as Blaupunkt that are 
iPod-compatible, but only 
the Honda Civic 1.8V has an 
iPod connector. So, the only 
way to enjoy an iPod in your 
car is to get a radio transmit- 
ter for your iPod. These con- 
vert the output from the 
iPod into an FM signal and 
broadcast it on a free FM fre- 
quency on your Car audio sys- 
tem. Griffin's iTrip is the 
most popular FM transmitter 
for the iPod and costs $50 
(Rs 2,000); it is available on 
the grey market for Rs 3,000. 


btmore 


iPod Accessories 





Monster iTV link 
for iPod 


Here’s an easy way to play all the 
movies, videos and photos stored on 
your iPod. The iTV link connects the 
iPod to the TV, delivering high qual- 
ity video and audio. Monster iTV 
Link features a dock connector for 


the iPod and S-video and stereo au- os? iHome IH6 Dual-Alarm 
dio outputs that connects easily with Clock Radio 


a TV. Monster's advanced S-video 





; ; Here's some iPod technology that can wake you up 
cCOnnecuon delivers j brighter, i as well as lull you to sleep. The IH6 stereo system in- 
colourful and detailed picture. The cludes a full-function remote control that can inter- 
link features a built-in mini USB i face both with the iPod and the radio. The sound 
charging port to enable Conneckon comes through Reson8 speaker chambers. But it 

of a mini-USB cable (not included) to doesn't stop there. The iH6 also charges the iPod 
simultaneously charge the iPod. with a dock connector. The radio has 12 pre-set sta- 
Price: $59.95 (Rs 2,398) tions and an external AM antenna. The alarm clock 
has seven pre-set time zones. 

Radio Remote Price: $99.95 (Rs 3,998) 

This is a cool new feature on the 
iPod that allows you to listen to 
FM radio. It comes with a pair of 
earphones, a wired remote and a 
convenient shorter cable to fit into 
the remote. This works with any 
iPod except the iPod Shuffle. 

Price: $49 (Rs 1,960) 


i-P23 Portable 
Speakers 


This is called the Roxy edition 
after the wrapping style. 

It includes aluminium cone 
neodymium drivers for clarity, 
ported speaker housings, and 
advanced Maxxbass technol- 
ogy that provides an 
enhanced bass response while 
minimising distortion. The 
case also serves as a speaker 
cabinet, producing better 
audio output. 

Price: $119.95 (Rs 4,798) 
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DVDs NOW AVAILABLE IN INDIA 


THE ABC MURDERS e ONE, TWO, BUCKLE MY SHOE e DEATH IN THE CLOUDS e DUMB WITNESS 
MURDER IN MESOPOTAMIA e THE MURDER OF ROGER ACKROYD e DEATH ON THE NILE 
HICKORY DICKORY DOCK e THE MYSTERIOUS AFFAIR AT STYLES e FIVE LITTLE PIGS 


MORE TITLES COMING SOON 
Buy at www.todayshop.in - SMS SHOP to 52424 or CALL 011-4050 2424 (24 x 7) 


Liiviice SUGAS 











bt more 
A SPACESHIP... A CAR.. 
TSA BMW 730Ld 


As sedans go, this is very near the definition 
of the ‘ultimate car’. KUSHAN MITRA 
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TECH SPECS (BMW 730Ld) 
ENGINE: 2,997cc, 6-cylinder in-line, 24 valve, diesel 
POWER/TORQUE: 160kW (219hp)/ 500Nm (at 1/min) 
LENGTH/WIDTH/WHEELBASE (MM): 5,179/1,902/3,128 IA 

KERB WEIGHT: 1,940 kg ° > i ~ 


PRICE: Rs 74 lakh (ex-showroom, all-india) 


fey 


m ~ ‘a S ~. — 
THE 2,997cc DIESEL IS NO THE FRONT PANEL HAS MORE WITH A TV AT THE BACK, 
ORDINARY ENGINE BUTTONS THAN A SPACESHIP THIS IS ONE SNUG PAD 








V WILL PUT BUSINESS 
“ATS TO SHAME OF THE ‘MAGNIFICENT SEVEN’ 


he BMW 7-series is quite a strange car— 
T you feel as if you're sitting inside a spaceship. 

Make no mistake, this is a great car but it is 
loaded with huge amounts of technological giz- 
mos. There are so many buttons and switches and 
dials that you wonder how on earth to start it. 
Once you figure that out, engaging gears is an- 
other challenge. It is a “What do | do now?” situ- 
ation. To be fair, once you do manage to get the 
hang of everything, driving the car is not difficult. 
All you have to remember is that you are driving a 
vehicle about twice the length of your average 
small car. Other than that, this has got to be one 
of the easiest cars to drive. 

The 730Ld version of the car that was provided 
to BT More is the least powerful car in the 
7-series range, and it is the only diesel variant of- 
ficially sold by BMW in India. Despite the fact that 
the car only has 160kW (219 horsepower), it has 
plenty of power on tap for any conceivable driving 
situation. Press your foot down, and the car will gal- 
lop away at a fantastic speed (flipside: you get 6 km 
to a litre of diesel). The six-speed auto (with a 
steptronic semi-automatic option, which you will 
rarely need to use in real-world conditions) is more 
than capable of delivering the power smoothly 
and if you want more, there is a “Sports” mode op- 
tion as well. The 7-series also comes with lots of toys; 
the most surprising one is the Digital Video Broad- 
cast-Handheld (DVB-H) receiver, which actually al- 
lows the vehicle to receive the test DVB-H signals be- 
ing transmitted by Doordarshan and hitherto, avail- 
able on select Nokia devices. Be warned, the car 
does not display the picture if the vehicle is moving. 
The sound system is beautiful, though this model 
does not have the high-end professional LOGIC 7 sys- 
tem fitted in the top of the line 760iL. 

The true joy of the 7-series lies in its rear seat, 
because passengers have a host of buttons (and a 
TV) to entertain themselves with. Best of all, the 
legroom at the back will put Business Class seats in 
most airlines to shame. The ground clearance, at 
140mm, might be an issue on the worst roads, 
though. It was with a pang of regret that one 
handed over the remote back to the BMW repre- 
sentative. Because this car is bloody good. 


I 
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SECURITY IS STRONG WITH ONE 














BENTLEY AZURE 
RAISES THE BAR 


This Rs 3.8-crore beast is” 
everything eter wart 
your car to Ss 





TECH SPECS (BENTLEY AZURE) 

ENGINE: 6,761cc, V8 twin-turbochargers 
POWER/TORQUE: 336kW (450hp)/ 875Nm (at 1/min) 
LENGTH/WIDTH/WHEELBASE (MM): 5,140/1,900/3,116 
KERB WEIGHT: 2,695 kg 


has managed to sell over 40 cars. Considering 
that even the cheapest one costs a shade 
under Rs 2 crore, that is not an inconsiderable 
feat. Bentley, which may not have the allure of its 
one-time sister concern, Rolls-Royce, has seem- 
ingly won the race to bedazzle India’s super-rich. 
Now, the company is offering the stupen- 
dously expensive Bentley Azure, which has an ex- 
showroom (New Delhi) price of Rs 3.8 crore. This 
magazine will not even want to hazard a guess at 
the insurance premium on this baby. The car, 
which was launched alongside the Continental 
CTC, will become the company’s new flagship car. 
And what a car it is. Of course, any owner will 

be bathed in incredible luxury, but under the 
bonnet, the engine that keeps the car ticking is a 
whopping twin-turbocharged 6,761cc one that 
delivers 336kW (450 horsepower) and a road- 
crunching 875Nm of torque that can take this car 
with a gross weight of over 3,000 kg to 274 kmph. 
Of course, do not expect to do that on a low 
budget; according to the company, the car will de- 
liver a not-so-stunning 3.5 km to every litre of 
premium petrol in an urban cycle (5 km per litre in 
a combined urban-highway cycle). But if you can 
afford to blow this much dosh on a car like this, 
what is a few thousand rupees worth of petrol? 


S= Bentley first came to India in 2004, it 
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Launch Pad 


No more turning green with envy... Omega 
just changed that colour code to orange. This 
jewellery watch retains the original diver's 
watch functions, including the helium escape 
valve and water resistance to 600 m/2,000 ft. 
The white gold dial is overlaid with a black 
mother-of-pearl dial, creating an attractive 
dark blue shade that stands out against the 
bright orange of the alligator leather strap. 

Rs 34 lakh 

Omega stores and dealers 

around the country 


A classic round dial for men exemplifies the smooth 
aerodynamic motion of a flight. It is available with a 
leather strap or bold brushed link bracelet. 


Rs 6,495 


This sleek feminine watch draws upon a history of 
Florentine design and is water-resistant to 50 m. 
Rs 5,495 
Most leading watch stores 


LO N | f These new products are , 

al Q OVE O begging your attention. 
Across various segments like 
beauty, wellness and 
accessories. Take a look... 


and get your pick. 





Marafusa Cataratto: Made from the cataratto fruit, which 
gives it a creme caramel smell—and tasting of toasty oak and rich 
taste of cataratto—this white wine can be best enjoyed with fish 
and lighter meats. 


Rs 800 per bottle 
All retail liquor outlets 


Terre di Ginestra Nero d'Avola: This award-winning wine is a 
full-bodied red. The palate is intense with a pungent fruit and a 
sweet oak taste. It can be best enjoyed with meats. 


Rs 800 per bottle 
All retail liquor outlets 


D‘istinto Batheos: This is a medium-bodied red wine. It has a 
bright red colour, lifted spicy aromas and sweet cherry flavours 
with a spicy fruit finish. It goes with casual finger food, light 
cheese, and light meats. 


Rs 1,200 per bottle 
All retail liquor outlets 


HO YYVYHYIHS 


HSO 





Bags: Gone is the season for bags in metallised calf leather. The look this season is 
all about restrained colours, rich textures and subtle, womanly shapes. The signature 
monogram and Damier canvases from Louis Vuitton with the quintessential LV logo 
come in a wide variety of designs. The monogram handbags from Louis Vuitton, 
with exotic leather trimmings, are a tribute to the Dutch maker and to Vuitton’s 
signature leather goods. 


On request 









Wallets: Brighten up those dreary workdays with the 
fiery red Diary wallet from Louis Vuitton in monogram 
Vernis leather. The brown and beige Agenda Partenaire 
wallet in Suhali leather from Vuitton is all 

about low-key elegance. 


On request 
The Oberoi, New Delhi 


pons 





MIRAGE Headphones: These are cushioned ear 
hook headphones with polished stainless steel body 
and silver coloured fabric cable, with fully faceted, 
exclusive oval-cut silver shade crystal. Providing out- 
standing concert-like sound and isolation against 
external noise, the acoustically tuned Neodymium 
micro drivers deliver powerful balanced sound to 
the centre of the ear. 


Rs 6,445 


LOCK IN USB 
Memory key 


These 1 GB USB sticks with password protection can 
store up to 250 songs or 1,000 photos. The body is 
made of polished stainless steel and set with 
baguette-cut silver shade crystals. 


Rs 9,745 


AMAZONE Headphones 


These must-have headphones have a polished stain- 
less steel body, silver colour fabric cable, navette-cut 
silver shade crystal and neck straps with magnetic clo- 
sure. The sound quality is excellent—they also provide 
isolation against external noise and the Neodymium 
micro drivers deliver fully balanced sound for 
enhanced listening pleasure, 


Rs 8,695 
Swarovski stores across the country 









This jacket allows you to use your cell 
phone and the iPod simultaneously—with 
the auto-volume adjust feature lowering 
the music volume when the phone rings. 
Equipped with a Bluetooth interface and a sleeve control panel, it allows 
for seamless interchangeability between phone conversations and music. 
Best of all, it has an integrated microphone on the jacket collar to allow 





voice dialling. 
Rs 86,500 
PRICE: Zegna South Asia, The Taj Mahal Palace & Tower, Apollo 
WEBSITE: Bunder, Mumbai - 400001 
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Promotions = > 
uPapa 


j Power drum-massage \ 


—_$_———————————————————— as 


eel your tired muscles spring to life with 
the OSIM 
drumming massage, penetrating 


- 
eo 
> 


uPapa's powerful 
deep into the muscle layers, it effectively 
rejuvenates, invigorates, and energises 
you. Its symmetrical 6- point drum 
massage is specially designed to relieve 
and stimulate vital 


muscle aches 


acupressure points for improved well-being. 





Experience the power of OSIM uPapa's unique 
customizable massage programme and its enormous 
flexibility in personalizing your massage at your desired 

position and intensity for a more satisfying therapy. 
Inspired by Japanese Taiko drums, be 
moved by OSIM uPapa's invigorating 
performance for instant rejuvenation 





| whenever you want it. Now that's real 
w power, 


For Inquiries call: 09871900900 Visit website: www.osimindia.com 





adisson 


hotel renowned for excellent standards and unmatched 
Delhi, 
destination for luxury and comfort. Situated 25 minutes 


hospitality, Radisson Hotel is your ultimate 
from the heart of the city and a mere 4 kms from the International 
Airport, it offers guests a memorable experience every time. 

The Hotel has some of the finest 
facilities in the country that cater to 
every aspect of the guest's business 
The 256 


Rooms including 27 Executive and 


and recreational needs. 
Deluxe Suites and the Presidential 
Suite exemplify a world-class product 
and services quality that Radisson 
Hotel Worldwide are renowned for. 
Very popular amongst the business 
fraternity is the club floor, an entire floor 
with 45 rooms and suites, dedicated to 
the comfort and requirements of 
business traveling executives. For seminars, wedding ceremonies and 
theme parties, the Banquet Halls offer a perfect fit. The halls can 
accommodate a gathering of upto 400 guests with an option of 
poolside as a venue for gatherings of 100 to 250 guests. 

For fine cuisine, the hotel is proud to present its diverse selection 


of world - class restaurants. For specialty Indian cuisine, they have 


Contact: Telephone - (91-11) 26779191 








Your perfect choice for 
Business and Leisure 





The Great Kabab Factory legendry for its varied selection of 
detectable kababs and breads from across the country. It has acquired 
the status of a landmark in Delhi and has become an international 
brand. The celebrated Oriental restaurant I'Ching transports you to the 
Far East with its beautiful landscaping and exquisite Oriental dishes. 
For International Cuisine, they have 
NYC-the 24-hour Fun Cafe. R-The 
Lounge, serves some of the best 
international and Indian beverages. 
Step into Italia for tantalizing Italian 
cuisine from every region of Italy. 

Savannah Bar, an elegantly styled 
colonial bar is Reminiscent of British 
conquests in Africa and aptly decorated 
with memorabilia offering you a wide 
selection of Single Malts, Vodkas, 
Martinis, Wines and corresponding 
Mocktails for every Cocktail served. 

To de-stress yourself, visit the Radisson Spa and beautify yourself 
at Radiance, the Beauty Parlour, or try a soothing dip in the open-air 
swimming pool, or work off stress at the state-of-the-art modern 
health club and gymnasium facility. So the next time you are in New 
Delhi, be sure to stay with them, because work or play, it is always a 
pleasure to be at Radisson Hotel Delhi. 


E-mail:reservations @radissondel.com 
























Omas Arte Italiana MP 18K Gold 

This handcrafted fountain pen comes with a piston 
filling system encapsulated in a cotton resin body 
with a gold-plated clip. The nib is 18K gold, while 
the 12-sided body is inspired by Doric 
columns from ancient Greek architecture. 
price: Rs 24,900 s 


Ona . 


Omas 360 Mezzo 


Made by Italy's Officina Meccanica Armando 
Simoni, this handcrafted iceberg-coloured writing 
instrument is made from cotton resin and has 
inter-changeable rollerball-ball point tips. Colour 
ptions include mandarin orange, ruby red and 
blue-black. 


PRICE: Rs 14,900 


Omas Emotica Black 


for Design and Artistic Creation, this titanium 
fountain pen has a cartridge converter filling 
system. The double clip on the pen’s cap 
opens up as a pen stand. 

PRICE: Rs 19,900 

AVAILABLE AT: Livtek India, 38, Amarchand 
Mansion, 16, Madame Cama Road, 

Colaba, Mumbai-400019 


Visconti Alchemy 


This pen was inspired by the psychologist Carl 
Gustaf Jung. There are only 1,038 pieces of this 
gold and silver-plated double ended pen available. 


price: Rs 9,745 
AVAILABLE AT: Blues Clothing Company, G9, 
South Extension, New Delhi-110 049; 

240, ‘Atria’, The Millennium Mall, Dr Annie Besant 
Road, Worli, Mumbai-400 018 


T 









Winner of the Trophée du Stylographe 2007 award 















Bentley 
aly’s oldest pen manufacturer comes this 
special pen to commemorate 60 years of Bentley's 
cars. There are just 1,100 such pens available 
worldwide. 

price: Rs 3.60 lakh 

AVAILABLE AT: Blues Clothing Company, G9, South 
Extension, New Delhi-110 049; 240, ‘Atria’, The 
Millennium Mall, Dr Annie Besant RoadWorli, 

æ Mumbai-400 018 


)-Type 1956 
This pen was designed to commemorate 50 years of 
the Jaguar D-Type car. It imitates the car's sensual, 
curvaceous lines. 
Price: Rs 2.52 lakh 
AVAILABLE AT: Blues Clothing Company, 
G9, South Extension, New Delhi-110 049; 240, ‘Atria’, 
The Millennium Mall, Dr Annie Besant Road, Worli, 
Mumbai-400 018 
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Aromatic oils are amongst 
the best treatments at a Spa. 


Or is it Olive oil? 


The sweet smell of warm oil. The feeling of the oil being n 


ANGSANA 


vou? Well, it’s normal ata Spa. So what if warm oil thera Oasis Spa & Resort 


we give our Cuisine so thar it reaches the kind of perfection other spas cant even imagine And trust us vou re the one w BANGALORI 


is poing to feel your body tingling, | 


Angsana Oasis Spa © Mesort at North UNITY oddal nur Main Koad. Kalankunti 


FOR RESERVATIONS CALL — City Sales Office: +91 80 2501 Uobile: +91 9980921490. Resort: +91 RO 2846889 
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F Health Care 













Roka endows you with-massage chairs 
that will give you an experience of 
real body massage while enjoying 
in-built DVD/TV Player and music 
system. So just lay down and loose 


yourself to another sphere of world. 





RMC 9 
Deluxe Massage Chair 
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Multifunctional Steam Rooms | Massage Bathtubs | Shower Rooms | Shower Systems | Bathroom Furniture | Bathroom Fittings | Massage Chair 


Corporate Off.: Roma Intemational Pvt. Lid. C-568, Saraswati Vihar, Main outer ring road, Pitampura, Dethi- 110034 Tel.:27035377/78 Fax: 27035379 e-mail mkig@rokaindia.com web: www.rokaindia.com 


JAS-ANZ . 
G Lif). | Area Representative : Delhi & NCR 9818174167 
een Dealers : Delhi ‘Bath & Marbles: 9891329992, 011-25925502 Anand Buildway Pvt. Ltd.: 0124-4269380, 9313725180, Mumbai: C. Bhogilal West End: 022-26719224 Fax022-26719200 

aD LR = a Kolkata: Karnika: 033-22822429, Designer Home Solutions Pvt. Ltd.: 033-24862505, 9830019440. Chennai: Choudhary Agencies: 044-26681235, 9444016550 
Hyderabad: Hanuman Enterprises: 040-24742421, 9848884402 Bangluru: Chabaria Tiles: 080-41517900, 9845141000 Shakti Ceramics: 25704141, 9845123344 Visakhapatnam: Excel World: 0891-2715076, 9885327155 
Trivandrum: Modern Agencies : 0471-3018245, 9847068001 Goa: Sagiani Enterprises: 22715207, 22736655, 9822104265 Dehradun: Dehra Sanitary Store: 0135-2624843, 9897636327 Ruderpur: Alankar Bath Assets: 05944-246989, 
9927177769, Chittorgarh: Shagun: 01472-248508, 9414110270 Dhanbad: Tiles Centre : 0326-2305216, 9431121387 Patna: Rooms: 0612-2205446, 9431018896 Siliguri: Sanjay Agencies: 9434044760 
Gangtok: Universal Auto Traders: 202995, 9434022995. Chandigarh : Bansal Sanitary Stores : 0172-2734067, 9815012290 Amritsar: Rohit Sanitary Store: 0183-2551782, 9872851782 Jalandhar: Kohinoor Sanitations: 0181-5093737, 
9815193243 Ludhiana: AKC Store: 0161-2300064.9888400052 Shahkot: Duggal Brothers: 01821-260099, 9216660699 Nawashahar. Ujagar Mal & Co.: 01823-309548, 9814655148 Batala: Verma Bath Collection: 01871-500089, 
9815988000 Bhatinda: Bharat Glass House: 0164-2252181, 9814031877 Hoshiarpur: Gupta Sanitarywares: 01882-520896, 9855941700 Faridabad: Monga Sanitary & Tile Store: 0129-2260477, 9811595069 
Bhilwara: Pooja Commercial House: 01482-221527, 98299065271 Jaipur: National Sales Corporation: 0141-2392161, 9414065760 Badaya Enterprises; 0141-2319512, 9414048865 Aaditya Bath Square: 0141-2393922, 9414066732 
Bikaner: Balaji Sanitaryware: 0151-2272084, 9413107392 Udaipur: Paras Agency: 0294-220629, 9414757756 Ajmer: V.K. Hardware Store: 0145-2421829, 9351570700 
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Best Indian Wines 


ome Indian wines are reasonably good, even by international standards. 

A far smaller number is even better than that. Yet, a little over 20 years 

ago, when the earliest Indian wines—Golconda and Bosca—arrived in a 
market awash in Indian Made Foreign Liquor, people treated them with 
contempt. Then came the Marquise de Pompadour, a sparkling wine made by 
a company that was till then making earthquake-proof houses and aero- 
plane hangars. The industry hasn't looked back since. Today, with the entry 
of the big boys—Diageo and Seagram India (Pernod Ricard)—the stage is set 
for the wine industry to enter the third phase of its evolutionary process. 

In the cover section this time, therefore, we treat you to a selection of the 
best Indian wines, chosen after careful consideration by our panel of experts. 
There’s more in store, too, as we take you on an intoxicating tour of the Grover 
vineyards. And if you are a beer drinker, get set for a fun-filled pub crawl in 
the original pub city of India—Bangalore. 

For those who are fascinated by luxury on wheels, the Test Drive section 
this time will be a sheer delight as we tell you about the new fleet of BMW 
cars and figure out how they compare with vehicles in their own class. And just 
in case you are planning to drive (or fly) somewhere up north for a white 
Christmas, our Style section this time tells you how to keep the icy winds at bay 
and yet look stunning in a parka or an overcoat. 

All this and a lot more awaits you in the pages that follow. Here’s raising 
a toast to happy reading ahead. Cheers! 
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o Sitting around is not all that unhealthy if you're sitting on an Optima 
s chair from Featherlite. The chair’s back and the seat move in tandem, in 
5 a ratio of 3:7; mimicking the natural movement of the spine. The Gas lift 
© technology allows the height of the chair to be adjusted easily, and the 
e armrest height is adjustable as well. The depth of the seat suits people of 
® different heights, and the backrest tilts with variable resistance. Just 
> experience sitting in an Optima once. And you'll be talking about it even 
a twenty years later \ 

FEATHERLITE PRODUCTS (P) Ltd. O p tim a 


#2, Timberyard Layout, Mysore Road, Bangalore 26. Ph: 080 26744047 / 5002 / 2307. Fax: 080 26740449 Email: sales@featherliteindia.com www.featherliteindia.com 
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020-26120688 / 24012817 / 18 SECUNDARABAD: 040-27802602 / 27808906 GOA: 093250-51361 KOCHI: 0484-3252233 / 3269383 MANGALORE: 0824-2440141 / 2440941 
KOLKATA: 093398-77051 / 033-32429089 BEGUSARAI: 06243-249234 TINSUKIA: 0374-2340591 / 09435036546 SURAT: 0261-2257774 / 098244-75251 PORT BLAIR: 
0319230652 /9434281397 


REPRESENTATIVES: THIRUVANANTHAPURAM: 9349455501 BHOPAL: 0755-5280039/093031-00055 
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The Best 
Indian Wines 


India’s wine industry is 
yet to outgrow its 
infancy, but some of 
our best wines can 
hold their own against 
more celebrated rivals. 


Eyeing the Indian Pie 

BT More looks at a couple of 
multinational bigwigs who have 
launched Indian wines in recent times. 
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Bangalore's Pub Culture: 

Then and Now 

It's not just about beer and music any 
longer in Bangalore, as India's Pub 
City has now become home to a 
wide assortment of lounge bars, 
restobars and cigar lounges. 
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Effective and Powerful Massage 

Feel your tired muscles spring to life with the OSIM uPapa's powerful 
drumming massage, penetrating deep into the muscle layers, it effectively 
rejuvenates, invigorates, and energises you. Its symmetrical 6- point drum 


massage is specially designed to relieve muscle aches and stimulate vital 
acupressure points for improved well-being. 


Unique Customisable Massage 


Experience the power of OSIM uPapa's unique customizable massage 
programme and its enormous flexibility in personalizing your massage at 
your desired position and intensity for a more satisfying therapy. Inspired by 
Japanese Taiko drums, be moved by OSIM uPapa's invigorating performance 
for instant rejuvenation whenever you want it. Now that's real power. 





uSurf uSonic uCount iSqueez 


Have fun exer ising without being in the ocean or out in Cleaning hard-to-reach weas of your ewellery The ut t uses digits ti sensing te f ey to Ihe world's first massager thal squeezes your calves 
the sun. The uSurf mimics the swaying motion of ocean watch: trāps Sspectacies, ang ther assorted accessorie measure your Dace, exer ë ime, distante covered and mikis and teet simultan usly Enjoy ð rejuvenat he 
surfing, which helps to Strengthen and tone your lower S now easier with the uSoni t uses ultrasonic wave nes burnt more accurately than other conventiona foot spa experner j í fort of your | í 

body, shaping your thighs and calves while improving energy technology and water to clean your items easily pedometers. Built with an aut in Fim radio to Keep 

your sense of balance. Surf your way to fitness and a and effectively you company on darly walks or leisurely 


healthy lifestyle! 





*Now 0% finance available on OSIM products. 





OSIM SHOWROOMS:- New Delhi * City Square Mall-Raja Garden, Ph: 42225510 *South. Ex.. Part 1, Ph: 41648266 ‘Select City Mall, Saket HOME STOP Ph. 987190091 JO Gurgaon * Mega Mall, Ph: 4052666 Noida * The Great India Placi 

3° Floor & HOME TOWN Ph: 0120-4227880, 9818300559 Ludhiana *Malhar Rd., Ph: 4620774 *PIRAMYD, Ph: 9872030774 Mumbai "Santa Cruz, Ph: 26049086 *Atria Mall, 9821013384 *Palm Beach Galleria, Vashi “Andheri West 
Ph: 9821013384 *HOME STOP. InOrbit *HyperCity Mall, *Croma Stores *Matad Ph:40090081 Pune *Kalyani Nagar, Ph- 9370196569 * Ishanya Mall. HOME TOWN Ph- 9370196569" Pune CENTRAL. *SHOPPERS STOP. Wakhadewadi 
"ICC PIRAMYD, Ph: 9923452446 *Croma Stores Goa, Inox mal! Ph; 9370196569 Nagpur *PIRAMYD, Ph: 9323950204 Kolkata, “South City Mall, | 9831063239, 9903899300 *2” Floor. 55, Shantipally Kasba Ph: 9831063239 
“STANLEY BOUTIQUE, Bangalore *Langford Rd, 23342321/22, 64543897 *HEALTH & GLOW, *HOME STOP, *Home Town, Marathahalli, Ph: 9980075555 "SHOPPERS STOP. Ph: 9980492975"Manipal Cure & Care Ph: 39893979 
Hyderabad “City Center Mall, Ph: 9848436319, 9912020100 *Somajiguda Ph: 66667695/42 *HOME TOWN Ph: 9848436319 Chennai *T. Nagar Ph: 32406677, 9383806633 *Kilpauk Garden Rd., Ph: 26444005 “SHOPPERS STOF 

“Health and Glow Ph: 9383806633 Ahmedabad * | st Fir, Sume!-2, near Gurudwara, S.G. Highway, Ph: 9898030866 *PIRAMYD, Ph: 9227430866 *Croma Stores “Manipal Cure & Care Ph: 9898030866 Surat *ISCON Mall, Ph: 6561866 
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Opening shortly at *Kolkata, Mani Square Mall, Ph: 9903899300 *Chandigarh, City Center, Techno park, Ph: 9872030774 Pune *ishanya Mall Ph: 9370196569 *Faridabad, Crown Interior *Gurgaon, Ambience Ma 
Select OSIM products are available at GODREJ LIFESPACE stores: *Delhi *Mumbai “Bangalore *Hyderabad "Vizag *Chandigarh “Ahmedabad * Kolkata "Chennai *Pune 


Head Office/Corporate Showroom ll 
OSIM INDIA - A Division of Paramount Surgimed Ltd. 
1, L.S.C., Okhla Indl. Area, Phase-|!, New Delhi-1 10020 | ar 

nspiring Life OS | | 1) 
Tel.: 011-41070000/70, 09871-900-900 Fax: 011-41616555 SRDE 
E-mail: sales@osimindia.com, www.osimindia.com — 
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? Wines Need Pampering 

They are expensive and delicate. = 
And faulty storage can turn your 
favourite red wine into vinegar. 
So, what do you do if you don't 
have acellar at home? 





Let the Spirits Flow 

There is a nip in the air and this is 
indeed the time to throw those 
lavish garden parties. And what 
better way to impress your guests 
than to mix some exotic cocktails 
that are particularly suited for winter. 


So, you know your Bahama Mama 
from your Mint Julep but would like 
to improve your knowledge on the 
right cocktail glass to serve the 
poison? Here's a look at the glasses 
that can make or break your cocktails. 





» Walk the Vine(s) 
Chic and posh are two 
words often associated 
with wine. But how is it made? 


) A Beer Drinker’s 
Delight 


Warm It Up 

Misty days are often the 
norm if you are going for a 
holiday this winter. That’s not 
a worry, as long as you have 
the correct set of second skins. 






44 Seductive Wheels 


Ah! To own that ultimate luxury on 
wheels—feels like heaven, doesn't it? 
So, what's stopping you? Check out 
what's on offer from the BMW stable. 


Pimp Your BlackBerry 

So, what's there to know about the 
BlackBerry, you might wonder. Everyone 
knows it’s a cool device. But have you 
figured out all the features that 

these smart phones boast of? 


Quick Reads 






Burn That Belly Fat 


Sick and tired of those usual 
stomach crunches and people telling 
you to lose flab? Here are five 
exercises that will change the way 
your stomach looks and feels. 

So, get down to it and get started. 


In the Lap of Luxury 

This winter, choose from a range of 
watches, perfumes, shoes and other 
items which are high on desirability. 


COVER: KAPIL 
COVER PHOTOGRAPH: RITESH SHARMA 


FAIRY TALE IS AN INTERESTING 
TING WHEN IT BECOMES REAL. 


is not a mere story, it’s a 
j. A legend of a lady who 
d an entire grapevine with 
agic of her scarf and the 
“of the moon. It's a 
J of a lady who made an 
sting wine. It’s a legend 
name that’s mystical and 
3 for an interesting story. 





is made by Diageo, the 

s leading name in 
im drinks which produces 
yarkets some of the best 
from around the globe 
ing Napa Valley, Sonoma, 
alifornia Central Coast, 
ngton, France, New 

1d and Australia. 


Nilaya is Diageo India’s first ever 
domestic wine and its name 
means “Blue Heaven", It has 
been crafted by the master 
blenders from Diageo's very 
own winery in Santa Vitoria in 
Italy, which is home to some of 
Diageo's best winemakers who 
are reputed for their ability to 
create wines with great 
character and complexity. 


Nilaya is made with the same 
exact specifications at Nashik’s 
premium wineries. The wineries 
produce a range of wines and 
are known for their consistent 
quality and superlative 
performance in winemaking. 
Moreover, the combination of 
their distinct individual 
characteristics helps create 
Nilaya’s unique blend, which 
easily complements both Indian 
and western cuisine. 


Available in four varieties such 
as Chenin Blanc — the light 


A 
+ 
4 e 


white wine, Sauvignon Blanc — 
the white wine with a tinge of 
citrus, Shiraz Rose — the 
refreshing wine with hues of 
pink and Shiraz Cabernet — the 
well-rounded red wine. Nilaya's 
different varietals are priced 
between Rs. 395 and Rs. 500. 


Nilaya moves away from the 
wine's conventional imagery of 
exclusivity and sophistication. It 
is a bold, confident, modern 
and a self-inspiring brand for 
everyday occasions. Nilaya 
celebrates the excitement of 
the present. The urban chaos 
that we enjoy daily. The little 
moments that we revel in. And 
the non-conformists that 

we all are. 


It celebrates the mystique that 
a person holds and, of course, 
their irreverence. It celebrates 
the interesting thing that young 
India is. Nilaya celebrates you 
because you are interesting. 


A MYSTERY 


dies 


IVI A WNP FU VAINI 


SHIRAZ CABERNET 


Well-rounded and medium 
bodied, it blends blackberry 
and cherry aromas with 
smoky pepper flavours 
creating a delightful 
experience. 


CHENIN BLANC 


Light, yet fragrant. 
Complex, yet interesting. Its 
fruity, fresh flavour creates 
moments to share and 
memories to cherish. 


SHIRAZ ROSÉ 


Delicious candy apple hints 
laced with the aroma of 
tropical blossoms. Its 
refreshing finish lingers on 
like the lazy afternoon sun. 


SAUVIGNON BLANC 


It has a soft tinge of modest 
brilliance. Its clean feel 
adds subtle balance to t 
sprightly twist of citrus 
flavour. 





RINK RESPONSI 
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Wine Sutra 


THE BEST 
INDIAN 
WINES f 


India’s wine industry is yet 
to outgrow its infancy, but 
some Of OUr aii 
best wines oaint 
can hold 
their own 
against more 
celebrated rivals. 
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Lest his beard turn red: The legendary eighth-century emperor Charlemagne was responsible for 
TRIVIA —codifying rules covering the planting of vines and wine-making in France and Germany. He was reputed to 
have planted white wine grapes in a red wine vineyard because red wine would stain his beard 





8 BUSINESS TODAY DECEMBER 16 2007 






































oubt has been the constant companion of our 
wine industry. The world isn’t ready yet to give us 
the benefit of doubt. The notion that hot-weather 
countries can, indeed, produce fine wine tastes like 
corked stuff to the western world. The world, to 
tell the truth, is more excited about the prospect of Himachal 
Pradesh emerging as the country’s new wine capital, which 
explains why it’s becoming an investment destination. 
People who understand the industry find our wine scene 
inexplicable. India’s per capita wine consumption adds up 
to a teaspoon, yet the drink causes more excitement in 
j _ fashionable circles than anything else. But first 
| the facts. 
. Quality issues continue to dog the industry but it is 
\ showing no urgency to attack them head-on. That is 
\ the price we, the consumers, are paying for the 
industry’s success story— wine companies have been 
N lulled into complacence by a market where demand, 
fi although tiny (7.2 million bottles of domestic wine 
versus 1.2 billion bottles of other spirits), has grown 
in the past five years at a steady clip of 20 per cent 
year-on-year. Production, though, hasn't kept pace 
~- with the demand. 

] Add to this the fact that the industry is unregu- 
ey lated and you are staring at a quality nightmare. ‘ 
ma Unlike in France and Italy, where the industry follows 
critical quality standards, in India, it’s a free for all. It 4 
is a common practice for some companies to mix wine 
from different producers and bottle it under their labels. 

Many such quality issues keep coming to light, sending 
wine professionals into a tizzy. Still, l'II have a Grover 
Viognier-Clairette and a Dindori Reserve Shiraz any day. Not 
because | believe in hyper-nationalist mumbo-jumbo, but 
because | feel these reflect the heights of quality that Indian 
wines can climb if they are made with the care and the 
attention to detail that goes into our best wines. 





right terminology is a good starting point. 

Austere: An acidic white wine or a tannic red one. 

Biscuity: The rich flavour of mature white Bourgogne and Champagne. 

Hot: Wine with too much alcohol for its flavour to express itself. 

Meaty: Wine with a texture so dense that you almost imagine you could chew it. 
Short: Wine whose flavour fades fast on the palate. 


| WINE TERMINOLOG Y 
It takes years, even decades, to become an expert on wines. Learning the 


HSOHS HYVHNGHS AB SHAYHOOLOHG 


The Old World: The wine world is divided into the Old and the New. The Old World consists of France, Italy, Spain and 
Germany, though the Greeks were the first to make wine in Europe. They brought viticulture and wine-making to Italy, from 
where the processes went to France. India, Australia, the US, New Zealand, South Africa and Argentina constitute the New World. 
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The Indian wine market 
is growing at a rapid 
pace and today one has 
a choice of over a dozen 
brands to choose from. 
So, which are the best 
and why? What's special 
about them and what 
does one serve them 
with? BT More answers 
these questions. 


Wine 


RED WINES 


1. Shiraz from 

l Chateau de Banyan 

a: » 4 Characterised by its concentration of 
| | F tannins, this is a very popular wine. It 
is fermented for eight days at 24 
degree Celsius with select yeasts. This 
is followed by malolactic fermenta- 
tion using select bacteria. The wines 
are matured for a minimum period of 
six months in a cellar after bottling. 
Serve at: 18°C-20°C 

PRICE: Rs 475 (Maharashtra and Goa) 


i BIG BANY 


I 
RÉSERVÉ! 


Po WINE 











l _ Mix’ J "Match REDWINES — 


E THE STANDARD: À full-bodied red can be best enjoyed with red meat, preferably 
v o 
DAS 


s A braised meat, which has a strong flavour. 
» Se 
q N j A 
PAS 






THE DISH: Charcoal-braised lamb shanks with aragualla mint risotto, cabernet glaze 
and flame roast peppers. 






THE EXPERT TIP: Pair red wine with seafood, spicy Mexican dishes and pizza. 
` Also try out tomato-based pasta dishes and tandoori items with your red wine. 


ka 
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2.La Reserve from Grover 
This fine red wine is a blend of 
Cabernet Sauvignon and Syrah or 
Shiraz grapes. Aged in French oak 
barrels, it has a luscious bouquet of 
fruit and spices with a distinctive 
oaken flavour. La Réserve improves 
with age. 

Serve at: 18°C-20°C 

PRICE: Rs 540 

































3 Reveilo Syrah 2005 

A nice violet-purple red wine. 

It has a classic varietal nose, spice, 
pepper and berries— 

almost smoky. A smooth-tasting 
wine that is nicely balanced. 

Very drinkable. 

Serve at: 16°C-18°C 

PRICE: Rs 545 


4. Sula Dindori Reserve 
Shiraz 

Grown on the hills of the Dindori 
Estate in Nashik and aged for 

a year in new oak, the Reserve 
Shiraz is fragrant, elegant, and 
smooth, with lush berry flavours 
and silky tannins 

Serve at: 15°C-18°C 

PRICE: Rs 700 


ROSE WINES 


THE STANDARD: Much like red wines, 


these go well with red meat. courses in a meal. Seafood with lig 


THE DISH: Roast lamb or mutton. 


THE EXPERT TIP: Pair it with poultry 
and spicy dishes or simple 
Indian fare like Paneer Shashlik. 


SPARKLING WINES 


1. Sula Brut: This celebratory 
sparkling wine, made in the true 
méthode champenoise style, 

is a creamy, complex nectar. 
Pair with lighter Asian 
dishes such as dim sum and 
steamed seafood. Perfect 
as an aperitif. 

Serve: Ice cold 

PRICE: Rs 550 


THE STANDARD: This drink tends to go very well with appetisers or opening 
t sauces go well with champagne. 


THE DISH: Non-vegetarian—Kefir Lime and Holly Basil-scented Carpaccio 
of Beef; Flame-roasted Malabar Prawns with Pecorino Shavings. 
Vegetarian—Cappuccino of wild Ceps and mushroom fillets with truffle oil. 


THE EXPERT TIP: Pair it with biryani and lighter Asian dishes such as dim sum. 










2. Marquise de 
Pompadour Brut, NV 
This classic from the house of 
Chateau Indage is creamy, 
crisp and refreshing bubbly, 
and made from a blend of 
Chardonnay, Pinot Noir and 
Ugni Blanc grapes. The first 
award winning methode 
champenoise in India. 

Serve: Chilled 

PRICE: Rs 567 
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WHITE WINES 


1. Sula Sauvignon Blanc: Herbaceous, 
crisp and dry, with hints of green pepper 
and a touch of spice at the finish, this wine is 
well balanced with good acidity. 

Serve at: 8°C-10°C 

PRICE: Rs 490 




















2. Sauvignon Blanc from Chateau 
de Banyan: The unique aromatic notes of 
Sauvignon Blanc white grape are greatly enh- 
anced by the sharp temperature variations 
between day and night in Nashik Valley. 
Serve: Chilled 

PRICE: Rs 475 (Maharashtra and Goa) 


3. Grover Viognier Clairette: Made 
from blend of Viognier and Clairette grapes, 
this bright wine is light golden in colour. 
Complimented by floral notes and a hint 
of honey, it is dominated by fruity aromas, 
ranging from peach, apricot and passion 
fruit. The mouth is full, rounded with 
crisp acidity, and leaves an impression 
of freshness. 

Serve at: 10°C-12°C 

PRICE: Rs 385 


4. Reveilo Chenin Blanc 2005: A 
light aroma, floral, grassy, citrus notes 
dominate. Good balance, with crisp 
acidity and a persistent after taste. 
Serve at: 10°C-12°C 
PRICE: Rs 505 


AUVIGNON 


SREE] WHITE WINES 


A i h A THE STANDARD: Whites, typically, have a lighter taste and are smoother on the palate. They are best enjoyed 
Ei ly SA with white meats like chicken or fish. 


=" 
- 







( ` ® THE DISH: Non-vegetarian—Caper Poached in Olive Oil and Pink Pepper-rubbed Salmon with Micro-green Salad. 
wee, VVegetarian—Organic greens with Palm Hearts and Artichokes in a terragon-infused lemon dressing. 
wilh a N 


> 
f THE EXPERT TIP: Pair white wine with spicy food, especially coastal dishes and lightly flavoured East Asian 
cuisine. Try out food that has a hint of sugar and spice; example: Gujarati dishes. 
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EXPERT-SPEAK The Indian wine industry is growing at a rapid pace. With so much to 
| B | ~ choose from, BT More called in the following experts to deliver their 
e i eve. "FE judgment on what they figured were indeed the best of the best. 





SUBHASH ARORA 
PRESIDENT, INDIAN WINE ACADEMY 


RED: Dindori from Sula, La Reserve from Grover, Shiraz from Chateau 

de Banyan 

ROSE: Rosé from Grover i 
SPARKLING: Marquise de Pompadour from Chateau Indage, Brut from Sula : 
WHITE: Sauvignon Blanc from Sula, Sauvignon Blanc from 
Chateau de Banyan 





: WHY I LIKE THEM 
: When | tasted the Dindori Shiraz Reserve 2003 for the first time at Sula’s guest house in Nashik, 
: | figured Sula had a winner in red wines, La Reserve from Grover was my first and only love in 
: Indian Reds till Dindori came along. Also in this category, the Shiraz from Chateau de Banyan is 
: really nice. The tannins are soft and velvety, making it a pleasure to drink even without food. 
: Frankly, | am not a Rosé fan, but | don’t mind the Rosé from Grover. The salmon pink-coloured 
: dry wine can be quite refreshing on a summer evening due to nice acidity and the mild tannins. 
: In the sparkling wine category, Marquise de Pompadour has maintained the consistency in 
: quality for over 20 years. It has always been an excellent aperitif. | like the tanginess that the 

: Brut from Sula creates on the tongue also. 
ROSE WINES 7 In the white wines section, | believe Sula is the undisputed white queen of India. 





1. Sula Blush Zinfandel 
This popular favourite is fun and fruity, 
abounding with aromas of honeysuckle 
and fresh strawberries. A versatile, 
“anytime” wine that is great for picnics, 
parties, and hot summer days. 
Serve at: 8°C-10°C : 
PRICE: Rs 483 : WHY I LIKE THEM 
: Grover's Sauvignon Blanc is very typical of a French-styled Sauvignon Blanc, 
: which is crisp, with an excellent acidity. The Reveilo wines bring in a freshness that is welcome. 
2. Grover Shiraz Rosé : They will have more suitors in the years to come. 
This bright wine is made from 
Shiraz grapes. Salmon pink with 
shades of orange, it has a full, 
fruity aroma. With a body longer 
than most Rosés, this crisp, 
refreshing wine has been 
specially crafted to 
à complement Indian food. 


AMAN DHALL 
EXECUTIVE DIRECTOR, BRINDCO 


RED: Reveilo Syrah 2005, Grover Cabernet Shiraz 

ROSE: Grover Shiraz Rosé 

SPARKLING: | am yet to try an Indian sparkling that suits my palette 
WHITE: Reveilo Chenin Blanc 2005, Grover Viognier Clairette 





RAJEEV SAMANT 
CEO, SULA WINES 


RED: Grovers La Reserve, Sula Dindora Shiraz 
ROSE: Blush Zinfandel! 

SPARKLING: Marquise de Pompadour, Sula Brute 
WHITE: Sula Sauvignon Blanc, ND Sauvignon Blanc 





A Enjoy it on its own : WHY I LIKE THEM 

T asan aperitif. : The ND Sauvignon Blanc is a very popular white wine and is symbolic of the classic Nashik 
Serve at: 10°C-12°C : style. The Grover La Reserve is an old favourite and the first real Reserve. Of course, my 
PRICE: 420 : favourite is the Sula Dindora Shiraz. It is a beautiful lush full body drink, incredibly 


: satisfying. In the Rosé category, Blush Zinfandel stands out. It's fruity, light and slightly 

: sweet— an afternoon sipper. The two best sparkling wines have to be the Marquise de 

: Pompadour—the first of its kind, which showed the way and is an Indian classic, and 

: the Sula Brut. The Marquise is a bit toasty and aged, while the Brut is a traditional 
COMPILED BY DHIMAN : two-year-old creamy delight. 


CHATTOPADHYAY : AS TOLD TO ANUMEHA CHATURVEDI & TEJASWI RATHORE 
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DELVEDERE 


VODKA 


DISTILLED AND BOTTLED IN POLAND 
BY POLMOS ZYRARDOW 


‘IMPORTED 


IMPORTED BY MILLENNIUM® IMPORT 
MINNEAPOLIS, MINNESOTA U.S.A, 


40% ALC./VOL. (80 PROOF) 750 mi 





BT MORE SPOTLIGHT 


THE ART OF 
LUXURY VODKA 


BELVEDERE, ‘Beautiful to see’... what a 
fitting name for the world’s first luxury vodka! 
Hailing from Poland, the homeland of vodka; 
Using Dankowskie Gold Rye along with pure 
water from the distillery’s own artesian well; 
Reaching perfect balance between purity and 
character through four distillations; Producing 
citrus and orange flavoured vodka using real 
fruits and a proprietary maceration process in 
the South of France... All this makes Belve- 
dere distinctive in the world of vodka. Yet, 
Belvedere is much more than vodka, it is the 
expression of a luxury way of life. With its 
creamy texture and soft clean finish, with 
notes of vanilla and Brazil nuts, Belvedere 
stimulates the creation of extraordinary 
cocktails. Arrayed in its beautiful frosted 
bottle, decorated with the famous trees 
surrounding the Belvedere Palace in Warsaw, 
Belvedere shines as an icon of luxury in the 
bars and clubs where it is proudly served the 
world over... 

Welcome to true luxury vodka...Welcome to 
BELVEDERE. 


The superior quality of Belvedere can be seen 
in its consistency, its essence, its singularity. 
An artful balance is struck between purifica- 
tion and the preservation of the key elements 
that lend Belvedere its distinct taste; smooth 
but never bland, characterful but never coarse. 
None of these qualities are attained by simply 
and mechanically distilling to the point of 
anonymity. A respect for this balance is drawn 
from the craftsmanship of the distillery, 
Polmos Zyrardow. Harnessing over 600 years 
of vodka producing tradition, the distillery 
follows a well crafted process that ensures only 
the finest of ingredients, only select rye and 
artesian water, and a precise distillation 
process, that ensures the purest ingredients, 
only select rye and artesian water, and a 
precise distillation process are used when 
creating this unique spirit. 


1. DANKOWSKIE GOLD RYE 


BELVEDERE is crafted using only the most 
select Polish rye, unlike other vodkas which 
use less noble ingredients such as molasses or 
mixed grains. Dankowskie gold rye is grown 
successfully in the fertile heartland of Mazovia 
and is cherished for its uniquely soft texture 


and flavour. The natural sweetness of the 
grain is an integral part of Belvedere’s distinct 
character, no additives are used. 


DANKOWSKIE GOLD RYE 

e First cultivated in 1880. 

+ A white, winter rye, planted in September 
and October, harvested in July. 

e Cherished for its soft but distinct flavour. 

* Unusually high percentage of starch, 65 
per cent by volume: this is essential for 
the unique taste and character of Belvedere. 
(The average starch content in rye ranges 
from 54 - 60%). 

e Over 20kg of rye is needed to produce a 
bottle of Belvedere. 


2. FOUR DISTILLATIONS 


Belvedere is distilled four times, the optimum 
number for enhancing its subtle sweetness and 
smooth, clean finish. The distillation process 
is based on the principle that alcohol and 
water have different boiling points. Continu- 
ous distillation removes impurities condensed 
in a low alcohol wash by heating the solution. 
Distillation takes place after several days of 
slow fermentation. It serves to separate and 
remove impurities that have a lower and 
higher boiling point than (ethyl) alcohol. 


3. WATER 


POLMOS Zyrardoéw is one of very few 
distilleries in Poland to have its own water 
source. The distillery also uses a proprietary 
water purification system that relies on reverse 
osmosis. The water from the artesian well is 
used throughout the distillation process, as 
well as for sterilizing the bottles prior to the 
bottling of Belvedere, which ensures an 
entirely clean process is maintained. These 
two free-flowing wells draw water through at 
least seven mineral beds that were formed 
around 30 million years ago. The water is 
transported from the wells through to the 
purification system in an entirely closed 
system. 


The water purification process involves eleven 
steps and eight stages of quality control to 
achieve a water with ideal properties; 
Hardness=0 PH=7.4 Purity= 100% 


4. BLENDING AND FILTERING 


Once the grain has been through its distilla- 
tion process and Polmos Zyrard6w’s artesian 
well water has been purified, the two raw 
materials are brought together gradually to 
allow the water and the spirit to integrate. 
During this process, called 'blending’ the 
Master Distiller will monitor and once the 
blend has reached 40% alcohol by volume 
(ABV) he will allow the new spirit to rest. 
After a few days, the Master Distiller will send 
the vodka to be filtered. Belvedere is filtered 
twice, once through a cellulose filter that will 
remove microscopic particles and then 
through an activated carbon filter. Effective 
filtration needs to be carried out slowly and 
with care; it will take over one hour to filter 
ten cubic meters of Belvedere. After filtration 
is complete and three further quality checks 
are carried out, the vodka is ready for bottling. 


5.HAND FINISHING 


CONSISTENT quality is maintained through- 
out each step of production. This is ensured 
by the 33 quality control checkpoints which 
occur during the entire process, one which has 
earned Polmos Zyrardéw the honour of a 
Quality Control Certificate from the Polish 
Government. All corks are sourced from 
Portugal and are soaked in Belvedere to make 
sure they do not influence colour, taste or 
smell of finished product. 


As the iconic bottles are filled they are 
individually hand finished and inspected. The 
final step is the hand application of the 
famous blue strip stamp. Each bottle is then 
hand checked for any imperfections prior to 
packaging and shipped to be enjoyed world- 
wide. 


TASTING NOTE : BELVEDERE PURE Faint 
hint of vanilla on the nose along with some 
gentle, soft cream characteristics. The palate is 
full and round with a medium bodied weight 
and rich, velvety texture. Some vanilla on the 
palate swaying between sweet and savoury with 
a hint of white pepper and spice. Good length 
with notes of almond, clotted cream and some 
faint almond and brazil nut characteristics. 
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Indian Wines 


EYEING THE 
INDIAN PIE 


BT More looks at a couple of 
multinational bigwigs who 
have launched Indian wines 
in recent times. 

DHIMAN CHATTOPADHYAY 


hey are eyeing the growing wine mar- 
Te with interest. Big names from the 

world of wine are entering India not 
just to bring their international classics to 
the land of Som Ras but also to produce 
Indian wines. The latest to venture into 
India are two old players—Diageo and 
the Pernod Ricard Group (Seagram 
India) who have both launched a 
bouquet of wines. 












Seagram 

Seagram has come to the stage with a 

bang. Its first Indian wine, Nine Hills, 

was launched earlier this year. The 

wine gets its name from the nine hills 

surrounding Nashik where the com- 

pany’s winery and the vineyards are 

located. The wine is made under the 

supervision of French Master 

Winemaker Jean-Manuel 

Jacquinot. 

What's in the market? 

1 Nine Hills Cabernet Sauvignon, 
A Shiraz, Sauvignon Blanc 

Price: Rs 450 each 

Chenin Blanc: Price: Rs 400 


What is the company also 
famous for? 

Pernod Ricard Group 
Company, one of the world’s 
largest wine and spirits con- 
glomerate, produces wines 
like Jacob’s Creek (Australia), nashik ee 
Montana (New Zealand) and white wine 
Mumms Champagne, and spirit brands “EON Meeg 
like Royal Salute, Chivas Regal, The 


Glenlivet and Seagram's 100 Pipers. chenin blanc 
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Diageo 
Diageo, one of the older players in the 
wine market, has actually been in India 
for over 15 years. Senior executives at 
the company say there are tremendous 
opportunities in the Indian wine 
sector, thanks to changing lifestyles, 
global exposure and higher disposable 
incomes. “The market is growing at 35- 
40 per cent and we believe this pace of 
growth will continue over the next 
three-to-four years,” says an executive. 
Diageo marked its entry into the 
Indian wine segment with the intro- 
duction of Nilaya, its first ever domestic 
wine. Nilaya, meaning “Blue Heaven”, is 
inspired by the mystic story of a woman 
on a glistening moonlit night. It has 
been crafted by master blenders from 
Diageo’s winery in Santa Vitoria in Italy. 


What's in the market? 

Nilaya Chenin Blanc, Sauvignon Blanc, 
Shiraz Rose and Shiraz Cabernet 
Price: Rs 395-500. 


What is it otherwise famous for? 
Diageo produces and markets premium 
wines from around the globe, including 
France, Napa Valley, Sonoma, 
Washington and Australia. It also has 
liquor brands like Johnnie Walker, 
Smirnoff and J&B in its portfolio. 
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BOUVET-LADUBAY 


LOIRE VALLEY. FRANCE 


The Magic of Bouvet-Ladubay 


Everyday a piece of earth, craves Jer a flood of sunlight to 
gush over its rolling velvet hills and across its magnificent 
river. lt waits zealously for its thousand chateaux to 
be woken up from their short slumber and yearns 
each ¢ ay to unfurl and reveal the core of a 
living work of art, the wines of Bouvet- 


i d aduba U 


Tucked away in the alluring Loire Valley of 

France, is Bouvet-Ladubay. lt was founded by 
Etienne Bouvet in 1851, with a formidable heritage 
of over a century and a half. Today under President Patrice 
Monmousseau, the fourth generation of Monmousseaus, 
Bouvet-Ladubay continues to weave matchless grandeur. At 
Bouvet-Ladubay wine-making is more than just that. It is a 
revered artistic endeavour that hegins with a passion lo create 
and then follows a lyrical rhythm before skill, experience and 
techniques produce a masterpiece. It is the magical journey 
that starts at 120 sekcted chattels, 


tiny berry oj grape 1s cared for like 


i Jou vet s 


where each 











a dazzling diamond. They then journey into 









India will now savour a 


RA 
BOUVET 






Portfolio of Wines 


ondid array o exceptional Sparkling and Still wines. The Bouvet-Ladubay 
wine repertoire showcases some of the finest wines including some unique blends. Its impressive portfolio 
constitutes vight different Sparkling wines made strictly in ‘methode champenoise 4 
Some of the Sparkling wines under the Bouvet-Ladubay banner include: Bouvet Brut (flagship brand), 
Bouvet Trésor Blanc, Bouvet Rubis Demi-Sec, and Bouvet Brut Rosé. Its range has five exquisite Still 
wines including Anjou Rouge Nonpareils, Chinon Rouge and Coteaux Du Layon. 


Bouvet-Ladubay s 1000 year old venerated cellars to be 
gently lulled on its rows and columns, till the lime is ripe. 
7 he cellars were created thousands of years ago 


when the tuffeau was hewn oul to creale the 


Saint Florent. 


Time rolls on to pause al the perfect 
moment. The bottles of wine transformed 
through the marvel of time, wisdom and years 
of experience, shimmer as handcrafted master- 
preces ready to journey across the earth. These 
bottles spin magic in as many as 3O countries including The 
United States, Great Britain, Italy Canada, Norway 


Belgium, Germany Australia and He and. 


l Souvet-Ladubay makes sure its every drop of wine is sheer 
poetry lt journeys through vineyards, cellars, barrels and 
years. 4 \nd rests tranquilly in a bottle, before being uncorked 
and poured out. Now Bouvet-Ladubay is in India with its 
range of fine Sparkling and Still wines, becoming both the 


reason and the means for an unprecedented celebration. 
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Pub Crawl 


cos is legendary among pub-goers 


We don't advertise, and we don’t want to 
modernise, says the manager at Pecos 


USINESS TODAY 





Hey Mr DJ: Guests can relax and 
enjoy the retro music at Sutra 
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Pub Crawl 


From a dour and poorly-lit bar called 
Lotus when The Ashok was govern- 
ment-run, the transformation of the 
place has been stark. Sutra is now a 
high-roofed establishment with 
wooden floors and a long queue of 
celebs and P3 types beating a path to its 
door twice a week. “We are the hippest 
destination in the city today,” claims an 
executive at The Grand Ashok. 


Bangalore is home to some 1,000-plus 
bars and pubs. We discover this in the 
middie of the week on Wednesday. 
Sutra (and many other upmarket des- 
tinations) is not empty as expected, but 
buzzing with life as a Bollywood theme 
runs wild for the evening. The latest 
trend of mid-week parties is in full swing. 
"We have literally no parking space on 
Wednesdays when we hold these theme 
parties,” says a hotel executive. 
Despite the rise to prominence of places 
like Sutra, old-timers continue to haunt 
their favourite joints. While Pecos is 
packed to the rafters on the weekends, 
(and unlike the tonier joints, busy on 
weekdays too), NASA, on Church 
Street, too, is crawling with people 
when we walk in on a Sunday evening. 
With a porthole for an entrance and 
blue streak of light across the roof, 
Ashok Sadhwani, the joint’s owner, has 
done all he can to recreate the look 
of the US space agency he visited in 
the 1970s. “We wanted to bring some- 
thing new to the nascent market and 
we've been successful with the con- 
cept,” says Sadhwani, who also runs 
Pub World and Couch—a lounge 
bar and upscale restaurant 
rolled into one. 

The original pubs set up 
in Bangalore were bereft of 
style, instead focussing on 
draft beer and good music 
(Pecos and more recently 


> 4 


7 > FARSA 


1/4 Church Street 
Phone: 25586512, 25584595 

Cover Charge 

USP space-age decor. W tn a cansu tor the 


"A JONT 4 L ’ G OLDUR W 
main area, a porthole to enter the pub 


(Great t appy nour geal on pee 


Beer & snacks for two: Rs 500 


Windsor Pub). The attempts at “style” 
were kicked off by the likes of 
Sadhwani, who thought up both NASA 
and Pub World after going overseas. 
Incidentally, what started simply as The 
Pub in 1986, as an old fashioned English 
pub, got re-tooled to NASA in 1993 
when the whole pub-hopping scene 
kicked-into high gear. “Dozens of pubs 
opened in the ‘90s and many of them 
shut down as consumers began nar- 
rowing preferences,” says Sadhwani. 


He may have been an early beneficiary 
of Bangalore’s evolution from a slum- 
berous pensioner’s paradise to India’s IT 
Capital, the boost in spending power is 
no guarantee of success with many 
well-known names, ranging from 

the hip 180 Proof (now the 

=) More sedate 1912), to down- 
to-earth establishments like 

| Black Cadillac and Oaken 

me, Cask, crumbling in the face 

| of newer and more inno- 

Í vative establishments. 


"There is little guarantee of success in 
this market; service and innovation are 
critical,” says Sadhwani. 


Keeping distracted patrons loyal (or at 
least returning to your joint) is per- 
haps the biggest challenge for people 
like Sadhwani. But Bangalore offers its 
young and restless people multiple op- 
tions covering all budgets, and moods 
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The Library Bar flaunts 
its exclusivity 


> 


Chill out after a 
hard day's work 
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Wines need. 
pampering 


They are expensive and delicate. And faulty storage can turn your 
favourite red wine into vinegar. So, what do you do if you don’t have 
a cellar at home? Read on and pick up a few crucial tips on how to 
store your wine as well as other liquor bottles. SOURISH BHATTACHARYYA 





here's a reason why people get obses- duce the contents of a bottle into vinegar. 
sive about storing wine, both sparkling Most wines have an alcohol content of 11-14 


GHOSH 


and still. Wine doesn't have enough al- per cent, compared to 4-6 per cent in beer 
cohol to protect itself against either temper- and 40 per cent or more in spirits. $ 
ature swings or the ability of bacteria to re- Other alcoholic beverages aren't burdened = 
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with this disadvantage. These have very 
high alcohol levels and are quite resist- 
ant to spoilage of any kind. Vodka is 
the only drink that is chilled in a free- 
zer. Do it the next time you choose to 
fix a Martini at home. Or have your 
vodka neat. It won't freeze because of 
its high alcohol content. 

It doesn't make sense to store a whi- 
sky or rum or liqueur in a refrigerator. 
Keep the bottle in a cool, dark and dry 
place and it will last for three years at 
least. The same principle holds for co- 
gnac and port. 

Wine does freeze partially when kept 
in a freezer and it doesn’t age well in 
its frozen prison. It’s worse for a spar- 
kling wine. Keeping a bottle of cham- 
pagne in a freezer is like storing a 
hand grenade with its pin taken out. It 
will not only freeze but also release all 
the carbon dioxide bubbles trapped in- 
side it, causing an explosion of humon- 
gous proportions. 

Wines are delicate creatures that 
need a lot of pampering, because few 
things offend the senses as much as a 
badly stored wine served at the wrong 
temperature. Bad storage is the root of 
the many imaginary problems associ- 
ated with wine drinking—"It tastes aw- 
ful” or “it gives me a nasty headache 
the next morning”. 


Get the Basics Right 

Ideally, a bottle of wine should be 
stored in a place where the 
ambient temperature is be- 
tween 10 and 15 degrees C 
(or even up to 20 degrees C), 
and the humidity is within 
70 per cent. That rules out 
most Indian homes, where 
the temperature, even in 
air-conditioned rooms, 
doesn’t go below 20 degrees 
C for eight months of the 
year. And when the mon- 
soon sets in, humidity levels 
go beyond 90 per cent 
(though wetness is bad for a 








wine bottle only to the extent that it 
causes the label to peel off, which, 
frankly, is no loss to humanity). 


WHAT DOES ONE DO? DUNK THE WINE 
IN A REFRIGERATOR? THAT'S NOT A 
GOOD IDEA FOR THREE REASONS: 





E The ambient temperature inside a re- 
frigerator is way below what's good for 
your wine. If a wine is kept for a long 
time in a fridge, you'll find sediments 
settling down at the bottom of the 
bottles 

E If you have strong-smelling food 
items in your fridge, their aromas are 
likely to seep into the wine and disturb 
its flavours; and 

m Refrigerators tend to vibrate, which is 
bad for the stability of the wine. 

In the last couple of years we have 
seen branded wine 
chillers entering the mar- 
ket. These can hold from 
24-48 bottles at a time, 
which is more than 
enough for home con- 
sumption. If you love 
your wine, invest in a 
chiller, but make sure it 
doesn’t vibrate violently, 
which is a common prob- 
lem with some Chinese 
models. Still, when a ma- 
chine can do your work, 
why look further? 





Where does that leave 
us? Here’s my take on 
the problem: 


BUSY WISE 

Buy wine from a place where the bev- 
erage is stored properly (that rules out 
your friendly neighbourhood bootleg- 
ger). It doesn’t matter if the bottles 
are kept standing or kept horizontally, 
especially if they have screwcaps. It’s 
alright also to leave bottles with corks 
standing—the current wisdom is that 
wine fumes inside a bottle keep its 
cork wet (and, thus, don’t allow oxy- 
gen to seep in) for a year after 

its release, 


KEEP IT SIMPLE 

Keeping wine in your air-conditioned 
bedroom or your home bar is not the 
solution. You don’t keep your air- 
conditioners on all the time, so your 
room temperature tends to fluctuate 
wildly, and this is a bigger enemy of 
good wine than poor storage. 


DRINK IT 

Most wines are meant to be drunk 
young. The standard rule is that a 
white wine is best drunk within a cou- 
ple of years after the vintage indicated 
on the bottle; for a Red, three-to-five 
years are safe (if it's a regular Chianti 
or a Pinot Noir, three years is the real- 
istic outer limit). Now, if you invest in 
Bordeaux's pedigreed Reds, you've got 
to spend additionally on storage that 
mimics wine cellars in France or 
England. But for regular wine, you 
don’t have to spend big. 
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Winter Cocktails 





THE 
FLOW 


There is a nip in the air and this is indeed 
the time to throw those lavish garden parties. 
And what better way to impress your guests 
than to mix some exotic cocktails that are 
particularly suited for winter. BT More 
sweet-talked a few experts to share their 
secret cocktail recipes for our readers. 

BIBEK BHATTACHARYA 


i Mulled wine 


INGREDIENTS 

1 bottle red wine 
110 ml water 

60 ml sugar 

1 stick of cinnamon 
Anise 

3 cloves 

1 tbsp. lemon peel 7 
1 tbsp. orange peel 2 





INSTRUCTIONS 

Boil the sugar and spices in water, leaving 
them to soak for half an hour. Then, strain 
the water and mix with wine. Heat, but 
don't boil. Float lemon and orange peels 
on top. Garnish with a cinnamon stick. 
Serve in an Irish coffee cup. 
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INGREDIENTS 

1 tsp. sugar 

1/2 tsp. butter 

1 jigger of light or dark rum 
Four cloves 


reas ae eee — ArI 2A SE 


TRUCTIONS 
bine butter and sugar in 
pan and heat till butter 
melted. Add mixture to a glas: 


of rum and mix. Garnish with 
cloves and serve. 


vma Tyra rry enea ee ee} 
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Irish 
Coffee 


INGREDIENTS 

40 ml Irish whiskey 

1 tsp. brown sugar 
170 mi hot coffee 
Heavy whipped cream 


INSTRUCTIONS 

Combine whiskey, sugar and 
coffee in a mug, and stir until 
dissolved. Float whipped 
cream on top. Do not mix. 


GS hN a A 
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INGREDIENTS 
1 tbsp. honey 
3/4 glass tea 

2 shots brandy 
1 slice lemon 


INSTRUCTIONS 

Brew tea and fill a tall glass 3/4 
full. Mix in honey. Mix in 
brandy shots. Add lemon slice 
and enjoy. 


Christmas 
Punch 


INGREDIENTS 
2,270 ml water 
450 gms sugar 
Juice and rinds of 
3 lemons 

1 bottle rum 

1 bottle ruby port 
Grated nutmeg 
Sliced apple 
Sliced orange 





INSTRUCTIONS 

Boil the water, sugar and 
lemon rinds in a saucepan. 
After cooling, strain. Add the 
rum, port and lemon juice. 
Transfer into a large, pre- 
warmed punch bowl. Float the 
fruit on top and sprinkle with 
nutmeg. Ladle into bo punch aps: 
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Northern Lights 


INGREDIENTS 

60 ml Canadian whiskey 
Dash of peach schnapps 
Orange juice 

Cranberry juice 


INSTRUCTIONS 

Pour the Cranberry juice and 
peach schnapps into an 
old-fashioned glass filled 
with ice. Fill with equal parts 
orange juice and cranberry 
juice. Stir. 








“ete 


Roasted Toasted Al 


INGREDIENTS 

30 ml vodka 

30 ml coffee liqueur 
30 ml Amaretto 
Milk or cream 
INSTRUCTIONS 

Slowly pour the vodka and 
liqueurs in an old-fashioned 
glass filled with ice. Fill with 
milk or cream. Shake by plac- 
ing a mixing tin over the glass 
and giving it one or two 
good shakes. 


OPS Ss Ss Oe NE eS w. 





ODAY more 27 







bt more 


Winter Cocktails 


Mexican 
Coffee 


INGREDIENTS 

40 ml tequila 

30 ml coffee liqueur 
Coffee 

Whipped cream 





INSTRUCTIONS 
Pour tequila in a glass. Pour 
hot coffee and add coffee 
liqueur and top it up with 
whipped cream and garnish 
with coffee beans. 
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INGREDIENTS 

30 ml Bailey’s Irish Cream 
20 ml Cream de Cacao 

5 ml Blue Curaco 

1 spoon cream 


STRUCTIONS 

ake ingredients in a 
cktail shaker. Pour in a 
lass with ice and serve. 





Hot Tea 
Grog 


INGREDIENTS 

¥2 tablespoon of honey to 
taste 

30 ml cognac or brandy 
30 ml dark rum 

1 cup of hot tea 


INSTRUCTIONS 

Mix all ingredients in a 
saucepan, heat and pour in a 
warm mug. Garnish with a 
cinnamon stick and grated 
nutmeg. 








Hot — 
Jamaica 


INGREDIENTS 

60 ml Jamaican dark rum 
80 ml water 

1 lime 

Y2 teaspoon sugar syrup 
1 pinch of nutmeg 

1 tsp. sugar 








ot aS Se 


INSTRUCTIONS: 

Heat gently in a saucepan, 
pour unstrained into a heat- 
proof goblet and serve. 
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INGREDIENTS 

45 ml Blavod Black Vodka 
15 ml Gran Reserva 

60 ml Earl Grey 
Champagne 


INSTRUCTIONS 

Heat Earl Grey tea and a lit- 
tle bit of ginger juliennes 
and shake a little. Add 
Blavod in a mixing glass 
with some ice. Strain into a 
Martini glass and add a dash 
of champagne and pour 
some Gran Reserva on top. 


w one « 
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INGREDIENTS 

60 ml port wine 
30 mi claret 

30 ml champagne 
1 tsp. brandy 

60 mi water 

Y2 a lemon 

1 pinch of nutmeg 
1 teaspoon sugar 


INSTRUCTIONS 

Heat ingredients (with the 
lemon thinly sliced into 
rings, and a heaped tea- 
spoon of sugar). Strain into 
a heat-proof goblet when 
hot and serve. 
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Winter Cocktails ON 















INGREDIENTS 

30 ml Kahlua. 

30 ml Canadian Club 

rye whiskey 

110 ml milk 

Coffee beans for gamen 


INSTRUCTIONS 

Pour the Kahlua into a glass 
with ice cubes. Add the milk 
and rye whiskey. Stir well and 
garish with correa beans. 


ee L ee a a Le eee ee 


INGREDIENTS 
30 ml dry gin 
40 mli almond liqueur 
Splash of Campari 

Splash of sour mix (sugar 
syrup and lemon juice) 
Several cherries for 
garnish 


INSTRUCTIONS 

Add gin, almond liqueur 
and Campari to a snifter 
filled with ice. Top with sour 
mix. Garnish with cherries. 





Whiskey: Irish, American and Canadian; Whisky: Scotch, Indian 
Location courtesy: Crowne Plaza Today, Gurgaon, and ITC Maurya Sheraton, Delhi 
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witn Italian creations. 
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A unique collection of Italian designs and 
shapes, exclusively imported and marketed by 


, i 
Hindustan Sanitaryware, with the back-up 
of nation wide after sales service. | | i V d W CA al a 
SIMPLY OBSESSIVE 


The best in designer-wear, leather, jewellery and accessories 
come from Italy, the fashion capital of the world BATH FITTINGS AND COMPLETE BATH SOLUTIONS 


HINDUSTAN SANITARYWARE & INDUSTRIES LIMITED, New Delhi: Tel: (+91. 11) 65960160-64, 25854656. Fax: (+91-11) 25785278 
E-mail: delhi@hindware.co.in Kolkata: Tel: (+91-33) 22487406, 22487407. Fax: (+91-33) 22487045. E-mail: hsikolsale@somanyent.com Mumbai: Tel: (+91-22) 22044766, 
22022247, 22829301. Telefax: (+91-22) 22022247. E-mail: mumbai@hindware.co.in Secunderabad: Tel: (+91-40) 66288000. Fax: (+91-40) 66288080 
E-mail: marketing.hyd@hindware.co.in Bangalore: Telefax: (+91-80) 41136377. E-mail: bangalore@hindware.co.in Chennai: Tel: (+91-44) 28220912 
E-mail: chennai@hindware.co.in Pune: Tel: (+91-20) 26430035. E-mail: pune@hindware.co.in emakuiam: Tel aiii 2207016. E-mail: eae aa co.in 
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So, you know your’ > 5 
Bahama Mama from E 
your Mint Julep but = 
would like to improve = 
your knowledge on 3 
the right cocktail glass 

to serve the poison? 

Here’s a look at the 

glasses that can 

make or break 

your cocktails. 

ANUMEHA CHATURVEDI 


Know Your 


| Cocktail 
‚Glasses 






RITESH SHARMA 


























CHAMPAGNE 
FLUTE > » 


This is a stem glass, with a tall, 
narrow bowl, and is used for 
serving champagne cocktails. 
The bowl is designed to retain 
the champagne’s signature 
carbonation by reducing the 
surface area at the opening 

of the bowl. 


RED WINE GLASS 


These glasses are characterised by 
their rounder, wider bowls, giving 
the wine much needed breathing 
space. Since most reds are meant 
to be consumed at room tempera- 
ture; the wider bowl also allows 
the wine to cool more quickly. 


Cocktails Served: Caribbean 
Cooler, Green Killer, Mont Blanc 
and Prairie Chicken 


Cocktails Served: Arctic Kiss, 
Aqua Marina, Black Velvet, 
Bombay Bellini and Chambord 


v% 











These are generally narrower 
than red wine glasses with 
straight or tulip shaped 
sides. The narrowness allows 
the chilled wine to retain its 
temperature. As a result, 
your body heat doesn't 
transfer easily to your wine. 





Cocktails Served: Boston 
Freeze, Roadrunner, Orange 
Chocolate Martini and 
~ Russian Roulette 








( < 4^ HIGHBALL 


—— These glasses are of medium 
width, and tall, with straight or 
slightly sloping sides. The base is 
the same diameter as the rim. 


Cocktails Served: Sea Breeze, 
Sex on the Beach, Malibu Sea 
Breeze, Rock Lobster, Jelly Bean 








el THE ROCK 


This is your old-fashioned glass, usually 
short and broad, with straight or slightly 
sloping sides. They are also called tumblers. 


Cocktails Served: Royal Gingersnap, 
Godiva Cranberry Martini, Blue Diablo, 
Guava Maria and Greek Tiger 
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Glasses COLLINS GLASS 
Named after the legendary cocktail 
Tom Collins, the Collin's Glass is 
THE IRISH COFFEE CUP b narrow and is perfect for holding 


With a short stem and handle, the Irish about 280-450 ml. 


Coffee Cup is also known as the Irish Coffee 
Glass and has the capacity to hold approxi- 
mately 220-280 ml. 


Cocktails Served: Big Apple, Mai 
Tai, Tom Collins, Long Island Iced 
Tea and Mokito 

Cocktails Served: Irish Coffee, Glogg, Hot 
Buttered Rum, An Irish Kiss and Flaming 
Spanish Fly 


Y 


HSOHO BYHWIHS 





SHERRY GLASS 


This is used for serving aromatic alco- 
holic beverages, such as Sherry, Port 
and layered shooters. The small, narrow 
stemmed glass serves 60 ml. 


Æ MARGARITA GLASS: 
-= This glass has a slightly larger and rounded 
approach for a cocktail glass, and is broad-rimmed 

for holding salt making it ideal for margaritas. 


Cocktails Served: Italian Margarita, Cranberry 
-Vodka Slush, Ultimate Margarita, Ultimate 
Mudslide and Peach Margarita 


Cocktails Served: Afterburner, 
Dangerous Liaisons, After Eight, Opaque 
Bloom and Rattlesnake Shooter 


MARTINI GLASS 


This glass has a triangle-bowl design 
with a long stem, and is used for a wide 
range of cocktails served without ice. 
Holds approximately 80-220 ml, and is 
also known as a Cocktail Glass. 





Some of these exclusive cocktail 
glasses are available at 


Swarovski, Ravissant and Riede 


Cocktails Served: Apple Martini, Chaitini, 
Miami Vice, Strawberry Ice and Grasshopper 
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TALISKER TaLisMAN 


With Talisker, enjoy your evening in the perfection of the best single malt in the 
world and some great food. 


In Ind Id, the traditions of haute entertaining runs into royal centuries, With the coming of 
the Raj, native liquors gave way to the preferred drink of the day - whiskey. Since then, India has 
adopted this complex liquor as the drink of choice for entertaining and enjoyment, both private 
and social. 


Recently, however, as the Indian connoisseur evolves from drunken evenings with friends to 
classic nosing and tasting sessions, carefully prepared and catered to by a plethora of whiskeys 
available in a market matching international standards, another facet of India’s favourite drink 
comes to the fore - the single malt. 


A single malt is usually a component of the more complex blends, and lends its taste and 
flavours to a carefully proportioned blend. However, some single malts stand out in their 
individuality and strength, Talisker is one of them. In fact, Talisker, the only single malt from 
the Isle of Skye, is the best single malt in the world - as signified by the World Whiskey 
Awards, 2007. Having gained this distinction, Talisker's distinctive peat and toffee, the 
alcohol bite on the palate, the rich sweet smokiness, sea notes and peppery spice need to be 
experienced to be believed. 


AT DIAGEO, THE MASTER BLENDERS HOLDING THE. 
SECRETS OF LUXURIOUS MALTS FOR GENERATIONS 
SUGGEST CERTAIN FOODS TO PAIR TALISKER WITH 


Enter DIAGEO, the world’s foremost repository of premium malts and blended whiskeys. At 
DIAGEO, the master blenders holding the secrets of luxurious malts for generations suggest 
certain foods to pair Talisker with. In India, where generations have grown up pairing spicy 
foods with whiskeys, this comes as a revelation and a respite. For a single malt as delicate in its 
layers and as strong in its character, a careful selection of hors d'oeuvres and food can allow 
you to enjoy the whiskey at its best, without suppressing any flavours, and bringing out each one 
distinctively. 

















The Talisker 18 Year Old single malt is best paired with a Smoked Haddock Tart made with 
bechamel sauce. The light smokiness of the haddock is not so much smothered as reinforced 
by the peaty Talisker, while the smooth, béchamel sauce, with its clean parsley flavour, 
ameliorates the malt’s powerful finish and releases each flavour from the bouquet. The spices 
are heightened after every bite as the sauce bleaches the tongue. The haddock, with its marine 
saltiness, intensifies the honeycomb within the single malt, and complements the peat of 
Talisker. 


With the perfect food served alongside the best the world of single malts has to offer - Talisker 
- you can be assured of the complete and total success of any evening and meal. This is your 
talisman for superb taste. 




















THE ONLY SINGLE MALT SCOTCH WHISK 
FROM THE ISLE OF SKYE 
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Chic and posh are two woi often associated with wine. But howi is it made? 
RAHUL SACHITANAND spent some time at Grover Vineyards to find out. 


cloudless, clear blue sky and 

light breeze appear to be 

the right ingredients to 

spend an afternoon in a 

vineyard as we head north 
out of the chaos that is Bangalore. Our 
destination: the 50-acre Grover Vineyards, 
part of the firm's 300-odd acres of land in 
the region growing half-a-dozen differ- 
ent varieties of wine grapes. 

As in most parts of Karnataka, the 
road is driveable only in patches (and de- 
scends into little more than a jungle track 
periodically) as we wind our way to the 
vineyards with the scenic Nandi Hills in the 
background. Over the last two decades, 
Kanwal Grover and his son Kapil have 
built what is arguably India’s best-known 
wine brand, starting at a time when 
Indian brands were unknown and steadily 
built their presence not just at home but 
overseas, too. 


The vintner: Kapil Grover has built 
arguably India’s best-known wine brand 


PAWAR 


PHOTOGRAPHS BY DEEPAK G 
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Fruits of labour: Getting to that 
bottle takes years of patience 





The Seasons 
The middle of November is not the 
best time to visit a vineyard, since 
acre upon acre of vines are dull brown 
in colour and workers are busy prun- 
ing the vines to ensure an ideal crop. 
The vines are undergoing the first of 
two prunings that control quantity 
and increase quality. 

Dressed in a bright orange T-shirt 
and jeans, Grover explains that there 
is a fixed cycle to be followed for the 
production of wine. After the pruning 
in October-November, known as 
“front-pruning”, it takes 15 days for 
sprouting to begin and around six 
months for buds to emerge. From 
there, the vines take 30-45 days to 
start flowering and fruit setting 
and the first pea-sized grapes ap- 
pear in another 60 days. The har- 
vesting begins after 90 days. A 
month or so after the first fruit 
appears, a colour change takes 
place (from green to red); this 
happens in winter, when | 
there is noticeable difference 
in night and day tempera- 
tures. Growers will actually 
undertake a second round of 
pruning after the harvest to 
control productivity. 








Plucking the Grapes 

While plucking grapes doesn't have a 
specific technique like that associated 
with tea leaves, there are some ground 
rules. According to Grover, the best time 
to pick grapes is early morning (not after 
9.30 am), with growers keeping close 
tabs on the (sugar) alcohol level, levels of 
tannin and ensuring that grapes aren't 
bruised during picking. 

Grapes are mostly harvested in sum- 
mer (around April) when groups of 
labourers descend on the vineyards out- 
side Bangalore to pluck the purple 
grapes in bunches and put them in plas- 
tic containers, which are swiftly taken to 
the winery. 


From Grapes to Wines 
A crusher separates the stem from the 
grape, which is then crushed. The juice 
flows into a giant chiller and from there 
to giant fermentation tanks, where it is 
left to sit for some time to continue 
the process of wine-making. While the 
skin of the grape is left on for the red 
wines (to give it required colour) it is re- 
moved in the case of white wine. The 
grape juice sits in these giant stainless 
steel containers for up to a month; 
temperature and humidity levels are 
closely controlled to provide a spe- 
cific taste. The first run-off after the 
fermentation, called vin de 
goutte (pronounced von duh 
goot) is extracted and the 
remaining mixture pressed 
to get vin de presse (the re- 
maining mixture). The two 
are then mixed to get the 
final blend. Then, the wine 
flows into wooden casks, 
where it is aged for any- 





@ The Best Grapes 

Cabernet Sauvignon (red), 
Chardonnay (white), Pinot Noir (red), 
Sauvignon Blanc (white) 


@ What’s grown in India 
Chenin Blanc (white), Cabernet 
Sauvignon (red), Sauvignon Blanc 
(white), Vioginer (red) 


@ Time to harvest 
April; first harvest four years after 
planting 


LESS IS MORE 

Increasing productivity has been the 
cornerstone of most modern agricul- 
tural practices, but in wine-making 
the opposite holds true. According to 
Grover, top grade wines are made 
from grapes that don’t yield more 
than 1.5-2 tonnes per acre. In India, 
the average is 3.5-4 tonnes per acre. 


GRAPE EXPECTATIONS 

There are, literally, hundreds of vari- 
eties of wine grapes, depending on 
location, climate and soil conditions. 
So the same grape variety (say 
Merlot) from France need not result 
in the same wine in both France and 
Australia and often taste distinctly 
different. Unlike many countries, 
India doesn't have a native wine 
grape variant and grows foreign vari- 
eties to produce wine. 
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Vineyards 


where between a couple of weeks and 
several months. 

Grover says that getting this far 
could take several decades. For one, 
India doesn’t have its own native wine 
grape, leaving growers to adopt trial 
and error methods to find the right 
varieties suitable for the country. 


Getting it Right 

The Grovers spent the first decade 
trying different varieties and loca- 
tions to set up operations. Grover says 
he initially focussed on the Pergola 
form of cultivation (where a plant is 
actually sown into the soil); it was 
much later that the company moved 
to the more accepted Cordon system, 
where new plants are grafted on to 
the root stalk. 

Tending to a vineyard can be a 
painful and often unprofitable busi- 
ness. It took the Grovers a decade to 
get their grapes sorted out and even 
longer to start making money. As we 
drive from the upscale Angsana Spa 
where Grover stays on his visits, to 
his vineyards, he explains some of the 
intricacies in running this business. 


The Trade Secrets 

For starters, it takes four years after 
you have planted the crop to get your 
first grapes and several more before 
you can expect to have a “good” fruit 
ready. In between, it is a hit-or-miss 
game. “This wasn’t the only location 
we tried,” Grover laughs, “we ended 
up as far north as Srinagar." 

While Grover’s land is fairly fertile, 
there is little evidence to prove that 
healthy conditions actually produce a 
better grape. On the contrary, grapes 
in several regions of France are actually 
grown in poor chalky and even stony 
soil. “Grapes that survive these hard- 
ships may actually be more suitable,” 
says Grover. 
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TIME TRIAL 

It takes four years after you plant 
your vines to get the first crop and 
the process itself could take a 
decade or longer to perfect. There 
are grape varieties to fret over, wor- 
ries over ensuring yields and quality 
and logistics issues to ensure that the 
harvest reaches a winery as quickly 
as possible. Even after all this, there 
is every chance that your labour 
could be wasted, since the grape 
may be unusable or the wine at the 
end of the process unpalatable. 


WATCH THAT WINE 

Grover believes that there are some 
thumb rules to be followed before 
and after opening a bottle. Indian 
food, for example, usually goes 
much better with a strong-bodied 
red wine, while white is better 
suited for mild European dishes. 
How cold? About 18-20 degrees 
Celsius is the ideal temperature at 
which to drink wine. You can buy a 
wine thermometer to gauge a 
bottle’s temperature. 
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Some Basic Rules 

As we walk back from the vineyard, 
Grover gets serious about basic rules 
for wine-making. “Wine shouldn't be 
made from regular table grapes; there 
are separate varieties for wine,” he 
says, adding a tad nostalgically: “We 
took a decade to get it right and 
scoured the country looking for a 
place to set up shop.” 

While the Grovers relied initially 
on their own taste buds , their efforts 
received a fillip 12 years ago when 
renowned wine expert Michelle 
Rolland came on board as an advisor. 
“This helped us move up a notch in 
quality,” says Grover as we climb to 
the top of his pump house to get a 
360-degree panoramic view of the 
vineyard. 

As we move to the tasting room, 
where, in between tasting some wines 
and getting photographed, Grover 
tells us that wine is a highly individual 
taste, despite the highbrow opinions of 
some experts. “There are a few basic 
characteristics that you want a wine to 
have, but beyond that it is up to each 
individual to choose how acidic he 
wants wine or if he prefers a white or 
red,” says Grover. While French wine 
has had a legacy brand appeal, he 
believes that much of this is over- 
cooked especially in the budget or 
mid-market segment, where there are 
not just cheaper, but more refined 
varieties, available in Australia, 
Argentina, South Africa, Chile and 
California. 
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Bottoms Up 


GUINNESS 

COLOUR: Black & heavy 

TASTE: Richly bitter. Once you 
acquire a taste for it, it’s never 
lost. You don't want to get 
drunk on it 

SMELL: Haystackish 

DRESS CODE: Expensive leather 
jacket, boots 

OCCASION: Cold winter afternoon 
watching a cricket match with 
friends 

FOOD MATCH: Meat pie 

GLASS: English pint 

PRICE: Rs 145 (Can) 


CARLSBERG 

COLOUR: Deep gold 

TASTE: It seems to have a nice 
comforting taste to begin with 
but then leaves you with a bit 
of an unfriendly residual taste 
in the back of the palate. It's 
not too fizzy, which is nice 
SMELL: Nice, natural aroma 
DRESS CODE: Noveau flashy, 
Armani suit with a Pringle 
polo shirt 

OCCASION: Uncle's house before a 
wedding in the family 

FOOD MATCH: Spicy chicken 

GLASS: Half-pint mug 

PRICE: Rs: 108 


ASAHI 

COLOUR: Light 

TASTE: Bitter in a good, whole- 
some way 

SMELL: No smell at all 

DRESS CODE: Yamamoto tight 
white shirt, baggy trousers, 
white plimsolls 

OCCASION: Your best friend's 
promotion 

FOOD MATCH: Sushi in a five-star 
hotel 

GLASS: Ultra modern test tube 
PRICE: Rs 95 (Pint) 
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This guy downs a pint before you can say 
‘wow’. BT More got Martin da Costa* 
to taste the best new foreign beers in 
India and deliver his verdict. 


HEINEKEN 

COLOUR: Rich Mediterranean yellow 

TASTE: Clean bitter taste that lingers at the back of the 
palate 

SMELL: Like a very good Pinot Noir (or a good fresh young 
wine recently harvested) 

DRESS CODE: Quite smart, Hugo Boss dark blue suit 
OCCASION: Celebration of an agency win 

FOOD MATCH: Home cooked Kerala meal, appam, etc. 
GLASS: Pilsner glasses 

PRICE: Rs 90 


CORONA EXTRA 

COLOUR: Light, early morning Goan sunshine 

TASTE: Light fizzy party beer 

SMELL: Nice 

DRESS CODE: White linen suit, summer print dress for the girls 
OCCASION: Party 

FOOD MATCH: Party food 

GLASS: Straight from the bottle 

PRICE: Rs 95 


“Martin da Costa is a former rugby player, founder of Seventy Management and partner Olive Bar & Grill 
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BARRON'S STRONG BEER 
COLOUR: Dense, golden 

TASTE: Largely bitter aftertaste 
SMELL: Like well tempered steel 
DRESS CODE: Army cargo trousers 
and old T-shirt 

OCCASION: Desperate to get 
drunk, drinking to forget when 
you have broken up or had a 
second divorce 

FOOD MATCH: Tandoori food 
GLASS: Whisky tumbler 

PRICE: Rs 60 


INDIAN BUDWEISER 

COLOUR: Wheatish golden 

TASTE: The first taste is not 
promising at all—smells like it 
has a chemical additive in it...it 
gets better — tastes of a very 
long sea journey in an 
aluminum vat 

SMELL: Slightly false 

OCCASION: You have moved as 
cabin crew from Jet to British 
Airways 

FOOD MATCH: McDonald's wedges 
GLASS: Straight from the bottle 

PRICE: Rs 58 


AMSTEL 

COLOUR: Pale goldish, pale light 
gold 

SMELL: Lovely earthy barley smell 
TASTE: Beautifully balanced, very 
obvious maturity, consistent 
DRESS CODE: Casual 

OCCASION: Summer afternoon 
under a mango tree with 
friends and family, celebrating 
the birth of a son 

FOOD MATCH: Chargrilled garlic 
and rosemary spring chicken 
and butter steamed snow peas. 
GLASS: Unfuzzy, high quality, 
high ball glass 

PRICE: Rs 88 


As told to T.V. Mahalingam 
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HE's WEARING 
Parka from Pal Zileri 
PRICE: On Request 


Jeans from 
Tommy Hilfiger 
PRICE: Rs 4,000 


Gloves from GAS 
PRICE: On Request 
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Long misty days and icy 
winds are often the 
norm if you are going 
up north for a holiday 
this winter. But hey, 
that’s no reason to 
worry, as long as you 
have the correct set of 
second skins. This issue, 
we tell you about two 
winter icons—the parka 
and the overcoat. 
BIBEK BHATTACHARYA 


MY GENERATION 


= he parka’s most famous 

season in the sun was in 

the early 1960s, when they 
fuelled the Mod Revolution. 
Young people dressed sharp, 
listened to soul and RnB, and 
fought epic battles with 
leather-jacketed rockers. You 
needn't do that, but you can 
dress warm and look cool doing 
it. Invented by the Inuits (the 
Eskimos that is), the parka still 
performs that basic function of 
cutting the wind chill. There is a 
certain rugged romance to the 
parka, and it looks hot when 
accessorised with belts and the 
ubiquitous hood. 


SHE's WEARING 
Parka from GAS 
PRICE: On Request 


Waistcoat from Sisley 
PRICE: On Request 
Jeans from 

Tommy Hilfiger 
PRICE: Rs 3,500 

Gloves from GAS 
PRICE: On Request 
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4 Parka for Him 
from GAS 
PRICE: On Request 
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2 Farka for Her from 
Tommy Hilfiger 
PRICE: Rs 7,000 


T 1. HE’s WEARING 
) Overcoat from Esprit 
| PRICE: Rs 18,000 


2. SHE's WEARING 
Overcoat from Sisley 
| PRICE: Rs 3,999 


| 3. HE's WEARING 
Overcoat from Sisley 
PRICE: Rs 14,999 


BU | | ON J naan | | Parka for Him 


37 from GAS 
This is it. There isn’t a cooler way to fight the chill this winter than a rakishly PRICE: Rs 16,450 


cut overcoat and setting it off with a scarf or a waistcoat. An exposed neck is 
often the chink in your armour that a biting winter wind pounces upon. So, go 


Wee ‘ev via 





20 MILLION MEN, 
43 COUNTRIES, 


ONE CREDO. 


No other men's magazine shows 
you how to look better. be stronger 
and last longer than all other men 
around you. Men's Health offers you 
positive and practical advice on small 
steps you can take for big gains - 
from health and fitness. nutrition and 
Stalin Or weight-loss, style and grooming to 
: Gandhi? sex and relationships, 
The 


cutting-edge gear and more. 


Leader In You 


To subscribe log on to 


$ www.menshealthindia.com 
Rules You Must g 
Break Today! p125 | 


HEALTH & FITNESS SEX & RELATIONSHIPS | NUTRITION & WEIGHT-LOSS STYLE & GROOMING | GADGETS & GIZMOS 
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Style 





1. Leather boots from 
Jimmy Choo 
PRICE: Rs 61,450 


2. Leather boots 
from GAS 
PRICE: On Request 


3. Leather boots 
from Sisley 
PRICE: On Request 


LONG TALL SALLY 


Turn heads and raise temperatures in these femme fatale boots 
this winter. While the leather keeps your feet insulated, the 
powerful finish keeps them begging for more. These boots 

are certainly made for walking! 





ICEHOTEL is situated in the village jukkasjarvi, 200 
kilometers north of the Arctic Circle in Sweden. 

One night a group of foreign guests, equipped 
with reindeer hides and sleeping bags, decided it 
would be a good idea to use the cylindrical shaped 
igloo as accommodation. The following morning the 
brave group raved about the unique sensation of 
sleeping in an igloo. Hence, the concept of 
ICEHOTEL was born. 

Unique rooms decorated with ice art and 
sculptures. You sleep in a thermal sleeping bag on 
a special bed of snow and ice, on reindeer skins. 
Dress in warm thermal underwear, put on a hat and 
slip into the cozy sleeping bag. Share the whole 
surrealistic ice-night with someone special. 

You are awakened in the morning with a cup of 
hot lingonberry juice at your bedside. Breakfast 


buffet, morning sauna and towels included 
The entire ICEHOTEL is on loan from the 
mighty Torne River and very soon, when the spring 


comes and then finally the summer, the rooms, the 
Suites, the bar, the reception, in fact the entire 
creation will once again become part of the rushing 
rapids coursing toward the sea. 


This article is brought to you by 


IRAVELPORT 
Bringing the world within your reach 


www. travelport.in 


HOW TO REACH:- 

1. There Are 3 Flights In A Week From Mumbai To 
Stockholm On Finn Air 

2. Stockholm To kiruna Is A 1.35 Hrs Flight Which 
Operates 05 Times A Week 
Suggested Package Itinerary is as Follows:- 


ICE HOTEL & STOCKHOLM (03 Nights/04 Days) 

¢ Return transfers between Kiruna airport and 
ICEHOTEL 

¢ 1 night in an ICE Room 

¢1 night warm accommodation in a modern 
scadinavian chalet. Double or twin bedroom, with 
own facilities, including private shower and WC 
and flat screen TV 

¢ Warm clothing, morning sauna and breakfast at 
ICEHOTEL 

+ 01 Night in Stockholm Bed & Breakfast 

¢ Visit to Skansen in Stockholm 


4 a Heena Akkhtar 
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Test Drive 


7-Series 


Available in 740Li, 750Li, 760Li petrol engines and 730Ld diesel engine 


SPECS 
Lenath/Wheelbase/Width (mm) 
5, 179/3, 128/2,133 

Kerb weight: 1,935-2,180 kg 


Engine capacity: 4000cc (740Li), 4799cc 
(750Li), 5972cc (760Li), 
2993cc (730Ld) 


Top speed: Restricted to 250 kmph 
(740Li/750Li/760Li), 235 kmph (730Ld) 


0-100 kmph: 6.9s (740Li), 6.0s (750Li), 
5.6s (760Li), 8.15 (730Ld) 


Fuel consumption (urban cycle 
krrvlitre): 6.1 (740Li), 5.9 (750Li), 
4.8 (760Li), 8.8 (730Ld) 


Price (Ex-Showroom all-india) 
740Li: Rs 80 lakh 

750Li: Rs 87.3 lakh 

760Li: Rs 1.25 crore 

730Ld: Rs 74 lakh 
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GD TARGET CUSTOMER: The CEO of a really big company and Heads of State. 


@ HOT: It’s big, very big. And it is like the Starship Enterprise inside. Heck, it is the Starship Enterprise 
on wheels, with even more computing power. Once you figure out how to operate the car, it is possi- 
bly the most comfortable car to drive or be driven in. Actually, you should only be driven in this car. 


@ NOT: It isn't an S-Class and you need a degree in gadgetry to operate the car. Plus, you will need 
your private oi! well to keep it going. 


WHICH ONE WOULD WE BUY? When you are spending the money to buy a spaceship, you would 
want the very best, so it will have to be the 760LIi. 


THE COMPETITION 

1. Mercedes S-Class: Both cars are equally matched in features, 
comfort and price, but there is something about the three-pointed 
star that gives it the edge. PRICE: Rs 72-90 lakh 


2. Audi A8: This is a very nice car, but gets lost in the 
shine from the Merc’s aura. Lots of features and 
easy to drive. PRICE: Rs 73 lakh to over Rs 1 crore 











Seductive 


= Wheels 





Ah! To own that ultimate luxury on wheels—feels like heaven, 
doesn’t it? So, what's stopping you? Check out what's on 

offer from the BMW stable. BT More test drove all of them 
and came back mighty impressed. KUSHAN MITRA 





5-Series 


Available in 523i, 525i, 530i petrol engines and 525d diesel engine 


SPECS 


Length/Wheelbase/Width (mm): 
4,841/2,888/2,030 


Kerb weight: 1,525-1,595 kg 


Engine capacity: 2497cc (5231/5251), 


2996cc (530i), 2993cc (525d) 


Top speed: 232 kmph (523i/525d), 
242 kmph (525i), 250 kmph (530i) 


0-100 kmph: 9.3s (523i), 7.95 (525i), 


6.75 (530i), 7.7s (525d) 


Fuel consumption (urban cycle 
km/litre): 7.5 (523i), 7.4 (525i), 7.3 
(530i), 9.3 (525d) 


Price (Ex-Showroom all-india) 
523i: Rs 37 lakh 

525i: Rs 40.9 lakh 

530i: Rs 45 lakh 

525d: Rs 42.4 lakh 


BMW 5-Series 


G TARGET CUSTOMER: The 40-50-year-old who 
has “made it” in life. 


T: The 5-Series has been given a radical makeover by 
Chris Bangle, BMW's erstwhile chief designer, and this car re- 
ally does stand out. It has a generous amount of rear leg 
space if the buyer likes being driven around and the 530i, in 
particular, is great fun to drive and is loaded with gadgets, 
including the iDrive system. 


@ NOT: It isn't cheap and the new iDrive system is a terribly 
sophisticated computer that makes this car a bit too 
gadget-y for some people's tastes. 


WHICH ONE WOULD WE BUY? The 530i is a stellar drive and the 
525d is a really fast diesel, but we would probably stick to the 
523i given that there aren't too many roads where you would 
need the absolute power of the bigger engines. 


THE COMPETITION 


1. Mercedes E-Class: The Merc is more sedate than the Bimmer 
in every respect—exteriors, interiors and the drive—and is also 
less expensive when you compare similar versions, even though 
the latter does have a bit more oomph. PRICE: Rs 35-42 lakh 


2. Audi A6: Against the other two German cars, the A6 looks 
surprisingly normal, which is a nice thing, mind you. The A6 was 
recently given a surprisingly big price cut as Audi began local 
production. PRICE: Rs 39-42 lakh 


3. Volvo $80: It isn't German, and it is even more understated than 
the Audi, with no high-tech techno-gizmodry. The $80 V8 mode! 
blows away the competition when it 

comes to sheer power though. 

PRICE: Rs 38-44 lakh A 
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Test Drive 





SPECS 

Length/Wheelbase/Width (mm): 4,854/2,933/2, 197 
Kerb weight: 2,150 kg 

Engine capacity: 2993cc 


Top speed: 210 kmph 

0-100 kmph: 8.1s 

Fuel consumption (urban cycle km/litre): 9.8 
Price (Ex-Showroom all-india) 

X5 3.0d: Rs 62.9 lakh 


BMW faces significant German competition in this seg- 
ment from the Mercedes M-Class, the Audi Q7 and 
the Porsche Cayenne, but the Bimmer has become the 
vehicle of choice for politicians. Little wonder then 
that BMW is bringing the all-new model to India so 
quickly. Compared to the previous model, it has been 
made a bit more comfortable, with a lowered suspen- 
sion. It can handle bad terrain with surprising 
comfort. 


@ HOT: It’s a big, strong BMW, so you know that it 
will not go wrong. The X-Drive system makes basic 
off-roading easy and the lowered suspension ensures 
great on-road handling. 


@ NOT: If you really had to go off-roading, wouldn't 
you rather be in a Landcruiser, with a low-aspect 
ratio gear-box? 


THE COMPETITION 


Mercedes M350: The Merc has a slighty rough ride 
though it is better off the road. 
PRICE: Rs 70 lakh (approx., depending on options) 


Audi Q7 : The other car from Germany is a good 

off-road vehicle but on the road you would expect 
better value for money 
PRICE: Approx. Rs 65 lakh 
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WITHOUT PEER... 


The other two models that BMW offers in India, the 6-series and 


the X3, technically don’t have any ‘competition’ per se. 


6-Ser 

-OErieS 

SPECS 

Length/Wheelbase/Width (mm) 4820/2, /80/ 2,036 
Kerb we ight 1725 kg 

Engine capacity: 4799c 

Top speed: Restricted to 250 kmph 

0-100 kmph 5.15 

Fuel consumption (urban cycle km/litre) 5.6 
Price (Ex-Showroom all-india) 


650i: Rs 79.7 lakh 





650i Convertible: Rs 87.9 lakh 


The 6-Series is a front-engined, rear-wheel drive 2+2 vehicle. Given its 
price and its sporty performance, you can argue that this car competes against 
the Porsche 911 and the Mercedes CLK. It is a lot more expensive and con- 
siderably more powerful than the Audi TT. But, BMW admits that it is the Z4 
(currently not sold in India) which is its on-road sports car. Therefore, the 6- 
Series is technically a comfortable, yet sporty car you can drive every day, and, 
thus, in a league of its own. 


© HOT: Just look at it, how can you say this is not HOT! And it has a big, 
powerful V8 engine under the long sleek nose. The convertible looks 
even prettier than the standard coupe. 


@ NOT: it isn't exactly a 911-beater, and the rear two seats are a bit 
snug. Plus, the drop-top is not a great idea in Indian conditions. 


BMW | 
X3 


SPECS 

Length/Wheelbase/Width (mm): 4,570/2,795/1,853 
Kerb weight: 1,805 kg 

Engine capacity: 2497cc 

Top speed: 210 kmph 

0-100 kmph: 8.55 

Fuel consumption (urban cycle km/litre); 7.8 

Price (Ex-Showroom all-India) 

X3 2.5si: Rs 41.9 lakh 





BMW figured that there was a class of customers who wanted a smaller and 
cheaper Sports Utility Vehicle, which would not exactly go off the road. So, 
it took the 3-series platform and made a “Sports Activity Vehicle”. The X3 
is equipped with BMW's X-Drive system, which is an electronically controlled 
all-wheel drive, but it’s not exactly something you would want to take off- 
road. This is a nice, fun car with next to no competition in its size. It would 
make sense, if it didn’t cost more than a 5-Series and almost the same as a 
much larger and more capable Volvo XC90. 


@ HOT: Small, fun SUV with decent off-road capabilities. 
@ NOT: Mind-bogglingly expensive for its size, and it drinks petrol. 


AN 


AINA 
A a 


USIC 
TODAY 


of | E saga! 


Taufiq Qureshi takes you 
on a journey of the forest 
taking off from the bright 
sun rays at dawn, the 
fright of the hunted prey 
the enchanting melodies 
of the deep, to the veil of 
darkness at night. Hear all 
the myriad sounds and 
feel the jungle through the 
echoes of its beats, 


Taufiq Qureshi | 
"SMS: FOREST TO 6263 | 
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Other albums in the Mystic Soundsca apes series 


„ Rakesh Chaurasia : yaan A Rahul Sharma Rahul Sharma 
‘SMS: WIND TO 6263 | i ¥ “SMS: H20 TO 6263 kak SAMANDAR TO 6263 


The Multi Plat 


Zakir Hussain Shiv Kumar Sharma | Prasad Chaara i -Bhaskar Chandavarkar Hari Prasad Chaurasia 
Shiv Kumar Sharma 
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Tech Talk 


Pimp your 


Bila Be ziel KBE 


So, what's there to know about 

the BlackBerry, you might wonder. 
Everyone knows it's a cool device. But 
have you figured out all the features 
that these smart phones boast of? 
Here’s presenting a few neat tricks 
that the BlackBerry is capable of. 
KUSHAN MITRA 




























does its most flamboyant businessman and quite a 

few others. In fact, they're so addicted to their 
BlackBerries that the American idiom of ‘Crackberry’, used to 
describe a seriously addicted BlackBerry user, is making it into 
local lingo. 

In the US and Europe, an entire industry has sprung up de- 
signing software for smartphone owners. Companies like 
Handmark and IntelliGolf offer some great services. 
Hopefully, with over 75,000 smartphones (BlackBerries, 
Windows and Symbian) sold every month, such 
companies will spring up in India as well. 

But BlackBerries aren't just about e- 
mail and surfing the net. There are a host 
of things that you can do to make your 
Berry into a super gadget, and you don’t 
need another device. Please note, sev- 
eral of these services require large 
amounts of data connectivity. Additional 
operator data charges will most certainly apply 
unless you have an unlimited data connection, 
which is what we suggest you get. 


Te country’s Prime Minister-in-waiting uses one, as 









BlackBerry Maps and Navigation 
Several BlackBerry devices come pre-installed with Google 
Maps and the 8800, 8820 and 8310 devices also have a 
Global Positioning Satellite (GPS) receiver. This, how- 
ever, only helps you to find your location on the 
map, but Airtel offers its ‘Wayfinder’ Voice-Assisted 
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Navigation for the BlackBerry 8800 and 8820 
(and, shortly, on the 8310 also), where 
BlackBerry users on that network can send 
‘NAV’ to 53636 and download the application. 
When subscribers use this application, it con- 
stantly downloads the maps using GPRS (we suggest 
you have an unlimited data plan if you really want this) and 
is free for the first six months. Since py pns 


when you are sitting bored at the airport with 
nothing much to do, you can chat with your friends, 
anytime and anywhere, as long as there is a network. 


eOffice from Dynoplex 
The next time someone with a Microsoft Windows Mobile 
phone tells you, ‘But my phone can do this’, you can open this 









Airtel has just launched the service, 
it has not finalised the cost yet. 


Bloglines for BlackBerry 
Bloglines is one of the internet's 
most popular feed readers. 
‘Feeds’, the internet lingo for the 
content that comes from Really 
Simple Syndication or Rich Site 
Summary (RSS), are a great way to 
catch up on news from websites, your 
favourite blogs, or even the latest pho- 
tographs from a friend on a photo- 
sharing site. The application is easily 
downloaded onto your device from 
The Bloglines home page and integrates 
very well with The Bloglines service on 
your PC. Blogs, which have had recent 
updates, appear on top and you can 
easily scroll up and down. Each feed has 
two levels of depth. 


Facebook for BlackBerry 

This is actually a very good application, far better than the 
standard ‘m.facebook.com’ web address used to access the 
popular social networking site from mobile devices. 
Everything is a just a scroll away in this well-organised and 
neat application. If you haven't found an excuse to join 
Facebook as yet, and you happen to use a Blackberry, here 
iS your excuse. 


Instant Messaging 
Google Talk and Yahoo Messenger have easy-to-load 
BlackBerry applications available for free downloads. So, 


Azim Premji: The 
Wipro top boss uses a 
BlackBerry 8800. It’s 
no surprise that this 
Sew = software tycoon is 
totally clued in to the 
smart phone. 


ate | 
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Vijay Mallya uses a 
Curve and claims that 
without it, life would 
be a lot tougher and 
running a Formula 1 w? 
team for a jet-set man would 
be impossible. 


application and tell them that you can do it 
better. This application allows you to remotely 
manage files on your PC, and create and store 
Word and Excel files in their native format. 
You can also send and receive faxes. The latest 
version supports Office 2007 and Dynoplex 
also offers free unlimited online storage. 
However, this software is not free—it costs 
$100 (Rs 4,000) to download from 
www.dynoplex.com. 





- “ 


e- tas n eco - 


Bplay 
Just point your BlackBerry browser 
at the direction of www.bplay.com 
to download the latest games and 
ringtones to your device. You can 
download all sorts of games— 
from casual one like Sudoku to 
more advanced shooters such 
Call of Duty. Note, while some 


trial versions) most games, ringtones and themes will cost a 
bit of money—anywhere from $5-10 (Rs 200-400). 


BlackBerry Desktop Software 

Most people know that this bit of software makes transfer- 
ring files and information between your BlackBerry device 
and a PC a breeze; it is also an easy way to back-up data. The 
latest version comes with Roxio Media Manager, allowing you 
to rip CD music directly onto your device. But did you know 
that you could easily transfer settings using this system 
from one BlackBerry to another? If you switch to a brand- 
new BlackBerry 8130 (Pearl 2) from your old dowdy 8700, 
use this software and your systems guy will never 
even need to find out. 


Kunal Dasgupta: The 
CEO of Sony 
Entertainment 
Television also uses a 
BlackBerry Curve and 
given his hectic schedule, he uses 
most of its features to the hilt. 
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Quick Reads 


BOOKED 


for the weekend 


Spending the weekend relaxing at 
home and don’t really have anything 
to read? Here are excerpts from three 
new books—all of which take you on 
journeys not just to different lands 
but also to different eras. 





A Tale of 
Friendship 

Her face came round and 
she looked straight into 
his eyes. Hiding behind 
the strong curve of 
Bajja’s hip, he felt as if 
his spine had suddenly 
turned to water. The 
woman smiled. He tried 
to catch Bajja‘s hand, but 
she strode forward and 
left him exposed. ‘Who 





Excerpted with 
permission from 
Penguin Books 
India from The 


are you?’ Bajja’s voice City of Love by 
was calm, but a vibrant Rimi B. Chatterjee 
note in it suggested Pp: 321 

Price: Rs 295 


larger questions on the 
tip of her tongue. 

‘Dhruvmati. And you are Bajja.’ 
‘How do you know my name?’. 


‘It’s not your name, child. Your real name is Vajra.’ 


‘My real name? Why are you here? Were you 
waiting for us?’ 

‘Yes and no, child. I've watched for you, | admit it, 
but it’s the merest chance I’m here today. | am 
glad of it. Who is the little one? ’ 

‘Kalu. The priest’s son from the village. He follows 
me around.’ 


‘But his name isn’t Kalu, is it, Vajra? His father calls 


him Sadashiva, his mother calls him Chandu. You 
gave him a secret name of your own. Why?’ 
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Excerpted with permis- 
sion from Roli Books 
from Himalayan 
Desert by Nina Rao 
Pp: 128 

Price: Rs 595 


The White Wide Open 
To an outsider, the Himalayan 
desert is a wild, desolate and little 
known region; it is a land of great 
peaks and deep valleys; of precipi- 
tous gorges cut by persistent 
rivers that rise in the high plateau 
of snow and ice; a barren and 
beautiful land of intense sunlight, 
clear sparkling air and wonderful 
colours. Here, both man and 
mountain seem to have been 
fashioned from the same earth 
and seem to share something in 
common. In a world that is 
mapped in the minds of the wan- 
dering nomads, it is only the 
hardy races which can cope with 
the wearisome life that demands 
hardship and struggle to survive. 
Political whirlwinds have often 
accompanied the sandstorms at 


these heights. Religion, art and culture have flourished despite the 
antagonism between the nomadic herdsmen, hunters and agricul- 
turists. Water—the wealth of the desert—has determined the way 
of life of these people and overshadowed their relationships right 


up to the recent past. 


Popularly known as the crossroads of the world, it is here in the 
high reaches of the Himalayan desert that the settled people 


tamed their wild conquerors. 


seeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee ee 


Truth Has Many Hues 


‘Tommy!’ She spoke the name with 
bewilderment, uncertainty—and hope—as 


she moved towards him. 


‘You bet,’ he laughed, and she noticed the 
Americanism and the accent. His arms 

were wide open to receive her, and he was 
smiling as wetly as he used to when they 
were children. His face had thickened some- 
what, his hair was still full, glossy black, ex- 
cept for the touches of grey in his sideburns. 
They were a foot apart, and all she had to 
do was walk into his embrace. Instead, she 





Excerpted with 
permission from 
Penguin Books 
India from The 
Small House by 
Timeri N. Murari 


Pp: 314 
Price: Rs 325 


slapped him as hard as she could, snapping 
his head around. It seemed the most natural reaction at seeing 
Tommy, as if her hand had been waiting all these years. 
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the two things that men love most | 
gizmos and beer! Put them togethe 

and you have a winning combination 
That's exactly what Guinness has don®®®. | 
with their draught beer. 


When we say tall, dark and handsome yol 
might get confused as to whether we are 
referring to the can or the beer that pours ou 
of it. Well truly. ..its both. Try one and you'l 
know what we're talking...no no...ravinc 
about! The Guinness can not only stands ou 
but stands tall. When compared to other cans 
of beer here's a can that comes in tall, sleek 
black packaging, commanding attention 
What got our interest further piqued was the 
funny feel of a floating object clanking withir 
the can. We snapped open the can anc 
poured a glass to be rewarded by an equally 
tall, dark and handsome glass of stout! 
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The rich, ruby black colour of the body tops 
up with creamy white head. One large 
mouthful follows another because we 
couldn't hold back and just sip it. 


The empty can clinked with an object inside 
which brings us back to the brilliant idea o' 
combining gadgets and beer. 


A little research told us that the tiny gizmo i® 
what is called a ‘widget’. The company has å 
patented technology that uses the widget tc 
help dispense the thick creamy head straigh= 
into our glasses like fresh Irish pub beer 
Also, there are only 196 calories per pint, les 
than a pint of orange juice! Oh and did we 
mention......2 NO fat!! Beer in cans just go" 
sN much yig Flin anen a can. tan un anr 





Sick and tired of 
those usual stomach 
crunches and people 
telling you to lose 
flab? Here are — 

five exercises that 
will change the way- 
your stomach looks 
and feels. So, get 
down to it and 

get started. 


ANUMEHA CHATURVEDI 








Pavan-Muktasan 


Lie on your back. Bend both knees up to your chest until your thigh touches your stomach. 
Next, hug your knees and lock your fingers around it. Lift up your head until your nose touches 
your knees. Take a deep breath and hold this position for 30 seconds. Sounds tough? 
Don't worry, it’s very possible with a little bit of practice. Now, slowly release and lower your- 
self back to the starting position. You can also do this exercise one leg at a time. 





Bhujangasan 


Start by lying on your stomach. Place your 
palms on the ground below your shoulders. 
Raise your upper body off the ground by us- 
ing your back muscles. Raise yourself until 
your head is upright. You must not push up- 
wards with your hands, as you want your 
back muscles to do the work. Hold yourself in 
this position for about 30 seconds before 
slowly lowering yourself back to the starting 
position. Though it’s the back muscles that are 
doing all the work in this one, what's getting 
reduced is the belly fat. 
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Paad-Pashchimottanasan 


This one’s really not as complicated as 
the name suggests. Start by lying on 
your back, having your arms over- 
head and legs straight. Extend all 
your limbs. You are now straight 
from head to toe. Next, place your 
palms flat, pointing up to the ceiling 
and put your hands together. Now, 
contract your stomach muscles so 
that you can sit up, while keeping 
your back straight and your hand 
still over your head. Then, bend for- 
ward and grab your toes, keeping 
your head in between your arms. 
Your face will touch your knees. Hold 


this position for about 30 seconds — 
and then slowly release. Sprinting 


Whoever said only a thorough work- 
out in a gym can get you that envious 
flat tummy should think again. Your 
abdominal muscles work at their max- 
imum intensity when you sprint, say 
fitness experts. So, sprint as fast as 
you can for about 20-25 yards every 
day. Then, walk back to the starting 
point. Repeat the exercise 10 times. 
What's interesting about this exer- 
cise is that you wouldn't feel any ex- 
ertion in your stomach as your body is 
concentrated on the sprinting, and 
not focussing on the stomach. 



















Bicycle Manoeuvre 


This one’s considered to be one of 
the most effective exercises for 
strengthening the rectus abdominus. 
Lie flat on the floor with your 

lower back pressed to the ground. 

Put your hands behind your head. 

Bring your knees up to a 45-de- 
gree angle and slowly go through a 
bicycle pedal motion. Touch your left 

elbow to your right knee, then 
your right elbow to your left 

knee. Continue for a minute 
before relaxing. Do this at 

least twice. 
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PHOTOGRAPHS BY RITESH SHARMA 
MODELS: PRADEEP BHATIA AND PREETY GAUTA 
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Launch Pad 


In the Lap of 


d 


d ! 


This winter, choose from a range of 
watches, perfumes, shoes and other 
items which are high on desirability. 
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a ony S Bravia LULL i ange 
Experience visual delight with the latest additions to Sony's Bravia LCD 
range: the W, X and D series. Owners of these new Bravia televisions will 


find connecting to other devices a breeze with HDMI inputs, and compo- 


nent interfaces. The new Bravia D-Series features 1366x768 screen reso- 
lution with an image quality that’s more than impressive. The fantastic 
one-touch Home Theatre control feature allows you to connect all your 
home entertainment equipment with the LCD TV. 

PRICE: Rs 1,19,900 (40”) and Rs 69,990 (30”) 

AVAILABLE AT: Sony showrooms across the country 
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Moto Q 8 and 
Moto Q 9h 
Gadget freaks, rejoice! 
Motorola brings to you two 

new Moto Q handsets—the 
lightning-fast global quad-band 

3G Qwerty—the Moto Q 9h, and the 
GSM version of the award winning 
CDMA-based Moto Q 8. Consumers can 
directly download their favourite music 
tracks onto the Q 9h without having to 
touch a computer. Moto Q 8 is a quad 
band GPRS/EDGE Qwerty device based 
on the Windows Mobile 6 TM operat- 
ing system. 

PRICE: Rs 17,359 for a Moto Q 8, and 
Rs 20,720 for a Moto Q 9h 

AVAILABLE AT: At all Indian Motostores 
and other retail outlets 















Digital USB Plus from LG 
Combining incredible technology with visual screen- 
ing, the digital USB Plus television from LG is a techno- 
logical marvel. The highlight: its ability to connect 
with MP3 players, PCs, cameras and IPods, enabling 
viewers to share content, view pictures or play music 
on television. Consumers can transfer digital content 
to their television sets, bypassing computers when 
storing images or music. 

PRICE: CRT Rs 18,000 (29”) 

AVAILABLE AT: LG showrooms across the country 
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An active lifestyle fragrance, Pal Zileri Concept 
N 18 is a perfume for the sporting man and his 
leisure time. A fragrance specially created for 
middle-aged men, Concept N 18 opens with notes 
of ivy and galbanum, strengthened by citrus notes 
of bergamot, lemon and tangerine. The bottom 
note, characterised by the woody aroma of 
patchouly, sandalwood vetiver and amber seeds 
and is rounded off by warm and sensual accents of 
musk, giving persistence and personality 
to bouquet. 

PRICE: Rs 3,250 100ML 

AVAILABLE AT: All leading stores across the country 
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Launch Pad 


Magpie Vodka Set 


R7 CGB Max 

Tee-off time! TaylorMade Adidas 
Golf launches its most premium 
driver, the R7 CGB Max in India. 
The driver has maximum technol- 
ogy for maximum speed, distance 
and adjustability. 

PRICE: Rs 24,000 

AVAILABLE AT: All major golf 
accessory shops 


This vodka set by Magpie, crafted with steel and glass, gives you 


more options in terms of a full bar accessory set. 


It is designed with finesse to enhance the beauty of your table. 


This bar collection by New York-based designer 


Karim Rashid, is an ideal accompaniment for your bash. 


PRICE: Rs 2,400 
AVAILABLE AT: Magpie stores across the country 





Bridge from Xylys 

Bridge, the latest in the “inspired 
by architecture” line from Xylus, 
exemplifies exquisite detailing 
with parallel arches that 
summarise the bridge 
architecture. Using anti- 
reflective coating, and 
scratch-resistant sapphire crystal 
glass, the collection is available 
in five distinct styles, with 
leather and metal bracelets. 


PRICE: Rs 18,000 

AVAILABLE AT: Select World of 
Titan and select multi-brand 
outlets 
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COMPILED BY TEJASWI RATHORE, 
ANUMEHA CHATURVEDI & BIBEK BHATTACHARYA 








Listen to the pipers and your climb will become a march. 
Embrace the power of 100. 


Seagram's 


100 PIPERS 


$ 


PURE MUSIC 


usic CDs THE LEGEND FROM SCOTLAND 
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10 Downing Street is a premium chain of English pubs. Successful, profitable and glamourous, the pub has a 
proven business model, strong brand recall and tremendous goodwill attached to its name. 
We're now looking to repeat our success in other cities across India. If you'd like 


to share in some heady excitement, get in touch. 


DOWNING 
STREET |, 


Tel: 098490 13623, 098492 92920. 
info@ 10ds.net 
www. 1Ods.net 





. Hyderabad : Chennai : Visakhapatnam : Nagpur : Bhubaneshwar : Kolkata 
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BELVEDERE 


VODKA 


DISTILLED AND BOTTLED IN POLAND 
BY POLMOS ZYRARDOW 


IM P O RTED 


IMPORTED BY MILLENNIUM* IMPORT LLC 
MINNEAPOLIS, MINNESOTA U.S.A. 


40% ALC /VOL. (80 PROOF) 750 ml 





BT MORE SPOTLIGHT 


THE ART OF 
LUXURY VODKA 


BELVEDERE, ‘Beautiful to see’... what a 
fitting name for the world’s first luxury vodka! 
Hailing from Poland, the homeland of vodka; 
Using Dankowskie Gold Rye along with pure 
water from the distillery’s own artesian well; 
Reaching perfect balance between purity and 
character through four distillations; Producing 
citrus and orange flavoured vodka using real 
fruits and a proprietary maceration process in 
the South of France... All this makes Belve- 
dere distinctive in the world of vodka. Yet, 
Belvedere is much more than vodka, it is the 
expression of a luxury way of life. With its 
creamy texture and soft clean finish, with 
notes of vanilla and Brazil nuts, Belvedere 
stimulates the creation of extraordinary 
cocktails. Arrayed in its beautiful frosted 
bottle, decorated with the famous trees 
surrounding the Belvedere Palace in Warsaw, 
Belvedere shines as an icon of luxury in the 
bars and clubs where it is proudly served the 
world over... 

Welcome to true luxury vodka...Welcome to 
BELVEDERE. 


The superior quality of Belvedere can be seen 
in its consistency, its essence, its singularity. 
An artful balance is struck between purifica- 
tion and the preservation of the key elements 
that lend Belvedere its distinct taste; smooth 
but never bland, characterful but never coarse. 
None of these qualities are attained by simply 
and mechanically distilling to the point of 
anonymity. A respect for this balance is drawn 
from the craftsmanship of the distillery, 
Polmos Zyrardow. Harnessing over 600 years 
of vodka producing tradition, the distillery 
follows a well crafted process that ensures only 
the finest of ingredients, only select rye and 
artesian water, and a precise distillation 
process, that ensures the purest ingredients, 
only select rye and artesian water, and a 
precise distillation process are used when 
creating this unique spirit. 


1. DANKOWSKIE GOLD RYE 


BELVEDERE is crafted using only the most 
select Polish rye, unlike other vodkas which 
use less noble ingredients such as molasses or 
mixed grains. Dankowskie gold rye is grown 
successfully in the fertile heartland of Mazovia 
and is cherished for its uniquely soft texture 


and flavour. The natural sweetness of the 
grain is an integral part of Belvedere’s distinct 
character, no additives are used. 


DANKOWSKIE GOLD RYE 

e First cultivated in 1880. 

+ A white, winter rye, planted in September 
and October, harvested in July. 

e Cherished for its soft but distinct flavour. 

¢ Unusually high percentage of starch, 65 
per cent by volume: this is essential for 
the unique taste and character of Belvedere. 
(The average starch content in rye ranges 
from 54 - 60%). 

© Over 20kg of rye is needed to produce a 
bottle of Belvedere. 


2. FOUR DISTILLATIONS 


Belvedere is distilled four times, the optimum 
number for enhancing its subtle sweetness and 
smooth, clean finish. The distillation process 
is based on the principle that alcohol and 
water have different boiling points. Continu- 
ous distillation removes impurities condensed 
in a low alcohol wash by heating the solution. 
Distillation takes place after several days of 
slow fermentation. It serves to separate and 
remove impurities that have a lower and 
higher boiling point than (ethyl) alcohol. 


3. WATER 


POLMOS Zyrardow is one of very few 
distilleries in Poland to have its own water 
source. The distillery also uses a proprietary 
water purification system that relies on reverse 
osmosis. The water from the artesian well is 
used throughout the distillation process, as 
well as for sterilizing the bottles prior to the 
bottling of Belvedere, which ensures an 
entirely clean process is maintained. These 
two free-flowing wells draw water through at 
least seven mineral beds that were formed 
around 30 million years ago. The water is 
transported from the wells through to the 
purification system in an entirely closed 
system. 


The water purification process involves eleven 
steps and eight stages of quality control to 
achieve a water with ideal properties; 


Hardness=0 PH=7.4 Purity= 100% 


4. BLENDING AND FILTERING 


Once the grain has been through its distilla- 
tion process and Polmos Zyrardéw’s artesian 
well water has been purified, the two raw 
materials are brought together gradually to 
allow the water and the spirit to integrate. 
During this process, called ‘blending’ the 
Master Distiller will monitor and once the 
blend has reached 40% alcohol by volume 
(ABV) he will allow the new spirit to rest. 
After a few days, the Master Distiller will send 
the vodka to be filtered. Belvedere is filtered 
twice, once through a cellulose filter that will 
remove microscopic particles and then 
through an activated carbon filter. Effective 
filtration needs to be carried out slowly and 
with care; it will take over one hour to filter 
ten cubic meters of Belvedere. After filtration 
is complete and three further quality checks 
are carried out, the vodka is ready for bottling. 


5.HAND FINISHING 


CONSISTENT quality is maintained through- 
out each step of production. This is ensured 
by the 33 quality control checkpoints which 
occur during the entire process, one which has 
earned Polmos Zyrardéw the honour of a 
Quality Control Certificate from the Polish 
Government. All corks are sourced from 
Portugal and are soaked in Belvedere to make 
sure they do not influence colour, taste or 
smell of finished product. 


As the iconic bottles are filled they are 
individually hand finished and inspected. The 
final step is the hand application of the 
famous blue strip stamp. Each bottle is then 
hand checked for any imperfections prior to 
packaging and shipped to be enjoyed world- 
wide. 


TASTING NOTE : BELVEDERE PURE Faint 
hint of vanilla on the nose along with some 
gentle, soft cream characteristics. The palate is 
full and round with a medium bodied weight 
and rich, velvety texture. Some vanilla on the 
palate swaying between sweet and savoury with 
a hint of white pepper and spice. Good length 
with notes of almond, clotted cream and some 
faint almond and brazil nut characteristics. 
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THE SMART LIVING GUIDE 





o, you thought you had seen everything—from the Sensex to the world 

of style and jet-setting—reach its peak in 2007? Well, you haven't seen 

anything yet then, for 2008 promises to be a “leap” year in every sense 
of the term. No, we are not talking about the extra day in the calendar alone, 
but also about the qualitative leap that the world will witness in the spheres 
of style, technology, entertainment and travel. 

We figured that with so much changing so fast, even smart people will 
need expert guidance on choosing their next suit, cell phone, sound system 
and holiday destination. In this year-end issue, therefore, we bring you the ul- 
timate guide to smart living in 2008. Read about some of the country’s 
best-known designers, who tell you which colours, fabrics and designs to sport 
in 2008 in our smart dressing guide. Know more about the new tourist hot 
spots the world is headed to and get a fix on which of the best new gizmos 
and gadgets suit your style. 

As most of you already know, the world can be yours—but only at a 
price. Find out what you can call your own in the New Year for under Rs 10 
lakh; and a few extremely desirable goodies for a few (and sometimes quite 
a few) lakh more. Also, find out how to give your wardrobe a makeover for 
under Rs 1.5 lakh. 

In our newly introduced sections, read about the best new chill zones where 
you can take a client, your partner or even your boss. Discover the voracious 
reader in you by taking our tip and reading three gripping books on the 
subcontinent’s arts, culture and lifestyle—in Quick Reads. 

All this and much more await you in this power-packed issue. 
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The Smart Dressing Guide 

BT More consults experts and gives 
you a preview of the hottest style 
trends in 2008. 







Designers to Watch in 2008 
Who will be the next big names in the 
Indian fashion scene? BT More finds out. 


Dressing for a Party 

This is the party season, and the right 
time to give your new Casuals a spin. 
Here are a few options that you can 
choose from. 


2 The Gadgets You Need to 
Have in 2008 
lf you thought that 2007 provided 
a bumper crop of gadgets, 
then 2008 is likely to be 
an even bigger year. 
And we are not even 
talking of the second 
iteration of the iPhone. 
Big gadgets, small gadgets, 
we have them all here. 


Fit As A Fiddle 

Get in shape in the months 
to come with the latest in 
freehand exercises, 
bodybuilding machines 
and diets. 
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HINDWARE ltalian Collection 


A unique collection of Italian designs and 
shapes, exclusively imported and marketed by 


Hindustan Sanitaryware, with the back-up x 
of nation wide after sales service. i V W? O rve 
SIMPLY OBSESSIVE 


The best in designer-wear, leather, jewellery and accessories 
come from Italy, the fashion capital of the world BATH FITTINGS AND COMPLETE BATH SOLUTIONS 
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The Coolest Way to be Ko Phangan: Rn uo Traiano 
Entertained at Home ee a 
It's going to be a ‘leap year’ all right =m le aah 
for personal entertainment. BT More 3 


tells you what will make you want 
to stay at home in 2008. 





Discover the ‘New World’ 
Where are the rich and famous 
headed in 2008? Here are the top 7 
new destinations that globetrotters 
want to visit. Check them out. 


Yours for Rs 10 Lakh 

A million bucks goes a long way. It 
can buy you, among other things, a 
suite on the new Airbus A380 or a 
brand new watch. Read on to find 
out what else it can get you. 


36 ‘Flick’ Them on 
Watch these much talked about 
movies, now available on DVD. 


37 Buy Yourself the Best Wardrobe 
Under Rs 1.5 Lakh 
We do a round-up of a full look 
and give you the price. And guess 
what? You end up saving money too. 


For a Few Lakhs More 

We told you what you can own for a 
million. Care to spend a little 

bit more? Check out our list of six 
fabulous creations that you can 

call yours in 2008. 


38 The Cord Files 
Of course, you can look smart 
in corduroy trousers or jackets. 
Its weight makes corduroy the 
Get Seen Here! perfect fabric for winter. 
Two new hot spots in Delhi 


and Bangalore you should 39 The Mobile of the Future 















definitely check out. The phone of the future will 
be radically different. 

Going Bubbly 
Good sparkling 40 The Blue Waters Beckon 
wine as an Get enchanted by the blue waters 
ingredient in your this winter and experience the luxury 
food? Chef that comes with an old-world voyage. 
Bernard Dance 32 It's Korean And It's Hot 
tells you how to We unravel the secrets of the 46 The Magical Subcontinent 
whip up some increasingly popular Korean cuisine. Read these three new books to 
dishes by learn about the culture, arts and the 
adding a dash 34 Howto Breeze Through natural wonders that the Indian 
of the bubbly. Bingeing | | subcontinent boasts of. 

Having trouble getting up and going 

to work after a night of wild 47 Les Desirables 

partying? Get up and get sorted Bring in the New Year by taking 

with these easy-to-follow remedies. your pick from these exclusive items. 
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TA India's pioneer in steel-jewelry and steel fashion- 
accessories for men, announces the launch of their new, 
2007 all-steel collection - Stahl. 

"Stahl" means "strength" and "resistance" in German. 
Featuring nothing but steel, this collection showcases the 
awesome rigidity of pure steel. 

Bracelets in bold, chunky designs that magnify the 
masculinity of a male wrist, or pendants that enhance the 
expanse of a male chest, this is the first time that == has 
chosen to bring to the market, all-steel jewelry. 

Devoid of any embellishments such as paua, onyx, 
carbon-fibre or mother-of-pearl, The Stahl! Collection 
empowers the wearer with a new-found confidence that 
translates into an oh-so-masculine poise and gait. 

The steel component of the bracelet is matched with a 
thick, black Silizium monomer wrist-band, to 
n exude a distinctive grey-black 
monotone. As for the pendants, 
you can choose from either a 
jet-black parachute-cord 
or an all-steel chain in 
many patterns. Either 
way, the look is 
primarily black-and- 
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white, and shades of grey. The 14kt G b 
gold monogram of ~=, accentuates . 







i 





the monotone. “a 

Rings in The Stahl Collection are | 
simplicity personified. The sheen of j 
industrial designs - set against the if f g f W/T i 
tone of human skin. If ever there Å p7 A f 
was a way for females to buttress J 
their male's ego, this is it. Gift him j 
one, and feel the rise in his 

ua's creative team has been working overtime this past 
twelve months, to bring to the market something that simply 
does not exist in India! A not-to-be-missed piece is their unique 
pendent and bracelet featuring mechanical inter-locking gears 
that actually rotate. You have to hold one in your hand, to know 
little more than a thousand rupees. 
To view The Stahl! Collection, go to www.thia.us Better 
still, call Ameeshi or Ketan on (022) 2364-0321, 0345 or 0- 
99203-75751, for an exclusive preview in their ultra-chic studio 
in Mumbai. 


steel, the grey lusture, and the 
rn 
testosterone level. 
exactly how it feels. Feels like a thousand dollars, yet costs 
Wishing all our readers, a year-full of style and fashion. 
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Fabrics 


WHAT'S HOT: Derivatives and functional 
fabrics. Derivatives are fabrics softened 
with chemical washes. Clothes made 
from transitional fabrics help you bridge 
the gap between winter and the new 
collections arriving in March. 


WHY IT’S HOT: Winter to Spring tran- 
sitional fabrics are always a good idea. 
Fabrics like light chiffon help you make 
some of your winter wardrobe work 
in early Spring/Summer as well. 
Lightweight wool and other light- 
weight fabrics will work very well when 
dressing for work. They are light 
enough to be worn the year-round 
with suitable embellishments. For classy 
Indian cuts, try the three-button 
bandhgallas in tropical wool. 





WHEN WILL IT BE AVAILABLE? Clothes in 
derivative and transitional fabrics 
are already available. The new 
Spring/Summer 2008 collections will hit 
the stores around March. 
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Lightweight fabrics 
are the way 
when dressinc 


THE SMART 
DRESSING GUIDE 


BT More consults experts and gives you a 
preview of the hottest dressing trends 
In 2008. BIBEK BHATTACHARYA 


forward 


} for work 










Designs will get bold 
but remain functional 


Designs l 


WHAT'S HOT: Functional designs and 
sleek leather. A vital part of fashion, 
designs are slated to become more func- 
tional next year. Leather seems to be 
back for good, but the cult of the price 
tag takes a beating. 





WHY IT’S HOT: Designs stay interesting, 
but there might be a scaling down as 
far as ostentatious luxury is concerned. 
However, designs for accessories like 
belts are slated to become more inter- 
esting. As always, it's a matter of building 
a wardrobe, so keep your share of in- 
teresting belts in the closet. Leather straps 
for watches are in and will remain so. 
Forget chunky designs and metal bands 
for now. Prints could be back in a big 
way, especially in womenswear. 


WHEN WILL IT BE AVAILABLE? The 
Spring/Summer 2008 collections will hit 
the stores around late March. 


Subtle, muted colours 
always work well in shoes 







WHAT'S 
Cuts Patent Leather 
Bright colours are always 
welcome in men’s clothes, 
but steer clear of clothes, 
bags and shoes where 
there's a layer of shiny gloss. 
While this looks good on 


women, men would do well to 
steer clear of patent leather. 





WHAT'S HOT: Silhouettes to fit you. The 
lean silhouette stays hot, but learn to dress 
according to your build. 





WHY IT’S HOT: A lean structured silhouette 
continues to be vital to good apparel. Suits 
may make a slight move away from classic sil- 
houettes towards peak collars, but the navy 
blue two-button suit continues to hold its 
own. Classic tailored shirts that hug your 
body can be worn casually. Go for narrow 
and skinny ties if you can carry it off. Coming 
off the year of skinny jeans, straight leg 
jeans in solid dark colours make a come- 
back. But don't write off skinny just yet. 80's Style 

Best advice—get yourself Think Tom Cruise in Top Gun. 


enough options. Huge jackets coupled with 
skinny jeans and white sneakers 


should be a strict no-no for 2008. 





Metals 

Yet another in a long list 
of fashion trends to avoid 
in 2008. Bronze and gold 
are two colours that are 
extremely difficult for men to 
pull off, so imagine how a shiny 
golden suit will look? 













Dark shades might 
dominate in trousers 
and jeans 


WHEN WILL IT BE AVAIL- 
ABLE? There is a wide va- 





Colours 


WHAT'S HOT: As clothes become 
more functional, uncluttered black 
and white designs will endure. For 
the youthful look, the colour is blue. 


WHY IT’S HOT: Clothes with a 
straightforward black/white will 
always have takers and with cuts 
becoming functional, these colours 
will be your best friends this com- 
ing year. Dark shades of blue and 
black will remain the colours of 
choice for denims. If you want to 
experiment with pre-fades, steer 
clear of “whiskered” jeans, i.e., 
jeans with artificial fade lines in 
the crotch area. In womenswear, 
pinks will dominate. 


WHEN WILL IT BE AVAILABLE? 
Many of the styles are already 
available. A greater variety will 
arrive with the Spring/Summer 
2008 collections around March. 







riety of styles already in 
the stores. For the 
absolutely new col- 
lections, you will 
have to wait till 
March. 


A structured 
silhouette is vital 


WEATHERMAN 
FOR FASHION 





n the ever-changing world of 
fashion, one constant has been 
the changing seasons. But even 
that seems to have changed now. 
With winter getting shorter 
and summer longer, things are be- 
coming tough for retail firms. So, 
guess what? The $200 billion (Rs 
8,00,000 crore) American apparel 
industry is hiring people with a 
new designation: weather fore- 
caster. Liz Claiborne, for instance, 
has hired a climatologist from 
Columbia University to predict 
weather for its designers, reports 
the New York Times. And 
Weatherproof, which supplies 
coats to major department stores, 
has bought a $10 million (Rs 40 
crore) insurance policy against 
unusually warm weather. 
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his young designer 
from Kolkata 
created a splash at the 
Lakme Fashion Week 
this year with his khadi 
ready-to-wear line. His 
collection, “Chowraha”, 
put a contemporary spin on this classic cloth 

by mixing different kinds of khadi with fab- 

SHIE ADISESHAN rics like georgette, chiffon and satin. Viewed 
gorse by veterans and peers as a breath of fresh 


Who will be the next big names in the 
Indian fashion scene? BT More spoke to 
some weng designers and industry 
watchers to fi 





nd OUt. BIBEK BHATTACHARYA 


he designer air, his designs cut through the clutter quite 
behind the well. He set up his own label, Marg, a few 
label “Pink Elf” years ago. Definitely one to watch. 


revels in her 

multicultural Ap ala a 

frame of refer- i we 

ence. Born in he rising star ~ 
— ME Mumbai and of the Indian 

based in San Francisco, she de- fashion fraternity 








buted on the fashion scene at the first shot to promi- 

San Francisco Fashion Week last nence in 2005 

year with her Fall/Winter collec- when he won the 

tions. Rave reviews led her to Lakme Fashion | 

make her Indian debut this year at House reality TV show, wow- r 
the Lakme Fashion Week with her ing judges and viewers alike 
Spring/Summer 2008 collection. with his simply crafted de- 

Working with the three inspira- signs. Garnering the admi- 

tions of euphoria, rapture and ration of the likes of 

bliss, her's was a ready-to-wear Donatella Versace, he then 

collection in satin and silk. Her went off to Milan to study at 

style can be clearly said to be clas- the House of Versace. Avant 

sic, fluid and inventive in her use of garde, though not quite en- 

muted colours to suggest emo- fant terrible, great things 

tion. The confidence with which are expected from him in 

she carried off her debut offers a the future. 


tantalising glimpse at her future. 
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| i? | new casuals a spin. Here are 
th ) a | a few options that you can 
: r k Y choose from. 
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E'S \ a R 4 
Corneliani fo 
Sweater designs have returned to the l b- Aaii 
classics. Polo necks in dark solid colours N : È 
like black and red are in. Jeans will go S 
with almost any knitwear, and you can 2ans from Trussardi for 
choose from skinny to straight fit 00 


styles. Make sure you're warm and 
looking sharp. 


SHE’S WEARING 


Scarf from Sisley 
Price on request 








Red sweater from 
GAS 
Price on request 


Jeans from GAS 
Price on request 





HE'S WEARING 


Sweater from 
Tommy Hilfiger 
Price on request 





Jeans from GAS 
Price on request 


COMPILED BY 
RIBEK BHATTACHARYA 


All clothes available at z 
respective brand outlets ; | 
throughout the country i 





Available at Blues, South 
Extension Part |, New Delhi 





THE GADGETS 
YOU NEED TO 
HAVE IN 2008 


If you thought that 2007 provided a bumper crop 
of gadgets, then 2008 is likely to be an even bigger 
year. And we are not even talking of the second 


Digital 
Audio Player 


WHAT IS IT: iPod Touch 32GB 
WHY IT’S HOT: Creative and Sonos 
have announced that they will 
launch 32GB flash memory-based 
digital audio players very soon. 
However, the smart money is on 
Steve Jobs (Apple’s CEO) launching 
a 32GB iPod Touch at MacWorld in 
January along with iPhone v2. So, 
what would we buy? Heck, we'll 
just stick with the iPod Touch. 
HOW MUCH? Approximately 

Rs 20,000 


5 
send Messages 


Via multimedia 
Via Bluetooth 
Post to web 


Select 
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Phone 


WHAT IS IT: Nokia N82 and 
Samsung Armani 

WHY THEY ARE HOT: This is a bit 
of a dangerous area, because we 
have no idea what phones will be 
capable of doing by end-2008. In 
the first few months of the year, 
you will see the introduction of 
the Nokia N82 with a superfast 
camera, the beautiful Samsung 
Armani (with haptic touch screen) 
and the US introduction of the 
next iteration of the iPhone and 
the rebirth of the MotoRIZR. 
HOW MUCH? Nokia N82, 
Samsung P520 Armani: approxi- 
mately Rs 30,000 at launch 


iteration of the iPhone. Big gadgets, small gadgets, 
we have them all here. KUSHAN MITRA 





Mobile Phone/ 
iPod Accessory 


WHAT IS IT: Altec Lansing 
SoundBlade 

WHY IT’S HOT: Altec Lansing 
makes some of the best small 
speaker systems and iPod docks— 
check out the IM7. The SoundBlade 
is not just an iPod dock but also a 
Bluetooth-capable speaker system, 
which doubles up as a portable 
speakerphone thanks to a small 
hidden microphone. This system 
will take some beating. 

HOW MUCH? Approximately 
Rs 6,000 
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Video Game 


WHAT IS IT: Rock Band and 
Grand Theft Auto IV from Xbox360 


WHY THEY ARE HOT: Rock Band is the game to have 


if you like a bit of old-fashioned or “new old-fash 
ioned” rock music. This even comes with a whole ac- 
cessories kit, including a drum set, a guitar and a mi- 
crophone. This is the best way to have fun when 
you have some buddies over. You don’t need to be a 
skilled musician or a video-gamer to play this. 
Otherwise, if you are more of a solo-gamer, give 
Grand Theft Auto IV (Xbox360, PS2, PS3) a whirl 
later next year. More mad-cap violence and crazy car 
chases, the GTA franchise is expected to be one of the 
most anticipated games of 2008. 
HOW MUCH? Rock Band Rs 8,000 (approximately), 
GTA IV Rs 2,500 








Laptop 


WHAT IS IT: ASUS Eee PC 

WHY IT’S HOT: It runs on Linux, 
and is already internet-ready, but it 
will take a few minor modifica- 
tions to this machine to adapt to 
tortoise-like broadband speeds in 
India. Targeted at younger stu- 
dents who need connectivity, sim- 
ple word-processing and spread- 
sheet functions in a nicely- 
priced package, this laptop even 
manages to look pretty. 

HOW MUCH? Under Rs 20,000 





Mobile phones without at 
least a 2-megapixel camera, 
GPRS or Bluetooth 

WHY THEY WON'T BE HOT: Let's 
be honest, two-megapixels is the 
basic hygiene factor for phones 
priced at over Rs 7,500 today. But 
by the middle of the year, we 
would expect all “decent” 
phones to have a minimum 

of 3.2 megapixels at least. 





= Eom 





PS2's and Xbox 

WHY THEY WON'T BE HOT: 
Listen, the PS2 might be a steal 
at around Rs 6,000 and you get 
pirated games, but two years 
since the transition to next- 
generation consoles started 
with the Microsoft Xbox 360, 
the games and the graphics 
advantages of new consoles are 
coming through. 


Mono Bluetooth 
headsets 

WHY THEY WON'T BE HOT: 
You want the stereo ones, 
right? At least, people won't 
think you look insane 
talking to yourself through 
a small thing in your ear. 
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Get in shape in the months to come with the 
latest in freehand exercises, bodybuilding 
machines and diets. ANUMEHA CHATURVEDI 
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ALL EXERCISES SUGGESTED BY FITNESS EXPERT LEENA MOGRE. BODYBUILDING 
MACHINES REVIEWED BY PILATES PROFESSIONAL VESNA JACOB 
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Exercises 


Functional Fitness 
WHAT IS IT: It's the latest buzzword 
in gyms, and not without reason. 
Functional fitness exercises are all 
about training your body to handle 
real- life situations. 
H l: What good are 
those sani f you can't lift a suit- 
case without hurting your back? 
For these “real-life” benefits, func- 
tional exercises use multiple muscle 
groups in an integrated fashion. 
Functional training challenges the 
body as a whole, firing up the mus- 
cles in a sequential pattern. 


Strength Training in the 
Form of Free Weights 

WHAT IS IT: With functional fitness 
being the new fitness mantra, it 
hardly comes as a surprise that 
experts are laying increasing 
emphasis on free weights instead 
of gym machines. The reason: a 
vast majority of tasks that we do 
don’t comply with the fixed 
movements of machines. Free 
weights such as medicine balls are 
considered better training devices 
for sports and for life. 

WHY IT’S HOT: Research has shown 
that free weights 
promote quicker 
strength gains 
and they require 
more balance 
and coordination than 
weight machines. Free 
weights recruit more 
muscle groups than 
variable resistance ma- 
chines, which tend to 
only isolate specific 
muscles. 








The Machines 


The TreadClimber TC 916 
WHAT IS IT: The innovative 
TreadClimber TC 916 from Nautilus 
WHY IT’S HOT: The special feature 
of this apparatus is the two belts 
which, while moving separately, will 
induce forward and backward feet 
motion, as on a treadmill. This 
means that given the same speed, 
twice the number of calories can be 
burnt when compared to walking 





Step Aerobics: This is reportedly 
on the decline. Reason: students 
advance quickly and progress 
beyond standard choreography 
routines. Becoming more ambi- 
tious with their fitness goals, they 
move on. 





on a treadmill. 
Price: $7,000 (Rs 2.8 lakh); not 


launched in India yet, but one can 


order it from Nautilus India. 
Website: www.nautilustread- 
climber.net 


Kettler Tour Concept 1.0 

WHAT IS IT: It’s the first GPS-assisted exercise 
bike from Kettler. 

WHY IT’S HOT: The bike makes it possible 
to simulate training rides on the basis of 
data on real topographical features previ- 
ously recorded during a real bicycle tour: 

a PDA device produces a GPS (global 
positioning system) recording of the 
course, which is then directly transmitted 
via the software to the Kettler Ergometer. 
Any desired course can now be repeated 
indoors in the training room. 

Price: Kettler Ergo Racer costs $2,000 

(Rs 80,000), and the matching software will 
cost $300 (Rs 12,000). Prices exclusive of 
import duties. 

Website: www.sport- 
tiedje.co.uk/kettler/tour_concept10.htm 





Crash Diets: As the name suggests, 
it could have extreme implications, 
with a near invisible line separating 
it from outright starvation. Meant 
to achieve rapid weight loss, they 
are usually unhealthy and can lead 
to malnutrition. 


Slimming Pills: Anti-obesity drugs 
are no substitute for a healthy 
diet and lifestyle for those who 
want to lose weight, scientists in 
Canada have found. Researchers at 
the University of Alberta reviewed 
the evidence from 30 trials involving 
nearly 20,000 people who took one 


of three anti-obesity drugs—Orlistat, 


Sibutramine or Rimonabant—for a 
year or longer. They found that in 
many cases, the pills achieved little in 
terms of weight loss 





D i ets The DASH Diet 


WHAT IS IT: The DASH (Dietary 
Kushi Macro Diet Approaches to Stop Hypertension) diet, 
WHAT IS IT: Based on an old Japanese aimed at people with hypertension or 
tradition, the Kushi Macro Diet is 


pre-hypertension. 
supposed to detoxify your system. WHY IT’S HOT: The DASH plan involves 
As a result, it improves your overall 


eating lots of fruits and vegetables and 
health and helps you shed those low-fat or non-fat dairy products. It 
excess pounds. 


claims to lower blood pressure in just 14 
WHY IT'S HOT: The convenient heat- days. The DASH diet is also known to 
and-eat five-day meal plan is made 


reduce cholesterol and stress in people. 
up of natural, organic foods that It’s a great option for those who can't 
work together to remove toxins 


exercise a lot. 
from your system, eliminate those 
constant cravings, change the way 
you eat over the long term and 
helps you lose weight. 
Website: www.macro-diet.com 


Kickboxing: Being replaced by 
defensive martial arts like Jujitsu, 
which is more precise and involves 
the body as well as the mind 


See 
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THE COOLEST 
WAY TO BE 
ENTERTAINED 


AT HOME 


It’s going to be a ‘leap year’ 


all right for personal 


entertainment. BT More tells 
you what will make you want 
to stay at home in 2008. 


BIBEK BHATTACHARYA 


Coming at You 
PHILIPS 3D TV 


emember Who Framed Roger 
Rabbit? To view Hollywood's 
first foray into 3D films you had to 
wear dorky looking glasses. Forget 
about all that. There’s a new player 
in town. 
WHY IT’S HOT: A new line of 3D 
televisions being tested by Philips is 
poised to change all that. It uses 
the familiar 3D trick of sending dif- 
ferent images to our two eyes— 
which mimicks our view of the 
world. The images reside on a 
42-inch LCD screen. 
PRICE: To be announced, expect to 
see it sometime in mid-2008 
LOOK IT UP AT: www.philips.com 
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Tiny Powerhouse 
FUJITSU LIFEBOOK U1010 


|’ is the latest in line of the increasingly pop- 
ular tablet PCs. The sheer amount of specs it 


has in its small body is astounding. 
WHY IT’S HOT: Whether you're 
making a presentation or 
watching a film, its 5.6-inch 
SuperFine WSVGA screen makes 
the colours come vividly to life 
and its 40 GB hard disk adds a lot 
of value. Looking for more flash? 
Well, then how about the touch 
screen, the fingerprint sensor or the 
low power consumption? 

PRICE: Rs 85,000 

LOOK IT UP AT: www. fujitsu.com 









Slim ‘n’ Lite 
SONY PSP 


magine the PlayStation 3 in the palm of your hands. Now imagine that it 
can also shoot pictures and has a GPS attachment. Voila! You have the 
new PSP, aptly titled Slim & Lite. 
WHY IT’S HOT: The iconic Nintendo Gameboy is definitely the model for 
this baby. But it’s a lot lighter and has PlayStation’s cutting-edge 
technology to back it up. 
PRICE: To be announced 
LOOK IT UP AT: www.playstation.com 


Sound of Fury 
THE PANTHEON 25 


hat is common between a Dutch cable com- 

pany and an out-of-Pune audio system maker? 
They both want you to spend €75,000. The 
Netherlands-based Siltech, celebrating its 25th an- 
niversary as a cable manufacturer, has launched the 
Pantheon loudspeakers. 
WHY IT’S HOT: Standing 63 inches tall, the Pantheon 
loudspeakers marry a pair of 16” Audio Technology 
woofers for dynamic sound. The Pune-based Cadence 
supplies its trademark high sensitivity tweeters. We will 
see Siltech’s Pantheon in India this coming year. 
PRICE: €75,000 (Rs 44.25 lakh approx.) 
LOOK IT UP AT: Www.siltechcables.com 
http://www.ossaudio.com/cadencemain.htm 
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What Not to Buy 
$: what shouldn't you be buy- 
ing? Considering the choices now 
available in terms of HDTVs and 
LCDs, the regular colour TVs and 
Plasma screens can be avoided. They 
consume a lot of power and cannot 
offer a similar degree of sharpness. 


s far as phones are concerned, 

the design breakthrough of 
the iPhone has definitely brought 
about a new era. Once it is offi- 
cially available in India in the latter 
half of 2008, other makers will 
have to follow up with similar non- 
fussy designs and a complete media 
package. So, steer clear of phones 
that do not offer enough bang for 
your buck. 


A GREAT THING 





IN A SMALL PACKAGE 


rritated with those wires of a 

home theatre? Spend your dosh 
wisely on the new small, yet po- 
tent offerings from the KEF. The 
latest KIT 120 and KIT 140 instant 
theatres use NXT panels to offer 
the surround sound effect along 
with using Uni-Q devices. They use 
HDMI ports for single cable con- 
nectivity and come in matt silver 
or gloss black paint. 
HOW MUCH: KIT 140—$2,480 
(approx. Rs 99,200); KIT 120— 
$3,100 (approx. Rs 1,24,000) 
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WHAT'S >Asilah 


H(e)T MOROCCO 


WHY IT’S HOT: A peaceful town on 
the northern coast of Morocco, Asilah 


is a tranquil and beautiful destination 
D | SCOVE R TH l- on the Atlantic coast. It offers a refuge 
from the cities of Tangier and Tetouan, 
4 # both located at a short distance, Asilah 
has some deserted, quiet beaches and 


- is ideal for a romantic getaway. With 
Where are the rich and famous headed in Mediterranean-style buildings, 
2008? Here are the top 7 new destinations including whitewashed houses with 


that globetrotters want to visit. Check PUES AO O TE 


town also has a reputation as an 
them out. DHIMAN CHATTOPADHYAY artist's hangout. 


LOOK IT UP AT: Ww.visitmorocco.com 


¿Jerba 
TUNISIA 
















WHY IT'S HOT: The island of Jerba is 
located in the south east of Tunisia on the 
Gulf of Gabes in North Africa. It is some- 
times referred to as the “Polynesia of 
the Mediterranean”. This amazing holi- 
day destination boasts of miles of fine 
sandy beaches and luxury hotels, along 
with ancient Roman sites, castles and a 
number of fortress-like mosques. 

LOOK IT UP AT: www.tourismtunisia.com 
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WHY IT’S HOT: Located along perhaps 
Montenegro's finest bay—this is a city of 
traders and sailors. The old city is still pre- 
served as a mediaeval town, built between 
the 12th and 14th century. Numerous mon- 
uments have made Kotor a UNESCO-listed 
“World Natural and Historical Heritage 





Site”. Carnivals and festivals are organised 
each year to highlight the charm of this 
beautiful city. Relatively unknown till 
recently, this is one city which will go up the 
“must see” ladder in the years to come. 
LOOK IT UP AT: 
WWww.visit-monte-negro.com 


WHAT'S 


N(e)T 


e didn't really want to 

mark any specific location 
as ones to avoid in 2008. For, trav- 
elling just about anywhere is fun. 
So, instead, we figured we would 
let you know which travelling 
trends are not hot in 2008 


Long Flights 

With the green movement gain- 
ing strength, many jet-setters are 
consciously trying to cut down 
their flying miles. So, holidays 
that involve long flying hours are 
definitely not hot. 


Driving Holidays 





Going out for long drives on a 
holiday also adds to environmen- 
tal pollution. Over 47 per cent of 
regular holidayers worldwide say 
they plan to go hiking instead 
this year. 


Dangerous Territories 

Cities where terror strikes have 
been reported in recent months 
and those where the political cli- 
mate is unstable should definitely 
not figure on your travel map in 
2008. Go some place else. 


Humid Holidays 

Most Indians live in cities that are 
humid and where summer and 
monsoon account for at 

least nine months in a year. So, 
holidays in the 

equatorial region where the 
weather is always warm, is a 
strict no-no in 2008. 
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»Kovalam 


T: The calm Kovalam Palm Beach has always been a 
favourite with tourists. A giant rocky cape-like formation on the 
beach has created this bay of calm waters, ideal for a laid back hol- 
iday. The Kovalam Palm Beach line is formed by three separate 
beaches, including the most popular Lighthouse Beach. Kovalam is 
a natural bay, ideal for kayaking, swimming, surfing and skiing. The 
coast at many places is lined with beautiful patches of coral reefs. 
LOOK IT UP AT: www.incredibleindia.org 


ə KO Phangan 


: This place is often 
called the “island of freedom”. A 
relaxed oasis in the Gulf of 
Thailand, this quiet coastal town 
boasts of some of the best 
beaches in the country. If you are 
a party animal, one of the largest 
beach parties in the world is 
arranged here—the famous Full 
Moon Party. 
LOOK IT UP AT: 
www.tourismthailand.org or www.kohphangan.net 





20 BUSINESS TODAY more DECEMBER 30 2007 








or Bay 


oo 


z Lying merely 35 km south of another 
sopiilat Eavetian resort, Hurghada, Makadi on the 
Red Sea coast is a beautiful natural bay, nestled be- 
tween desert dunes and mountains. Its white sandy 
beaches and exquisite marine life is sure to thrill you. 
Tourists can take part in watersports, watch plays in 
open air theatres or enjoy camel rides. At night, there 
is live music at a number of bars, restaurants and discos 
LOOK IT UP AT: www.egypt.travel.com 





"Sa pauda 


È * While the town itself is relatively new, 
this region has been attracting visitors since prehis- 
toric times. The ancient Romans, who once vacationed 
here, left behind an aqueduct, connecting the sea to 
Lake Paola, Roman villas, a necropolis, bridges, roads, 
and walls that are still in evidence today. Mount Circeo, 
named after the enchantress Circe, rises from the sea like 
a mythical creature at the end of the beach. There is a 
two-hour trail to the mountain's summit. 

LOOK IT UP AT: www. italiantourism.com 


(Source: TripAdvisor.com global travel trends survey for 2008) 
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to be labelled as an old-fashioned & "uncool" food to eat... this | Honey for Arthritis 


oney with its countless benefits from head to toe doesn't deserve | energy that you cant get from morning tea or coffee. 
Hee: sweetener is truly a wonder; so precious & magical that | Paste of one part honey to two parts warm water, with a small teaspo' 


| date it's the only constant factor between health & beauty. of cinnamon powder added can be rubbed onto the afflicted joints of t 
ive it up with Honey Bees body & massaged in. This reduces pain within a minute or two. 
ippocrates, the father of modern medicine, realized honey's healing A cup of hot water with two spoonfuls of honey & one spoonful 


wers in 1st century BC & prescribed it regularly to patients for | cinnamon powder taken morning & night cures chronic arthritis if tak 
ynditions like skin disorders, sores, ulcers, respiratory ailments & fever. | regularly. 

Ne physicians of Rome, prescribed honey to the patients with Indigestion 

oubled sleep & even today, we might have a glass of warm milk Cinnamon powder sprinkled on 2 tablespoons of honey, tak 
veetened with honey to ensure a restful night. before food, relieves acidity & digests the heaviest of meals. 
oney - the doctor in your own home Cancer, Cholesterol & Heart Diseases 

lodern science acknowledges honey as an anti-microbial A paste of honey & cinnamon powder spread onto bre 
jent, which means it deters the growth of certain types of instead of jam reduces cholesterol & prevents heart atta 
acteria, yeast & molds. Research has revealed that advanced cancer of stomach 
esearch has shown that unlike most other sweeteners, bones can be alleviated if a mixture of 1 tablespoon of honey 
əney contains small amounts of a wide array of vitamins, 1 teaspoon of cinnamon powder is taken 3 times a day for 


inerals, amino acids & antioxidants which are necessary for months. 
very human body. The medicinal value of honey is increasing day by d 


lell known benefits of honey More and more researchers are now turning up to t 
regularly take a mixture of organic honey & organic cider evidence that Honey is trusted as a real healer of lifest 
negar in a glass of hot water every morning for years. Not diseases & the best part is that the healing will be natural. 
nly its a very pleasant warming drink it also gives you the Honey, eat Honey and stay healthy. 


— DIWAN: : 


De" Saheb has, over the years, built its reputation as the creator | beautifully manifest the richness of Indian tradition balanced w 















of fashion that goes beyond the set boundaries to create | contemporary style. Fabrics speak together ethnicity and modern 
extraordinariness out of the ordinary. And the consummating effect | Craftsmanship weaves together style and class. For those who % 

rims with such elegance that it deserves to be captured eternally in a | fascinated with finest fabrics, Diwan Saheb offers a range of world-clz 
ame. Diwan Saheb has also created a rich heritage fabrics like Corzetti, Ermenegildo Zegna, Pu 
f men's wedding collection with its lifelike 0 Lessona, Delfino, Dormeuil, Cerruti, Giorgio Cavi 
xpressions of the myriad moods of the Indian groom. = N Reid & Taylor, Vitale Barberis, Mario Zegna, Raymc 
Vith the launch of its 17th showroom at Paragon Mall, and others. 
Vest Delhi it is taking this legacy to a higher level. Apart from celebrations, ceremonies, and traditi 

The special and propitious spirit of marriage is wedding is also about fun and games. They have tt 
elebrated by Diwan Saheb in a larger than life way. own divergent place in all the ceremonies. The 
'ariety is their strength and quality, their expertise. moments of fun, frolic, and wee flirtation lightens 
he somber masculine mood changes to suit its mood, not just for the bride and the groom, but for 
ashionable, stylish and glamorous bride. The Diwan entire gathering to participate and share the mirth. 
jaheb Groom is dressed so that his Sherwani looks celebrate the day with games like: 
s grand as the bride's Voluminous Laancha, his Find my heart, You fascinate me, Antaksh. 
faroon Gharchola with zari checks matches her Exquisite Dupatta and | Cinderella, Pillow talk, Groom's tax and You touch my heart. 
is exotic feathered Safa stands many Inches above her beautifully Delhi: Central Mkt., Lajpat Nagar; Ajmal Khan Roi 
oiffured hair. Apart from these Diwan Saheb also has an exclusive range | Karol Bagh; Cross River Mall, East Delhi; Paragon Mall, Rajo 
if Jodhpuri Suits, Kurta Payjamas, Achcan, Business and Designer Suits, | gdn.; Grand Mall, Gurgaon; Ludhiana; Jaipur; Kanpur; Lucknc 
arty Shirts and Trousers, Creative Ties and Exclusive Accessories. Jammu; Moradabad; Ghaziabad; London; New Yo 

The traditional male attire is elegantly designed to accolade the event | California; Mauritius. Online store: www.diwansaheb.con 
which is celebrated for eternity. The unmatched cuts and embroideries | E-mail: infods@diwansaheb.com / Customer Care: 09311190001 
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A million bucks goes a long way. It can buy you, among other things, 
a suite on the new Airbus A380 or a brand new watch. Read on to 
find out what else it can get you. team BT more 


22 BUSINESS TODAY ] DECEMBER 30 





WHAT IS IT: The luxury suite on the Airbus A380 


WHY IT's HOT: It’s a suite with a double bed that you can stay in while you 
are 30,000 feet above sea level. Singapore Airlines’ new Airbus A380 fly- 
ing on the Delhi-Singapore-Sydney route boasts of this luxurious suite that 
will make first class seats look pedestrian in comparison. Designer bed- 
sheets, an LCD screen, a choice of over 100 films and TV channels, 
amazing food and complimentary wine are just some of the features in 
the fully enclosed cabins. They have been designed by Jean-Jacques Coste, 
a famous French yacht designer. 


HOW MUCH: Rs 3,86,000 per person 
for a round trip 





WHAT IS IT: Personal Kinesis 


WHY IT'S HOT: Technogym has always been known for exceptional quality of exercising 
equipment, which looks really good as well. This is best demonstrated by the new Personal 
Kinesis. Kinesiology is a study of body in movement. Personal kinesis works somewhat 
on the same principles, by allowing us to explore and move in any desired way with ca- 
bles following our movement without any restrictions. This gives you an opportunity to 
workout any body part at will. The weight stacks are concealed behind the wall and the 
only thing you need to do in order to adjust resistance is to lightly turn a sensor dial and 
the display will tell you what resistance you are working on. 

HOW MUCH: Rs 9,00,000 


LOOK IT UP AT: www.geospafitness.com 
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WHAT IS IT: Sooloos, the ultimate 

digital home audio system 

WHY IT’S HOT: It is a customised, high-end digital audio 
system. There are no moving parts, just a 17-inch touch 
screen. It does not have any album text. You scroll through 
albums by flicking them a /a the new iPod. 

HOW MUCH: If you throw in shipping costs, it'll cost you 
$15,000 (Rs 6 lakh approx.). 

LOOK IT UP AT: 

http://sooloos.com/wwwi/the-system.htm| 


D 


WHAT IS IT: B&O's BeoLab 5 
WHY IT’S HOT: By far one of the most 
radical, complex, and elaborate loud- 


sit between the preamp and the mul- 
tiple power amps. These amps have a 
total power output of a massive 


speakers ever made. Weighing 61 kg, 2500W. 

it is an ‘active’ loudspeaker that per- How mucH: $16,000 (Rs 6.4 lakh) 
forms the required crossover and LOOK IT UP AT: 

equalisation functions using flexible —http://sooloos.com/www/the-system.htm! 
low-power electronics that effectively 
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FUNKY GADGET 
WHAT IS IT: The Wood Phone i 
WHY IT’S HOT: Designed by Mobiado, this is the world’s first 3G luxury phone. Built using ebony, f 
it sports ultra-light titanium buttons and hard anodised aluminium. Some of its features include: 4 
video streaming with sound, 32 MB internal memory and stereo music player. 
HOW MUCH: Over £1,000 (Rs 81,300) tp 
LOOK IT UP AT: www.philips.com 
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WHAT IS IT: Tom Ford suits 

WHY IT's HOT: Tom Ford (seen here sporting one of his creations) 
is right up there with the greats. The former Gucci and Yves St 
Laurent creative director has consistently come up with exquisitely 
tailored suits. Ford's suits are classic, but they're also break-the-bank 
expensive. His new store has just opened in Manhattan. 

HOW MUCH: $5,000 (Rs 2,00,000 approx.) 
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WHAT Is It: The AMVOX2 Chronograph DBS from Jaeger- 
LeCoultre. 

WHY IT’S HOT: Extremely user-friendly, the vertical-trigger chrono- 
graph makes it possible to start, stop and reset the chronograph 
functions by pressing on the sapphire crystal surface of the watch. 
HOW MUCH: Rs 7,11,100 

LOOK IT UP AT: At the Jaeger-LeCoultre boutique, The Oberoi, New Delhi 


WHAT IS IT: Diamond Dial Edition from 
Oakley Minute Machine. 

WHY IT'S HOT: The design surrounds a centre 
pavé with a diamond at each hour position, 
and a pure sapphire crystal protects the unri- 
valled display. The precision technology al- 
lows you to measure cumulative time, inter- 
mediate time and split time. The aggressive 
styling meets refined sophistica- 
tion in a bracelet of durable tita- 
nium, and the same light- 
weight metal forms the p ~ 
sculptural case. This spe- 

cial edition is for those 
who refuse to let the J 
world define them. 
HOW MUCH: 
$3,500 

(Rs 1.4 lakh) 
LOOK IT UP AT: 


www.oakley.com 
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WHAT |S IT: Clive Christian’s 
No.1 From the stables of the lux 
ury British brand Clive Christian, 
which has officially been recog- 
nised by the Guinness World 
Records for creating the world’s 
most expensive perfume. 

WHY IT'S HOT: These perfumes 
are made of the highest quality 
and concentration possible, which 
means they can only be produced 
in very small quantities. Only 
1,000 bottles of the No.1 per- 
fume for men and 1,000 bottles 
for women are released world- 
wide every year. They are made 
from rare and precious natural 
ingredients such as Tahitian 
Vanilla and Indian sandalwood. 


HOW MUCH: Rs 94,966 


LOOK IT UP AT: www.clive.com 





HEALTHWISE 


WHAT IS IT: The Power Plate 
WHY IT'S HOT: If you never have time to exercise, then Power Plate is 
ideal for you. Using vibration technology, the Power Plate will give 
you a very challenging full body workout in just 10 to 20 minutes 
every alternate day. It also speeds up your metabolism, improves bone 
density as well as circulation. Power Plate is now available in India. 
Hero Motors is the Indian partner of Power Plate International, 
and the entire product range of four machines is available. 

HOW MUCH: Between Rs 1.5 lakh and Rs 5.75 lakh depending on 
the model. 


LOOK IT UP AT: www.in.powerplate.com 
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Levi's®, the creator of the world's first pair of 
jeans, and the leading jeanswear brand in 110 
countries - of which India is one - has recently 
launched a new range of fits called ‘Levi's® Cling 
Fits' which is supported by a high-decibel campaign 
- ‘Stuck On You’. 

Levi's®, the brand of choice for leading-edge 
jeanswear fashion consumers across the country, 
brings the latest trends in men’s and women's fits to 
India this season. Aptly called ‘Cling Fits’, these products are 
built on two distinct silhouette platforms - one each for young 
men and women - the Skinny look for women, and the Straight 
look for men. As the name suggests, these products are cut 
close to the skin, and wearing them is akin to being wrapped 
in Cling film! 

The ‘Levi's® Cling Fits - Stuck On You' campaign stars 
young, new, actress on the block, Kangna Ranaut, who has 
impressed film critics and fashionistas alike. With her waif-like 
unconventional looks, fabulous lithe figure and refreshing 
demeanour, she represents the new Indian youth - bold, 
comfortable in her own skin and distinctive. Kangna is paired 
opposite Raphael, a top international model from Brazil. 

The Levi's® Cling Fits have been launched after rigorous 
research, development and testing. Created to ensure that 





they fit the variety of body forms represented by Indian youth - 
especially young men and women between the ages of 19 and 
24 - Levi's® has taken every care to ensure that these 
products are available in versions that can be worn by any 
young person looking to become a part of the latest trends that 
fashion has to offer. 

For young women, Skinny fits are all the rage currently, and 
Levi's® Cling Fits is where it's all at! Cut to stay very close to you, 
the new Levi's® Cling Fits hold and flatter the female form. Levi's® 
recommends that the skinny legs be worn a little bunched at the 
bottom - thus drawing attention away from the hips and the waist, 
and adding to the height of the wearer. Wear these versatile fits to 
simply hang-out, or attend an ultra-chic night out. 

While women rave about the skinny, men find themselves 
going straight! Again cut much closer to the male body than 
what fashion followers have been exposed to in the past, the 
Levi's® Cling Fits for men have been specially cut 
and engineered to make the wearer of the product 
appear slimmer, taller, and a whole lot more 
attractive! 

The campaign, conceptualized by JWT Bangalore, 
was shot in Malaysia by internationally recognised 
photographer Steve Koh, a veteran of many 
international Levi's® campaigns. 
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is the new 
20....thanks 
to the likes of 


Shah Rukh Khan and all 
the other Khans of 
bollywood. Unlike earlier 
days where 40 was 
usually the point of mid 
life crisis, the onset of 
old age and the 
announcement that life 
was over. Today 40 is 
where life begins. 

The average 40 year 
old has worked very 
hard to achieve a lot in 
life and reach the 
position they are in now. 
They are in a position to 
enjoy the fruits of their 
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labor and they want to rediscover beauty, style and youth. The 
stress is to be fit, dress smart, look good, drive the best car 
and go-on the best holidays enjoy life and most of all indulge 
themselves in everyway. Eyes also therefore become an 
important facet of their personality. 

Shabana Azmi is the symbol of these smart achievers. 
Shabanaji, is an actor, social activist, parliamentarian and 
above all a confident woman who has shown the world that 
there are no heights to achievement. She is a woman whose 
grace and beauty has grown over the years and age for her is 
no barrier to any kind of achievement or accomplishment. 

Varilux progressive spectacle lenses allow her to Go Single 
after 40. Instead of juggling between multiple pairs of 
spectacle lenses she has decided to wear Varilux and Go 
single with one pair of spectacles and rediscover the vision of 
her youth. 

The use of Shabanaji as the Varilux brand ambassador will 
influence the 40+ audience to realize that age is no bar to grace, 
beauty, style and achievement. And wearing spectacles is nota 
sign of old age but a symbol of style that has been earned. 
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FORA 
FEW LAKHS MORE... 


We told you what you can own for a million bucks. Care to 
spend a little bit more? Check out our list of six fabulous 
creations which you can call yours in 2008. 


The Ambilight 
LCD HDTV Foni Philips 


WHY IT’S SUPER COOL: You might want to 
buy this really nice TV with great picture 
quality. And it’s a HDTV to boot. There's a 
slight hitch though. The TV is being valued at 
approximately Rs 60 lakh. We are talking 
about the diamond-encrusted Ambilight LCD 
HDTV from Philips. It features a stunning 
2,250 diamonds, set on the edges of the TV. 
HOw MUCH: Rs 60 lakh 





tl 


The Hypoxi Trainer 
WHY IT’S SUPER COOL: It uses vac- 
uum therapy to accelerate results. 


The BMW M3 Coupe The machine works on a combina- 
WHY IT’S SUPER COOL: BMW has promised that it will bring the next iteration of the im- tion of three therapies: First, the 
mensely popular M3 coupe to India next year. The car will be showcased in January's Auto application of low pressure vac- 
Expo in New Delhi. The car has a mother of an engine, a massive 3999cc V8 which pro- uum blood is drawn into dermal 
duces a stomach-churning 414 horsepower/309 kilowatts . It has an electronically restricted layer and fat tissue allowing it to 


top speed of 250kmph and manages to hit burn fat and transport out toxins 
100kmph in 4.8 seconds. from the problem areas. This is fol- 
HOW MUCH: More than lowed by the application of high 
Rs 60 lakh pressure compression therapy to 
push the toxins and fat tissue out 
into the circulatory system to the 
muscles to be burnt off as fuel. 
These two therapies are then com- 
bined with exercise to give faster 
and better results by using a Hypoxi 
Pressure Suit. Hypoxi trainers 
are at absolute cutting edge of 
technology right now and as you 
can imagine they don’t come 
cheap. How MucH: £40,000 
upwards (Rs 32 lakh approx.) 
plus import duty. 
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The Yamaha YZF-R1 

WHY IT’S SUPER COOL: Yamaha Motor Company is all set to introduce two high-end bikes, 
the YZF-R1 and MT01, which will each sell for Rs 10 lakh or more in a bid to rev up its 
brand and boost sales in the world's second-largest two-wheeler market. 

The products will cost as much as top-end sedans such as Skoda Ambiente and Honda 
Civic. Yamaha Motor India will import these models as fully built units from Japan and 
is aiming to sell less than 100 units a year. 

HOW MUCH: Over Rs 10 lakh 

LOOK IT UP AT: Yamaha will introduce its products initially in Delhi and Mumbai. Watch out for this 
super bikes in 2008 


Samsung 70” HD LCD. This 
mammoth 70” LCD comes 
with the LED SmartLighting 
technology. 

WHY IT’S SUPER COOL: The SmartLighting 
technology seeks to underscore 
Samsung's green heart. It senses the 
TV signal and automatically adjusts the 
brightness level by turning on and off 
the combination of backlight units. This way, it creates a breathtaking dynamic contrast 
ratio of 500,000:1. The TV also uses 30 per cent less power than other LCD sets. Apart 
from this, the TV's TruSurround XT stereo system comes with two subwoofers that are 
hidden from view. 

HOW MUCH: Rs 24 lakh 


LOOK IT UP AT: Www.samsung.co.in 





Ballon Bleu de Cartier. 


WHY IT’S SUPER COOL: The Ballon 
watches are the latest offer 
ings from the house of 
Cartier. With a large face that 
resembles a man’s watch, 
Ballon Bleu de Cartier is for 
the woman who's not afraid 
to show her strength. 

HOw MUCH: With its diffracted 
roundness, extra-blue wind 
ing mechanism, and elliptical 
profile, the Ballon Bleu de 
Cartier watch draws a line be- 
tween the past and future, 
between what we know and 
what we would like to know 
about the universe and time. 
It's an 18 carat rhodium- 
plated white gold case set in 
diamonds. The 18 carat 
rhodium-plated white gold 
fluted crown, decorated with 
a blue sapphire cabochon 
adds to the effect. 


HOW MUCH: $37,900 
(Rs 15 lakh approx.) 


LOOK IT UP AT: Wwww.cartier.com 
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Chill Zone 


GET SEEN HERE! 


Here are two new hot spots in Delhi and 
Bangalore you should definitely check out. 
RAHUL SACHITANAND AND PALLAVI SRIVASTAVA 


THE PLACE 


WHERE: Lado Sarai, behind Qutub 
Golf Course, Aurobindo Marg, Delhi 
CONTACT: 011-29523330 

THE PRICE YOU PAY: 

Rs 2,500 for a couple 

OPEN FROM: 12 noon to 12 pm 





| HE CHILL FACTOR: It’s the new place in town to be seen in. FC 
is a four-in-one concept housing a bar, restaurant, a supper 
club and an art gallery. The place has loads of Chinese arte- 
facts and paintings to take you back in time. The grand en- 
trance, flanked by towering terracotta warriors, welcomes you into 
the world of Madame Butterfly and her Bar SaVanh. 

AlFresco is where you can lounge in luxurious long sofas 
and chill to down-tempo grooves. The restaurant, Madame 
Butterfly, serves modern Chinese cuisine originating from Indo- 
China with beautiful red chandeliers to give you the feeling of Op- 
ulence. Bar SaVanh, with seven imposing soldiers over the bar area 
and a log table in the middle of the room, provides a sensuous 
ambience for socialising with a touch of class. 





Us '; Double Element Chicken, Imperial Banquet 
Tenderloin, house roast duck, Thai curry and, of course, the 
Forbidden City Platter, which is for four people 
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THE PLACE: f 

WHERE: Cohiba Club, The Pavilion, Church Street, Bangalore 
CONTACT: 080-41539581 

THE PRICE YOU PAY: Rs 3,000 for a couple 

OPEN FROM: 12 noon to 11.30 pm 


HE í R: Looking for somewhere new and unique to 
niet out i in Bangalore? Your best bet could be Cohiba Club—a 
cigar lounge and Latino food joint on Church Street, which is fast- 
becoming the place to be seen for the city’s swish set. A first time 
venture by rubber planter Ranjith Kuruvilla, visitors get to sam- 
ple a wide variety of cigars (not just from Cuba), and grab a bite 
of Cuban-style roasted fish with avocado here. 

Kuruvilla has given a lot of thought to the interiors. There are 
pictures of famous cigar smokers (ranging from Cuba's own 
Fidel Castro to Hollywood star Demi Moore) adorning the walls. 
Vintage car pictures, Che’s Motorcycle Diaries and a curious 
combination of light and colours attempt to give quests a little 
piece of Havana. This set-up is complemented by a full list of malts 
and other whiskies, along with a rather unexpected food menu. 
“We didn’t want to repeat the menu and ambience of existing 
lounges and pubs,” says Kuruvilla. Instead, you can sample 
Serano ham and Manchego Cheese Crostini or saffron-flavoured 
stuffed pancakes as you puff away on your favourite cigar rang- 
ing from a Davidoff Demitasse for a paltry Rs 175 or a staggering 
Rs 16,000 for a Trinidad Havana. 


Y: Cuban-style roasted fish 
with avocado and Manchego Cheese Crostini 
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Bottoms Up 


GOING BUBBLY 


Good sparkling wine as an ingredient in your food? BT More 
gets Chef de Cuisine of Moét & Chandon Bernard Dance to 
tell you just how to whip up some mouth-watering dishes 
by adding a dash of the bubbly. KUSHAN MITRA 


according to Chef Dance. “Wine has 
always been a great ingredient to 
cook with. It adds flavour to the 
food and also helps in the process of 
cooking. Champagne is the king of Mast Tamatar Murg 




























wines, and dishes prepared _ is made with sparkling wine 
with sparkling wine have that little 
extra zing.” good marinade because of the 


Chef Dance prepared a dish with 
sparkling wine for us; not some ex- 
otic French dish but a rather sur- 
prising chicken preparation called 
Mast Tamatar Murg. But isn't 
Indian food too spicy? While 
Dance concedes that 
some Indian food is 
too spicy (by that 
he means ‘hot’) 
there are a lot of 
Te new year is almost upon us delicate flavours in 


higher acidity levels in the wine.” 

Of course, it goes well with Indian 
food too, and while Chef Dance rec- 
ommends avoiding drinking cham- 
pagne with really spicy food, and 
suggests a good Malbec from 
South America (preferably 
Argentina) with such food, he 
believes that well-prepared and 
moderately-spiced Indian foods 
are a perfect accompaniment to 

bubbly. 

However, Chef Dance 
believes, you don't need to serve 
really expensive food with this 

drink. “Caviar or Foie Gras is 
often served with a bot- 


THE TAJ PALACE HOTEL, NEW DELHI 





LOCATION COURTESY : MASALA ART 


Chef Bernard Dance 


and it is always a good idea to some foods—like 

crack open a bottle of bubbly to seafood and veg- 
celebrate. But, as Bernard Dance, Chef etable preparations, 
de Cuisine, Moét & Chandon, points and for those, he be- 
out, not only is sparkling wine a great lieves, sparkling wine 


accompaniment with food, it is also a is a perfect addition. In tle of sparkling wine. 
useful ingredient to put in your fact, the chef says that Even a small lightly 
cooking. “It might ruin the bubbles for certain slow-cooked toasted piece of 
and the first whiff of aroma that you dishes, which require bread with a slice 
get, but the high acidity content makes prior marination, of Parmesan 


cheese or a fresh 
stick of celery goes 
fantastically well 
with good sparkling 
wine,” he says. 
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it ideal for cooking, particularly “sparkling wine pA 
with vegetables, chicken and fish,” he is actually avery $à —_ 
says. But wasting good champagne (or, 

for that matter, any sparkling Vegetarian food & 
wine) on food? Seems sinful, but not sparkling wine mix well 
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We unravel the secrets of the increasingly popular Korean cuisine. 
NITYA VARADARAJAN & ANUMEHA CHATURVEDI 


t's Oriental, it’s sumptuous and it's 

becoming popular with well-trav- 

elled Indians. With Korean food at- 

tracting the attention of foodies, 

we went on a journey to discover 
what constitutes Korean cuisine, which 
eating traditions and customs still con- 
tinue, and why this cuisine is touted as 
the next big thing in India. 


1€ ‘ S: Usually the dining areas 
in restaurants are all private rooms. Each 
hall has two tables seating eight. 
Traditionally, guests sit cross-legged, 
facing each other across a low table. 
Cold wet towels are a must upon seating 
before beginning a meal. In Chennai, 
the top Korean restaurants actually 
import their tables and chairs from 


Korea. And yes, the chopsticks come 
in good quality stainless steel. 


ivacy: The Koreans are very fierce 
about their privacy while eating—hence, 
the private dining rooms. At the same 
time they are very family-oriented and 
often two separate tables get joined 
for a meal. 


: : It’s spicy, exotic and very 
seacial Korean cuisine is characterised by 
a wide variety of meat and fish dishes 
along with wild greens and vegetables. 
Various fermented and preserved foods, 
such as kimchi (fermented spicy cabbage) 
and jeotgal (seafood fermented in salt) 
are notable for their specific flavours and 
high nutritional values. The food is usually 
seasoned with sesame oil, fermented soya 
bean paste, soya sauce, salt, ginger, garlic 
and red chilli paste. 


} fers: Starters are often provided 
free by traditional Korean restaurants 
and there are a dozen starters at least. 
These also keep getting refilled—and 
they are filling. The most 

famous is the kimchi 

(usually pickled 

Chinese cabbage, | a 
but also, some- X 
times, radish). 
The Korean pan- 
cake is another 
popular starter. 


™, 


Koreans traditionally ' rw 


drink boiled barley water 
with their meals, which is refrigerated 
before being served. 


, ! : Among the main 
courses, barbecue meats are popular and 
most Korean restaurants serve beef, mut- 
ton, chicken and pork. Among seafoods, 
octopus, squid, prawns, crab, snail and 
the like are preferred—usually alive and 
kept in hot broth just before being con- 
sumed. Where this is not possible, fresh 
seafood is procured. 

Samgyepal, or grilled pork belly, served 





ee 





with vegetables is a hot favourite as are 
Korean buckwheat noodles, which is used 
in combination with side dishes. Jabch- 
aebap is a mixture of glass noodles with 
rice and there is a bean paste soup called 
miso to go with this. 

The vegetables used along with the 
main course include eggplants, celery, 
sesame leaf, pumpkin leaf, lotus stem 
and radish. Other popular dishes include 

Pulgoki (barbecued pork strips sea- 

soned with garlic, which you eat 

with kimchi wrapped in lettuce) 

and je yuk dap bap (pork dish 
served with rice). 


Traditional emae meals are 
notable for the number of side 
dishes or banchan that accompany 
the steamed rice. The cuisine varies 
seasonally, and during winter, tradition- 
ally relies on kimchi and other pickled 
vegetables 


| ; In Chennai, the 
Korea joints are friostly frequented by 
Korean clientele—employees of Hyundai 
Motor Company whose families are lo- 
cated in the city—and other expatriates. In 
Delhi, Korean food is becoming a rage 
with the rich and famous. It’s also popular 
among foreigners residing in Delhi and 
tourists from Japan, China, Australia, 
Germany and Russia. 


G, KESHAV RAI 


K2 

MGF Plaza, 3rd Floor 
MG Road, Delhi 
PHONE: 0124-4379151 


DINNER FOR TWO 
Rs 1,500-Rs 2,000 


Kimchi Jjigae 


(Stew with rice) 





. tits 


Kimchi Jjigae is the most popular 
stew in Korea, and has many 
varieties. You can make it with 
beef, tofu, tuna, or just veggies 
like squash, onion and carrot. 


INGREDIENTS: 

1 cup kimchi, 16 oz pork belly 

2 green onions 

1/2 pack tofu or tuna 

2 hot green chillies, chopped 

2 tbsp gochoojang (Korean chilli 
paste) 

1 tbsp gochoogaroo 

(Korean chilli powder) 

2 tbsp minced garlic 

1 tsp soya sauce 

3 cups of water; salt and pepper 


DIRECTIONS 

Put a pot on the stove and heat. 
Add pork belly (or chicken as a 
substitute) and saute for a 
minute. Add the Korean chilli 
paste and cook until the meat 
becomes white. Pour water. Add 
kimchi. Bring to a boil, reduce to 
a simmer. Add soya sauce, Korean 
chilli powder and garlic. Cook for 
20 minutes. Add chillies, green 
onions, salt and pepper. Cook for 
another minute. Serve with rice. 


Kyungbokgong Hotel 


Number 10, Chamiers Road 


Teynampet, near Nandanam 
Signal, Chennai 


Phone: 044-42113346-47 


DINNER FOR TWO 
Rs 650-Rs 1,000 
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Health 


How to 
Breeze Through 


Having trouble getting up and going to work after a night of wild partying? 
Get up and get sorted with these easy-to-follow remedies. ANUMEHA CHATURVEDI 





Anti-dozing Pill 


Dozing off at work after a 
wild party the night before, 
can cost you a bit more 
than you bargained for. Try 
eating sunflower seeds still 
in the husk. Put a small hand- 
ful in your mouth and crack 
them open one at a time, using 

only your teeth and tongue. This 
will require just enough active thought 
and tongue movement to prevent you from 

dozing off, and the salt of the sunflower seeds is in- 

vigorating and stimulating. Spit out the sunflower husks into a paper cup as 
quietly as possible so as to not arouse the suspicion of your boss. 








| Breathe Easy 
An hour to reach office and walk into a meeting 
with your superiors and you finally wake up to 
the fact that every breath you take stinks of 
alcohol? Get set to get fired buddy. Unless... 

Wonder of wonders, a healthy breakfast can 
help with bad breath. Eating a coarse breakfast 
cereal like muesli, or a variety of hard fibrous 
fruit can help clean the tongue as you chew and rid 
the mouth of alcohol breath. And of course, brush 
your teeth like crazy. Ideally you should wait half an 
hour after eating before brushing your teeth. But if 
in a hurry, keep brushing every five minutes, till 

you tie your shoe laces. 


Blue-eyed Boy 

Had a peg or three more than you had bargained for the night before and 
reached home only at 4 am? There’s no way you are going to escape the red 
eye. To begin with jump in and take a cold shower. Yes, you will shiver for a 
bit and probably sneeze a few times in the bargain. But the red eye is sure to 
reduce. Next, take two raw eggs and mix them in a glass of milk. Now drink 
this concoction straight, without stopping. This will get you up and about. Of 
course, if all else fails—wear a classy pair of glares to work and say you have 
an eye infection. The boss is not going to call you into his cabin for fear of catch- 
ing it, that’s for sure. 














The Standard Tip 


Drink water with a dash of lemon 
the minute you wake up, as alco- 
hol dehydrates your skin and in- 
ternal organs. When it comes to 
puffiness, cold is the answer. For a 
quick do-it-yourself face de-bloat- 
ing exercise, soak a washcloth in 
equal parts of whole milk and wa- 
ter, and then lay it on your face 
for 10-15 minutes. A spoon kept in 
the freezer and then applied gen- 
tly to the eyes early in the morning 
can also help reduce puffiness. 
Compresses made of cooled tea 
bags help reduce the swelling. 
Don't use herbal teabags though, 
because most aren't as effective. 
Applying cool cucumber slices 
over closed eyes for 15 minutes 
also helps. 


Attack the Acne 


Another ugly sight that’s visible 
due to all-night partying and binge 
ing is acne outbreaks. Some over- 


the-counter benzyl peroxide or sal- 
icylic acid products placed directly 
on the pimples can help clear up 
your skin. 
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DVD Review 


FLICK’ THEM ON 


Watch these much talked about movies, now available on DVD. BIBEK BHATTACHARYA 


CONEY - BLANCHETT- MARE 





The Good German 

Steven Soderbergh’s stylish noir hom- 
age to Casablanca finds a journalist 
(George Clooney) travelling to post- 
war Berlin for a story. There he runs 
into his beautiful, embittered one-time 
love Cate Blanchett and gets embroiled 
in a Saga of stealth, deception and 
murder. Shot beautifully in black and 
white, the movie is high on style, and 
despite its homage to Hollywood's 
golden era of the 1940s, the movie is 
wonderfully contemporary in its por- 
trayal of emotions. The behind-the- 
scenes feature gives an in-depth account 
of how Soderbergh painstakingly cre- 
ated the set to match the original 
book's descriptions. A fascinating watch. 
Warner Home Video 

PRICE: N.A. 
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Les Diaboliques 

The DVD release of the original 1955 
movie by Frenchman Henri-Georges 
Clouzot shows just why it is so vastly 
superior to the Sharon Stone-starrer. 
A bold movie for the ‘50s, it is a claus- 
trophobic tale set in a seedy school. 
The headmaster is a villainous man 
and both his wife and his lover num- 
ber among the teachers. The two 
women hatch a plot to drown him 
and make it look like an accident. 
They manage to do both but are hor- 
rified when the body disappears. A 
fascinating tale of whodunit begins, 


and the tension continues till the end. 


C'est La Vie (English subtitles 
included). 
PRICE: Rs 799 


Phen sa 
SIMONE SIGNORET 
VERA CLOUZOT 
PAUL MEURISSE 
CHARLES VANEL 


H.-G. CLOUZOT 







In Les Diaboliques, the headmaster is a villainous man and both his wife 
and his lover number among the teachers 





AT WORLDS END ; 
" - : y -JAA ~ 
a a May 25 


Pirates of the Carribean— 

at World's End 

Nobody knows if the Pirates series will 
stop with this, the third instalment of 
the hugely popular movie franchise. 
But one thing's for sure—for sheer 
scale it will be difficult to top this one. 
The movie picks up from where the 
last one left off—led by Keira 
Knightley, a rag-tag group of pirates 
set off to rescue Captain Jack Sparrow 
(Johnny Depp) from Davy Jones's 
Locker, where he has been impris- 
oned. They sail off the edge of the 
world to find Depp in a white beach 
conversing with different versions 

of himself. 


Walt Disney Pictures 
PRICE: Rs 1,399 
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BUY WHAT TO BUY: Versace silk and wool blended 
YO U RS E LF suit Rs 88,000 Other brands like Hugo 
THE BEST available from Rs 20,000-1,00,000 
WARDROBE 

O 
UNDER 
Rs 1.5 Lakh 
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up saving money too. 
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uit is the one item that you will 

be spending the most on, so 
we suggest that you take your 
time and get it right. Lightweight 
fabrics can work through the year. 
Cotton and linen suits work well 
in summer, and wool blends 
in winter. 


Van Heusen Rs 1,399 
Other brands like Hugo 
Boss, Zegna, Cadini, 
Louis Philippe, 

Corneliani available from 
Rs 2,000 onwards 











WHAT TO BUY n -N 

Versace Rs 27,500 LA i aati POTRET WHAT TO BU’ 
Hugo Boss, Ferragamo, “i LE mai Cerruti Rs 4,000 
Florsheim from Versace, 

Rs 10,000 onwards Corneliani, 
Cadini, 

Van Heusen 
from 

Rs 1,000 
onwards 
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Corneliani Rs 8,500 Pal Zileri, Van Heusen, 
Tommy Hilfiger from Rs 3,000 onwards 


ae O R D ‘Wale’ refers to the 
width of the ridges. 
Try and avoid wide 
wales, as they look 
clunky. On the other 
hand, if the wales are 


Of course, you can look ae S, 
smart in corduroy trousers shiny velvety look. 
or jackets. Its weight makes ` Go for narrow wales 
corduroy the perfect fabric ase ANNER 

à for winter. This season, aaa Keio bi 
Be you can try afew new | sq vour face" 
ari things to wow 

your colleagues 

and friends at 

work or ata 

party. BIBEK 


BHATTACHARYA 














NARROW WALES 


Sr ee ee 





WIDE WALES 

















THE FORMAL LOOK 


Corduroys can be good work clothes as 
long as you get your jacket and trousers 
right. Don’t go for wildly varied colours. 
Shades of brown, black, blue or fawn are 
your best bet— with a pair of black shoes 
and a matching tie. 


VERMA, VIVEK NARAYAN 


VARUN 


CASUAL 


If you're dressing casual, cords offer 
great versatility. Wear your jacket 
loose and team it with either a pair 
of corduroy trousers or denims. 


SHARMA; MODEL 


PHOTO: RITESH 
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Tech Talk 


The 


Mobile of 
the Future 


The phone of the future will be radically different 
from the ones available now. kusHan mitra 


advocates might shudder at the thought of a personal electronic device reading 
your mind. Yet, that might be a reality by 2010. But even the basic phone, used 
by people just to make calls will evolve. Also remember, the government already 
keeps tabs on you and knows where you are, and potentially knows what you are 


| t will know where you are, what you like and maybe even what you want. Privacy 


Location-based Services 


Again, this will not require a massive 
technological leap. Mobile phones can 
figure out where a place is within 
seconds, which is why roaming works 
so well. Of course, the police can also 
pin down your location using mobile 
data. But wouldn't it be nice if you 
went into a mall and your phone got 
messages with discount vouchers from 
stores inside. This technology is closer 
than you think. 

ESTIMATED TIME OF ARRIVAL: It's already 
there in East Asian countries, and once 
next-generation networks are allowed 
in India, it will be available here as well. 


talking about. But first things first. 


Touch screen phones have been 
around since 2004, particularly in 
PDA-type devices. But it took the 
iPhone to take “touch” out of the 
executive’s pocket into a wider au- 
dience. The next innovation in 
touch screen, however, is “tactile” 
technology, a touch screen device 
that actually gives you a sense of 
physical contact, thanks to sensors 
placed under the screen. 
ESTIMATED TIME OF ARRIVAL: Late 
2008-early 2009. Nokia has already 
showcased Hapitikos, its tactile 
touch screen technology, at a recent 
seminar and is expected to launch a 
Symbian Series 60 E or Nseries 
device with this technology soon. 











However, some companies are looking 
at incorporating this into an advertis- 
ing-supported positioning system. 


Live Video 


Why shouldn't it be possible to 
transmit live video from your mobile 
phone? Well, technically it isn’t im- 
possible to do that today, but the 
burden of running a camera and 
transmitting data will make most 
devices crash. However, it is more 
likely that technologies will be de- 
veloped that allow portable digital 
video cameras to transmit data over 
mobile data networks. 

ESTIMATED TIME OF ARRIVAL: 2010 at 
the earliest. Not an impossible 
technology, but it requires extremely 
high bandwidth data connections. 
Will make the Outdoor Broadcast 
(OB) van obsolete. 
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Luxury Cruises 


The Blue Waters 


Beckon 


Get enchanted by the blue waters this winter and experience the luxury 
that comes with an old-world voyage. Take your pick from some of the 
most exclusive cruises from across the world. anumena cHatuRveD! 
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THE NILE CRUISE 


he longest river in the world, 

the Nile gets its name from 
the Greek word nelios, meaning 
river valley. Major cities located 
on the banks of the Nile are 
Cairo, Khartoum, Aswan, and 
Luxor. One thing's for sure: 
every stage of the Nile cruise 
will bring history alive for you as 
you sail the blue waters of this 
enchanting river. 


PORTS OF CALL: Cruises embark 
from both Luxor and Aswan, 
and the ports of call include 
the West Bank, Essna and 
Komombo. 


WHAT TO DO: The temple of 
Karnak in Luxor is a must-see 
as is the Valley of the Kings 
where the secretive tombs of 
the Pharaohs were built. 
ONBOARD ACTIVITIES: YOu can 
swim in the pool or check out 
the shops selling souvenirs. Most 
bars have dance floors that give 
you the ideal opportunity to 
mingle with co-passengers. 
Games are organised by crew 
members and include dressing 
up in galabeyas (Egyptian dress). 
You can also enjoy perform- 
ances by Egyptian dancers on 
board. 


TARIFFS: An idyllic way to dis- 
cover the Nile is through the 
Oberoi Philae, Nile cruiser, 
where a four-night cruise 
will cost you around €600 
(Rs 33,000) per person. An 
eight-night cruise from Thomas 
Cook will cost approximately 
Rs 29,800. 


WEBSITE: 
www.oberoihotels.com 
www.thomascook.com 


Call of the Nile: Take in history and great views as you cruise down the river 
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Luxury Cruises 
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of the most exciting and enchanting destinations in 
the South Pacific. Make your dreams come true this 
winter in these exotic picture-perfect destinations. 


PORTS OF CALL: Sydney and Hobart (Australia), 
Wellington and Christchurch (New Zealand) 


WHAT TO DO: A visit to Sydney is incomplete without 
visiting the Sydney Opera House and the Harbour 
Bridge. Nestled at the foot of the majestic Mt Wellington, 
Hobart is truly a picture perfect city and is also home to 
Australia’s oldest bridge—the Richmond Bridge. 
Christchurch in New Zealand is a vibrant arts capital. 
ONBOARD ACTIVITIES: Enjoy the warm atmosphere of nau- 
tical-themed schooner bars, or savour champagne, fine 
wines and canapés in a champagne bar. Better still, visit the 
theme lounges for live music, entertainment and 
panoramic views of the sea. 


TARIFFS: A seven-day cruise on the Royal Caribbean 
would cost $899 (Rs 35,960). A 12-night cruise onboard 
Princess Cruises will cost around Rs 1,22,000 


WEBSITE: 
www.royalcaribbean.com 
Www .pocruises.com 
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All aboard: Music, beaches, rainforests... there's a lot to enjoy 





DINODIA 


ene exuberant, and spectacular is how one can 
sum up the breathtakingly beautiful Caribbean islands. 
Anyone who's ever been to this land of reggae and 
calypso cocktails will agree that the Caribbean is about all 
these and much more. The islands in the western Caribbean 
have a fascinatingly rich culture and history. You can explore 
archaic ruins, beaches, rainforests and waterfalls. 


PORTS OF CALL: Port Canaveral in Florida, Coco Cay in 
Bahamas and Cozumel in Mexico 


WHAT TO DO: Port Canaveral provides access to the 
wonderful theme parks and entertainment complexes 

of Orlando, and the spectacular Kennedy Space Center. 
Coco Cay in the Bahamas is a wonderland for adventure 
freaks. While in Mexico, explore the ruins of the ancient 
Mayan city of Tulum. 

ONBOARD ACTIVITIES: Try the rock-climbing wall, or work out 
with one of the fitness trainers. You can also try your luck at 
Caribbean stud poker, attend an art auction or enjoy live 
productions featuring Caribbean singers and dancers. There 
are even supervised activities for kids. 


TARIFFS: A Royal Caribbean Stan- 
dard ocean view stateroom with 
window: $100-150 (Rs 4,000- 
6,000) per person, per day. A 14- 
night cruise from Costa Cruises 
costs about £684 (Rs 56,088). 


WEBSITE: 
www.royalcaribbean.com 
www.costacruises.com 











Tree Top Walk in Malaysia- Kedah & 


Luxury at 99 islands in Langkawi! 





he 950m-long Tree Top Walk in the Sedim 

River Recreation Park is the longest canopy 
walk in the world. And it's the spectacular view 
you get when you stroll through the jungle 
canopy that draws visitors from far and wide to 
this quiet, all-natural corner of Kedah. 

Strolling high above the ground of this 
primeval rainforest affords visitors an 
unexpected and exciting perspective. Call it a 
‘monkey's eye view’. Visitors will enjoy the 
fabulous sight of rushing streams and truly 
fascinating flora and fauna - all from 50m up! 


Kedah 
Kedah Darul Aman (Kedah’s official name) lies 
between Perlis in the north and Perak to the 
south and forms one of the northern states of 
Peninsula Malaysia. It's a small state but you 
would never know by the surprising variety of 
attractions on offer here. 

it appears that much may lie hidden under 
the rolling plains of rice, for Kedah was once the 
cradle of an ancient civilization, the threads of 
which are just beginning to emerge from slow 
excavations of various historical sites found in 
the state. 


This article is brought to you by 


TeaveLPORT 


www.travelport.in 


Key Tips: 

Wear good walking shoes and bring lots of water 
and perhaps a light snack because the walk to 
the Tree Top Walk takes you along a short jungle 
trail. And once on the walkway, there are no 
opportunities to buy refreshments. 


How to Get there 

By Road 

From Kuala Lumpur, take the North South 
Highway (NSE) and take the exit at Seberang 
Jaya, into the Butterworth - Kulim Expressway 
(BKE) and then proceed to Mahang. 

Your trip will be more exciting if you combine 
Langkawi along with the Tree Top experience. 
Off the coast of Kedah is a cluster of 99 islands 
with the best of many worlds; beautiful beaches, 
world-class infrastructure, mangroves rich in 
flora and fauna, ultra-cheap duty-free shopping 
and fascinating legends. Beautiful scenery, great 
adventures, five-star conveniences and an 
international airport make Langkawi a great 
place for a holiday. 


Heena Akkhtar 
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Presenting Men‘s Heath, the world’s largest and 


Not everyone is a man among men. And not every magazine is meant for the few who are. 
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Quick Reads 


The Magica! Subcontinent 


There is so much to learn about the culture, arts and the natural wonders that the 
Indian subcontinent boasts of. Read these three great new books to find out. 





The First Couple of Indian Polo 

It was the game of polo which brought together 
the dashing Maharaja Sawai Man Singh II of Jaipur 
and Princess Ayesha, daughter of the late Maharaja 
Bahadur of Cooch Behar, who later came to be 
known as Maharani Gayatri Devi. The Maharaja of 
Jaipur shared a common interest in horses and 
polo with the Princess's mother Maharani Indira 
Devi. The two first met in Calcutta in the winter of 
1931, when the Maharaja was a guest at the 
Cooch Behar family home, Woodlands. Gayatri 
Devi was then 12 and Man Singh, 21. She was 
instantly attracted to him, probably also because 
she had read his description by Rosita Forbes, an 
English writer, in India of the Princes. 

Because of his appearance and his charm, his 
possessions and his feats on horseback, this ex- 
ceedingly good-looking young man, famous as 
a sportsman in three continents, occupies in the 
imagination of the Indian general public much the 
same position as the Prince of Wales did in the 
minds of the working men (in England). 


Extracted with permission from Roli Books from 
Polo in India 

By Jaisal Singh and Priya Kapoor 

Rs 2,975 / PP 192 
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Incredible India 

India, with an area of well over 3 million 
square kilometres, is a continent within a 
continent. Within the folds of an astounding 
5,000-year-old history and vast magnitude of 
landscapes that include the world's highest 
mountains, great rivers, long coastlines, 
deserts and dense forests, is an awesome 
legacy of man-made and natural wonders— 
some legendary for long, others no less 
magnificent but not so well-known. Each is 
described with details of history and brought to life with vivid 
colour images. 


00 


WONDERS OF INDIA 





Extracted with permission from Roli Books from 100 Wonders of 
India: The finest treasures of civilization and nature 


Rs 795/ PP 208 


Growing Up in Pakistan 

We were a social family when there was just the 
three of us, going out at least once a week, driv- 
ing along briskly on Abba's scooter. Ammi side- 
saddle in her sari, a fresh flower in her hair, and 
me tucked safely between Abba's legs in front, a 
smaller flower in mine. 

The queen of the Night and her sidekick, my 
father would laugh a lot as he would watch us 
getting ready. Actually it was more Ammi getting 
ready and my mimicking her by her side, a small but determined 
mirror image. 

We were regulars at the annual mushairas at one of Karachi's land- 
mark parks. | would be dragged along because there was no one 
‘reliable’ to leave me with; the two Mamus, it was decided, really 
wouldn't know what to do with a little girl. | didn't mind, the late 
return usually meant | was allowed to skip school in the morning. 


Extracted with permission from India Links (Roli Books) from 
Tunnel Vision 
By Shandana Minhas Rs 295 / PP 288 
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Bring in the New Year by taking aa 
your pick from these exclusive zii 
items for yourself and your home. 


Laurent from Titan 


Give your wedding wardrobe a European touch 
this season with the Laurent collection from Titan. 
Swiss designer Laurent Rufenacht has created this 
premium range in inimitable European style. Every 
watch in the all-metal Laurent collection is 
armoured in near invisible, scratch-resistant sap- 
phire glass crystal. All the watches are quartz and 
are water-resistant up to 30 metres. 

PRICE: Rs 6,500-Rs 8,500 

AVAILABLE AT: World of Titan showrooms and other 
multi-brand outlets 


MOES ee T E T ten ed 8 


4-Door Refrigerator from Haier 


Haier has unveiled its next generation, four-door side-by-side com- 
bination refrigerator. The super-spacious refrigerator combines a 
contemporary look with “direct current full inverter technology” 
to ensure great performance and convenience to Indian con- 
sumers. The 607 model is available in two colours—grey and silver. 
PRICE: Rs 1,39,000 

AVAILABLE AT: Haier showrooms across the country 
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EDC from Esprit 


EDC, the young and sexy line from Esprit, is inspired 
by music genres like grunge, rock and electric pop. 
The EDC line addresses young, spontaneous and 
individualistic people who truly believe in living 

for the moment. 

PRICE: Rs 650-Rs 3,000 

AVAILABLE AT: Esprit stores across the country 





Hi-Tec Shoes—V-Lite 
Series 


The lightweight and comfort- SOPR 
able exclusive V-Lite series from poor “4 iai 
Hi-Tec comes in attractive y 


from Encore Siesta 


colours and is a high 1 i 
The Wedding Collection The waterbed 


performance shoe. It provides 


superb grip for rock climbing from Homme mattresses from Encore 
and wet traction for sailing and The exclusive French men’s Siesta compliment an 
maximum durability and cush- footwear brand has just come extensive range of high- 
ioning for walking comfort. The out with its latest wedding end bedroom furniture, 
shoe weighs a mere 350 gm. collection. Teaming style with including kingsize plat- 
PRICE: Rs 3,799 comfort, the collection is con- forms, wooden and iron 
AVAILABLE AT: All leading stores temporary and trendy in terms beds. This range of 
across the country of material, content, aesthetics. European Stretch-top 
The collection is built on ele- Waterbed systems are 
ments of subtle support and suitable for homes, 
advanced cushioning. hotels, spas and all 
PRICE: Rs 4,990-Rs 6,990 living spaces where 
AVAILABLE AT: Metro, Regal, healthcare through 
The Loft (Mumbai and sleep are given requisite 
Hyderabad), Bootmaker importance. 


(Mumbai) and Pairs (Kolkata) PRICE: Rs 1.4 lakh 
upwards 


AVAILABLE AT: Encore 
Siesta, Square One Mall, 
Saket 


COMPILED BY 
ANUMEHA CHATURVEDI 
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Nanotechnology. 
Stain & water resistant. 


Enjoy the feeling! 


| . Avenue. Powered with 
be a problem with the Nano Tech range from Park s 
Long journeys will never p repellent and offer superior breathability. Lycra 


lano Tec Nanotechnology, these suits are stain resistant and water i 
Nano Tech ensures instar dpois and gives a unique bi-stretch feature for added comfort. So travel without a worry. 


Park Avene 
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tores in AGRA (Taj Pacific Mall), AHMEDABAD (Raindrops. C.G Road), BENGALURU (Brigade Road | 100 Feet Road, Indira 
NAI (Citi Centre, II Floor. Dr Radhakrishna Salai. Mylapore | First Avenue Anna Nagar, Near Naidu Hall), DELHI 
ad, Karol Bagh | Bungalow Road Kamla Nagar | E-13, South Extension-Il | V3S Mall, Laxmi Nagar) 


Road 36) KOLKATA (6A Elgin Road | Mani Square Mall - Opening shortly) 
NACODIID ors 


Available at Park Avenue Exclusive S 
Nagar), CHANDIGARH (SCO-23, Sector 17), CHEN 
(C-Block, Inner Circle Connaught Place | 20 Ajmal Khan Ro 
GURGAON (The Metropolitan Mehrauli-Gurgaon Road), HYDERABAD (Jubilee Hills 
LUCKNOW (Fun Republic Mall, Gomti Nagar), MUMBAI (High Street Phoenix Lower Pare! | Linking Road, Kha: | Palm Beach Galleria. Vashi) 


Mall Variety Square Jpening shortly) PUNE (Amrut Chambers. FC Road, Shivaii Nanar\ 





